









	
 Home

	 Add Document
	 Sign In
	 Create An Account














[image: PDFKUL.COM]






































	
 Viewer

	
 Transcript













“ Financial Services First Call Deck



Financial Services – The Age of The Customer



Digital has changed the wealth management client



65% of HNWIs expect to run most of their wealth management relationships digitally in five years.



Digital has become the new wealth management industry mandate for meeting client expectations, providing integrated client experiences, reducing flight risk and increasing profitability. Regardless of age, wealth level, geography and need for advice, HNWIs are demanding digital capability from the wealth management industry and two-thirds would consider leaving their wealth management firm if an integrated experience is not provided. - Capgemini “Transferring Wealth Management in a Digital Age”



Companies struggle with changing client expectations



57%



75%



of HNWIs aged 40+ would consider leaving their firm if an integrated channel experience is not provided



of wealth management clients want interactive multichannel offerings



Capgemini: World Wealth Report



Bcg.perspectives “Overcoming the Digital Dilemma in Wealth Management” 2015



only 25%



Capgemini: World Wealth Report



of wealth managers provide customized advice online Bcg.perspectives “Overcoming the Digital Dilemma in Wealth Management” 2015



59% of investors actively seek financial advice from online sites, social media contacts, friends etc. Accenture “Digital Wealth Management”



62% of HNWIs have executed transactions digitally Capgemini: World Wealth Report



55% of investors with assets greater than 20m expect a largely digital wealth management relationship (74% of those between 10-20m) Capgemini: World Wealth Report



Customer-centric journeys lead to strong business outcomes including higher revenue, happier customers, and lower costs. +36%



+19%



+28%



+33%



Customer satisfaction



Likely to stay/renew



Willingness to recommend



Less likely to cancel/churn



Data security risks and industry regulations that impede innovation



*Transforming Customer Experience: From Moments to Journeys, 2013



Helping the Region and World’s Largest Financial Services



Financial services companies are struggling to make the transition



Wealth Management



Product-centric data structure lacking actionable client insights



Disjointed client experience across advisor, service, mobile, and online



Introducing Salesforce Marketing Cloud Financial Services Solution



Retail Banking Mortgage Life / P&C Insurance Commercial & Corporate Capital Markets



Industry Leading Trust from the World’s Most Innovative Company



First Actionable Data Model Built Around the Client



Cross-Channel Solutions to Manage the Client Journey Across All Touch Points



Maintain the Highest Level of Trust with Salesforce Protect consumer data and maintain compliance with secure sending solutions



Leverage the Industry’s Most Secure Digital Marketing Platform Drive innovation with unmatched security • ISO27001 Certification • User-Based Permissions • Multi-Factor Authentication • Trust Website • Global Privacy Team • Security Awareness Training



Capture Client Data From Any Source



Convert Unknown Clients to Known Clients



Build profiles for all clients with explicit and implicit behavior



Match unknown data with unique identifiers to create a clear view of the customer



SOCIAL ACQUISITION



WEBSITE/ COMMUNITIES



Andy Y. Advisor



AUTOMATED MARKETING/ MESSAGING



Olivia’s Profile FEMALE



Olivia S.



LEADS TO SALES



Prospective Client



CUSTOMER SERVICE/SOCIAL



38 YEARS OLD



CLEVELAND ADVISORY SERVICES



NO PRIVATE BANKING



ONLINE TRANSACTIONS



FACEBOOK



SEARCHED PHILANTHROPY CROSS-SELL TO CUSTOMER AND BUs



Julie T. Social Service



ANALYTICS



HNWI



MBA GRADUATE



MOBILE APP



Create Connected Clients



Deliver Real-Time Interactions



Share customer data across sales, support, and marketing to create a personalized, high touch experience



Deliver the most relevant content at the time your client needs it most CONNECTED



Advisors



CONNECTED



Customer Care



INVESTMENT UPDATES



EVENT ALERTS



STATEMENT NOTICES



DEPOSIT CONFIRMATIONS



SUPPORT CASE UPDATED



INVESTMENT REMINDERS



PIN REQUEST



MARKET NOTIFICATIONS



TRANSFER PROCESSING



ACCOUNT CHANGES



CONNECTED



Business Units



CONNECTED



Products



CONNECTED



Brand



Turn Moments into Journeys



Create a Seamless Client Experience



Orchestrate a personalized seamless client experience across channels



Plan, Personalize, and Optimize Journeys Across Channels Open Welcome Email New Account



NEW ACCOUNT



DEPOSIT



CHANGE NAME



ADVISOR VISIT



INACTIVITY



EVENT ALERT



FACEBOOK LIKE



Sign up for newsletter



MANAGE ONLINE ACCOUNT



Download App Deposit



Browse Private Banking CHANGE LOCATION



LINKED ACCOUNT



TWEET COMPLAINT



BROWSE ESTATE PLANNING



FUND TRANSFER



TRADE CONFIRMATION



MILESTONE



Browse for Advisory Services OPEN SUPPORT CASE



CLOSE ACCOUNT



DOWNLOAD APP



BROWSE NEW PRODUCT CATEGORY



VIEW AD



BROWSE RETIREMENT PLANNING



TAX PLANNING



Event Alert



TRANSACTION CONFIRMATION



ACCOUNT CHANGE



Chat with Specialist



Appointment Confirmation



“Predictive Intelligence enables us to better communicate accurate and timely resources to financial advisors. Tailoring these messages has increased the average number of page views by double digits.” Stephanie Kendle, Manager of eBusiness Channel Marketing, Calamos



Calamos Investments Manages Enhanced Digital Experiences Provides advisors with an online portal as source of truth for relevant resources Leverages PI to generate content recommendations in the online portal and email campaigns Launched abandoned browse campaign to encourage advisors to spend more time on funds pages Funds pages now make up 65% of the most popular content on the site



“We place customers on the right journey at the right time instead of bombarding them with a myriad of emails. ” Michael Drew, Email Marketing Lead, Quizzle



Personalized Email Journeys Drive 65% CTR for Quizzle Creates personalized 1-to-1 interactions to empower users with the credit information to reach their financial goals Leverages customer data to build segmented email journeys depending on an individual’s credit, qualifications, interests, and referral source Personalized dynamic content increased CTR from 18 to 65%



Industry: Professional Services



Segment: CBU



Marketing Spark Unlock Moments of Value Between Clients and Their Journey with Sales, Service, and Marketing



thank y u Spark Session



“Art of the Possible” Vision



Prioritized Plan



Collaborative workshop to align on gaps and opportunities



Reimagine the customer experience through a persona-driven story



Strategic recommendations of short, medium and longterm priorities



Wealth Managers Have Focused on Systems of Record Designed for internal processes, not engagement Product Focus



Transactions



90



Account Products



%



of wealth management IT budget supports mid to back office legacy systems*



Risk Record keeping Processing



*Cap Gemini study



Systems of



Record



Wealth Managers Need a System of Engagement Cloud to be the “de facto standard” for wealth managers “to operate, engage & transform the legacy, broken model.”



Siloed



Manual



Outdated



Rigid



The Client Success Platform for Wealth Management Relationship Managers



*



Industry Solutions



Financial Advisors



Clients



Real-Time Employee Engagement



Collaborative Advice



Operations & Compliance



Subject Matter Experts



Next Best Action at Scale



Instant Analytics



Connected IT Systems EMR Financial HIE Planning



Transactions Accounts



Cloud



Products Risk



Systems of



Record keeping



Engagement



Processing



Mobile



Cloud



Mobile



Social



Data Science



Social Data Science



Systems of



Record



Siloed



Manual



Outdated



Complete CRM Tailored Processes



Sales



Service



Marketing



Community



Analytics



Apps



Market Data



Wealth Data Model



Today – Advisor Homepage



Private Client Community



Book of Business



Analytics



1:1 Journeys



Front Office Tools



Scalable Metadata Platform



Rigid Trusted Multitenant Cloud



Sponsors, Custodians, Trading



Marketing Cloud Connect Create a 1-to-1 customer journey across the Customer Success Platform



marketing cloud



Marketing Cloud Connector



API API



Customer Success Platform



sales cloud service cloud community cloud…
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website analytics data for website visits and online search. The brand's brand campaigns are designed to get people to start considering one of their products, identity theft protection in general so Adometry broke down brand searches by device (desk
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Mar 11, 1990 - I thank Tuan for his efforts, feeling slightly sheepish at some of my muttered asides about his competence. ''One other thing, I would like to see Pham Xuan An alone. I do not need any translation.'' Miss. Mai leaves the decision to Tu
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The materials used are all stainless, and like the resins, the best quality offered by the market, always seeking the highest. standards of safety and durability.
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[image: alt]





JO17-031.pdf 

There was a problem previewing this document. Retrying... Download. Connect more apps... Try one of the apps below to open or edit this item. JO17-031.pdf.














[image: alt]





HB 031 Ved_Al_Cristo_Rey_de_Gloria.pdf 

del ven mun do. nan. triun. ro. cos. see le. Sal. da. doal. fos. van ha. ce dor;. va. Je. cia. dor;. sÃºs;. Ã©l;. de muer la. Ã¡n. en. vic. les. cie. ge. los. to rio. te. y. los. so. luz. or. Co ro le nad. mor. san to tos dos;. Co. rei. ro nad. na Cr














[image: alt]





MCS-031 notes.pdf 

(a) (i) Explain Dijkstra's shortest path algorithm. (ii) Find the shortest path in the following graph represented by adjacency matrix,. from vertex 'a'. (b) (i) Explain the principle of greedy algorithm. (ii) Explain Prim's algorithm for Minimum Spa














[image: alt]





Financial Services Grid Computing on Amazon Web Services 

Page 1 of 15 ..... end users to solve complex science, engineering, and business problems ... Figure 1: A Two-Tier Grid with Combined Director & Broker ..... 49% for a 1-year term and 66% for a 3-year term vs. running On-Demand Instances. .... Monte 


























×
Report 03-1. SalesForce_Presentation - Financial Services Event Hanoi ...





Your name




Email




Reason
-Select Reason-
Pornographic
Defamatory
Illegal/Unlawful
Spam
Other Terms Of Service Violation
File a copyright complaint





Description















Close
Save changes















×
Sign In






Email




Password







 Remember Password 
Forgot Password?




Sign In



















Information

	About Us
	Privacy Policy
	Terms and Service
	Copyright
	Contact Us





Follow us

	

 Facebook


	

 Twitter


	

 Google Plus







Newsletter























Copyright © 2024 P.PDFKUL.COM. All rights reserved.
















