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AdSense Getting Started Guide !



How AdSense Works Just as ads appear on google.com, you too can display ads on your site. Advertisers submit and manage their ads to Google by using AdWords while you, the publisher, use AdSense to display these ads on your site.



How do relevant ads display on my site? Contextual Targeting These ads created by advertisers are automatically matched to the content of your site (even if that content changes). Site Placement Targeting Advertisers can bid to appear on your site based on demographics, vertical (topic), geographical location, or audience interest. Real Time Auction Ads compete in a real-time auction to appear on your pages, and the winning ads will always be those that will generate the most money for you.
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Creating Ad Units Step 1) Select a Product To begin, sign in and click the “My ads” tab. Confirm the product selected is Content and click New ad unit.



! Step 2) Design Your Ad Now it’s time to name and customize your ad unit!



1. Choose a name for this AdSense unit: Provide a descriptive name that you’ll recognize so you can easily find this ad unit later if you want to change its settings. This name will appear in your code, but you can remove it from the code if needed. Example: 300x250, top right, homepage 2. Pick your ad size from the drop-down: We recommend using larger and wider ad sizes, which tend to perform best. For instance, if you manage a blog, consider a “Skyscraper” for your sidebars, and a “Rectangle” after individual posts.
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AdSense Getting Started Guide ! To see all the size options, please visit the Ad Formats page in the AdSense Help Center. 3. Select ad type: This setting defines which types of ads can appear on your pages. We encourage you to choose both text and image/rich media ads, which will allow the widest variety of ads to appear on your pages. 4. Set the ad style: You can customize the style of your ad units by choosing fonts and colors. We recommend choosing a color scheme that matches the look and feel of your site.



5. Add custom channels: Custom channels are used to group ad units together to help you track the effectiveness of your ads. For now, let’s skip this optional step – we’ll explain channels in detail later, since they’re a little bit complicated for your first ad unit. 6. Set backup ads: Backup ads are another advanced option that let you choose what to display on your pages if Google isn’t able to show targeted ads. 7. Click Save and get code.



Step 3) Get and Paste Code 1. Copy the ad code. The pop-up box shows the code for the ad unit you’ve designed. To copy your code, click anywhere in the “Ad code” box to select its contents. You’ll know the code has been selected when the entire box is highlighted in blue.



!



$!



AdSense Getting Started Guide !



Then, from your browser’s “Edit” menu, choose “Copy” in order to copy the highlighted area. 2. Paste the ad code. The next step is to paste the code into your website’s HTML source code. To paste the code and show ads, you need to be able to edit the HTML source code of your pages.



Step 4) Confirm The Ad Shows On Your Site After you’ve pasted the code and saved your site, please confirm your ad unit appears on your website. Can’t see the ads? It might take about 10 minutes before AdSense shows up on your website. Most of the time, related ads will appear in 48 hours. See ads that aren’t relevant? This can happen for a few reasons. • • •



Have you added ads to your page within the last 48 hours? If so, our crawler might not have had a chance to visit your page yet. Have you recently updated your site? Our crawler can take 1-2 weeks to learn about content you’ve updated. Do you have enough text content? Sometimes, if you don’t, our crawler can’t determine what it’s about and won’t be able to display targeted ads.



Please visit the AdSense Help Center for detailed information on this and all other AdSense-related topics.
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Channels Channels are like labels that let you group ad units as you choose – for example, by colors, categories, or pages. Here are a few types of tracking you can do with channels: • • •



Track performance of a Leaderboard format on several pages versus a banner format on other pages Compare overall ad earnings from your motorcycle pages against earnings from your automobile pages A channel to track each of your separate domains, so you can see where your clicks are coming from



While channels can be used to track performance and revenue, they won’t have any effect on your earnings or ad targeting. There are two types of channels: URL Channels and Custom Channels URL Channels track the performance of particular pages in your site. Custom Channels track any ad units you choose to group together, allowing you to get detailed, customized reports. By pasting channel-specific ad code into your pages, you can track a variety of metrics across a range of URLs. Use custom channels to track the performance of different ad formats, for example, or to compare different page topics to one another. You can also turn any custom channel into an ad placement on which advertisers can choose to place their ads.



Creating Channels: URL Channels URL Channels are easy to implement. You don’t have to change your ad code to use channels, so you can create channels in your account, then immediately begin tracking performance. You can use URL channels to track individual pages, or groups of pages based on the directory structure of your site. Create a URL Channel 1. Sign into your account 2. Visit the Performance Reports tab 3. From the sidebar, choose URL Channels
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4. Above the table, click Add URLs to track



5. In the text box, enter the URL that you would like to track (For details on how to enter your URL, see the section below on defining a URL) 6. Click Add URLs



The new URL channel will begin tracking data almost immediately. • • • • •
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To track a single page: enter the full path of the page o Example: example.com/sample.html To track a script that generates multiple pages: enter the full path of the script o Example: example.com/sample.asp?keyword=one To track all pages below a specific directory: enter a partial URL o Example: example.com/sample To track only pages across a specific subdomain: enter the subdomain o Example: sports.example.com To track all pages on a domain: enter the domain o Example: example.com
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Creating Channels: Custom Channels Before creating your custom channels, take some time to consider how channels can best be used on your site. Think about which metrics you’d like to track. • •



Want to compare performance of various ad layouts? Want to find out which groups of pages are generating the most clicks?



Create a Custom Channel 1. 2. 3. 4.



Sign into your account Visit the My ads tab In the sidebar, click Custom channels Click New custom channel



5. Enter a name that will help you to quickly identify this channel later in your reports. For example: a. If you have pages about cars and bikes, you can make “car_pages” or “bike_pages” channels to find out which groups of pages is generating more clicks. b. If you’d like to compare performance by colors and formats, you might name one of your channels “blue_skyscraper” and another “green_med_rectangle”.



Choose Ad Units to Track with this Channel Select the group of ad units that you want to track with your channel. For example, if you’re making a “skyscraper” channel, make sure you add all the ad units with the Skyscraper ad size to that channel. Set Your Channel as Available for Placement Targeting If you check the targeting box, your custom channel will be displayed to advertisers as a targetable ad placement where they can place their ads. •



•



If you make your custom channel available as a targetable ad placement, you’ll need to enter additional details*. If not, create a custom channel for tracking purposes only. Click Save. Your new channel will be added to the active channels list.



*You have the ability to define your own ad placements using your custom channels. You choose how to group together specific ad units on your site that you want advertisers to be able to target.
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AdSense Getting Started Guide ! Common ways of grouping ad units into custom channels are by topic, ad format, or location on a page. When advertisers target publisher-defined ad placements, their ads may only appear in the specific ad units the publisher has selected.



You can create a custom channel that is also a targetable ad placement by following these steps: 1. Sign into your account. 2. Under the My ads tab, visit the Custom channels page. 3. Click the name of the channel you’d like to make targetable. Or click New custom channel 4. In the Targeting section, check the box. 5. Enter the requested details: a. Ads appear on: Note where ads in this placement appear on your site— on the homepage, or on other types of pages. b. Ad location: Select the location on the page where ads in this placement appear. For example, you might make a placement featuring ads in the top right of your pages. c. Description: Advertisers will see the name and description, so provide an accurate and informative summary that will represent your site well. d. Site language: The primary language of your site content. 6. Click Save. Advertisers will soon see your ad placement among the available places on which to display their ads.



A couple of things to keep in mind: • •
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If you have a custom channel that spans multiple sites, advertisers will see it split up into multiple ad placements by site. If you edit the channel name later, you’ll lose any existing advertiser bids for that placement.
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Tracking Earnings & Payment Overview You’ll see a daily summary of your estimated earnings on your Home page. For more granular reporting, you can track your estimated AdSense earnings on the Performance Reports tab. There is also important information included in the Payments page, which is linked from the Home tab. The Payments page tracks the status of previously issued payments, as well as monthly account calculations. You can click the Earnings details link for any month to view your total finalized earnings, as well as any adjustments made to your account. Once your payment has been issued, you’ll see it listed on this page as Payment issued. Click on the link to see the payment details.
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Performance Reports The Performance Reports tab is designed to provide more insight into not just how much you’re earning, but also what impacts those earnings. It includes graphs so you can view trends and compare important metrics more easily. It also offers ways to segment your statistics. Data Breakdowns: Divide your data in order to better understand your performance at a more granular level. •



• • • • • •



•
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Time: View activity by days, weeks, or months. Or, just use the date range at the top of the account to view a specific time period. You can also compare one date range to another. Channels: View activity by URL channels, for tracking by pages of your site, and custom channels, for more flexible tracking. Ad types: Learn how often text ads, image ads, and rich media ads appear on your pages. Ad sizes: See what sizes of ads perform well on your site. Bid types: See how advertisers are paying for the ads on your site – cost-perclick (CPC) or cost-per-thousand impressions (CPM). Targeting types: Learn how ads are matched to your pages – through contextual or placement targeting. Products: If you’re earning with AdSense in multiple ways (e.g. with AdSense for Content and AdSense for Search), see how these different products contribute to your overall earnings at a high level. Ad units: View performance for individual ad units you’ve customized.
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AdSense Getting Started Guide ! Graphs: Charts on several pages throughout your account provide a visual representation of your performance. •



View multiple metrics: Use the Compare button to see the total performance for multiple items. Select items in the table then click Combine to see the combined total of those items in the graph and table.



The lines in the graph represent the statistics you’ve chosen, such as clicks and earnings.
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View multiple items: Use the Chart button to visually compare up to five items from the table below. For example, you could select and chart several custom channels to compare their performance over the same period.
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AdSense Getting Started Guide ! Customization: You can choose any report as the default report that will automatically display when you sign into your account – simply select your preferred report settings and click the Save as default report button.



You can also customize which metrics appear in your report. Just click on the dropdown arrow next to Columns and select your preferred metrics from the list, whether you want to view by Page views, Ad requests, or Individual ad impressions.



Finally, you can save reports for quick reference. Just generate a report with your preferred settings and click the Save report button above the table.



Saved reports are accessible in your sidebar.
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Allowing & Blocking Ads Overview We offer several tools that provide you with more control and greater transparency into the ads that appear on your site. These tools are grouped under the Allow & block ads tab.



Ad Review Center Think of the Ad Review Center as the holding pen for Placement-Targeted ads. Here, you can review ads that are eligible to display on your pages and either allow or block them, by ad group or advertiser. Under Settings, you have two options: •



•



Hold all ads for a 24-hour review period This option lets you take a look at the ads and decide whether or not you want to allow them to run on your site. Run ads immediately This option maximizes your revenue potential by opening up competition among all ads eligible to appear on your site right away.



If you choose “Hold ads”, you’ll see the new ads under the Awaiting Review tab. If you choose “Run ads”, you’ll see them on the Allowed tab. Ads you’ve blocked in the past are, logically, found on the Blocked tab.
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Other Blocking Options By Advertiser URL: Block sites (such as your competitors) with the URL filter. 1. Select “Advertiser URLs” under Blocking options 2. Click Block new URLs and enter the URLs into the space provided 3. Select a reason for blocking these sites from the options provided or select Other and fill in your own reason 4. Click Block sites to save



By Ad category: You can block ads from categories related to general categories such as Finance, Health, or Job Listings as well as sensitive topics such as Religion, Politics, and References to Sex and Sexuality. You can choose to block an entire category or, by clicking on the arrow next to the category name, choose to block only a few sub-categories within the main category. For example, you may only want to block the sub-category of “Credit & Lending” but not the entire main category of “Finance”.



By Ad network: Ads from certified Google ad networks are allowed to appear on your pages by default. On this page, you can allow and block specific third-party ad networks, or all future ad networks.
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Optimizing Your SiteTips Optimization



The best way to optimize your account is to test different ad formats, placements



The best way to optimize your account is to test different ad formats, placements, and and color palettes. color palettes.



AdFormats Formats Ad Ourtop topperforming performing formats Our ad ad formats are: are: • 728*90 Leaderboard |Œ 728 x 90 Leader Board • 300*250 Medium Rectangle |Œ 300 x 250 Medium Rectangle • 160*600 Wide Skyscraper |Œ 160 x 600 Wide Skyscraper Tip: Ad Formats without borders work best



Tip: Ad Formats without borders work best 728 x 90 Leader Board



Heat Map



300 x 250 Medium Rectangle



160 x 600 Wide Skyscraper



AdsAbove Abovethe theFold FoldWork workBetter better Ads The“heat “heat map” above illustrates the ideal placing on a sample page layout. The The map” above illustrates the ideal placing on a sample page layout. The colors colors dark orange (strongest performance) light yellow (weakest fade fromfade darkfrom orange (strongest performance) to light yellowto (weakest performance). performance).



Tip: All other things being equal, ads located above the fold tend to perform better than those below the fold. Also, ads placed near rich content and navigational aids usually do well because users are more focused on those areas of a page. !



Adjust Color Palettes Blend



Complement



Contrast
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Complimentary Products



Other AdSense Products
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Publisher Support Service



!



"(!



























[image: Getting started guide - cloudfront.net]
Getting started guide - cloudfront.net












[image: Picasa Getting Started Guide]
Picasa Getting Started Guide












[image: Getting Started Guide -]
Getting Started Guide -












[image: GSA Getting Started Guide]
GSA Getting Started Guide












[image: GSA Getting Started Guide]
GSA Getting Started Guide












[image: The AdSense Guide - Maxmanroe.com]
The AdSense Guide - Maxmanroe.com












[image: Getting-Started-Guide-Scratch2-CHT.pdf]
Getting-Started-Guide-Scratch2-CHT.pdf












[image: AlpineBits Developer's Getting Started Guide -]
AlpineBits Developer's Getting Started Guide -












[image: Google Ad Manager Getting Started Guide - Bulbrokers.com]
Google Ad Manager Getting Started Guide - Bulbrokers.com












[image: AlpineBits Developer's Getting Started Guide -]
AlpineBits Developer's Getting Started Guide -












[image: The AdSense Guide - Maxmanroe.com]
The AdSense Guide - Maxmanroe.com












[image: Getting Started with Contract4J]
Getting Started with Contract4J












[image: Background Getting Started - GitHub]
Background Getting Started - GitHub












[image: Getting Started with Contract4J]
Getting Started with Contract4J












[image: Getting Started  Services]
Getting Started Services












[image: Docx4j - Getting Started]
Docx4j - Getting Started












[image: Getting Started - GitHub]
Getting Started - GitHub












[image: SER - Getting Started]
SER - Getting Started












[image: The AdSense Guide  Services]
The AdSense Guide Services












[image: Getting Started with CodeXL - GitHub]
Getting Started with CodeXL - GitHub












[image: Getting Started with Go - GitHub]
Getting Started with Go - GitHub















AdSense Getting Started Guide






These ads created by advertisers are automatically matched to the content of ... We recommend using larger and wider ad sizes, which tend to perform best. ... It might take about 10 minutes before AdSense shows up on your website. .... *You have the ability to define your own ad placements using your custom channels. 






 Download PDF 



















 2MB Sizes
 46 Downloads
 367 Views








 Report























Recommend Documents







[image: alt]





Getting started guide - cloudfront.net 

Getting started guide. Go to https://openstax.org/adoption? to fill out our two-minute survey and let us know you've adopted OpenStax or are recommending it as ...














[image: alt]





Picasa Getting Started Guide 

Picasa is free photo management software from Google that helps you find, edit ... To modify what folders on disk Picasa scans for photos, select â€œFolder Managerâ€� on the ..... Works with an existing Gmail account from Google (not included with.














[image: alt]





Getting Started Guide - 

NACSCORP â€” enough for 10% of your class enrollment â€” so your students can have the option of purchasing a low-cost print version of their book if they prefer. ... Email [email protected] and we'll respond within one business day.














[image: alt]





GSA Getting Started Guide 

Configuration worksheetâ€”information you will need. Chapter 2 Install, Configure, Crawl, and Search. Installing the GSA. Configuring crawl. Configuring crawler access. Checking crawler progress. Using search for the first time. Troubleshooting commo














[image: alt]





GSA Getting Started Guide 

The first step is to connect your GSA to the network and a notebook computer. ... 10. Version 7. Checking crawler progress. After you have configured the crawler ...














[image: alt]





The AdSense Guide - Maxmanroe.com 

Unfortunately, the answer isn't a clever hack. However, by producing unique content and ... brands whether they interact online, in store, or via phone.â€� 2. Separate your content from your competitors' to leave ... Pick a style and create a disting














[image: alt]





Getting-Started-Guide-Scratch2-CHT.pdf 

Page 2 of 17. http://scratch.mit.edu Scratch. ä‚¶!èŽš!æž«!ç£¥. SCRATCH à¸ŽÓžåœµçº·à—æ‰¿á¥ºç‰�à¨™è™�Ö¦èƒ¼ä„ªç�ºÖ¢á›”à«©áŒ±Ô°ãµ•ç¡²Ôªç‰�. ãµ•å�‘ç‰�è�¿çž�ç‰�á¶…ç¦¼Þ¾è�…è”©Ö¢ß�ç‰�. Type to enter text.














[image: alt]





AlpineBits Developer's Getting Started Guide - 

Jan 22, 2015 - service or database or software). â—‹ get the 201404 .... is bad, server cannot process request, tx failed) / Warnings (data is good, but server cannot process ... we use â€‹this forum / mailing listâ€‹ for our discussions. AlpineBits 














[image: alt]





Google Ad Manager Getting Started Guide - Bulbrokers.com 

HTML and JavaScript that is necessary to integrate one or more ad slots on a ... J. (Optional) Apply targeting criteria. K. (Optional) Under 'Delivery Rate', select ...














[image: alt]





AlpineBits Developer's Getting Started Guide - 

Jan 22, 2015 - This document is a quick getting started guideline for â€‹developersâ€‹that ... scripting languages (e.g. PHP) can make use of â€‹libcurlâ€‹ to do this.














[image: alt]





The AdSense Guide - Maxmanroe.com 

Jim Stengel, former Global Marketing Officer at. Procter & Gamble framed it as, .... content strategy. Evergreen content: .... to-mobile-download.pdf. 4 Source: ...














[image: alt]





Getting Started with Contract4J 

are using it on your own risk. Submitting any suggestions, or similar, the ... Go to the Contract4J web-page and download the latest release. In my case it is ... Selecting the JAR files to add to the Contract4J library project's build path.














[image: alt]





Background Getting Started - GitHub 

four reference projects for building Moai: vs2008, vs2010, Android/NDK and Xcode. ... phone simulator: we've only exposed the desktop input devices supported ...














[image: alt]





Getting Started with Contract4J 

Go to the Contract4J web-page and download the latest release. In my case it is ... Selecting the JAR files to add to the Contract4J library project's build path.














[image: alt]





Getting Started Services 

Camera Technique. LIVE HANGOUTS. Digital Darkroom. Jessicka Kohad 2 others. Outdoor Gear Talk. - Hangout. +1. C +2. Moro -. Add a comment... P surt a hangout. Search. ABOUT. Barbara Veloso 23OPM - Landscape Photography. UPCOMING EVENTS. Photo walk 20














[image: alt]





Docx4j - Getting Started 

o PDF export o OpenDoPE processing. â€¢ Capabilities provided by docx4j enterprise edition (as to which see above). â€¢ Where you need to work in both Java and .NET, and ... example, French, Chinese, Spanishâ€¦), please let us ...... We say â€œindica














[image: alt]





Getting Started - GitHub 

Breakpoints are defined by CSS3 media queries, which can either go directly in your CSS (using the. @media directive), or in your stylesheet tags (using the media attribute). The Breakpoint Manager builds on this by letting you also define a copy of














[image: alt]





SER - Getting Started 

functionality, such as voice mail, can only be implemented by using external applications. ..... having a modular architecture, SER is able to have a core that is very small, fast, and stable. ...... do anything you need to fit your business needs.














[image: alt]





The AdSense Guide Services 

well-researched information to drive points home? Be consistent. Once you establish a voice, make sure to be consistent throughout your content so that people recognize and become familiar with your brand and know what to expect when they visit your 














[image: alt]





Getting Started with CodeXL - GitHub 

10. Source Code View . ..... APU, a recent version of Radeon Software, and the OpenCL APP SDK. This document describes ...... lel_Processing_OpenCL_Programming_Guide-rev-2.7.pdf. For GPU ... trademarks of their respective companies.














[image: alt]





Getting Started with Go - GitHub 

Jul 23, 2015 - The majority of my experience is in PHP. I ventured into Ruby, ... Compiled, Statically Typed, Concurrent, Imperative language. Originally ...


























×
Report AdSense Getting Started Guide





Your name




Email




Reason
-Select Reason-
Pornographic
Defamatory
Illegal/Unlawful
Spam
Other Terms Of Service Violation
File a copyright complaint





Description















Close
Save changes















×
Sign In






Email




Password







 Remember Password 
Forgot Password?




Sign In



















Information

	About Us
	Privacy Policy
	Terms and Service
	Copyright
	Contact Us





Follow us

	

 Facebook


	

 Twitter


	

 Google Plus







Newsletter























Copyright © 2024 P.PDFKUL.COM. All rights reserved.
















