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INTRODUCTION



Whenever I visit one of the 25 countries where Population Media Center has been working, I am always struck by the vital importance of our work. The developing world today faces enormous difficulties, and those challenges are made more daunting when women lack the information they need about family planning, reproductive health services, or the prevention of HIV/AIDS. I also see firsthand how important it is to elevate the status of women and combat such harmful social practices as female genital mutilation, child marriage, and marriage by abduction. And I am gratified when I see the surveys that document how our programs are successfully changing attitudes and behaviors and promoting positive social change. But I also see in my travels how much work remains to be done. It’s a big world out there, and measured by population, it’s getting bigger – an additional 228,262 people per day. I have witnessed the uphill fights against hunger, severe poverty, and environmental degradation. And I know that unless we can do a better job of promoting family planning and small family norms, the developing world could be facing a cascade of humanitarian disasters. The population issue has been getting more attention recently, but there is still a lot of educating to do. That’s why, in addition to its work overseas, Population Media Center has placed experts on 275 talk shows in the last two years, a total of 675 broadcast hours of content dedicated to talking about population-related challenges. Not everyone in the media, however, is waking up to the problem. I still see occasional newspaper headlines suggesting that declining birth rates are a global peril. Some authors are claiming that the population problem has gone away and that world population will soon be shrinking. This is far from what I have seen and a far cry from reality if you look at the numbers. Today, we have 6.9
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billion people inhabiting the earth. In the next 40 years, even conservative demographic projections show the world’s population growing by 2.6 billion – a 38% increase. And that assumes that fertility rates will continue to fall. If fertility rates stay at the same level as they are today, we will add another 4.2 billion people to our planet by mid-century – a whopping and unsustainable 61% increase. In 1992, when the world’s population was only 5.4 billion, the National Academy of Sciences and the Royal Society of London jointly issued a proclamation urging that we stabilize population worldwide as soon as possible in order to avoid catastrophic environmental consequences. That same year 1,700 of the world’s leading scientists, including several Nobel Laureates, signed a Warning to Humanity that said in part, “Pressures resulting from unrestrained population growth put demands on the natural world that can overwhelm any efforts to achieve a sustainable future.” Population growth has abated very little since 1992, when those warnings were made, while the challenges posed by population growth have grown. Today we are much closer to catastrophic climate change, and the rates of habitat loss and species extinction have accelerated. Hunger has been on the rise for the past decade. Last year, the number of hungry in the world passed the one billion mark. Two years ago, the prices of wheat, corn, and rice more than doubled, and food riots erupted in more than thirty countries. Today, experts are warning that another food crisis could be right around the corner.



And that is why Population Media Center’s work is more important than ever. There has been great progress in use of family planning in the last half century. In 1960, 10% of the world’s adult couples used modern methods of family planning. Today, 55% use such methods. The reasons given by non-users today differ markedly from reasons given in 1960, when access to contraceptives was low. Data from demographic surveys worldwide make it clear that non-use of family planning often results from misinformation and male opposition – exactly the types of barriers that Population Media Center’s programs are successfully removing. As you will see in this report, PMC made great strides in 2009/2010 in using mass media for social change. We thank you for your support of our work and your commitment to a sustainable world.



William N. Ryerson Founder and President, Population Media Center
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EVERY DAY more than 225,000 PEOPLE are ADDED to the PLANET.
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EVERY DAY MORE THAN 225,000 PEOPLE ARE ADDED TO THE



EVERY DAY IT IS ESTIMATED THAT 100 OTHER SPECIES GO EVERY DAY approximately



100 other SPECIES GO EXTINCT. 
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MISSION



GLOBAL INNOVATION PMC strives to create a world where all people can live healthy productive lives in harmony with each other and the environment. We also realize that to create lasting change we must provide people with the tools, knowledge, and selfefficacy to make that change in their own lives. The entertainment media has the power, reach, and influence to make a difference. Character role models can help to develop real life role models. We believe that the greatest change comes from within, which is why we hire all local management staff, producers, writers, and actors. We believe that by helping others to realize their own true potential and providing them with the skills and knowledge to make good decisions to improve their own lives, their families’ lives, and their communities, we can create sustainable change. PMC also realizes that the world is quickly changing and that in order to effectively reach our audience, we must constantly innovate our strategy. While radio dramas are still at the heart of PMC’s work and are highly impactful in many areas of the world, media and communications are developing and changing every day, which is leading to new types of popular entertainment media. This is why, over the past two years, we have started to explore how we can utilize the Sabido methodology with new media platforms – such as the development of the first ever Sabido-style electronic game, which launched during the 2010 World Cup. We are also in the early stages of development of a web series that uses Sabido methodology and “transmedia storytelling” – the spreading of a narrative and character lives across multiple platforms – a highly successful and powerful strategy that is being utilized by some of the biggest Hollywood productions. The strong foundation that PMC has built in the field of entertainment-education combined with cutting edge innovations and adaptations to existing interventions has made PMC one of the world’s leaders in behavior change communications. In December 2009, Population Media Center was presented with the third place Peter F. Drucker Award for Non-Profit Innovation at an event held in Los Angeles. “The purpose of this prize is to find the innovators, whether small or large; to celebrate their example; and to inspire others,” said Rick Wartzman, Director of the Drucker Institute. PMC has continued to gain recognition by the press around the world. Articles on PMC’s work have appeared in several publications throughout the past year, in the United States and around the world, including articles in The New York Times, The Ethiopian Herald, The National (Papua New Guinea), and many more. In Senegal, PMC’s team received a letter from President Abdoulaye Wade congratulating them on the great success of PMC’s two radio serial dramas. PMC is committed to using the power of media to make the world a better place, and is grateful to all of the amazing people who have helped us to work toward this goal each and every day.
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UNITED STATES MEXICO SENEGAL



MALI NIGERIA
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PMC PROJECTS WORLDWIDE MISSION STATEMENT The mission of Population Media Center (PMC) is to work with mass media and other organizations worldwide to bring about the stabilization of human population numbers at a level that can be sustained by the world’s natural resources, to lessen the harmful impact of humanity on the earth’s environment, and to help large numbers of disadvantaged people live better and move out of poverty. PMC uses entertainment programming on radio and television to encourage delayed parenthood, the consistent use of effective methods of contraception, and safer sexual behaviors, as well as to empower women to play equal roles in family decisions and in society. Among its strategies, PMC uses a specific methodology of social-change communications developed by Miguel Sabido, a Mexican producer, in which characters in long-running radio and television serialized dramas evolve into role models for the audience, encouraging the adoption of healthier behaviors to benefit individuals and their societies. Scientific research has shown that the Sabido methodology leads to population-wide behavior change.
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EVERY DAY



there are 550 UNPLANNED PREGNANCIES more than 930 WOMEN DIE in CHILDBIRTH and more than



6800 PEOPLE contract HIV.
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TOGETHER we have the POWER to make a CHANGE. 
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ETHIOPIA



CELEBRATING A DECADE In June 2010, PMC-Ethiopia celebrated its 10th Anniversary. PMC-Ethiopia was PMC’s first country office to be established and has become internationally renowned for the work they have carried out over the course of the past decade. With 740 episodes produced and aired to date, several radio magazine programs and talk shows, more than eleven publications, and numerous workshops, PMCEthiopia has become the leading organization for entertainment-education for social change in Ethiopia. In May 2010, PMC-Ethiopia completed a four-year project focused on preventing harmful traditional practices, with a particular focus on female genital mutilation/cutting (FGM/C). The program utilized PMC’s Whole Society Strategy, which means that it took a multidimensional approach to addressing complex cultural issues. The project consisted of a 226-episode, social-content, radio serial drama; radio talk shows for youth; production of various print materials on reproductive health; and capacity building programs for journalists, playwrights, religious leaders, women leaders, youth associations, and reproductive health professionals. In addition, the project included specialized activities for Ethiopia’s Afar and Somali Regions, where rates of FGM are very high and some of the most extreme forms of FGM are practiced.



THE IMPORTANCE OF ENDING HARMFUL TRADITIONAL PRACTICES Harmful traditional practices include all practices that are deliberately done to a person that affect their body or psyche and have no therapeutic purpose, but they are performed for cultural or socio-conventional reasons and have harmful consequences on the health and the rights of the victims. These practices often have a negative and irreversible impact – and women, girls, and marginalized populations are most often the victims. Harmful traditional practices, recognized at both global and national levels, include FGM, son preference, female infanticide, early marriage, marriage by abduction, and levirate marriage (a widow being forced to marry the brother of a deceased man), to name a few of the terrible abuses woman are faced with every day. Many of these practices are performed throughout Ethiopia and must be addressed in order to improve the status of women and girls. FGM is one of the most prevalent harmful traditional practices in Ethiopia, with various forms being practiced on approximately 74% of Ethiopia’s female population. FGM is a life-threatening procedure involving the partial or total removal of the external female genital organs. Because of the severity of its effects, FGM is now considered a violation of human rights under both international and Ethiopian law, yet the procedure continues to be practiced in spite of its illegal status.
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Both religious and sociocultural justifications associated with the practice have perpetuated FGM, despite the very negative consequences. A number of rationalizations attempt to justify and sustain FGM as an integral part of cultures: • Sociological reasons: Initiation of girls into womanhood; social integration; establishing a woman’s eligibility for marriage; and ingrained notions that parents must cut their daughters in order to be good parents. In some societies, girls who remain uncut are considered unmarriageable. • Psychosexual reasons: Reduce the sexual thoughts and desires of women; maintain chastity and virginity before marriage and fidelity during marriage; and bring greater sexual pleasure to husbands. • Hygienic/Aesthetic reasons: External female genitalia are considered dirty and unsightly and are to be removed to promote hygiene and provide aesthetic appeal. • Religious/Mythical reasons: Enhance fertility; make childbirth easier; and although no religion condones FGM, many communities (especially Muslim communities) believe it to be a requirement of their religion. The effects of FGM are very grave. It can cause extreme pain, hemorrhage, damage to the organs surrounding the clitoris and labia, possible chronic infections, intermittent bleeding, abscesses and tumors, urinary tract infections, kidney damage, stones in the bladder, infections of the reproductive tract resulting from obstructed menstrual flow, excessive scaring, keloids, cysts, infertility, and more painful and prolonged labors that often result in severe tearing. In addition, the psychological impact of the practice can also be great. Given the strong sociocultural support for such practices, a serial drama is uniquely positioned to show the various negative effects of such a practice and role model the benefit of ending the practice.
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SIBRAT (“TRAUMA”) To address these highly sensitive and important issues, PMC produced and broadcast a radio serial drama titled Sibrat (“Trauma”). Through the trials and tribulations of the characters in the drama, listeners learned about the extreme risk of harmful traditional practices and the importance of coming together to put a stop to these practices and FGM in particular. The program was broadcast nationwide from September 2007 – February 2010 in the national language of Amharic. Sibrat attracted millions of dedicated listeners throughout the country, which resulted in thousands of letters being sent to the PMC-Ethiopia office.



LISTENERS RESPOND TO SIBRAT Unlike a number of dramas we previously knew, Sibrat’s approach is not “dereq” [literally dry, implying that it is not didactic]; it is really entertaining. At the same time it teaches so many lessons about important social issues, even within one episode. This is the very quality that enabled it to hook a large audience from all walks of life. -All family members in our home listen to the drama together. We eagerly wait for the day and hour of its transmission. After listening to the drama, we often have discussions and debates over some of the issues or characters. -I like Abeba [the positive protagonist]. I have learned a lot from her, especially from her perseverance and determination to reach her ultimate goal, despite all the hurdles she encountered in her life. -Before listening to the drama we had only superficial knowledge about FGM. Compared to the knowledge we have now, what we knew is almost nothing. The drama enabled us to see and feel the sufferings of those who have undergone the cruel operation. As a result we are determined to fight against the practice. -Previously we knew only the implication of FGM on labor and delivery. The drama has deepened our knowledge about the types of FGM and severity of its consequences. It enabled us to know how problems that appear small lead to hazardous consequences. It enabled us to clearly see the problems of FGM. Photo by Katie Elmore
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Photos by Katie Elmore



WHOLE SOCIETY STRATEGY TO PREVENT HARMFUL TRADITIONAL PRACTICES PMC-Ethiopia utilizes the Whole Society Strategy, which involves using multiple platforms and formats to convey parallel information to audiences. The Whole Society Strategy builds on the impact of the radio serial drama by utilizing various forms of media such as books, leaflets, posters, talk shows, and performances along with trainings for clinic workers, journalists, and leadership groups to help reweave the mythology concerning the issues being addressed. By connecting with audiences throughout the various facets of their life and reinforcing the messages at various levels, PMC is able to have a more substantial impact. In coordination with the production and broadcast of Sibrat, PMC-Ethiopia held numerous training workshops for religious leaders, youth leaders, and female leaders on the practice of FGM. Workshop participants learned about the consequences of FGM and heard first hand stories from women and girls who had been negatively impacted by the practice. Participants often came together and issued a declaration to end the practice of FGM in their community. PMC also produced and broadcast two radio magazine programs, specifically targeted at the Somali and Afar regions, where the most extreme forms of FGM are practiced. The Somali language program was titled Igaddaa (“We Do Not Want It Any More”), and the Afar language program was titled Naedetai (“Let’s Stop”). Alegnta (“Security”), a youth magazine program that PMC began broadcasting in 2005, has continued its run. Alegnta is a radio phone-in and panel discussion program targeted at youth and families. It focuses on issues such as reproductive health, harmful traditional practices, teen sexuality, matrimonial life, and childbearing. The topic areas discussed on Alegnta often relate back to the issues being raised in the radio drama. This discussion time allows listeners to raise their concerns and get practical information so they can address these issues in the context of their own lives. To supplement the radio magazine program, PMC also produced a print magazine called Alegnta, which was distributed to youth throughout Ethiopia. In addition to these productions and workshops, PMC also produced several printed materials including leaflets and posters, books (including a collection of short stories), training manuals, and publications on FGM/C, namely “Literature Review of Female Genital Mutilation,” a magazine entitled “A Step Forward in the Long March to Eliminate Female Genital Mutilation,” and “Findings of a Rapid Assessment and Literature Review of Female Genital Mutilation in Somali and Afar Regions.” Funding for PMC’s activities to prevent harmful traditional practices and FGM was provided by Save the ChildrenNorway (with funds from the Norwegian government) and the Oak Foundation.
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DOMESTIC VIOLENCE PREVENTION WORKSHOP In addition to dealing with the harmful traditional practices, PMC-Ethiopia held a workshop that focused specifically on the issue of domestic violence. Domestic violence can take many forms. Physical, sexual, and emotional assaults against women occur at alarming levels. Community based studies in Ethiopia indicate 50-60% of women experience domestic violence in their lifetime. To help prevent domestic abuse, PMC-Ethiopia held a workshop for dramatic scriptwriters on how to role model positive relationships and spousal communication in a radio drama by integrating the methods utilized by one of the most successful and comprehensive marriage enhancement/divorce prevention programs, the Prevention and Relationship Enhancement Program (PREP). PREP has become internationally known for its skill building curriculum designed to help partners say what they need to say, get to the heart of the problems, and increase their connection with each other. The workshop was led by Dr. S.D. Shantinath, founder of Women to Women International. Among the wide array of issues covered by Dr. Shantinath during the workshop were domestic violence prevention and the psychology behind abuse, and the role that entertainment-education can play in preventing domestic violence and promoting family harmony. The workshop was part of a project funded by the American Psychological Foundation and UNICEF to create a manual to help entertainment scriptwriters worldwide understand how to role model positive communications and violence prevention in their programs.



MIRAFE (“NEW BEGINNING”) In June 2010, Population Media Center began broadcasting its sixth radio serial drama, Mirafe (“New Beginning”) in the Amharic language. Mirafe addresses the role and importance of health extension workers in rural health care, with an emphasis on family planning. There are over 30,000 health extension workers living throughout Ethiopia. These health extension workers have been trained to help communities deal with basic health issues, provide family planning services, and assist with births. Unfortunately, many people in the community do not utilize these services, and PMC hopes to change the perception of health extension workers throughout Ethiopia with its latest program. Mirafe will provide role models for the general community in addition to the health extension workers. It will also help to increase awareness and acceptance of the responsibilities of health extension workers. The program airs twice a week and is divided into two segments. The first segment is a regular Sabido-style drama, while the second segment focuses on discussion and interactions with real life health extension workers. Funding for Mirafe is provided by United Nations Children’s Fund (UNICEF).
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MALI



In September 2009, PMC completed production and broadcast of a 74-episode radio serial drama, Jigi ma Tignè (“Hope Is Allowed”). Jigi ma Tignè was broadcast nationwide in Bambara (the national language). The program addressed several issues that are of critical importance to social and economic development in Mali, including reproductive health, sexually transmitted infections (including HIV/AIDS), family planning, gender equality, female genital mutilation/cutting (FGM/C), and rights of persons with disabilities.



QUANTITATIVE EVALUATION An external quantitative study of the impact of Jigi ma Tignè was completed in February 2010. The results of this study showed that half of those interviewed had heard of the program, while one-quarter of all respondents were regular listeners. Following are a few of the highlights from this quantitative study, with the data controlled for other variables, such as income, education, and place of residence: Family Planning: More than 8 out of 10 listeners (81%) said that the radio program was “an important source of information about family planning.” Listeners were 3.4 times more likely than nonlisteners to say they “approve of using contraceptive methods.” Listeners were also 1.8 times more likely than nonlisteners to report that they were currently using a contraceptive method to delay or avoid pregnancy. Disability: Listeners were 3.3 times more likely than nonlisteners to have spoken with someone they know about rights of people with disabilities. Listeners were 1.7 times more likely than nonlisteners to say that “people with disabilities have a right to prosthetics.” Listeners were also 1.9 times more likely than nonlisteners to know of a source of information for people with disabilities.



The project was carried out with support from the Wallace Global Fund, the Jewish Communal Fund, the Conservation, Food and Health Foundation, USAID-Mali, and an individual donor.
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Photo by Swiatek Wojtkowiak, http://nygus.info/



QUALITATIVE EVALUATION In early 2010, a qualitative study was conducted with regular listeners to Jigi ma Tignè to determine how the program affected their lives. Almost all of the listeners said they appreciated the values concerning small family size in Jigi ma Tignè. One female listener noted: “Children are given by God, but with the contraceptive methods available, we can decide when to have children. It is best for the entire family to keep your family to a size that you can provide for with the resources that you have.” Another listener responded to the storyline about people living with disabilities: “The drama was a great source of pride for us people with disabilities. The drama allowed people who are not handicapped to know that we have the same rights they do, and to know that we have a place in society.” Numerous listeners said that the program influenced their views about FGM and then cited the various consequences of the practice. One woman noted that she was particularly affected by the character in the program who lost her twins during childbirth as a result of being circumcised as a young girl. Twins are considered a sign of good luck in Malian culture, so the fact that the character lost her twins as a consequence of circumcision was especially poignant.
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NIGERIA



Nigeria has one of the highest birth rates in the world and a fertility rate of 5.7 children per woman. Ninety-two percent of married women do not use contraceptives and 55% of them say they never intend to (2008 Demographic and Health Survey). On average, the ideal number of children that women desire is 7, and men desire 9. Only 0.2% of Nigerians say they don’t use contraceptives because services are not available, and only 0.2% cite cost as a barrier. Of all births in Nigeria: - 87% were wanted at the time - 7% were wanted, but not until later - 4% were unwanted Changing Nigeria’s demographic trends takes more than access to contraceptive services. It requires helping people understand the personal benefits in health and welfare for them and their children of limiting and spacing births. In 2009, PMC-Nigeria completed its broadcast of the hit radio serial drama Ruwan Dare (“Midnight Rain”). The 208-episode drama was broadcast in Kano, Kaduna, Katsina, and Sokoto states from July 2007 to June 2009. Ruwan Dare promoted and modeled birth spacing and smaller family size. Results from the final evaluation show that 70% of respondents in the four states listened to the broadcast one or more times per week.



Photo by Ephraim Okon
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QUANTITATIVE EVALUATION At the time of PMC’s baseline survey in the four states where the program was broadcast, the mean desired number of children for all respondents was 7.43 (females 7.71, males 7.03), and this decreased significantly to 5.93 by the endline survey, most notably among females (females 5.39, males 6.96). The following results, controlled for other variables, such as income, education, and place of residence, provide evidence of Ruwan Dare’s impact: • The likelihood of respondents saying they “currently use something to delay or avoid pregnancy” was 5.6 times greater at endline compared to baseline. On this indicator, listeners were 2.4 times as likely as nonlisteners to say they “currently use something to delay or avoid pregnancy.” At family planning clinics, 67% of clients cited the program as their motivation for seeking services. • The likelihood of respondents saying they had discussed family planning with their spouse or partner in the last three months was 4.5 times greater at endline compared to baseline. By sex there were notable differences regarding this indicator: for males there was a notable relative increase of 48% from baseline to endline in the amount of discussion; however for females there was a sharp relative increase from baseline to endline of 172% in the amount of discussion. On this indicator, listeners were 1.7 times more likely than nonlisteners to engage in discussion about family planning in the last three months with their spouse or partner. This result shows that the program strongly benefited both females and males in increasing the amount of discussion of family planning with their spouse or partner. • The likelihood of respondents thinking that “couples should space children 2.5 to 3 years apart” was 1.5 times greater at endline compared to baseline. On this indicator, listeners were 1.9 times more likely than nonlisteners to think that “couples should space children 2.5 to 3 years apart.” • The likelihood of respondents saying that using contraceptives is not “against the will of Allah” was 3.6 times greater at endline compared to baseline. On this indicator, listeners were 1.5 times more likely than nonlisteners to say that using contraceptives is not “against the will of Allah.” Support for PMC’s program in Nigeria was provided by the David and Lucile Packard Foundation.
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RWANDA



PMC’s 312-episode radio drama, Umurage Urukwiye (“Rwanda’s Brighter Future”) concluded its two-year broadcast in August 2009. Umurage Urukwiye, also called UU by its most dedicated listeners, addressed issues such as reproductive health, prevention of HIV/AIDS, preservation of wildlife habitat, preservation of natural resources, land conservation, sustainable farming practices, and promotion of civil harmony. A qualitative study was conducted following the conclusion of the program to gain a better understanding of how the program impacted individual lives.



QUALITATIVE EVALUATION Listeners in Kigali (Rwanda’s capital) who took part in the focus groups talked about how Umurage Urukwiye impacted their attitudes and behaviors about family planning. One woman explained what she learned from UU: I only have one child now. I see Eliabu [one of the characters in the drama who only had one child] as a role model, because she practiced family planning. The drama helped me to develop confidence and made me feel that it is okay to not want more children. It also helped me to talk with my husband and to take precautions to prevent pregnancy, so that we do not have more children than we can care for. Focus groups were also conducted with participants in Ruhengeri (an area near the environmentally sensitive mountain gorilla habitats). One male listener explained what he learned from UU: “UU” helps people to solve their problems: how to fight against HIV, how to plan for their family and take care of their children, and the importance of protecting the environment. Another male listener explained how UU changed his life: “UU” has taught me about the importance of planning for your family. I know that when you plan for your family, it is the beginning of a better life in the future. By planning your family, you can improve your financial situation and can bring your children up well.



Support for this project was provided by United Nations Population Fund (UNFPA), the Flora L. Thornton Foundation, the Mulago Foundation, the Arcus Foundation, Conservation, Food & Health Foundation, and the U.S. Fish & Wildlife Service.
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QUANTITATIVE EVALUATION OF UU Listenership: • Results from the final evaluation show that 37% of respondents listened to the broadcast one or more times. • More than half of all listeners (females 52%, males 58%) said they talked to someone about the drama. Desired Family Size PMC’s program had significant effects in changing desired family size among those who were listening. At the time of the baseline survey the mean desired number of children for all respondents was 3.61 (females 3.73, males 3.44), and this decreased significantly to 2.94 by the endline survey, with both females and males showing similarly significant decreases (females 3.02, males 2.81). • Listeners were 1.5 times more likely than nonlisteners to desire three or fewer children, as opposed to four or more. Family Planning Clinic exit interviews showed that 15% of new reproductive health clients cited the PMC drama as their reason for seeking services. Of those seeking family planning, 9% cited the program as their source of motivation. After controlling for other variables, such as education, income, and place of residence, the analysis of the survey data showed: • The likelihood of respondents saying they “currently use something to delay or avoid pregnancy” was 1.6 times greater at endline compared to baseline. • Listeners were 1.6 times more likely than nonlisteners to say they talked to their spouse or partner “once or twice” or “more often” about family planning in the last three months. • Listeners were 1.4 times more likely than nonlisteners to agree that “having fewer children reduces the health risk to the mother.” • Listeners were 2 times more likely than nonlisteners to know of a place to get a male condom. • Listeners were 2.1 times more likely than nonlisteners to know of a place to get a female condom. • The likelihood of respondents knowing that a female condom can prevent pregnancy was 1.4 times greater at endline compared to baseline. 22



HIV/AIDS Clinic exit interviews showed that, of those seeking voluntary counseling and testing for HIV/AIDS, 17% cited the program as their source of motivation. Of clients seeking help with preventing mother to child transmission of HIV, 24% cited the program as their reason. The analysis of the survey data showed the following: • Listeners were 2 times more likely than nonlisteners to have heard about a medication mothers can take to prevent transmission of HIV/AIDS to a baby. • Listeners were 2.7 times more likely than nonlisteners to want to know their HIV status by getting a blood test. Preservation of Mountain Gorillas and Natural Resources In an effort to reverse the problem of erosion of farmland, the government of Rwanda sponsors a reforestation program. Tree seedlings are made available at nurseries throughout the country, and there is a designated national tree seedling planting day. PMC’s drama helped to promote that effort by featuring characters in the drama who planted trees and encouraged others to do the same. An independent survey found that 11% of those buying tree seedlings were motivated by the program. In addition: • Listeners were 1.5 times more likely than nonlisteners to cite population growth as the primary cause of environmental degradation and loss of gorilla habitat. •The likelihood of respondents knowing that protection of gorillas and their habitat can reduce poverty and bring tourists was 3.4 times greater at endline compared to baseline. • Listeners were 1.5 times more likely than nonlisteners to have talked with their spouse or partner in the past three months about the connection between family planning and conservation of natural resources.



PROTECTING ENDANGERED SPECIES



ROLE MODELING THE BENEFITS OF FAMILY PLANNING



Photo by Sarah Hurlburt



PREVENTING HIV/AIDS



Photo by Wendi Stein
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SENEGAL



PMC is making history in Senegal, by producing and broadcasting the first entertainment-education radio serial dramas in the country. Ngelawu Nawet (“Winds of Hope”) consists of 168 episodes and is broadcast nationwide in the national language of Wolof. Coñal Keele (“Harvesting the Seeds of Life”) is a 58-episode drama that is being broadcast in the Matam region of Senegal in the Pulaar language.



Coñal Keele



Ngelawu Nawet



Coñal Keele addresses adolescent reproductive health, female genital mutilation/cutting (FGM/C), and early marriage. The storylines in Coñal Keele have closely mirrored real life events in Matam. When PMC-Senegal staff visited Matam to meet with listeners, a young girl said she started to weep while listening to episodes of Coñal Keele. She explained that she had lived through the same experiences as Leeldo, the character who is featured in the storyline about early marriage. And like Leeldo, she has suffered greatly at the hand of her mother-in-law.



Ngelawu Nawet addresses birth spacing and its relationship to maternal health, specifically addressing reasons for family planning use or non-use, myths about family planning, and the involvement of men in family planning. The program also addresses other health issues, such as prenatal consultation and neo-natal health, child survival, child nutrition, use of bed nets for prevention of malaria, care of those living with HIV/AIDS, and the importance of completing treatment for tuberculosis. Underlying all of these issues are the critical aspects of gender equity that influence behaviors related to family planning, maternal and child health, and prevention of HIV.



The storyline that dealt with the issue of FGM featured a trial, where the circumciser was brought before a tribunal (local court) and was sentenced to six months in jail. And the grandmother, who encouraged the circumcision of her granddaughter, received an official warning. Following the broadcast of this episode, there was a case in the Matam regional court where the circumciser of a 16-year-old girl was sentenced to six months in jail, and the parents of the girl were sentenced to 16 months probation. Both the verdict in the program and in real life spurred a heated debate about the practice of FGM, which can have devastating psychological and physical effects on girls and women, and yet is rarely discussed in public. The conversations which Coñal Keele helped to spark have brought this harmful practice into question. Coñal Keele is funded by the United Nations Population Fund (UNFPA). 24



A field visit to listeners’ groups in the Kaolack region revealed the popularity of Ngelawu Nawet, where the children referred to someone who coughs as “Bakk,” (a character in the program who has tuberculosis). Even more importantly, the children will go on to encourage that the person seek and complete treatment. Ngelawu Nawet is funded by the United States Agency for International Development (USAID), through a sub-contract via Agence pour le Développement de Marketing Social (ADEMAS).



Photo by Joe Penney, USAID/Senegal



For both programs, PMC is working in partnership with the Réseau Africain de l’Education pour la Santé (RAES) based in Dakar, Senegal and the University of California Los Angeles School of Public Health. Both institutions have provided substantial monetary and technical support to PMC’s programs in Senegal.
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BRAZIL



SOCIAL MERCHANDISING PMC continued its 10-year working partnership with Comunicarte, a social merchandising company in Rio de Janeiro. With support from PMC, Comunicarte helps TV Globo, the most popular television network in Brazil, to track and monitor the inclusion of social and health themes in their telenovelas. By providing TV Globo with a detailed content analysis of how various social and health issues were incorporated into their programming, Comunicarte is able to provide useful feedback on how the issues were addressed and encourage TV Globo in their efforts. Brazil is Latin America’s most populous country, with a population of 193.3 million. Therefore, the life decisions that they make will have a significant impact on the region and the world. Brazil has some of the largest tracts of rainforest in the world, which is essential to protect in order to preserve the environment and protect biodiversity and endangered species. Brazil’s fertility rate has declined significantly in the last 15 years and now stands at 2.0 children per woman. However, larger family size is found in a number of rural and impoverished regions of the country, and teenage parenthood is an important issue. In 2009, Comunicarte monitored nine of TV Globo’s most popular telenovelas: Malhação (“Workout”), Negócio da China (“Business from China”), Paraiso (“Paradise”), Cama de Gato (“Bed of the Cat”), Três Irmãs (“Three Sisters”), Caras e Bocas (“Hot Guys”), A Favorita (“The Favorite”), Caminho das Indias (“Route to India”), and Viver a Vida (“Living Life”). TV Globo addressed a wide array of social issues; nearly 37% of all of the episodes monitored contained educational messages. Photos: Central Globo de Produção



Caras e Bocas



Viver a Vida



In 2009, these nine programs had 858 scenes that dealt with social and health issues including: reproductive health, prenatal care, teen pregnancy, domestic violence, mental health diagnosis and treatment of diseases, the rights of the physically handicapped, juvenile delinquency, alcoholism, corruption and criminal activities, valuing culture and the arts, and community relationships, among others.
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Funding for PMC’s work in Brazil is provided by the Thornton Foundation, the Weeden Foundation, and in-kind support from Comunicarte.



Photos: Central Globo de Produção



PROMOTING HEALTHY PREGNANCY



Três Irmãs



In the telenovela, Três Irmãs, there were multiple storylines dealing with healthy pregnancies and prenatal care. The gynecologist character emphasized that the mother’s health had a direct influence on the health of her baby. Various scenes allowed the doctor to explain that: a woman could continue to work while pregnant, but that she should exercise care; that ultrasound is a good way to monitor a pregnancy; and that breastfeeding provides benefits to both the mother and child and it’s free food. The program also addressed the issue of a high risk pregnancy resulting from high blood pressure. Information was provided to the characters (and the audience) about the dangers of eclampsia and stroke and how to minimize the risks.



Environmental preservation was addressed in a number of the telenovelas. Paraiso had scenes with characters debating the impact of humans on the environment. Zeca, one of the main characters, pointed out that the Atlantic Forest was once as rich as the Amazon, but, over time, it had been devastated, and therefore it is important to take care of the Amazon so it is not destroyed too. Another character, named Ze Camilo, disagreed and said that this is the price of progress. Zeca countered Ze Camilo by explaining that progress that destroys is not progress, and that its price cannot be the destruction of the planet. Zeca went on to draw attention to the fact that the planet will survive in the end but that if we do not treat it well and care for it, then the earth will no longer be habitable by humans and other species.



Photos: Central Globo de Produção



ENCOURAGING ENVIRONMENTAL PRESERVATION



Paraiso



Photos: Central Globo de Produção



PROMOTING SAFE SEX Malhação addressed the issue of safe sex for both pregnancy prevention and the prevention of sexually transmitted infections (STIs). When one of the protagonists, named Norma Jean, was considering having sex for the first time, she went to her mother to seek advice. Her mother took her to the gynecologist, so she could be sure she was protected and had proper counseling. The gynecologist explained that it is important to use both contraceptives and condoms in order to protect oneself from unwanted pregnancy and STIs. Another character, named Veridiana, said he was glad that his girlfriend wanted to use a condom because it is important to be safe – when you are safe, it is pleasure without risk. Another character in Malhação, named Bernard, had unprotected sex just once and contracted gonorrhea from a woman who did not know that she was carrying the disease. This highlighted the importance of getting tested for all STIs and always using a condom, because there are many different types of diseases that can be contracted from unprotected sex, and all it takes is one time.
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MEXICO



USING NEW MEDIA FOR SOCIAL CHANGE PMC continued its partnership with Centro de Orientación para Las Adolescentes (CORA), a Mexican organization that specializes in sexual and reproductive health. CORA is in the final development stages of a new and engaging website for adolescents in Mexico. The website, titled Sexpertos Saludables (“Healthy ‘Sex Experts’”), teaches about sex, health, and life skills. Sexpertos Saludables makes learning about these issues fun, while also offering important, truthful, and accurate information. Sexpertos Saludables will have several components that complement each other to create a forum for young men and women where they can share their thoughts and questions about sexuality in a supportive and entertaining environment. Every month the website will announce a new theme and a short animated video will be released. The themes that will be addressed include: life skills, selfimage, puberty, general information on how to deal with some of the challenges of adolescence, selfexamination for breast cancer and testicular cancer, myths about puberty, and gender roles. The animated videos will follow six school friends, three boys and three girls, working their way through the physical and emotional issues that come with adolescence and puberty. The animations are designed to provide important information in a humorous way.



DEVELOPING THE ANIMATIONS
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Other interactive components include: the Chat, a safe place for youth to “talk” to one another; the Forum, a discussion board that will focus on the issues addressed in the animations; and One-on-One Online Consultations. Professional counselors will be available at a designated time each week to discuss issues privately with the website users via a private chat. Visitors to the site will be able to play games, learn the truth about sexual myths, reference basic information about the issues, and watch interviews with well-known Mexican youth leaders who can serve as role models and a source of inspiration. Support for Sexpertos Saludables is provided by the Instituto Carlos Slim de la Salud (Carlos Slim Institute of Health) and an individual contributor.
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UNITED STATES



EDUCATING AMERICA ABOUT POPULATION The world’s population is currently more than 6.8 billion and is growing by approximately 83 million people per year. The United States has the third largest population with more than 307 million people, and is estimated to grow to 423 million by the year 2050 at current growth rates. PMC’s Population News Media and Editorial Leadership program works with the news and information media to educate the American public about international and domestic population issues. To draw attention to these issues, PMC places a diverse cross-section of population experts on radio and television talk shows. In addition to placing experts on talk shows, PMC also works closely with print media to connect current events, especially environmental stories, with population issues.



PMC ran an extensive campaign in August 2009 that focused on the implications of population growth in the United States and the adverse effects this growth will cause to our aquifers, open space, and biodiversity. Phil Cafaro, population activist, Colorado State University professor and blogger for Progressives for Immigration Reform, has been featured on numerous stations around the country. Cafaro spoke about what a real, progressive, and sustainable population policy might look like in the United States.



Since the start of the program, PMC has placed 31 separate population experts on over 275 radio talk show programs, resulting in 120 hours of core programming. These efforts have resulted in a conservatively calculated 2000+ syndicated broadcasts and over 675 hours of total air-time. In order to reach a wide-ranging and diverse audience, PMC has placed experts on both national and local stations; which has resulted in our experts speaking on stations in all 50 U.S. states and the District of Columbia.



Cafaro on The Jeff Farias Show, which is streamed online and broadcast in Wisconsin, Texas, Kentucky, and Sweden said:



The Population News Media and Editorial Leadership program focuses on a broad array of topics in order to connect with various audiences on the issues that are most important to them. There is a great need in the US and around the world to raise awareness, at a base level, about the fact that the world is growing by 83 million people every year and the effect this is having on the planet and our future.
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Population increase [in the United States] is an important issue, and one that progressives like to avoid, which makes it important for us to talk about... There is no way we can avoid consumption issues if we want to protect the environment and pass on open space and wild lands to future generations and reign in our per capita CO2 emissions. On the other hand, even if we make those efforts, they can all be swallowed up by increased population growth. It’s very easy to say that [population] is a contentious issue, so let’s not talk about it. But the reality is, that for those of us who care about preserving habitat and resources for other species, there is really no getting away from the fact that more people equals less of other things.



Meanwhile, Laurie Mazur, author of A Pivotal Moment: Population, Justice and the Environmental Challenge, spoke of the huge number of people in the world, who are already, or about to become, of childbearing age. Mazur on The Diego Mulligan Show on KSFR radio in Arizona said: It’s increasingly apparent that we are at a pivotal moment environmentally, but most people do not realize that this is a pivotal moment for world population – because the largest generation in human history is coming of age. Right now there are 3 billion people under the age of 25… the [reproductive] choices that these young people make, and importantly the choices that are available to them will, in fact, determine if the world population grows from the current 6.8 billion to anywhere from 8 billion to 11 billion by the middle of the century. PMC also tackled such topics as Florida’s unexpected drop in population, which in many instances received negative press coverage. PMC’s experts helped to counter this press with important arguments about the unsustainable growth that Florida had been faced with in the past few decades and the importance of stabilizing or decreasing human population numbers in a state that was facing numerous environmental pressures. PMC also took on the recent trend of TV glamorizing mega-families, such as TLC’s Table for 12; the link between birth control and climate change mitigation; the importance of bringing



Earth Day back to its roots through inclusion of the issue of population; and many other current news topics throughout the year. The Population News Media and Editorial Leadership program continues to reach out to web and print news media outlets. PMC offers a free daily email service that distributes population-related articles and editorials to 1,100 people worldwide, including many journalists. You can sign up for this service at http://www.populationmedia. org/who/subscribe-to-pmc/. The articles are posted on PMC’s popular blog site, which has more than 100 unique visits every day, and allows subscribers to post comments. PMC also strives to connect with high traffic websites across the country. For example, in response to a Mother Jones magazine feature article called “The Last Taboo,” PMC’s President, Bill Ryerson, was asked to be an expert panelist for a follow-up discussion that took place on Mother Jones’ website and featured questions from the public about the article and population issues. In addition, PMC continued to work with the Cagle Syndication Network, an editorial column service that provides editorial content to over 800 newspapers and magazines, to place population related OpEds in print media. This resulted in 13 population-related columns being distributed nationwide since the start of 2009. Funding for this project is provided by the Colcom Foundation.
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WEB SERIES TO PREVENT TEEN PREGNANCY INTEGRATING THE SABIDO METHODOLOGY AND TRANSMEDIA STORYTELLING PMC is now in the process of developing the first Sabido-style program in the United States. The series will help to promote reproductive health, prevent teen pregnancy, prevent HIV/AIDS and other STIs, promote healthy relationships, encourage healthy eating and exercise habits, and improve self-image among teens. Teen parenthood causes many young mothers to drop out of school. Half of all single mothers on welfare were teenagers when they had their first child. Children born to teen mothers are less likely to succeed in school, are at greater risk of poverty, and are more likely to have health problems and engage in problem behaviors. Preventing teen pregnancy and parenthood is one of the most direct and effective ways to improve these trends. Watching television and/or videos online, in addition to spending time on social networking sites, has become a favorite pastime for many teens. Given the increasing popularity of watching entertainment content online, particularly among teens, PMC is in the process of developing the first ever Sabido-style webnovela (online telenovela or serial drama) for an American audience. PMC has engaged with a talented team of Hollywood producers and writers to create the series bible and write the episode outlines, which were completed in the summer of 2010. The web series will be developed within the framework of a comprehensive website with several interactive components where viewers can further engage with the characters and narrative in different ways. This expansive media campaign will be developed using the Sabido methodology and “transmedia storytelling.” Transmedia storytelling, a term coined by Dr. Henry Jenkins of the University of Southern California, takes the elements of a character’s narrative and applies them uniquely to each medium while extending the story. When consumers meet characters in different media contexts, the audience bonds are strengthened. Transmedia storytelling also helps to increase the points of access to a narrative, while also diversifying the means of learning or engagement with the narrative and characters. The transmedia experience is characterized by a high degree of audience participation, decision-making, and collaboration. As users engage with the story across multiple platforms and spaces, participants make a series of personal choices that shape and define their understanding of the lessons learned by the characters. Through the various types of learning and participation that transmedia storytelling offers, along with the high entertainment value, strong theoretical framework, and proven track record of the Sabido methodology, the webnovela will help to stimulate social change and improve the overall health of American teens. Support for this project has been provided by an individual donor. PMC is in the process of seeking the remaining funds needed for the production of the webnovela.
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PUBLIC SERVICE ANNOUNCEMENT In March 2010, Population Media Center released its first ever made-for-television, public service announcement (PSA). The PSA highlights the very large increase in human population that the world is faced with each and every day and the impact that it is having on some of today’s most pressing problems. The purpose of the PSA is to raise awareness about the issue of population and direct people to PMC’s website to learn more about population issues and innovative solutions to address population growth. The spot, titled “Elevator,” features the story of a regular guy, peacefully riding an elevator on a normal day -- until he is suddenly crushed by people trying to get on the elevator. The only person who can’t fit into the elevator is a mysterious little girl, who stares into the man’s eyes as the elevator door shuts. As the door shuts, the weight of all of the passengers causes the alarms to go off. The camera flashes to the digital floor counter with a big capacity sign beneath it, and as the viewers watch the elevator go up, the digital counter displays the numerous issues which population growth is affecting, such as species extinction, food and water shortages, and climate change. The man, with the memory of the girl fresh in his mind, can’t stand any more madness and pushes the emergency stop button. The camera cuts back to the little girl, who smiles. The voice-over reinforces this message, “Don’t leave our future behind.” The PSA has been aired on television channels in Boston, Pittsburgh, Philadelphia, Washington DC, San Diego, Los Angeles, and San Francisco. In addition, the PSA has aired on GoogleTV, MindTV, and is featured on PMC’s YouTube Channel, where it has already had more than 2,600 unique views. The PSA can also be found on the homepage of PMC’s website, www.populationmedia.org. Viewers have written in to congratulate PMC on the spot: “Just wanted to say congratulations on PMC’s new TV campaign - it is great. I never thought I would see the day that this taboo issue was mentioned on TV, so this is a real reason to celebrate the progress your group has made. You made my day!!” “I think this was terrific! Very upbeat - no lectures. Good use of imagery to send a succinct message.” “Elevator” was created and produced by Tirior A Films with support from the Colcom Foundation.
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GLOBAL POPULATION SPEAK OUT In 2010, PMC worked in close coordination with Population Institute (PI) to carry out the second annual Global Population Speak Out (GPSO). During the month of February, the Population Institute asked leading scientists, academicians, and environmental leaders to “speak out” on the link between population and environmental sustainability. Nearly 400 people responded to the invitation. The participants, who spanned six continents and 39 nations, were asked to speak out publicly on population in the popular media. GPSO participants made their voices heard on dozens of radio talk shows and interviews, and in print publications ranging from The New York Times to The Huffington Post and the International Herald Tribune. The “speak out” also fostered a number of consciousnessraising projects. The Center for Biological Diversity distributed hundreds of thousands of condoms to draw public attention to the adverse impact that population growth is having on biodiversity. The packaging for the condoms featured colorful drawings of various endangered species. The endangered species condoms attracted international media coverage. Kelvin Thomson, the Australian MP who has been leading the effort to stabilize Australia’s population, was another high-profile GPSO participant. To fulfill his pledge, he gave a speech at a public meeting of Sustainable Population Australia in Canberra on February 10th, where he declared that the Population Institute had “assembled a formidable array of ecologists, biologists, academics, and activists from all around the world to speak out on the need to address and remedy the size and growth of human population both internationally and in the home countries of all the participants.”



NOTABLE PARTICIPANTS • Corey Bradshaw, PhD, Research Director of Marine Impacts, Research Institute for Climate Change and Sustainability, University of Adelaide, Australia • John Burton, Author; CEO, World Land Trust • Helena Frietas, PhD, President of the Portuguese Ecological Society (SPECO); Vice-President of the Board of the European Ecological Federation • Arend de Haas, Director of Conservation, African Conservation Foundation, Kenya • Fatima Matos Almeida, President, Portuguese Association for Environmental Education (ASPEA), Lisbon, Portugal • Paul Ehrlich, PhD, Bing Professor of Population Studies and President, Center for Conservation Biology, Department of Biology, Stanford University • Dennis Meadows, PhD, Professor Emeritus of Systems Policy and Social Science Research, University of New Hampshire • John Guillebaud, Emeritus Professor of Family Planning & Reproductive Health, University College London, and Churchill Hospital Oxford, UK • Malcolm Potts, PhD, MBBChir, FRCOG Bixby Professor, School of Public Health, University of California Berkeley • Jane Roberts, Cofounder, 34 Million Friends of the United Nations Population Fund



PMC and PI are currently planning the 3rd Annual Global Population Speak Out for February 2011 and are developing a new website with improved advocacy features. Funding for the Global Population Speak Out was provided by the Wallace Global Foundation and an individual donor.
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LIMITING THE IMPACT OF HUMANITY ON THE ENVIRONMENT



3RD ANNUAL POPULATION STRATEGY WORKING GROUP MEETING In October 2009, PMC organized and chaired the 3rd Annual Population Strategy Working Group Meeting. The event, which is growing into an annual landmark on the calendars of population activists around the world, was held at the Kaiser Family Foundation’s Barbara Jordan Conference Center, located in downtown Washington, DC. Attendance was at an all-time high, with 75 leaders from the sustainable population field present. The goal of the meeting was to bring together various leaders in the population field to create stronger connections among activists and organizations in order to create a more cohesive and powerful population stabilization movement. The meeting focused on the challenges that the movement is facing and how to address them, in addition to highlighting successful programs and useful message framing. The meeting also featured presentations by several local population organizations, such as Virginia-based Advocates for Sustainable Albemarle Population, Floridians for Sustainable Population, and Californians for Population Stabilization. The organizations discussed the successes and challenges they faced in their efforts to raise awareness about the issue of population growth in their locales. Dr. Bob Howard, President and Chief Executive Officer of Robert J. Howard & Associates, former Press Officer for the National Center for Infectious Diseases at the Centers for Disease Control and Prevention, conducted an interactive and in-depth media skills training for all participants. Dr. Howard provided the attendees with tactics for effective public communications, especially when dealing with highly sensitive issues. The 4th annual meeting is scheduled for October 2010. The meeting will focus on the continued development of strong networks within the population field, case studies of what has been effective (with a particular focus on the success of Australia’s population movement), updates on the activities of Population Institute and the campaigns they will be launching in the coming year, and much more.
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PAPUA NEW GUINEA



ACHIEVING THE MILLENNIUM DEVELOPMENT GOALS Papua New Guinea is a country rich in culture and resources. The potential of the country is tremendous, yet Papua New Guinea (PNG) is faced with numerous challenges, such as a rapidly growing population, a growing HIV/AIDS epidemic, high rates of violence, low rates of education, and environmental destruction. To address the numerous issues facing PNG today, Population Media Center is developing two 208-episode radio serial dramas that will air nationwide over the course of two years. A variety of other media will also be utilized to help promote the programs and reinforce the messages raised in the dramatic series. PMC’s project has been adopted under the UN Communications Strategy. This means PMC is positioned as an implementing partner for part of the UN’s Millennium Development Goal Campaign. Extensive formative research will be carried out throughout 2010 to help inform the development of the dramas. A training for local scriptwriters and producers will occur in October and November 2010, with pretesting of the pilot episodes to immediately follow. The two series are slated to go on the air nationwide at the beginning of 2011. Support for PMC’s program in PNG is being provided by the United Nations, the David and Lucile Packard Foundation, Population Services International (PSI), and Colgate-Palmolive.
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PRIVATE-PUBLIC PARTNERSHIP PMC launches a new model in PNG, which matches public sector funding with commercial sponsorship. PMC is excited to announce a groundbreaking partnership with Colgate-Palmolive, which has signed on as a private sector sponsor of the program. In a statement to the press, the United Nation’s Resident Coordinator David McLachlan-Karr expressed his excitement about the partnership, “The United Nations is delighted that Colgate-Palmolive has taken on a role as a corporate partner for development in PNG. Through this support, Colgate-Palmolive is developing a legacy of civic participation and helping PNG move towards achieving the Millennium Development Goals.” Through the dramas, PMC will help Colgate to raise awareness in PNG about the importance of personal hygiene and will work closely with Colgate’s Clean Hands Campaign.
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VIETNAM



In March 2010, PMC completed the broadcast of Khat Vong Song (“The Desire of Life”), a 104-episode radio serial drama aired nationally throughout Vietnam. Khat Vong Song addressed issues such as domestic violence, reproductive health, women’s status, gender equality, communication between parents and their children, family planning, and HIV/AIDS. The program was produced in Vietnamese by the Voice of Vietnam (VOV) with technical expertise from PMC. Khat Vong Song was an instant hit throughout Vietnam. Listeners were so eager to further their engagement with the characters and to discuss the storylines with their friends, that VOV created an interactive website where listeners could post their comments and reactions to the program, learn more about the characters, and download episodes. This enabled listeners to become more involved with the program and forge stronger bonds with the characters and their stories. Additionally, listeners were able access the website at their leisure to obtain information about HIV testing, to find family planning clinics, and to access other services or information related to the issues addressed in the program. The power of the program is evident in the numerous comments from listeners around the country: Huong, a listener from the northern border province of Lang Son, said: “My family had broken up. I had to live on my own and bring



up my child. The program has created a forum for unfortunate people like me to share feelings and hope for assistance. After hearing the episodes and advice, I feel more confident to go forward.” Hien, a young girl from Hanoi infected with HIV/ AIDS, shared: “I like the drama a lot, as it not only encourages me to put extra efforts to struggle against the disease, but it also helps to change the attitudes of many people surrounding me, who have discriminated against people living with HIV/ AIDS.” Stigma and discrimination against people living with HIV still persist despite the passage of a law on HIV prevention and control, according to Ngan, a young woman living with HIV. She was part of the advisory team for Desire of Life. Ngan said: “One of the successes of the drama is that it helps listeners to share and sympathize with people living with HIV and change their behavior towards them. I have been HIV positive for many years and can say that, despite their HIV status, people can live longer, work and contribute to the society.”



The program was funded by DANIDA (the Danish International Development Agency) through a grant to the United Nations Population Fund (UNFPA).
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Photo by Raphael Nguyen



QUANTITATIVE EVALUATION A post-broadcast quantitative evaluation was conducted by the independent research firm Center for Community Health Research and Development (CCRD) based in Hanoi, and the results found: • More than 6 out of 10 listeners (63%) said they “changed their behavior as a result of listening to the program.” • Listeners (34%) were more likely than nonlisteners (22%) to say they “use a condom when having sex.” • Listeners (87%) were more likely than nonlisteners (67%) to say they “want to participate in family violence prevention” programs in their community. • Listeners (26%) were more likely than nonlisteners (17%) to report wanting to get an HIV test after listening to the program.
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WORLDWIDE



ELECTRONIC GAME TO PREVENT VIOLENCE AGAINST WOMEN “Imagine a world where bruises and broken bones no longer keep mothers from caring for their children... Imagine a world where girls can get an education without being abused on their walk to school... Imagine a world where women can go to work without fearing violence in the work place.... Imagine a world without violence against women.” - Women Thrive Worldwide



PMC is striving to make this world a reality each and every day. PMC believes that the most effective solutions get at the root causes of the problem, and that is why PMC has partnered with the Emergent Media Center (EMC) at Champlain College in an exciting project aimed to engage, educate, and change attitudes of boys to help end violence against women and girls. This marks PMC’s inaugural endeavor in adapting our expertise in the use of entertainment-education strategies for positive behavior change to the world of gaming.



A Game Changer



Today, many boys and young men spend more time playing video games than they do watching television shows. However, numerous games on the market today actually promote violent behavior and even misogynistic values. While some games may have negative effects, the power and popularity of gaming cannot be ignored. Electronic games offer a unique vehicle for reaching boys and young men. Games have the potential to have a very positive impact on gender issues by profoundly shifting beliefs, stereotypes, and attitudes.
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INTERNATIONAL SOCCER STAR PROMOTES BREAKAWAY



BREAKAWAY – THE GAME The game, titled BREAKAWAY, is a groundbreaking electronic sports game for boys ages 8-15 delivered free online around the world. It is the first to employ the world’s most popular sport, football (soccer), to tackle tough social issues encountered by youth — fair team play, bullying, gender violence, and equality. Over the course of the game play and interactive narrative, players come to understand and master the skills of a true champion. BREAKAWAY links the winning benefits of respect on the field to respectful behavior toward girls. Through the game, the player encounters real life situations that resonate with a teen’s experience, such as peer pressure, competition, collaboration, teamwork, bullying, and negative gender stereotypes. BREAKAWAY presents players with a number of choices throughout the game where they have to make tough decisions and then face the consequences of those decisions. The game encourages players to reflect on their decisions and actions, and provides them with the space to practice these behaviors. BREAKAWAY is innovative, strategically linking game design principles with proven entertainment-education methods such as the Sabido methodology, FIFA



(Fédération Internationale de Football Association) “Fair Play” rules, and the United Nations Population Fund (UNFPA) toolkit of culturally sensitive guidelines. This project is part of the worldwide fight for human rights as outlined in the United Nations Millennium Development Goals. BREAKAWAY has received designation under United Nations’ Secretary General Ban Ki-moon’s UNiTE to End Violence against Women campaign. The first three episodes of BREAKAWAY were released in June 2010 during the FIFA World Cup in South Africa and the remaining 10 episodes will be released episodically throughout 2010 and distributed globally via the web in English, Spanish, French, and Portuguese. Within the first month of release, BREAKAWAY was played in over 70 countries. More than 1,000 CDs of the game have also been distributed to youth organizations around the world. Funding for this project is provided by United Nations Population Fund (UNFPA), Dwight Asset Management, and several individual donors.
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FINANCIAL STATEMENT 42 Photo by Katie Elmore



For the Year Ended December 31, 2009 (with summarized information for 2008)



Support & Revenue



Contributions and Grants Investment Income Other Income Net Assets Released from Restriction Total Support and Revenue



Unrestricted



Temporarily Restricted



$883,691 82,448 139,265 2,761,888 3,867,292



$3,113,122 (2,761,888) 351,234



2009 Total



2008 Total



$3,996,813 $82,448 $139,265 4,218,526



$3,308,290 417,298 3,725,588



Expenses



Program Services General Program Development Public Outreach National & International Initiatives Supporting Services Management and General Fundraising Investment Loss Total Expenses Change in Net Assets Net Assets, Beginning of Year Net Assets, End of Year



374,021 57,463 2,933,225



-



374,021 57,463 2,933,225



366,416 68,190 2,553,091



296,463 144,852 3,806,024



-



296,463 144,852 3,806,024



357,977 194,393 78,919 3,618,986



61,268



351,234



412,502



106,602



1,090,058



1,288,699



2,378,757



2,272,155



$1,151,326



$1,639,933



$2,791,259



$2,378,757



2009 EXPENSES Administrative 7.8%



TOTAL SUPPORT & REVENUE Fundraising 3.8%



$5,000,000 $4,000,000 $3,000,000 $2,000,000



Program 88.4%



$1,000,000 $2001 2002 2003 2004 2005 2006 2007 2008 2009



* While the text in this report represents both 2009 and 2010 activities, the financial statement and donor list are for 2009 only.
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DONORS



THANK YOU FOR SUPPORT Support from Population Media Center’s donors has made possible the tremendous progress you will see reported on the pages of this annual report. We thank the many individuals, foundations, corporations, NGOs, United Nations agencies, and governments that have supported our work. We hope you share our enthusiasm for the positive impact PMC’s programs are having on the quality of life of the millions of people we reach. PMC’s work is desperately needed in many more countries. Each year we receive dozens of requests to set up social-change communications programs from various countries in Africa, Asia, and Latin America. In the past year, we have undertaken program development activities in Cameroon, Guatemala, India, Kenya, the Middle East, Pakistan, Sierra Leone, Tanzania, and Uganda. If you would like to support this work and are not already a donor to PMC, we invite you to join our growing ranks. In the past year, the number of donors supporting our work has doubled, in part because of growing recognition of the cost effectiveness of PMC’s approach. In addition to carefully measuring the impact of our programs, as described in this report, we have increased both access to and transparency of our fundraising activities. You can link to our privacy policy from any page of the PMC website. The link to our Donor Bill of Rights appears at the bottom of our Donate Now page. On the left margin of that same page, you can click and open our latest IRS Form 990 (the tax return for a nonprofit organization). For anyone new to PMC, there are a number of resources to find out more about us and to see how we rate. Our website contains a comprehensive overview of all facets of our operation. We are listed with Guidestar, an online nonprofit listing service, and we are now listed with the Wise Giving Alliance of the Better Business Bureau. This is a rating service that measures a nonprofit’s practices and performances against a set of industry-wide benchmarks. When you make a donation to PMC, you can be assured of accountability, transparency, and results.



Thank You * While the text in this report represents both 2009 and 2010 activities, the financial statement and donor list are for 2009 only.
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INSTITUTIONAL & CORPORATE DONORS ADEMAS Alplaus United Methodist Church American Psychological Foundation Janet V. Andrews and Robert R. Andrews Fund/ Minneapolis Foundation Atkinson Foundation Alfred H. Billstein Foundation Biodiversity and Sustainability Fund L. P. Brown Foundation Bushrod H. Campbell & Adah F. Hall Charity Fund John and Theresa Cederholm Foundation Colcom Foundation Combined Federal Campaign Comunicarte Social Marketing Conservation and Research Foundation Conservation, Food and Health Foundation Covington and Burling Drucker Institute EcoTrust Eucalyptus Foundation Moses Feldman Family Foundation Richard and Rhoda Goldman Fund Robert F. Hunsicker Foundation Mitteldorf Family Trust



Mulago Foundation Nirvana Mañana Institute Oak Foundation David and Lucile Packard Foundation Réseau Africain de l’Education pour la Sante (RAES) Round Hill Fund Save the Children Norway Schneider Foundation Flora L. Thornton Foundation United Nations Population Fund (UNFPA) UNFPA Senegal UNFPA Rwanda UNFPA Vietnam University of California Los Angeles School of Public Health UNICEF UNICEF Ethiopia USAID U.S. Fish & Wildlife Service Wallace Global Fund Weeden Foundation Winston Electronics



MEMORIAL GIFTS In memory of Sarah Hoge Ron and Dianne Hoge In memory of Alan Kuper Anonymous Lois Whealey



In memory of Rodney Shaw John Mathison Karen Pye In memory of Phil Thorson Richard Gregory Jaak and Emily Pesti
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Louis Abel Judith Ackerman Jeanne H. Adams George Adkins Richard M Adler Dr. George Ainslie Patricia Passmore Alley Julie Alt Peter Ames Ruth Ammlung Lorna Amsbaugh Anonymous Mr. & Mrs. Phillip Appleman Stanford Arden F. Arney James & Louise Arnold Jeannette Atkinson Earl & Suze Babbie Sheila Babbie Kenneth Babbin Sylvia & Robert Babbin Dr. Julia Bailey Delbert C. Bakeman Karin G. Balsbaugh Dr. & Mrs. Albert Bandura Mary Bandura & Harton Smith Kriss Barker Dr. Gregory Bartha Albert A. Bartlett Connie Battaile Clare Baxter Mr. & Mrs. Bennett Beach Michael Beck Debby Bergh Dr. & Mrs. Irving Berkovitz John R. Bermingham Dr. & Mrs. Betty B. Berris Kaye Beth Mr. & Mrs. Doug Bewick Dorothy Bieber David Binns Brenda & John Bisbee
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Joe Bish Richard Blackburn Jonathan D. Blake and Elizabeth Shriver Casey Blanchard & Dan Cox Genevieve Bland George & Jeanette Blank Jessma O. Blockwick Mrs. Elspeth G. Bobbs Gene Bogenberger Elaine Booth Amy & Ed Borer Richard C. Bradley Elizabeth Bramhall David Brandau Wilmer Brandt David Brisbin Mr. & Mrs. Thomas Brown Ronald Bruner Roland Buck Barbara Bull Gregory Bungo Chester and Elizabeth Burger Marcia Burnam Roger Burnell Jerry Busch Dr. & Mrs. George M. Byrne James R. Carter Virginia L. Carter John Chamberlain Nicolas Charest Mary Chisholm Paul Christopher Robert Cobb Dr. Elizabeth Conant Scott Connolly & Barbara Wager Dr. John Cook Sarah Anne Corbett Steven H. Cornell James Correy Peter Cott Margaret & Daniel Curtis Mary Rose Curtis



Dr. & Mrs. Matthew Davis Mirabel Deming William Denneen George & Tina Denniston James Dew Mrs. Charles Dickey Ruth Dickler Shoshannah Dobry Dr. Daryl P. Domning Paul Dreckman Claire Dumas Alida Duncan Susan Duncan John & Mary Anna Dunn John & Heather Dwight William Eastham Regina Edmonds Eric Efron Paul and Anne Ehrlich Neil Elliott Katie Elmore & Ben Tomko Richard & Julie Elmore F. C. English David Epstein Richard Epstein Sarah Epstein & Don Collins Lucy Lee Grimes Evans Joyce Faber June Fait Diana & Emory Fanning Ronald Fasano John Feeney Brenda Feigen Mrs. George B. Fell Louise G. Ferrell Liz Field Leta Finch David Fisher Mr. & Mrs. Frederick Forro Jr. Barbara Fox Greg Freer Elizabeth French



Barbara & Richard Friedenberg Alison C. Fuller Dr. & Mrs. N. Burr Furlong Anders Furuset Dr. David Galin and Ruth Rosen Srinivas P. Ganti Whitney & Nancy Garlinghouse Lydia Garvey Alison F. Geballe Linda H. Geiser Julia Gibbs Shawna Gibbs & Peter Moeykens Mark M. Giese James Gilbreath Mara Giles & John Hnida Jane Goldhamer Elaine Goldman Mr. & Mrs. Siegmund Goldman Estate of Richard Goodwin Mr. & Mrs. Mark Gould Tom and Rosalyn Graham Lindsey Grant David B. Green & Myrth York Hope Green and Bob Arns Richard Gregory, III & Louise Thorson James S. Griffith Dr. and Mrs. Richard Grossman Nevin E. Grossnickle Helen B. Grumman Lynne & Charles Gunn Betsy Halpern Henry Hamburger Bruce Hamilton Hedda Haning Eric Hanson Mike Harper Roy Kenneth Harrill Nancy G. Harris Michael Hart Judith M. Hartig-Osanka Ed & Marolyn Hartman Mr. & Mrs. Bartlett Harvey



Gloria Harvey Linn Harwell John Hassett Lauren Hayden John Headley Marilyn Hempel Ted & Margie Henning Julie Kitzes Herr Judith Herzfeld Anna Hess Dorothy Hewes Carman B. Hill Amy Hirsch & Jessica Robbins Martha Hirsch John Hirschi Fred & Iris Hoblit Dianne & Ron Hoge Linda Hollenberg Judith Hollinger Karen S. Hollweg Julian C. Holmes James and Evalyn Hornig William & Lucie Huckabay Melrose Huff Jacqueline Hughes Gail Hull Yorick Hurd Beal Baker Hyde Hagop Injeyan Wallace Jenkins Linda Johnson Nicholas Jones Sharon Jordan Dr. Keith R. Kaback Edwin Kampmann Sandra Kanck June C. Karls Catherine Kashanski Ilene Katz Dr. Robert E. Kay Frank Kelso Harold E. Kerber



Lois Kieffaber Anita King Lois Kirschenbaum Adam Kleppner Bram Kleppner H. Felix Kloman Kathy Knudsen Richard D. Koch Leon Kolankiewicz Dirk Koman Marcelline Krafchick Elliott Krefetz Robert Kropfli Judith Kunofsky Karen Labosky John Lamb Coralie Lang Richard L. Latterell Barbara Leaf Eleanore R. Lee Sally Lee Jim & Karen LeFevre Edward Lehrer Anthony Leiserowitz Mr. & Mrs. John P. Lepinski Edmund Levering Adam Levine Rev. Gertrude V. Lindener-Stawski Todd Lockwood Joanna London Louise Earle Loomis Nancy S. Lovejoy Merloyd Ludington Dr. & Mrs. William Luginbuhl Nancy Luke Lt. Col. James W. Lund Dorothea Lyman Kristina Hare Lyons Ruth Mac Vean Dave & Dorothy MacMurdo Sarah Magee Ellen Mahoney
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Betty L. Malaney Jerry Manne William J. Mares & Christine Hadsel Wendy Marsh Jack Marshall Lars Martensson Patricia & Joel Marx Marion Masek Nan & Ben Mason Thomas J. Mather John T. Mathison Alan & Jackie Mayers Richard Maylan Priscilla Maynard Katherine McAdams Sophia B. McAskill Cynthia McClintock Marilyn McClory Kevin McCluney Dr. Ross McCluney Holly G. McDonald Leslie & Kathleen McGowan Kathleen McMenamin Melissa Merwin Asher Miller Charles Keith Miller Lee Miller Donald Mischke Kendall Mix Murvale Moore Jr. Greg Morgan Barbara & Howard Morland Stephen Mumford Zoilo Nagy James & Lois Nassau Walter L. Nelson Sara Nerken Michael & Suzanne Niebling Tom Nims Frances Nisenbaum John O'Connell
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Roberta O'Dell Henry R. Odell Mason Olcott Rowland M. Orum Dr. Lavonne Painter Joyce Palaia Margaret and Frank Panter Fredric W. Parsons W. Todd Parsons Ruth Partridge Alexandra Paul Elizabeth B. Peelle Terry & Bill Pelster Margaret Perkins Tom & Jamel Perkins Mr. & Mrs. Jaak & Emily Pesti Donald F Petersen Christian Peterson Helen Pettit George Peya Roger Plenty George Plumb Mr. & Mrs. David O. Poindexter Mary S. Pollock Pamela Polston Stuart Porteous Judi Poulson Ruth Priest Bruce Pringle Karen & David Pye Larry Rabideau Deborah Ramsdell Edwina & Allan Randall Edward Rawson Pat Reasoner Raymond M. Reddy Melinda Reed Gay Regan Ken Regelson David M. Regen Robert Reiber & Mary Ann Rogers Richard Renfield



Bernard Resnick Nancy Rice Mr. & Mrs. John Richmond Stuart Richter William & Amy Rider Marilyn R. Riede Jean Rioux Glen Roa Jane Roberts Beth Robinson & Dr. Kym Boyman Paula Rohrbaugh William H. Rolls Michael Rosenfeld Lena Rotenberg Chantelle Routhier and Matt Lash Alice Runnette Dr. Mildred Rust William N. Ryerson Donald Sargent & Judith Hall Marilee K. Scaff Virginia Schilz Erich Franz Schimps Wolfger Schneider Elsa Schultz F. Peter Seidel Edwin A. Seipp, Jr. Sally Seven Dennis Shaw Jerri Lea Shaw Merri Lea Shaw & Bruce Carroll Daniel Sherr Elizabeth Sherry William L. Shuman Dr. Daniel Silver Henriette Simon Michael Smallwood Elaine Smith M.B. Smith Philip F. Smith Sydney H. Smith Elizabeth Snyder Jane Sommers



Barbara Sorkin Brad and Shelli Stanback Fred & Alice Stanback Daniel Stein Wendi Stein & Brian Yarwood Wanda B. Stephens Charlotte M. Stetson Mr. & Mrs. Bertram Strieb Bruce Sundquist Alex Tarantino Harriet R. Tatol Howard & June Taylor Nancy Taylor Stanford Taylor Janice Tendys Mr. and Mrs. Clifford Terry Mr. & Mrs. Philip Thacher Max Thelen, Jr. Sandra Tofflemire Alice Trattner Denise Trease Charles F. Tremblay



Robert J. Troller Kerstin Trone & Donald Dunn Richard O. Truitt John Trummel Paul Ugalde & Catherine Symans Dr. & Mrs. Jack Valpey Stephen Van der Hoven Kenneth E. Van Horn Andrew van Melle Gary S. Vardon Joyce Vos Sue & Ken Wade David Wall Alice Dodge Wallace Frederick H. Walton Marianne Ward Ann Weathers Catherine E. Weaver Kim Weers Karin Weiss Dr. H. Gilbert Welch Marian S. Wenzel



Lois D. Whealey Mr. & Mrs. David Whipple Mr. Allyn B. White Doris T. White Clare Whitfield Randolph Whitfield Elizabeth Whittall Jill Wilcox Mr. & Mrs.Thomas Willis, Jr. Florence Wills Paul Winder Mr. & Mrs. Jerrold Wolfset Rev. Charles Workman Sheryl Worrall Ro and Bill Wyman Dr. Robert J. Wyman Mr. & Mrs. Norman Youngsteadt Florence A. Younker Dr. & Mrs. J. David Yount Michael Zimmermann
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Earl Babbie, PhD Hot Springs Village, Arkansas Emeritus professor of Behavioral Sciences at Chapman University and author of The Practice of Social Research and The Basics of Social Research, among other textbooks and scholarly works. Dr. Babbie serves as a pro bono research advisor to PMC. He received an AB from Harvard College and an MA and PhD from the University of California, Berkeley. Virginia Carter Redondo Beach, California Former Senior Vice-President and Head of Drama for the largest independent television production company in Hollywood (Embassy Television, a Norman Lear Production). Carter serves as a pro bono training consultant to PMC in development of socialcontent serial dramas. In her capacity with Embassy TV, she was awarded an Emmy and two Peabody Awards for her work on the immensely popular American situation comedies All in the Family, Maude, Good Times, The Jeffersons, One Day at a Time, The Facts of Life, and Diff’rent Strokes. She also worked on two “strips” for television: Mary Hartman, Mary Hartman and All That Glitters. She assisted in the production of the top five most highly rated television shows in the United States during the 1980s. Among the many movies for television she produced was Eleanor: First Lady of the World, which was voted one of the top ten movies of the year. She holds an MS in Physics from the University of Southern California and an honorary doctorate of science degree from McGill University. She serves as Secretary of PMC’s Board of Directors. Brenda Feigen Los Angeles, California Attorney who specializes in entertainment, literary and art law, as well as anti-discrimination work. Early in her career, Feigen co-founded Ms. Magazine with Gloria Steinem and the Women’s Rights Project of the ACLU with (now Justice) Ruth Bader Ginsburg. A graduate of Vassar College and Harvard Law School, she has written extensively, and her book, Not One of the Boys: Living Life as a Feminist, was published by Knopf in 2000. A recent article by her on Same Sex Marriage was published in the Harvard Women’s Law Journal. Feigen was a motion picture and television agent at William Morris in the 1980s, where she also served as a lawyer in Business Affairs. Later, she managed the joint project of the Annenberg School and the Pacific Council on International Policy: “Entertainment Goes Global.” She also produced the big-budget motion picture NAVY SEALS. Recently she was honored as a Veteran Feminist Lawyer, along with 30 others (including Justice Ruth Bader Ginsburg) who brought cases challenging gender discrimination between 1963 and 1978, the most formative period in establishing equality for women in the United States.



Bram Kleppner Burlington, Vermont Vice President of Sales and Marketing, Danforth Pewter. Kleppner has lived and/or worked in Russia, the Middle East, Asia, and Latin America, and is a member of the adjunct business faculty at Champlain College. His career in international marketing communications includes ten years at Ben & Jerry’s, where he managed the firm’s joint venture in Russia and served as head of international marketing. He has cofounded two companies and has worked as a management consultant in industries ranging from biotech to financial services to consumer products. He serves as Treasurer of Population Media Center’s Board of Directors. David Poindexter Portland, Oregon Honorary Chair. Poindexter has four decades of experience in designing and implementing reproductive health communications programs in developing countries, using the entertainmenteducation methodology created by Miguel Sabido. He has done this work as Director of the Communications Center of the Population Institute, founder and President of Population Communications International, and most recently as a program consultant for Population Media Center. William N. Ryerson Shelburne, Vermont Population Media Center’s founder and President, Ryerson has a 39-year history of working in the field of reproductive health, including 20 years of experience adapting the Sabido methodology for behavior change communications to various cultural settings worldwide. He has also been involved in the design of research to measure the effects of such projects in a number of countries, one of which has led to a series of publications regarding a serialized radio drama in Tanzania and its effects on HIV/AIDS avoidance and family planning use. He also serves as President of the Population Institute, which works in partnership with Population Media Center. He received a BA in Biology (Magna Cum Laude) from Amherst College and an MPhil in Biology from Yale University (with specialization in Ecology and Evolution). Before founding Population Media Center, he served as Director of the Population Institute’s Youth and Student Division, Development Director of Planned Parenthood Southeastern Pennsylvania, Associate Director of Planned Parenthood of Northern New England, and Executive Vice President of Population Communications International. As a graduate student, he was Founder and first Chairperson of the Yale Chapter of Zero Population Growth (ZPG). He also served on the Executive Committee of ZPG, as Eastern Vice President and Secretary of the national organization. In 2006, he was awarded the Nafis Sadik Prize for Courage by the Rotarian Action Group on Population and Development.
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Albert Alcouloumbre Jr. Rio de Janeiro, Brazil Director of Planning and Social Projects of TV Globo´s Communications Division. Before his current position at Brazil´s leading broadcast network, Alcouloumbre worked as reporter, editor and executive editor for O Globo and Jornal do Brasil newspapers, Abril Publishing Group and CBN Radio Network. He is a member of the Corporate Social Responsibility Council of the Federation of Industries of the State of Rio de Janeiro (Firjan) and a board member of the São Paulo Institute Against Violence. He received his MBA from COPPEAD Graduate School of Business. Qutubuddin Aziz Karachi, Pakistan Former Chair of the National Press Trust of Pakistan and Director of the United Press of Pakistan news service. Aziz also held the post of Minister for Information at the Embassy of Pakistan in London from 1978 to 1986. Neal A. Baer, MD Los Angeles, California Executive Producer and Writer, Law and Order: Special Victims Unit, NBC. Dr. Baer was Executive Producer and Writer, ER, NBC, 1994-2000. Adjunct Professor, University of Southern California, 2001-2005. Recently, Dr. Baer co-established the Institute for Photographic Empowerment at USC’s Annenberg School of Communications, which links photographic story-telling projects around the world and makes that work available to NGOs and policymakers. He has worked in South Africa and Mozambique, teaching photography to mothers with HIV and to AIDS orphans so that they can tell the world their own stories. He has published numerous articles regarding health and the depiction of health and health care providers on television. Dr. Baer is a frequent guest speaker/lecturer, and he has served on many prestigious boards. BA, Colorado College; EdM, Harvard University; MA, Harvard University; MD, Harvard Medical School. Received an honorary degree, Doctor of Laws, from Colorado College in 2000.



Albert Bandura, PhD Stanford, California David Starr Jordan Professor of Social Sciences in Psychology at Stanford University. Dr. Bandura developed Social Learning Theory, which postulates that people acquire attitudes, values, and styles of behavior through social modeling. This theory emphasizes people’s potential to influence the course their lives take and to change it for the better. He also developed Social Cognitive Theory, which stipulates that people need self-efficacy in order to change behavior. His book, Self Efficacy: The Exercise of Control, provides the principles of how to enable people for personal and social change. He was elected to the presidency of the American Psychological Association and the Western Psychological Association, honorary presidency of the Canadian Psychological Association, and to membership in the American Academy of Arts and Sciences and the Institute of Medicine of the National Academy of Sciences. He is the recipient of 17 honorary degrees. Albert Allen Bartlett, PhD Boulder, Colorado Professor Emeritus of Physics at the University of Colorado, Boulder. Dr. Bartlett is a frequent speaker on the meaning of exponential growth and an author of numerous articles on this subject. Lester R. Brown Washington, DC Described as “one of the world’s most influential thinkers” by the Washington Post, Brown is President of Earth Policy Institute, a nonprofit environmental research organization, which he founded in May 2001. Some 30 years ago, he pioneered the concept of environmentally sustainable development. He is widely known as the founder and former President of the Worldwatch Institute. Brown has been awarded over 20 honorary degrees and has authored or co-authored some 50 books (including his most recent, Plan B 4.0: Mobilizing to Save Civilization), 19 monographs, and countless articles. He is a MacArthur Fellow and the recipient of many prizes and awards. In 1985, the Library of Congress requested his personal papers, noting that his writings and work had “already strongly affected thinking about problems of world population and resources.” Chester Burger New York, New York Retired management consultant and past President of Communications Counselors, a public relations
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firm. Burger founded the nation’s first communications management consulting firm and was the nation’s first television news reporter (at CBS in 1946). He played a leadership role in the civil rights campaigns. He was awarded the Medal for Outstanding Service to the United States in 1995 by the U.S. Government. Martha Campbell, PhD Berkeley, California Political scientist, lecturer at the University of California, Berkeley, and Founder and President of Venture Strategies for Health and Development (www.venturestrategies.org). In the 1990s, Dr. Campbell directed the population program at the David and Lucile Packard Foundation. Her research and writing have focused on conflicting perspectives and theories on population growth and fertility decline, the silence on the subject, influence of these currents on policies, and the many barriers to family planning. Her degrees are from Wellesley College and the University of Colorado. Zoanne Clack, MD, MPH Los Angeles, California Writer and supervising producer on the award-winning ABC television hit Grey’s Anatomy. Dr. Clack has been with the show since it began and also acts as a medical advisor, assisting in production of all medical aspects of the show. She has a B.S. in Communications from Northwestern, an MD from UT Southwestern in Dallas, Texas, and an MPH in Behavioral Sciences from Rollins School of Public Health at Emory University. She completed a residency in Emergency Medicine, a fellowship in Injury Prevention, and spent a year at the Centers for Disease Control and Prevention (CDC) in International Emergency Medicine developing and expanding the concept and practice of



emergency medicine in Tanzania and the South Pacific island of Palau. Michael Cody, PhD Los Angeles, California Professor at the Annenberg School for Communication, University of Southern California. Dr. Cody is the editor of the Journal of Communication, former editor of the journal, Communication Theory, and serves on the editorial board of the Journal of Health Communication. He is a specialist in use of entertainmenteducation strategies worldwide. Dr. Cody is a co-editor of EntertainmentEducation Worldwide: History, Research, and Practice (2004) and is co-editor of Serious Games: Mechanisms and Effects (2009). John Coulter, MD Scott Creek, Australia National Vice President of Sustainable Population Australia (SPA) (www. population.org.au). Dr. Coulter’s career has been a mix of medical research, environmental activism and lecturing, and politics. In 1987, he was elected as a Democrat Senator for South Australia. He was leader of the party, 1990-1993. While in the Senate he introduced the first legislation in the Australian Federal Parliament to control the use of CFCs and the first legislation to protect threatened species. In 1989, he initiated a Senate Inquiry into Climate Change. He has run major conferences on Climate Change, starting with a national conference in Adelaide in 1986, as well as conferences on population and environmental sustainability. Dr. Coulter has been active in the conservation movement for over 50 years. He was a founding member of the Conservation Council of South Australia (1971) and former President (1984), Councillor of the Australian Conservation Foundation 1973-1990 and from 2003 to the present and a former Vice President.



He recognised early that population growth was one of the key drivers of environmental deterioration and in 1971 helped form ZPG Australia. Herman E. Daly, PhD College Park, Maryland Professor in the University of Maryland’s School of Public Policy. Dr. Daly was Senior Economist in the World Bank’s Environment Department from 19881994 and prior to that, was Alumni Professor of Economics at Louisiana State University. In 2010, he received a Lifetime Achievement Award from the National Council for Science and the Environment. His books include SteadyState Economics (1997), Beyond Growth (1996), and For the Common Good (coauthored with John B. Cobb, (1989). Deecie McNelly Denison Fairlee, Vermont Organizational and education consultant with extensive experience in teaching communication courses at the college level and experience with international and cross-cultural issues. Anne Howland Ehrlich Palo Alto, California Associate Director and Policy Coordinator at Stanford University’s Center for Conservation Biology. Ehrlich has carried out research and co-authored many technical articles in population biology. She also has written extensively on issues of public concern, such as population stabilization, environmental protection, and environmental consequences of nuclear war. She has co-authored more than ten books, including The Population Explosion (Simon & Schuster, 1990); Healing the Planet (Addison-Wesley, 1991); The Stork and the Plow (G.P. Putnam’s Sons, 1995); Betrayal of Science and Reason (Island Press, 1996); One with Nineveh (Island Press, 2004); and The Dominant Animal (Island Press,
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2008). She served as one of seven outside consultants to the White House Council on Environmental Quality’s Global 2000 Report (1980). In 1994-95, she served on a task group for academics and scientists for the President’s Commission on Sustainable Development. She has served on the boards of a wide range of organizations and currently serves on the boards of the Pacific Institute for Studies in Environment, Development, and Security (since 1988) and the New-Land Foundation (since 2002). Paul R. Ehrlich, PhD Palo Alto, California Bing Professor of Population Studies and President of the Center for Conservation Biology at Stanford University. Dr. Ehrlich is the recipient of numerous international honors such as the Crafoord Prize in Population Biology and Conservation of Biological Diversity, the MacArthur Prize Fellowship, and the United Nations Environment Programme Sasakawa Environment Prize. He is best known for his ground-breaking book The Population Bomb released in 1968, which gave a dire forecast of impending international famine caused by unrestrained population growth. His most recent book, The Dominant Animal: Human Evolution and the Environment, deals with human cultural and biological evolution: how those evolutions have impacted the environment and what that means for our future. Robert Engelman Washington, DC Vice President for Programs at the Worldwatch Institute. Engelman is a writer specializing in population and the environment, reproductive health, and climate change. Previously, he was Vice President for Research at Population Action International. A former newspaper reporter, Engelman has served on the faculty of Yale University as a visiting lecturer and was founding
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secretary of the Society of Environmental Journalists. The Population Institute awarded his book, More: Population, Nature, and What Women Want, the 2008 Global Media Award for Individual Reporting on Population. His writing has appeared in scientific journals and news media including Nature, Scientific American, The Washington Post, and The Wall Street Journal. Lucy Lee Grimes Evans New Canaan, Connecticut Columnist with the Stamford Advocate. Evans is also a district representative for Population Connection and a long-time population stabilization advocate. Andrew Ferguson Oxfordshire, United Kingdom Research Co-ordinator for the Optimum Population Trust, UK and editor of the biannual OPT Journal. Robert W. Gillespie Pasadena, California President, Population Communication. From 1962 to 1963, Gillespie was at Pathfinder in Asia, where he manufactured the Lippes loop in Hong Kong and reported on family planning and population policies throughout Asia. From 1964 to 1976, he served as Resident Representative for the Population Council in Taiwan, Turkey, and Iran and as a consultant for SIDA, the Ford Foundation, and the Rockefeller Foundation in Pakistan, Bangladesh, India, Indonesia, Egypt, the Philippines, and Thailand. He founded Population Communication in 1977. He authored the Statement on Population Stabilization that was presented by Prime Minister Rajiv Gandhi at the 40th anniversary of the founding of the United Nations. Gillespie has designed 181 family planning and population policy instruction and evaluation materials that have been used in program and policy development in 10 countries. He co-produced the feature-



length documentary, No Vacancy (www. novacancythemovie.com). Lindsey Grant Santa Fe, New Mexico A writer and former Deputy Assistant Secretary of State for Population and Environment. His books include Juggernaut: Growth on a Finite Planet; How Many Americans?; Elephants in the Volkswagen; Foresight and National Decisions: The Horseman and the Bureaucrat; Too Many People: The Case for Reversing Growth; The Collapsing Bubble: Growth and Fossil Energy; and The Age of Overshoot. Hope S. Green Burlington, Vermont Consultant to public broadcasting companies and founding board member of the World Radio and Television Council. Green was formerly president of Vermont Public Television and vice chair of the PBS Board. She was a founding Board member of PMC. Lynn Gutstadt San Anselmo, California Media and marketing research professional with extensive experience in strategic research for program development and impact evaluation for traditional and new media. Gutstadt has served in senior research positions at CBS Interactive/CNET Networks, Premier Retail Networks, TechTV, Applied Communications, and CNN, where she was Vice President of Audience Research. She founded and built the Audience Research department for the CNN News Group, overseeing all programming and consumer marketing research for the CNN television networks and Internet sites. Maisha L. Hazzard, PhD Los Angeles, California President of SpiritWorks Communications. Dr. Hazzard is a former Professor of Telecommunications



and co-founder of Communication and Development Studies at Ohio University. She has served as special advisor, trainer, strategic communication specialist, and head writer/producer for communication and development projects for governments, media entities, universities, and social service agencies in the Caribbean, Africa, India, and the USA. Richard Heinberg Santa Rosa, California Widely regarded as one of the world’s foremost Peak Oil educators, having delivered hundreds of lectures on oil depletion to a wide variety of audiences around the world. Heinberg is the awardwinning author of eight books including The Party’s Over: Oil, War and the Fate of Industrial Societies; Powerdown: Options and Actions for a Post-Carbon World; The Oil Depletion Protocol: A Plan to Avert Oil Wars, Terrorism, and Economic Collapse; Peak Everything: Waking Up to the Century of Declines; and Blackout: Coal, Climate and the Last Energy Crisis. He has authored scores of essays and articles that have appeared in such journals as The American Prospect, Public Policy Research, European Business Review, Earth Island Journal, Yes! Magazine, and The Sun, as well as on websites such as Alternet.org, EnergyBulletin.net, and Counterpunch. com. His monthly MuseLetter has been included in Utne Reader’s annual list of Best Alternative Newsletters. He has been featured in many film documentaries, including End of Suburbia and Leonardo DiCaprio’s 11th Hour. Marilyn Hempel Redlands, California President of Blue Planet United and editor of the Population Press.



John Jackson New York, New York Vice President of Social Responsibility for MTV Networks International, developing campaigns across its channels worldwide. Jackson has run international human rights and development campaigns for two decades focusing on Asia, Africa, and Latin America. As Head of Campaigns at Christian Aid he worked on a broad spectrum of developing country issues, including: IMF/World Bank policy, international trade, poor country debt, child labor and anti-personnel landmines. John was a founding member and Director of the Burma Campaign UK, helping to coordinate advocacy across an international network of Burma-focused groups. He joined MTV in 2005 to coordinate its 18-month presidency of the Global Media AIDS Initiative. He has been a regular commentator on national and international news programs, including BBC World, CNN and Al Jazeera, and has also been published in the Guardian, the Independent, and Prospect magazine. Tony Johnston, PhD Nairobi, Kenya Executive Director, Population Communication Africa. Dr. Johnston was formerly the Director of the UNFPA Program for Population Information, Education and Communication Research Training, Eastern and Southern Africa. Jeremy Kagan Los Angeles, California Internationally recognized director/ writer/producer of feature films and television and a well known teacher. He is founder of the Change Making Media Lab at the School of Cinematic Arts at the University of Southern California where he is a tenured full professor. Many of his feature and television films have been about social and political issues



like the box-office hits Heroes about returning veterans, The Chosen about tolerance, Katherine, The Making of an American Revolutionary about dissent, The Color of Justice about racism, and Bobbie’s Girl about lesbian relationships. Mr. Kagan won an Emmy for Dramatic Series Directing and directed episodes of West Wing and Spielberg’s Taken. His movie Crown Heights won the Humanitas Award in 2004 for “affirming the dignity of every person” and received an NACCP Award and the Directors Guild Nomination for best family film. In 2007, he produced and directed the 10-part series Freedom Files. He has made films for The Doe Fund, which is the most successful program in America helping the homeless and for The Bioneers, which organizes leaders in ecology and social justice. He has served as the Artistic Director of Robert Redford’s Sundance Institute and is on the National Board of the Directors Guild and Chairperson of its Special Projects. His book Directors Close Up is published by Scarecrow Press. Shiv Khare Bangkok, Thailand Executive Director of the Asian Forum of Parliamentarians on Population and Development. Khare was formerly the Secretary-General of the World Assembly of Youth in Copenhagen and Executive Director of the Youth and Family Planning Program Council of India. Doug La Follette Madison, Wisconsin Secretary of State of Wisconsin, former professor and a long-time activist and speaker on environmental, energy, and population issues. Richard D. Lamm Denver, Colorado Co-Director of the Institute for Public
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Policy at the University of Denver, and a former three-term Governor of Colorado (1975-1987). Lamm joined the faculty of the University of Denver in 1969 and has, except for his years as Governor, been associated with the University ever since. In 1992, he was honored by the Denver Post and Historic Denver, Inc. as one of the “Colorado 100” people who made significant contributions to Colorado and made lasting impressions on the state’s history. He was Chair of the Pew Health Professions Commission and a public member of the Accreditation Council for Graduate Medical Education. He serves as a member of the Board of the Federation for American Immigration Reform and is a past president of Zero Population Growth. While Governor, Lamm wrote or co-authored six books: A California Conspiracy, with Arnold Grossman; Megatraumas: America in the Year 2000; The Immigration Time Bomb: The Fragmenting of America, with Gary Imhoff; 1988, with Arnie Grossman; Pioneers & Politicians, with Duane A. Smith; and The Angry West, with Michael McCarthy. His latest books are Condition Critical: A New Moral Vision for Health Care, with Robert Blank; Two Wands, One Nation; and The Brave New World of Health Care. Diane Lee Langston, Esq. Norfolk, Virginia Retired Senior Officer at the United Nations Population Fund (UNFPA). During 24 years of service, Langston held responsibilities in numerous areas, including law and population, gender issues and human rights. She led interregional programs with U.N. organizations (e.g., FAO, ILO, and UNESCO); drafted population policy strategies, including poverty reduction and globalization; developed partnership initiatives with the civil society; and pursued multilateral fundraising efforts. As Senior Programme Officer of UNFPA’s Africa Division, she co-developed country information, communication
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and education projects, including the very successful social-content radio soap opera program in Tanzania, Twende na Wakati. Langston is currently assisting UNFPA in its partnership initiative with Rotary International and works as an independent consultant in business for social responsibility, rule of law, and poverty reduction areas. Anthony Leiserowitz, PhD New Haven, Connecticut Director of the Yale Project on Climate Change at the School of Forestry & Environmental Studies at Yale University. Dr. Leiserowitz is an expert on American and international public opinion on global warming, including public perception of climate change risks, support and opposition for climate policies, and willingness to make individual behavioral change. His research investigates the psychological, cultural, political, and geographic factors that drive public environmental perception and behavior. He has conducted survey, experimental, and field research at scales ranging from the global to the local, including international studies, the United States, individual states (Alaska and Florida), municipalities (New York City), and with the Inupiaq Eskimo of Northwest Alaska. He also recently conducted the first empirical assessment of worldwide public values, attitudes, and behaviors regarding global sustainability, including environmental protection, economic growth, and human development. He has served as a consultant to the John F. Kennedy School of Government (Harvard University), the United Nations Development Program, the Gallup World Poll, the Global Roundtable on Climate Change at the Earth Institute (Columbia University), and the World Economic Forum. Vincent Maduka Lagos, Nigeria Past Director-General of the Nigerian



Television Authority. Maduka now heads his own private sector broadcasting organization in Nigeria. Daniel C. Maguire Milwaukee, Wisconsin President of the Religious Consultation on Population, Reproductive Health and Ethics and Professor of Ethics at Marquette University. Maguire was formerly President of the Society of Christian Ethics. He is the author of several books and articles including Sacred Choices: The Right to Contraception and Abortion in Ten World Religions; What Men Owe to Women: Men’s Voices from World Religions, co-edited with Harold Coward; Different But Equal: A Moral Assessment of Woman’s Liberation; and Sex and Ethical Methodology. Edward Maibach, MPH, PhD Fairfax, Virginia Professor of Communication and Director of the Center for Climate Change Communication at George Mason University. With 25 years of experience as a researcher and practitioner of public health communication and social marketing, Dr. Maibach is now focused exclusively on addressing the threats associated with climate change. Specifically, his research focuses on how to mobilize populations to adopt behaviors and support public policies that reduce greenhouse gas emissions and help communities adapt to the unavoidable consequences of climate change. He was previously an Associate Director of the National Cancer Institute, Worldwide Director of Social Marketing at Porter Novelli, and Board Chairman for Kidsave International. Frederick Meyerson, PhD Providence, Rhode Island An ecologist and demographer and professor at the University of Rhode Island. Dr. Meyerson’s research and writing focus on population policy and the interactions between



human demographic change and the environment, particularly climate change and the loss of biological diversity. He is the author of more than 40 scientific and popular articles and book chapters and was one of the writers of the State of World Population 1999 and State of World Population 2001, the annual report of UNFPA. Norman Myers, PhD Oxford, United Kingdom Fellow at the 21st Century School and Green College, Oxford University. Dr. Myers is an Adjunct Professor at Duke University, a Visiting Professor at the University of Cape Town, and James Marsh Professor-at-Large at the University of Vermont. He has served as an adviser to the United Nations, the World Bank and the White House. He has been awarded the Volvo Environment Prize, the UNEP Environment Prize and the Blue Planet Prize – only the second environmentalist in the world to receive all three leading prizes. These awards have recognized his work on the mass extinction of species, tropical deforestation, environmental threats to security, ‘perverse’ subsidies, environmental refugees, and degradation of future evolution. In the late 1980s, he originated the “biodiversity hotspots” thesis; since its inception, it has mobilized over $850 million for conservation, the largest sum ever assigned to a single conservation strategy. He has published over 300 professional papers spanning nine disciplines, 300 popular articles and 20 books. In 2007, he was listed by Time Magazine as one of 40 “Heroes of the Environment.” Richard Ottaway, MP London, United Kingdom Member of Parliament for Croydon South, UK. Ottaway is past Chairman and member of the All Party Parliamentary Group for Population,



Development and Reproductive Health and has been active with this group since 1983. As Chair, in 2007, he oversaw the Group’s publication of Return of the Population Growth Factor: Its impact on the Millennium Development Goals. In 1986, Mr. Ottaway became a founding member of Population Concern after its separation from the Family Planning Association. In 1991, he published Less People, Less Pollution. He is currently working on A Beginner’s Guide to Population Growth, with a planned publication date of 2010. He was first elected to Parliament as the Member for Nottingham North from 1983-87. After a period in industry he returned to Parliament. He has been a Member for Croydon South since 1992, and in June 2010, he was elected Chair of the Foreign Affairs Committee. He is currently a member of the Intelligence and Security Committee and Vice Chairman of the 1922 Committee.



a 50-minute introduction to the human overpopulation issue. She then taught it, classroom-by-classroom, to over 6,000 Los Angeles teenagers. Alexandra wrote, produced and hosted the award winning films JAMPACKED, about the human overpopulation crisis, and THE COST OF COOL, on happiness and materialism. In 1997, the United Nations commended Alexandra for her environmental activism. In 1999, she won the International Green Cross award. Alexandra was honored by the ACLU of Southern California as their 2005 Activist of the Year for her long history of fighting for the environment, voting rights and non-violence.



Chris Palmer Washington, DC Distinguished Film Producer in Residence, and Director, Center for Environmental Filmmaking, School of Communication at American University. Palmer was previously President of National Audubon Society Productions (1983-94) and of National Wildlife Productions (1994-2004). He has produced over 300 hours of original programming for prime time television, as well as several IMAX films.



David Pimentel, PhD Ithaca, New York Professor of Ecology and Agricultural Sciences at Cornell University. Dr. Pimentel is a prolific author and speaker about population issues.



Alexandra Paul Pacific Palisades, California An actress and activist who has starred in over 70 films and television shows. She is best known for her 5-year stint on the international hit TV show Baywatch. In 2010, she stars in the Lifetime network movie, The Boy She Met Online, and will be seen in two independent feature films. In 1991, Alexandra co-developed



Roger Pereira Mumbai, India Retired Director of R&P Management Communications Pvt. Ltd. and producer of Humraahi, a family planning soap opera in India.



Barbara Pyle Atlanta, Georgia Documentary maker and environmentalist. As former Vice President for Environment at CNN and Turner Broadcasting, Pyle created Captain Planet and the People Count series on population issues. Her first People Count documentary covered the social-content soap opera produced by Cecile Alvarez in the Philippines and was broadcast worldwide during the Cairo International Conference on Population and Development in 1994.
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Kate Randolph New York, New York International Programs Director, Graduate School of Business Administration at Fordham University. Formerly, Randolph was Senior Technical Advisor for Business Development at EngenderHealth. She also served as Vice President for International Programs at Population Communications International (PCI), overseeing the development and broadcast of entertainment-education programs worldwide. Hon. Tom Sawyer Akron, Ohio Visiting Scholar at Hiram College and a member of the board of Population Resource Center. As former Congressional Representative from Ohio, Sawyer served as the co-chair of the Congressional Population Caucus. SD Shantinath, PhD Geneva, Switzerland Health promotion specialist. Dr. Shantinath’s main areas of interest are the translation of science into practice and the use of technology to transfer health information to large numbers of people. As a behavioral psychologist, Dr. Shantinath is developing a manual in partnership with Population Media Center to help entertainment scriptwriters incorporate proven domestic violence prevention strategies into serialized dramas, so that mass audiences can benefit from such information. She has a doctor of dental surgery degree from Northwestern University, a master’s degree in public health from Harvard University, and a PhD in clinical psychology from the University of Vermont. She has trained as a writer and editor and specializes in writing non-fiction – on psychological topics for non-technical audiences. Her work with the Novartis Foundation for Gerontology has been read by several thousand readers in over 15 countries. She has over 25 years of experience in
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the academic, non-governmental and governmental sectors. She is the Head of Public Health, for the FDI World Dental Federation in Geneva, which represents one million dentists around the world from over 100 countries. Jerri Lea Shaw Columbia, Maryland Founder and president of a consulting firm focused on strengthening health care policy, financing, and service delivery. O. J. Sikes Leonia, New Jersey Retired Deputy Director of the Latin America and Caribbean Division at the UN Population Fund (UNFPA). Sikes was formerly the Chief of UNFPA’s Education, Communication and Youth Branch. He developed UNESCO’s population education program in the early 1970s and designed innovative approaches to population communication and education with the Carolina Population Center in the 1960s. Steven W. Sinding, PhD Manchester, Vermont Former Director General of the International Planned Parenthood Federation in London from 2002 to his retirement in 2006. Dr. Sinding began his career in 1971 at the U.S. Agency for International Development (USAID). Following assignments in Washington, Pakistan and the Philippines, he served from 1983 to 1986 as Director of the USAID Office of Population. From 1986 to 1990 he was the Director of USAID’s Mission to Kenya. Following this 20year career at USAID, Dr. Sinding served for a year as senior population advisor to the World Bank and then moved to the Rockefeller Foundation where, from 1991 to 1999, he was Director of the Population Sciences program. From 1999 to 2002, he was Clinical Professor of Public Health at Columbia University. He is now a senior fellow



at the Guttmacher Institute, serves on a number of boards, and works as an international consultant. Dr. Sinding received his PhD from the University of North Carolina at Chapel Hill in 1970. Arvind Singhal, PhD El Paso, Texas Samuel Shirley and Edna Holt Marston Endowed Professor, and Director, Sam Donaldson Center for Communication Studies, Department of Communication, University of Texas at El Paso. Dr. Singhal is a researcher on the effects of entertainment-education programs. He is co-author of Entertainment-Education: A Communication Strategy for Social Change (Routledge, 1999), Combating AIDS: Communication Strategies in Action (Sage, 2003), and co-editor of Entertainment Education: History, Research, and Practice (Routledge, 2004). Elizabeth Smith London, United Kingdom Secretary-General of the Commonwealth Broadcasting Association, a post she has held since 1994. Born in India in 1936 and educated in Edinburgh, from 1987 to 1994 Smith was the Controller (Director) of English Programmes for the BBC World Service. From 1984 to 1987, she was Head of Current Affairs for the World Service, following posts as Deputy Editor, Consumer Programmes, BBC Radio, and as a News and Current Affairs Producer for BBC TV. From 1979 to 1981 she was Senior Assistant, BBC Secretariat, involved in broadcasting policy and Advisory Groups. She was a Chairman of the Voice of the Listener and Viewer Trust 2005-2007 and is a Fellow of the UK’s Radio Academy. She is on the Advisory Committee of the Rory Peck Trust, and is a Trustee of the Commonwealth Human Rights Initiative, and on the Advisory Committee of the Elizabeth R. Broadcasting Fund. She was previously on the Council of the Royal Institute for International Affairs and of the



Westminster Foundation for Democracy, INTRAC, and a Trustee of the Television Trust for the Environment. She received an OBE in 2004 for services to broadcasting in the Commonwealth. Gloria Steinem New York, New York Co-founder of New York Magazine, Ms. Magazine, the Ms. Foundation for Women, the National Women’s Political Caucus, and Voters for Choice. Steinem is an advisor to the Planned Parenthood Action Fund and to Equality Now, the international human rights/women’s rights organization, as well as an author, lecturer, and traveling feminist organizer. Monique Tilford Takoma Park, Maryland Past Deputy Director of the Center for a New American Dream, past Executive Director of Wild Earth, and past Executive Director of Carrying Capacity Network. Tilford is co-author of the updated best-selling book Your Money or Your Life, published by Penguin in 2008. Peter C. Vesey Marietta, Georgia An international broadcasting consultant who works with clients in the developing world. While at CNN, Vesey developed the CNN International networks. Charles Westoff, PhD Princeton, New Jersey Maurice P. During ‘22 Professor of Demographic Studies and Sociology at Princeton University, specializing in population policy and in fertility and family planning research in developing countries. From 1974 to 1992, Dr. Westoff was Director of the Office of Population Research at Princeton University. He is a specialist in demographic research in Africa.



Paul Winter Litchfield, Connecticut Founder and director of the Paul Winter Consort, renowned throughout the world for its concerts in celebration of the earth and its wildlife. Winter has performed “Concerts for the Earth” at the United Nations. He and his ensemble are artists-in-residence at the Cathedral of St. John the Divine in New York. Robert J. Wyman, PhD New Haven, Connecticut Professor of Biology, Yale University. Dr, Wyman is also the Director of Undergraduate Studies and the Program Director at Howard Hughes Medical Institute Undergraduate Science Education Program. He teaches Yale’s only course on population issues: Global Problems of Population Growth. He is a member of the Leadership Council, Planned Parenthood of Connecticut (PPC), as well as a former board member of PPC, Connecticut NARAL, Urban League of New Haven, Center for Children’s Environmental Literature, and Horizon Communications. Wyman received an AB from Harvard College and an MS and PhD from the University of California, Berkeley.



School at Monterey, California. Zimbardo has been the president of the American Psychological Association, the chair of the Council of Scientific Society Presidents (CSSP), and now executive director of Stanford’s Center for Interdisciplinary Policy, Education, and Research on Terrorism (CIPERT). His more than 350 professional publications and 50 books convey his broad range of research interests in the domain of social psychology, but branch out to education, time perspective, madness, political psychology, torture, terrorism, and evil. Robert Zinser, PhD Ludwigshafen, Germany Co-founder and Vice-Chairman of the Rotarian Action Group on Population and Development (RFPD) and past Governor of Rotary International. Dr. Zinser initiated a pilot-project and the succeeding large project, “Child Spacing, Family Health and AIDS Education,” in six states of northern Nigeria. He is an Honorary University Professor for International Management in Germany.



Philip Zimbardo, PhD Palo Alto, California Internationally recognized as the “voice and face of contemporary American psychology” through his widely seen PBS-TV series, Discovering Psychology, his classic research, The Stanford Prison Experiment, authoring the oldest current textbook in psychology, Psychology and Life, in its 18th edition, his popular trade books on Shyness, and his recent exploration of the psychology of evil in The Lucifer Effect: Understanding How Good People Turn Evil. Dr. Zimbardo is professor emeritus at Stanford University, professor at the Pacific Graduate School of Psychology, and the Naval Postgraduate



59



WORLDWIDE STAFF



HEADQUARTERS STAFF



TRAINERS



Shelburne, Vermont, USA William Ryerson, Founder and President Joe Bish, Population Outreach Manager Dr. Scott Connolly, Director of Research Katie Elmore, Director of Communications Emily Frazier, Communications Manager Thato Ratsebe, Development and Communications Assistant to the President Bill Rider, Finance Director Chantelle Routhier, Office Manager Wendi Stein, Senior Program Associate Paul Ugalde, Director of Development



Virginia Carter, Redondo Beach, California, USA Rose Haji, Dar Es Salaam, Tanzania Tom Kazungu, Nairobi, Kenya Dr. Tandia Fatoumata dede Keita, Paris, France Kimani Njogu, Nairobi, Kenya Roger Pereira, Mumbai, India David Poindexter, Portland, Oregon, USA Miguel Sabido, Mexico City, Mexico Ibrahima Sané, Dakar, Senegal Dr. Marcio R. Schiavo, Rio de Janeiro, Brazil Daour Wade, Dakar, Senegal



Los Angeles, California, USA Sonny Fox, West Coast Representative Cape Town, South Africa Kriss Barker, Vice President for International Programs



COUNTRY REPRESENTATIVES Brazil



Niger



Central America



Nigeria



Leopoldo Peralta



Ephraim Okon



Ethiopia



Papua New Guinea



Dr. Negussie Teffera



Betty Oala



India



Rwanda



Dr. Marcio R. Schiavo



Hamsatou Ibrahim



Shashi Kant Kapoor, Representative Bhaskar Ghose, Senior Advisor



Jean Kakule Sebatakane



Kenya



Farah Diaw



Tom Kazungu



Mali



Al Moukoutarh Haidara



Mexico



Dra. Anameli Monroy



Senegal



Tanzania Rose Haji



STAY UP TO DATE WITH POPULATION MEDIA CENTER FOLLOW: Stay current on what’s happening at PMC by following us on Twitter. http://twitter.com/PopulationMedia FAN: Become a Facebook fan and show your support for PMC’s innovative approach, which focuses on using the power of media to change the world. Go to http://www.facebook.com and search for Population Media Center. LEARN: Join PMC’s award-winning e-mail service to receive daily articles on global and domestic population issues. http://www.populationmedia.org/who/subscribe-to-pmc/



P.O. Box 547 Shelburne, VT 05482-0547



NONPROFIT ORG. U.S. POSTAGE PAID BURLINGTON, VT PERMIT NO. 399



Population Media Center (PMC) works worldwide using entertainmenteducation for social change. PMC’s programs encourage positive behavior change among the audience.



www.populationmedia.org



Photo by Joe Penney, USAID/Senegal




























2009/2010 annual report - GuideStar













annual report 2015 - PDFKUL.COM













2014 ANNUAL REPORT













Annual Report













2014 ANNUAL REPORT













Annual Report -













Annual Report 2015 - HKEXnews













Annual Report -













Annual Report 2015 - HKEXnews













Annual report Final.pdf













Annual Report Final.pdf













Annual Report - Disability Rights California













Annual Report - Disability Rights California













annual report - SENS Research Foundation













Annual Report-2008













Annual Report - Disability Rights California













annual report 2015













Annual Report FY15













2012 Annual Report -













annual report - SENS Research Foundation













FY 2012 Annual Performance Report & FY 2014 Annual ... - HUD













FY 2012 Annual Performance Report & FY 2014 Annual ... - HUD.gov













FY 2012 Annual Performance Report & FY 2014 Annual ... - HUD.gov













SLED Annual Report Refresh_web.pdf















2009/2010 annual report - GuideStar






And that is why Population Media Center's work is more important than ever. There has been ..... PMC continued its 10-year working partnership with Comunicarte, a social merchandising .... PMC's popular blog site, which has more than 100. 






 Download PDF 



















 3MB Sizes
 5 Downloads
 526 Views








 Report























Recommend Documents













2009/2010 annual report - GuideStar 

And that is why Population Media Center's work is more important than ever. There has been ..... PMC continued its 10-year working partnership with Comunicarte, a social merchandising .... PMC's popular blog site, which has more than 100.




















annual report 2015 - PDFKUL.COM 

The African Institute for Mathematical Sciences (AIMS) is a pan-African ..... For the first time humanity is up against an environmental change of .... in science and engineering at leading universities worldwide. ..... of Quantum Chemistry. 115(1) .




















2014 ANNUAL REPORT 

growth in nearly every important measure of technology transfer success, and 2014 was no exception. .... Award for driving business growth, jobs and economic ...




















Annual Report 

Models as Tools for Economic Policy ..... Given the primitive state of computational tools, ... analysis of monetary policy in the face of shocks. This analysis has ...




















2014 ANNUAL REPORT 

program offers companies a low-cost, low-risk method to determine the commercial potential behind existing ... CURx Pharmaceuticals is developing a non-oral.




















Annual Report - 

â€œAnd do not forget to do good and to share with other for with such ... congregation has received during the year under report. Let me present the. Annual Report and Accounts of the congregation and its Auxiliary wings for the ..... Interest on Sav




















Annual Report 2015 - HKEXnews 

Mar 24, 2016 - of the club to promote our LED lighting products and energy efficiency ..... It also acts as a supervisor of the accounting documents of the.




















Annual Report - 

The Women's Fellowship sale started with Achen's prayer on 01.02.2009 after ... to parkal. We visited the orphanage and old age home. .... Telephone. 3,151.00.




















Annual Report 2015 - HKEXnews 

Mar 24, 2016 - Tech Pro Technology Development Limited Annual Report 2015. 2 ...... He holds a master degree in Information Technology from the National ...




















Annual report Final.pdf 

incomes and savings for women through. dynamic self help groups (SHG), training them. through exposure visits to federations and. cooperatives reinforced by ...




















Annual Report Final.pdf 

Page 1 of 9. A Valued Partner. Supporting Family. Wellbeing in Bergen. County Communities. New Jersey Children's System of Care. Annual Report 2016. Page 1 of 9 ...




















Annual Report - Disability Rights California 

In a continuing bad budget climate, Disability Rights California's ..... companies that promises better online search results for accessible accommodations.




















Annual Report - Disability Rights California 

in a vocational program and is glad to be closer to where he grew up, where .... to a hospital emergency room due to internal bleeding, after waiting 2 years to be ...




















annual report - SENS Research Foundation 

Apr 1, 2013 - This is all good news, in itself, and we ourselves have been ..... Buck Institute for Research on Aging, Novato CA ..... Albert Einstein College.




















Annual Report-2008 

1. A-13- Annual Report-2008. Indian Association of Clinical Psychologists. (Registered as per Societies Registration Act XXI of 1860, Reg.No.3694/1968). Annual Report-2008 ... Poornima Bhola, Bangalore, and Dr. Sharada Mohan, Kozhikkodu (Both Elected




















Annual Report - Disability Rights California 

Public Members by Committee: Legislativeâ€“David Oster, Laura Rasey Miller, Brendan Peacock; Diversity and ... We continue our fight to preserve services for 372,000 Californians whose In Home Supportive Services. (IHSS) have ... for services to cut 




















annual report 2015 

Sep 30, 2015 - The African Institute for Mathematical Sciences (AIMS) is a pan-African network of ... An intensive one-year Structured Master's in. Mathematical Sciences ... Master's degree programmes at South African universities. â€¢ Research and .




















Annual Report FY15 

New bioresorbable embolic bead technology. blocks blood vessels ... technology was developed at the U of M ... companies than at any other time in the history of this office. Please ... to support the University's research and education mission.




















2012 Annual Report - 

made by five heads of state committing to advance blue economies, including: â€¢ the Prime .... Italy, Island Conservation, The Nature Conservancy and Rare make ...




















annual report - SENS Research Foundation 

Apr 1, 2013 - after two days of recovery ... They have begun collecting data confirming ..... in the translation of basic bioscience into affordable and widely.




















FY 2012 Annual Performance Report & FY 2014 Annual ... - HUD 

Strategic Goal 5: Transform the Way HUD Does Business. 5A: Build ...... improvements, lighting upgrades, and new or more efficient heating and cooling equipment. Energy ..... The study also found that telephone counseling clients tended.




















FY 2012 Annual Performance Report & FY 2014 Annual ... - HUD.gov 

pertinent information about the Department's Agency Priority Goals, including an ...... 1,200 jurisdictions to implement job creation activities, infrastructure .... HUD is in the midst of a reinvention that is leveraging technology and a new way of 




















FY 2012 Annual Performance Report & FY 2014 Annual ... - HUD.gov 

Transform the Way HUD Does Business. HUD is in the midst of a reinvention that is leveraging technology and a new way of doing business to respond.




















SLED Annual Report Refresh_web.pdf 

There was a problem previewing this document. Retrying... Download. Connect more apps... Try one of the apps below to open or edit this item. SLED Annual ...


























×
Report 2009/2010 annual report - GuideStar





Your name




Email




Reason
-Select Reason-
Pornographic
Defamatory
Illegal/Unlawful
Spam
Other Terms Of Service Violation
File a copyright complaint





Description















Close
Save changes















×
Sign In






Email




Password







 Remember Password 
Forgot Password?




Sign In



















Information

	About Us
	Privacy Policy
	Terms and Service
	Copyright
	Contact Us





Follow us

	

 Facebook


	

 Twitter


	

 Google Plus







Newsletter























Copyright © 2024 P.PDFKUL.COM. All rights reserved.
















