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Till the Next Increment Do Us Part Can love survive when a woman earns more than a man? A fabulous story from UK, but for which India is already bracing for.



11 Ways to Gain Clarity Have You Run Into These Mistakes?



Decide what you want, and then pursue it with passion and energy. But what if you’re feeling uncertain and don’t have a lot of clarity about your future direction? What if you can’t decide what you’d like to do next? This is a common problem...
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Avoid these five common mistakes while jogging.
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Social Net Hotter Than TV, Mobile, Even Porn Young men are hooked on the web even in bed.



Even Superstars Want to be Supermoms Aishwarya Rai keen on motherhood.



How a HERB Created a Billionaire That nothing sells like sex drugs needn’t be repeated. The enormous success of Viagra and its later day cousins Levitra & Cialis stands as ample testimonies. But Kunnath C Abraham, a young farmer based in Muvattupuzha, a satellite town of Kochi, had a little more foresight. He figured that allopathic drugs like Viagra would soon run into a wall, as far as sales is concerned, due to their associated health risks. And that is what happened to Viagra and its cousins during the next couple of years, especially in countries like India. This was the same time during which Abraham was interested in a herb called safed musli, and a huge surplus He and his small team created Musli Power Extra...



Don't Kill Mumbai, India's Only Global Bet The British had first bet on Kolkata as India's global city. Even after Independence, that bet's power lingered on, and till the mid 60s, Kolkata was the country's economic.. power
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West Braces for Electric Car Shock Not too long back, electric cars were sci-fi. Today, they are real, and tomorrow they are going to come out in hundreds of thousands in US & Europe. Nissan Leaf rolls out of production lines in October, Chevrolet Volt in November, and BMW Mini E soon after. The problem is.. many of them
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Prevention Not Better Than Cure? Experts say US doctors overtesting, overtreating. Even Obama can't say no to them.
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Cars Our Cricketers Drive We are truly inquisitive about the lifestyle of our ‘Men in Blue’. Let’s get a little closer to their private lives and find out the cars they like to drive.
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Change is finally changing. The original theory was that change is constant or continuous. The new theory is that there are periods of not much change and there are periods of rapid changes. Are we entering another such rapid change zone, after months or even years of lull?
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All health related articles are for first information purposes only. Always consult your doctor before taking any decison affecting your health.
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Otherwise, who would have thought that the blade length could be reduced by 33% and still be considered a legal bat, after 200 years of no major change? Who would have thought RBI would tighten money supply just weeks after the budget, weeks before the year expires, and a month before the new monetary policy kicks in? Otherwise, who would have thought Shashi Tharoor would get so proactive to bless an unlikely mix of crickpreneurs to bring an IPL team to his state? Mind you, the money committed for winning the Kochi bid is four times want Mukesh Ambani paid for Mumbai Indians. But this unlikely mix called Rendezvous Sports World Ltd, continues to surprise many as its lead promoters Shailendra Gaikwad and Vivek Venugopal, though of respectable business families, are highly unlikely to do it on their own or with a couple of similar-profile investors. Gossips doing the rounds are 1) Gaikwad is ‘supported’ by a high profile Mumbai cricketer who is a close friend of his, and 2) a UAE prince who now owns Manchester United is the real source of the money. The fact that Tharoor was Chairman of a UAE based company for a while, and the hints that Lalit Modi had dropped about the UAE Sheikh lend some credence to the gossip. Anyway, it goes to Tharoor’s credit that he changed from a long-term cricket enthusiast on paper, to a cricket enthusiast on pitch. Anyone can be taken by surprise. Dinesh Karthik was surprised at how the Mongoose launched 7 sixes and 9 fours from Hayden to demolish them. The US Markets were caught on the wrong-foot by Duvvuri Subbarao’s surprise squeeze. Anyway, the RBI



Governor is expected to protect only the Indian markets – which he did – and not the US one. The fact that he wields power to upset US markets, however, is another change. Many consider it as the height of irony – or change – that Marylebone Cricket Club could agree to the suggestion from IPL and Mongoose to approve the rowing-pad-like bat as legal. Lalit Modi’s moneymaking machine is considered the antithesis of the much venerated MCC, still the rule maker in international cricket. Times are changing; even they can come together. The new problem with change is that it is more unpredictable than ever. Following stock market pundits, many were waiting for the 9th month from March 2009 to re-enter positions. But this time market rebounded within three to six months. Seasonal Magazine as always is celebrating change, and doing our bit in trying to predict change for our readers. Even while our parliament passed the Women’s Reservation Bill after much antics, an even bigger problem with women’s changing roles is lurking in our households. The problem – of wives earning much more than husbands - has already escalated to a significant size in Western countries and our guess is that Indian metros are no different. Read the story, ‘TILL THE NEXT INCREMENT DO US PART’, in this issue. When it comes to gadgets and technology, the pace of change can really burn hands. By the time you come into grips with touchscreen phones, they will change to touch-less screens (read ‘KEYPADS, TOUCHSCREENS, AND NOW NO TOUCH’). Even tech giants like Google are stunned by tech growth these days – this was the week when Facebook finally overtook Google in page views. Active social networking is even hotter than passive pleasures like TV or mobile chat for today’s youth (read ‘SOCIAL NET HOTTER THAN TV, MOBILE, EVEN PORN’). But companies like Google are trying their bet elsewhere. They are pushing products like Google Maps in countries like India (read ‘GOOGLE FROM YOUR MOBILE FOR METRO ROUTES’). Not to be outdone, Nokia is offering their maps software fo Indians free of cost, with a lifetime guarantee that it will remain free. Other tech changes that we highlight in this issue include the coming of pervasive mobile video and the advent of mind reading computers. Design, branding, and innovation are also coming together like never before to create a marketing edge. The latest example is the Porsche Design Mobile Phone, which even while costing around Rs. 85,000, is only available for Porsche



car owners. But the biggest changes and the biggest challenges to cope with them are on the bigger issues. In this issue, we bring one such story, ‘DON’T KILL MUMBAI, INDIA’S ONLY GLOBAL BET’. On the health front, we bring to you a compelling story of change that proposes that early detection need not be good for the patient always (read ‘PREVENTION NOT BETTER THAN CURE?’) 2010’s biggest change, however, would be something that will happen on Western roads. At least three electric cars will roll out of production lines in huge numbers. Electricity authorities there are running for cover as these cars would take up roughly the same electricity as a standard household with basic appliances. Experts are already predicting windfall years for wind-energy makers, as the electric cars’ night-time recharging is ideally suited for wind energy’s biggest curse – severe under utilization while we all sleep. Petroleum maker Mukesh Ambani is also running for cover. While his retail forays made him look vulnerable, his newfound interest in the sports management business can again make him the darling of investors. After a lacklustre bonus issue and failed attempts to take over international companies rattled his share prices, the partnership with IMG is showing signs of taking the scrip northwards. Some analysts are already predicting that Sports Inc is all set to follow Telecom Inc and IT Inc, in this country. Reliance is not alone in this, as many corporates like Mahindras are already there and niche players like Shirke Infrastructure is trying to carve their own space here. Another change driving Sports Inc is the sponsorship industry’s growth rate. At 12.6% annual worldwide growth, sponsorship is the fastest growing marketing tool, ahead of 3.9% for advertising and 4% for sales promotion. IPL, of course, provides the best example. This year, sponsorship revenues for each franchisee is expected to double from Rs. 24 crore to Rs. 40 crore, with IPL’s current brand value estimated at Rs. 19,000 crore. No wonder, at least a couple of IPL franchisees are expected to announce IPO plans shortly. In some ways the high-risk but high-yield Mongoose bat symbolizes the mood of IPL as well as the country’s Sports Inc. John Antony



BUSINESS



Can you Learn to be an Entrepreneur? Some say you can figure out how to run a startup on campus. The B-school critics say it’s in your blood. The debate rages on. Gregg Fairbrothers wasn’t born to business. He grew up in an academic household.” I didn’t know a debit from a credit,” he admits. Fairbrothers studied earth sciences at Dartmouth in the 70’s, got his master’s at Rutgers, and eventually moved to Tulsa, where he joined Samson, a gas driller, and earned his chops at the right hand of the company’s “hard-nosed founder”. He picked up an MBA, but that was “just to get the toolkit,” he says. “I learned my business on the job,” Today, as founding director of the Dartmouth Entrepreneurial Network, Fairbrothers teaches a wildly popular course on entrepreneurship at the Tuck School of Business. As befits the professor’s background, Introduction to Entrepreneurship is all about learning through experience. Recently MBA candidates from all over the world filled the lecture hall and spilled into an adjoining room. There was a lecture on marketing, and then the real fun began, as students lined up to pitch their startup ideas. One proposed developing a new generation of household robots; others (many!) were working on smartphone apps. Ultimately they’ll be graded not on their ideas but on their follow-through, says Fairbrothers. Most of the work happens outside the classroom. Students must refine their ideas, test them in the market place, refine them again in light of what they learned, and ultimately pitch them to investors. Twenty years ago teaching people



Gregg Fairbrothers



how to start their own businesses was a sideshow at B-schools, of scant interest to future consultants and Wall Streeters. Today entrepreneurship education is everywhere. More than two-thirds of U.S. colleges and universities – well over 2000 up from 200 in the 1970s – are teaching it, and they offer it to all comers: social workers, farmers, and even musicians. The field is thriving, but have we figured out yet the best way to teach this stuff? If not, are we atleast getting better at it? And can you even teach someone to be an entrepreneur? Fairbrothers has heard what critics say. To a point, he shares their



doubts. He’s not sure anybody has figured out yet how to define entrepreneurship, much less measure it. According to a Kauffman Foundation study published early this year, the surge in entrepreneurial education during the past three decades has had “no appreciable impact on entrepreneurial activity in the United States.” Even at Tuck, less than 2% of graduates immediately start their own businesses. But may be that’s not the right way to look at it. Entrepreneurs are not defined by what they do, Fairbrothers argues, but by how they do it. He views entrepreneurship as a set of traits, identifiable and measurable and dispersed along a classic bell curve. Here he



sides with Howard Stevenson and DavidGumpert, co-authors of a seminal study published 25 years ago in Harvard Business Review. Entrepreneurship is not “an all-orone trait that some people or organizations possess and others don’t” the authors wrote, but rather” a range of behaviour”. So, the question is,”says Fairbrothers,”can you take a point on that curve and move it? If ‘entrepreneurial’ is to the right, can you move it that way, I’ve done it.” By developing in students the proper attitude toward risk, for instance. Entrepreneurship isn’t about the love of living on the edge; that’s pure myth. “You’re all about derisking your idea,” says Fairbrothers. He means one, identifying, unblinkingly, what could go wrong; and two, taking whatever steps necessary to slash the odds that it will. You do that by relentless learning – about your market, your customers, your competitors and if you’re truly new at this, about the nuts and bolts of business. If it’s just the toolkit you need, of course, you can get that online. But



don’t – you’ll be missing something. Meet Dan Schorr, 41. He signed up this winter for a five-session program on entrepreneurship sponsored by Babson College. The first meeting was in a fourth-floor classroom recently at the Jewish Community Center in Newton, Mass.Schorr was 10 minutes late, and by the time he arrived all the seats were filled – with corporate refugees, striving immigrants, bored homemakers, and It”consultants”. The introductory lectures were a tad light on substance (“Winston Churchill said, ‘Never give up. Never. Never, never,



VOLKSWAGEN’S NEXT GAME PLAN FOR INDIA



Polo for Volume First Europe’s #1 car maker tested India with group brand Skoda. Then came the higher test with Audi. Then came the turn of VW’s ‘own’ makes – Passat, Beetle, & Jetta. So far so



good. But nothing ground shaking. ‘Coz this is India, where volumes call the shots. Volkswagen is not new to volumes, and was expected to bring up Polo sooner rather than later. The only surprise is the price and what you get for the price. In one master-stroke, VW has taken on the fastest growing segment in the country with Polo – the highend sub-compact. Not an easy or painless decision,



never’) especially for someone with Schorr’s background. He was a brand director at Pepsi before starting his own sports-marketing firm. Now he’s thinking about a new business, a product this time, may be something building on his early experience with another start up, PowerBar. But at the break, Schorr was ebullient. He gushed about the “inspiration of being around likeminded people” and the “kick” it provides. May be that’s reason enough to take a class on entrepreneurship. (By David Whitford for Fortune.)



considering that the premium Polo is priced even below its internationally cheaper cousin Skoda Fabia. With prices starting at Rs. 4.34 lakhs for the entry-level petrol variant, and with Polo’s Chakan plant having 1,10,000 annual capacity, the greater ambition is clear. The timing wouldn’t have been more perfect. Auto granddaddy Toyota’s image has been dented for the first time, and sub-compact sector leader Maruti Suzuki just registered its highest ever historical monthly sales. Incidentally, this new volume play coincides with what happened internationally just three months back – VW which had long back upstaged GM, zipped past Toyota too in production numbers. Polo is in no doubt Volkswagen’s India volume strategy, but it promises the Indian car buyer more for less.
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Next Increment Do Us Part Till the



SEASONAL MAGAZINE



Can love survive when a woman earns more than a man? A fabulous story from UK, but for which India is already bracing for.



t's a seismic social shift: nearly half of women are paid as much as or more than their man. But, it could all end in tears...



out-earned their men, to this? How do they - and their men - feel about their new status? And are they shining role models for a new generation or a recipe for relationship disaster?



Most women under 50 grew up being taught we would have careers and be paid the same as men - a revolutionary concept that we embraced wholeheartedly.



Nikki Owen, 49, typifies this new breed of high-earning women. A director of her own international personal development company, she comes from a well-off professional background and was brought up to believe there were no limits to what she could achieve.



Recent figures from a large-scale government study show the number of 'breadwinner wives' women in partnerships who earn more than their men - has soared to 19 per cent, with another 25 per cent earning the same amount as their menfolk. But we are. And the truth is that we don't know whether to feel triumphant or dismayed. Recent figures from a large-scale government study show the number of 'breadwinner wives' - women in partnerships who earn more than their men - has soared to 19 per cent, with another 25 per cent earning the same amount as their menfolk. It means that almost half of us now earn as much or more than our husbands and partners. It's a staggering figure that represents what is probably the biggest and most significant social shift of our time, with far-reaching implications for personal relationships and family lives which we're only just beginning to fully appreciate. So who are these breadwinner wives? How have we gone from 1969, when just 4 per cent of women



common page-3



Nikki first began dating her fiance Mark, 50, a customer services manager, when they were both in their teens. But, she says, 'he dumped me because he was intimidated by my ambition'. Four years ago, both single again, they were reintroduced through friends. In the intervening years, Nikki fasttracked her way up the career ladder, ending up as head of her own firm 'with a huge house in Sevenoaks, a flash convertible Audi and a wardrobe full of designer labels'. She now earns as much as five times what Mark does, with the potential to increase that even more over the coming years. 'When I recently landed a £60,000 contract, Mark's initial reaction was: "You've just earned in a month what I earn in a year!"' she says. Marks says: 'I have to admit that if we hadn't already fallen in love and been very close after we met again, I would probably have struggled with the relationship because of her earning power.' Like many couples with a female breadwinner, they have had to reevaluate their deepest feelings and expectations about relationships as both adjust to their change of roles. 'If I measure myself against my late



SEASONAL MAGAZINE



But nobody suggested women might actually earn more than men in any significant numbers. The very idea would, even until recently, have been unthinkable.



father's values, which held that a man should be the main breadwinner and provide security for his family, then I'm failing miserably,' admits Mark. And Nikki had problems with it, too. 'When we got back together, there was an element of me thinking: "If I'm this driven, then you have to be, too,"' she says. 'I even sent him to counselling to see if they could make him more ambitious.' Nikki is echoing what large numbers of breadwinner wives have admitted to me privately - that while their men may delight in their success, the women can be secretly frustrated and disrespectful if their partner doesn't match their hunger and earning power. It's a feeling borne out by relationship patterns, says Jacqueline Scott, Professor of Sociology at Cambridge University and an expert in women's changing roles in society. 'While successful men are often happy to marry a woman who will be less ambitious, successful women tend to marry men who are their economic equals,' she says. And as more women out-earn men, both can struggle to find a sense of identity. 'The problem is that our social and emotional lives haven't changed as fast as our economic and public lives,' says Scott.



SEASONAL MAGAZINE



Most women work, and while attitudes have moved on (working women don't expect to be 'kept', while men are happier to help out around the house and with childcare), our personal lives are still heavily defined by the experiences with which we grew up. Our fathers largely derived their sense of identity from their ability to provide and protect, and our mothers from their family and do-



mestic lives.



'When I recently landed a £60,000 contract, Mark's initial reaction was: "You've just earned in a month what I earn in a year!"' she says.



And even when they were cheerleaders for the new roles and opportunities for their daughters, they taught us the same values they had. 'The perception of those traditional roles still runs deeply throughout society,' says Scott. 'For example, we don't have equal parental leave: we largely have just maternity leave. That's because we all still tacitly assume that it is mothers who will take time out from



Nikki and Mark ironed out their problems only by being completely honest with each other, and by appreciating their differences. 'We talk about anything and everything,' says Nikki. 'I cringe now when I think that I wanted to change Mark to be more like me. He's my rock, and I love him to bits.' Mark, in turn, has learned to be proud of his ambitious, charismatic



fiancee.



she's the balloon and I'm the anchor.'



'Even when we were teenagers, Nikki was the love of my life,' he says. 'She had bigger dreams than I ever did, and I always thought she'd end up a success.



Nikki and Mark's situation is increasingly reflected in professions such as medicine and the law, where women have begun to outnumber men and therefore often earn more than their partners.



'Today, I do more of the domestic chores, but I could never just be a househusband. Men have fragile egos - and I'm not so different. 'But ultimately, we're a partnership, and I'm realistic about our different earning potential. I always say that



Of course, not all working women are ambitious and driven. Many are working simply because their families need their income, and increasing numbers are finding themselves accidental breadwinners



Our fathers largely derived their sense of identity from their ability to provide and protect, and our mothers from their family and domestic lives. because men's jobs have been hit far harder than women's in the economic downturn - a phenomenon dubbed the 'mancession'. The most recent unemployment figures reveal that the number of men losing their jobs has increased by almost 50 per cent because traditionally 'male' sectors such as construction, finance and manufacturing have been the hardest hit, especially in the North of England. It's an economic situation that puts many women under pressure to keep earning, whether it's their choice or not. For the same reason, we have also seen a rise in the number of women working part-time: they have to have an income, but cannot commit to a full-time role. A survey by Workingmums.co.uk found that 79 per cent of women were considering either extending
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work and be at home with the children.'



their hours or re-entering the workplace because they were worried about their partner's job prospects.



certainty of the economy, and because there are more primary school teachers than there are jobs.



everyone knows us, and they were supportive of our reasons for my wife becoming the breadwinner.



It's a situation that John Philpot, chief economic adviser to the Chartered Institute of Personnel and Development, admits 'can raise a lot of domestic and emotional pressures'.



'Everyone is more conscious of hanging on to their jobs, and that's exacerbated when you are the main breadwinner.'



'But I know a number of stay-athome dads in cities who've had a terrible time, and been made to feel isolated by other parents who don't understand their role.'



A big problem for the new generation of female breadwinners is a feeling of being stuck. If they are the main breadwinner, there is no longer even a hypotheti-



Many are working simply because their families need their income, and increasing numbers are finding themselves accidental breadwinners because men's jobs have been hit far harder than women's in the economic downturn - a phenomenon dubbed the 'mancession'. cal choice to cut back or stop working for personal or family reasons. Gary Northeast, 55, is a self-employed IT worker who now works part-time. He lives near Welshpool, Powys, with his 42-year-old wife, a deputy headteacher, and their sevenyear-old twin girls. 'We don't believe that children should be dumped on a stranger or in a nursery at six months old,' he says.
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'So when we had the girls, it made sense for me to spend more time at home, as I had less earning power. 'I bring in considerably less than my wife and my earnings differ from week to week, while her job is more reliable and secure.' But he admits that his wife sometimes struggles with her role as breadwinner. 'She feels the pressure at the moment, because of the un-



But they are comfortable with their decision, he says, because they made it for the good of their family. 'We've had to adjust to having only one salary, but it's not such a great sacrifice considering the time we get to spend with our daughters,' he says. Other people's attitudes can often be the biggest problem. 'It's OK for us, because we live in a rural area where



In other couples, resentment and guilt simmers beneath the surface. Dr Rebecca Meisenbach, who recently published a detailed study into female breadwinners, found that while men seem to be adjusting to women's new roles, 'the women feel under enormous pressure to earn money and to meet their family and social expectations as



It leads, she says, to women trying hard to ensure their partner feels valued, working hard all day to bring home the bacon, then shouldering the lion's share of the chores when she gets home. And it's not that their men aren't willing to help. 'You hear women saying things like, "Oh, he tries to help, but he's hopeless,"' says Dr Meisenbach. 'But really talking about their partner like that is a way for the woman to retain a sense of her traditional female identity in the home - even if she doesn't realise that's what she's doing.' Tonia Rutherford, 40, runs her own online greetings card company - a business that supports her and her husband Richard, 39. It turns over £100,000 a year, and although Richard doesn't draw a salary, he helps her out in the business two days a week and spends the rest of the time caring for their children, Kate, five, and Charlie, four. Sometimes I'd love to revert to traditional roles and be the housewife, baking and making jam,' admits Tonia, who, like Richard, started out as a stockbroker. 'I've always loved working and have



done well, so our arrangement makes sense. It works because we're intellectual equals, and Richard contributes so much in other ways doing up our home and taking care of the children.' And Tonia doesn't expect him to do everything in the house either. 'I still do chores. I've never seen Richard empty the dishwasher or washing machine.' Richard is equally pragmatic though in truth he, like many men who have suffered in the recession, may not have much choice. 'Whether it's running the business or running the home, it's all hard work,' he says. 'But we've learned to play to our strengths.' Sociology professor Jacqueline Scott says the economic rise of women has given a measure of economic freedom to hundreds of thousands who used to be dependent on men for everything. It also releases men from the burden of being sole breadwinner, and creates more equal relationships. But, says Scott, there's no doubt that social attitudes and policies are still trailing far behind. A recent survey by the Joseph Rowntree Foundation revealed that almost 30 per cent of families would still prefer the man to be the main breadwinner. Another report from Cambridge University last year revealed a growing discomfort about the impact of working mothers on family life, and their own feelings that they don't have enough time with their children.



If the past 40 years have been all about women entering the workforce and boosting the economy, the next 40 will be spent dealing with the social, personal and family consequences. thing, and constant tiredness is a national epidemic. No wonder we sometimes look back at our younger selves, and our passionate belief in our right to work like men, and wonder if it was all worth it. As my own mother, who was a housewife, says: 'Congratulations! You've won the right to work yourself into an early grave.' But even when it gets tough, most men and women say they wouldn't want to turn back the clock - though Jacqueline Scott points out: 'We couldn't, even if we wanted to. 'Our economy needs working women now, and we'll be seeing more and more female breadwinners as time goes on.' We should celebrate our achievements as women, which have been so enormous and rapid that they amount to a revolution. But it's a very incomplete revolution - and it's time the rest of our lives caught up with our achievements at work.



Most of us are not dazzling highflyers, but work in average jobs in the average earning bracket - so we are neither particularly fulfilled or enriched by our jobs, even though we need the money.



If the past 40 years have been all about women entering the workforce and boosting the economy, the next 40 will be spent dealing with the social, personal and family consequences.



In fact, we don't have time for any-



And that may be the hardest part of all. (By Maureen Rice for Daily Mail)
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wives and mothers.'



LIFESTYLE



Social Net Hotter Than TV, Mobile, Even Porn lmost all young men use the internet every day, and it is the technology they are most attached to, according to new study.



Young men are hooked on the web - even in bed.



Research conducted by Sparkler for Microsoft Advertising across the UK found that 99% of young males go online either every day or nearly every day, and half of them already use their mobile phones to do so. And 80% even go so far as to say that they would be lost without it.



mobile phones with 49%, and TV with 46%.



The Internet is the technology 57% of men between 18 and 44 are most attached to, closely followed by



In fact, the internet is so important for today's men, that it is often the first thing they think about when they wake up: 25% of young men admitted to checking their email and 18% to looking at social networking sites on their mobile phone before they get out of bed in the morning. Some 94% use email at least



once per day, compared with 60% that use a social network such as Facebook. For the younger generation, the relevance of television is fading. Instead, the internet is always "on". Some 73% of young males between 18 and 44 watch video-on-demand at least once a week, with nearly half watching full-length TV programmes. More than 25% of young males living with their partners watch TV on a computer in the living room while their other half uses the main TV set. Some 38% even claim to have surfed the internet while in bed with their partner. So will the internet finally teach men how to multitask? It looks like it. The study reveals at least that young men are never "doing nothing", but check football scores online while they're waiting for their dinner to cook or simply browse out of boredom if there is nothing else to do.
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The Internet is the technology 57% of men between 18 and 44 are most attached to, closely followed by mobile phones with 49%, and TV with 46%.



CELEBRITY



Aishwarya Rai keen on motherhood.



Sources say that the Bachchan family may appear calm and poised over the whole affair, but within, they nurse a deep desire to see Abi-Ash embracing parenthood. While Big B desires a grandson, when asked about it, the megastar turns to his philosophical self and says, “When it happens, it will happen.” With Aishwarya hitting 37, her increas-



While Big B desires a grandson, when asked about it, the megastar turns to his philosophical self and says, “When it happens, it will happen.” ing age adds to the worry. However, the reason behind her inability to conceive is because she is suffering from stomach TB. “The medication Aishwarya is taking for her stomach ailment is hampering her from getting pregnant. Until the tuberculosis is fully cured, she is unlikely to risk a pregnancy,” added a source. Nevertheless, with Amitabh Bachchan venting his ire on his blog by writing about ‘the rich man’s TB’, it dispels the myth that TB afflicts only the underprivileged and the poor. Finally, with the reason behind Aishwarya’s delayed pregnancy clear, we all pray for her speedy recovery and motherhood.
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Even Superstars Want to be Supermoms



t seems the whole Bollywood is praying for AbhishekAishwarya to start a family! News has it that with Aishwarya Rai Bachchan undergoing a treatment for stomach TB, her pregnancy plans are put on a backburner. It is widely believed that Aishwarya has been desperately trying to become a mother; however, her delayed pregnancy is a cause for major concern for the Bachchan household.



ACHIEVER



Tendulkar says he is living his dream.
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Even Dreams Come True for Him atting maestro Sachin Tendulkar said he was still receiving congratulatory messages for becoming first batsman in the history of One-day cricket to score a double hundred and he was enjoying the good times. "It has taken many years for a batsman to get a double-hundred (in ODIs). I am still getting great feedback. It feels terrific," he said on the sidelines of a function in Mumbai Asked when his fans would get to see a triple century from him in Test cricket, the master blaster said, "whenever it comes. It will be never late, I don't make big statements." "I wanted to play cricket wholeheartedly for the country. I am living my dream and have played with two-three generations. I wanted to be a special member of the team and I have done it," he added.
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TENDULKAR



Not Almighty, Just Sachin I'm not God, just a human being, Sachin tells fans s Sachin Tendulkar made his way to the media conference after India beat South Africa in the second one-day international a group of enthusiasts yelled, "we have seen our God." Busy signing a few autographs, Tendulkar smiled at them and said, "I'm not God. I'm just a human being." He then told that despite the term used to praise him, he understood the fans' emotions and was grateful for their support. At the press conference, he was calm and as usual, thought about each word he uttered.He showed the kind of hunger he has when he said, "It feels good that I lasted for 50 overs, a good test of my fitness. I'd like to bat another 50 overs at some stage and see that the fitness level doesn't drop." In the commentary area, Ravi Shastri emphasised that it was a "flawless" knock from the batting master and how it was a better innings that the 175 he scored against Australia in Hyderabad last year. Arun Lal, the former India batsman said, "It is very difficult to play like this in gully cricket." Even after scoring 401, Tendulkar stressed that the Indians did not get complacent. "South Africa that chased 434 against Australia so we didn't get complacent. What we did in the second half was important."



And the cricketing world could only stand and applaud.
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To say Tendulkar toyed with the South African bowlers would be an understatement but the Mumbai star made a huge statement with his level of consistency.



ACHIEVER



Studies Serious in Cricket's First Family



Anjali, Sarah, & Arjun have to steal some time from coaching and exams to watch Sachin create history.



here couldn’t be a bigger celebration as well as irony than this! While the world celebrated the super success of master blaster Sachin Tendulkar -- who became the first batsman ever to score 200 runs in the history of the 50-over game his wife Anjali, however had another nail biting moment ... a concern radically different than her husband’s success.
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The Tendulkar residence wore a quiet look. Yes, even as Sachin was rewriting history on his own terms, wife Anjali was preoccupied. She is painstakingly busy preparing their kids, Sarah and Arjun, for the final examination that’s going to be held from tomorrow morning and has therefore locked herself up with the kids and has given strict instructions to the security and housemaids at their Bandra residence to not to disturb her. Even the media that had gone to get bytes from her were requested to leave as Anjali didn’t want to be disturbed. Naturally, contemporary cricket’s First Lady is pretty much fine, even if she has to let go today’s special night by being busy with her do anmol ratn (two precious kids) and equipping them to face the demons



of exams tomorrow. However, son Arjun and daughter Sarah, who couldn’t contain their excitement, stole some moments to watch daddy dearest in action. “I couldn’t watch the entire match as I was studying for my exams tomorrow. But I am very happy, very excited,” said an excited 10 year old Arjun Tendulkar. It’s not that the family didn’t whole heartedly participate in the jubilant moment of the master blaster. Everyone rejoiced in the news, but soon after things at home were



pretty much normal, with Anjali locking herself in the room with her kids, and Sachin’s mother undergoing her routine treatment by the nurses. A source close to the family says, “We all rejoiced when we heard the news. Even Sarah and Arjun were informed, but Anjali bhabi has instructed us not to make too much noise or disturb her at this point as the children may get distracted. Even the media was asked to go back.”



Karma is Cricket, Karma Phala Can be Bharat Ratna Sachin says 'My priority is cricket, not Bharat Ratna'. In midst of all the adulation that’s coming his way for becoming the first-ever batsman to breach the 200 run mark in ODIs, Sachin Tendulkar is pretty grounded and feels that he has a long way to go before he deserves the Bharat Ratna. Sachin said, “Bharat Ratna is the biggest honour for any citizen of India. There are heroes bigger than me who have got this award, and who would not want to be in that league.” “It will be a matter of pride if I get Bharat Ratna,” he added. Sachin also said that currently he is not thinking of any award and only wishes concentrate more on his game. “I don’t want to think about it, I just want to play. If I have to get the award, I will, but I don’t want to think about it,” he said.



runs (31,041) and centuries (93) already by his name, Tendulkar became the first cricketer in the history of One-day cricket to score a double hundred in Gwalior. “Sachin is the Kohinoor diamond of the game of cricket. This cricketer has unmatched talent and you can’t find another Tendulkar ever. I think, he should have got the Bharat Ratna,” Wadekar said. India’s only World Cup winning captain Kapil also supported Wadekar’s view and said Tendulkar very much deserves the honour.



“Sachin has touched several milestones during his 20-year career in the international cricket. He certainly deserves the Bharat Ratna. We will be very happy if he gets the highest honour of the country,” Kapil said. Kapil, though, said his views would be the same even if Tendulkar had not achieved the rare feat of scoring an ODI double hundred. “Even if Sachin would have got a duck in this innings, still I would say that he deserves the honour. No decision should be taken on the basis of performance in one match, but I am keeping in mind his overall contribution,” he added. Another former captain and former selection committee chairman Dilip Vengsarkar echoed the same sentiment. “If any player deserves the Bharat Ratna, it must be Tendulkar. He must get the award,” he said.



There have been voices from all over demanding that the cricketing great be honoured with the Bharat Ratna – country’s highest civilian award. Maharashtra Chief Minister Ashok Chavan was amongst the first to opine that Sachin now deserves to be a Bharat Ratna. His opinion was seconded by the Shiv Sena too.



Describing Sachin as ‘Kohinoor’ of cricket, former captains Kapil Dev and Ajit Wadekar earlier said the milestone man should be conferred Bharat Ratna. The record of highest International



SEASONAL MAGAZINE



Many cricketing legends have also come out in favour of the demand.



MEDICINE oo much cancer screening, too many heart tests, too many cesarean sections. A spate of recent reports suggest that too many Americans - maybe even President Barack Obama - are being overtreated. Is it doctors practicing defensive medicine? Or are patients so accustomed to a culture of medical technology that they insist on extensive tests and treatments? A combination of both is at work, but now new evidence and guidelines are recommending a step back and more thorough doctor-patient conversations about risks and benefits. As a medical journal editorial said this week about Obama's recent checkup, Americans including the commander in chief need to realize that "more care is not necessarily better care." Obama's exam included prostate cancer screening and a virtual colonoscopy. The PSA test for prostate cancer is not routinely recommended for any age and colon screening is not routinely recommended for patients younger than 50. Obama is 48.
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Earlier colon cancer screening is sometimes recommended for highrisk groups - which a White House spokesman noted includes blacks. Doctors disagree on whether a virtual colonoscopy is the best method. But it's less invasive than traditional colonoscopies and doesn't require sedation - or the possible temporary transfer of presidential power, the White House said. The colon exam exposed him to radiation "while likely providing no benefit to his care," Dr. Rita Redberg, editor of Archives of Internal Medicine, wrote in an online



TRUTH OUT:



Prevention Not Better Than Cure? Experts say US doctors overtesting, overtreating. Even Obama can't say no to them.



editorial. Obama's experience "is multiplied many times over" at a huge financial cost to society, and to patients exposed to potential harms but no benefits. She also took issue with another test Obama had which uses radiation - a heart scan to look for calcium deposits in his arteries. She said the test isn't recommended for low-risk men like Obama. "People have come to equate tests with good care and prevention," Redberg, a cardiologist with the University of California at San Francisco, said in an interview Thursday. "Prevention is all the things your mother told you - eat right, exercise, get enough sleep, don't smoke - and we've made it into getting a new test." This week alone, a New England Journal of Medicine study suggested that too many patients are getting angiograms - invasive imaging tests for heart disease - who don't really need them; and specialists convened by the National Institutes of Health said doctors are too often demanding repeat cesarean deliver-



ies for pregnant women after a first C-section. Last week, the American Cancer Society cast more doubt on routine PSA tests for prostate cancer. And a few months ago, other groups recommended against routine mammograms for women in their 40s, and for fewer Pap tests looking for cervical cancer. Experts dispute how much routine cancer screening saves lives. It also sometimes detects cancers that are too slow-growing to cause harm, or has false-positive results leading to invasive but needless procedures and some risks. Treatment for prostate cancer that may be too slowgrowing to be life-threatening can mean incontinence and impotence. Angiograms carry a slight risk for stroke or heart attack. Not all doctors and advocacy groups agree with the criticism of screening. Many argue that it can improve survival chances and that saving even a few lives is worth the cost of routinely testing tens of thousands of people.
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"Prevention is all the things your mother told you - eat right, exercise, get enough sleep, don't smoke and we've made it into getting a new test."



Dr. Peter Pronovost, a Johns Hopkins University patient safety expert, said routine testing is often based on bad science, or on guidelines that quickly become outdated as new science emerges. The recent shift in focus reflects evolving research on the benefits and risks of screening. While some patients clearly do benefit from screening, others clearly do not, said Dr. Richard Wender, former president of the American Cancer Society.



Welch said.



"We've systematically exaggerated the benefits of early diagnosis," which doesn't always improve survival. "We don't always tell people there might actually be downsides" to testing.



These include very old patients, who



"To some extent we've taught them to demand these things," he said. "We've systematically exaggerated the benefits of early diagnosis," which doesn't always improve survival. "We don't always tell people there might actually be downsides" to testing. Jennifer Traig, an Ann Arbor, Mich., author of a book about hypochondria, says patients like her often think, "I'm getting better care if we're checking for more things." Traig has had many costly high-tech tests, including an MRI and several heart-imaging tests, for symptoms that turned out to be nothing. She thinks doctors were right to order those tests, but that counseling could have prevented her from "wasting resources" and getting tests it turned out she didn't need. Patients seeking screening information have several online resources, including the National Institutes of Health, the American Cancer Society, and a nonprofit advocacy group called the Foundation for Informed Medical Decision Making.



may unrealistically fear cancer and demand a screening test, when their risks are far higher of dying from something else, Wender said.
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"Sometimes it's kind of the path of least resistance just to order the test," he said. Doctors also often order tests or procedures to protect themselves against lawsuits - so-called defensive medicine - and also because the fee-for-service system compensates them for it, said Dr. Gilbert Welch,



a Dartmouth University internist and health outcomes researcher. Some doctors think "it's always a good thing to look for things to be wrong," Welch said. It also has become much easier to order tests with the click of a mouse instead of filling out forms, and both can lead to overuse, he said. While many patients also demand routine tests, they're often bolstered by advertisements, medical information online - and by doctors, too,



The new guidance from the cancer society last week on PSA testing, echoing others' advice on mammograms, is for doctors and patients to thoroughly discuss testing, including a patient's individual disease risks, general pros and cons of testing and possible harms it may cause. Dr. Bruce Minsky, a University of Chicago cancer specialist who still favors routine mammograms for women in their 40s, said that emphasis is a positive trend. "That to me is one of the greatest benefits," he said. "It enhances that communication between the physician and patient."



TECHNOLOGY



Keypads, Touchscreen, and now No Touch



Magnet magic puts phone control in the air.



The DT team's software, dubbed MagiTact, tracks changes to the magnetic field around a cellphone to identify different gestures by a hand holding or wearing a magnet. The software scans several times a second for rapid changes in local magnetic fields to ensure that it is picking up on a user's moves, not other magnetic fields. Using MagiTact a user can turn the pages of an on-screen document by moving their hand right to left. A sharp patting motion 10 to 20



centimetres above a device's screen is enough to terminate a call. They can also move their hand behind the device to control the zoom on a map without obscuring the screen. In early testing, the software recognised volunteers' gestures with 90 per cent accuracy. "Current methods of interaction are usually restricted by the physical boundaries of the device," says DT researcher Hamed Ketabdar. Given the modest proportions of today's smartphones, interactions can be fiddly. "The idea is to develop a way to interact with mobile devices through more natural human gestures." Elsewhere, researchers are attempting to improve touchscreen interaction by, for example, adding a touchsensitive pad on the back of gadgetsMovie Camera, or attempting to make virtual buttons smaller by identifying the angle at which users' fingers typically touch the screen. "Devices are getting smaller and so eventually it may be impossible to



interact with them through touch," says Christian Holz at the Hasso Plattner Institute in Potsdam, Germany. "To take the interaction space off the actual device seems very reasonable because that gives you so much more space and you don't occlude the screen anymore. In October 2009 a team from the Human-Computer Interaction Institute at Carnegie Mellon University in Pittsburgh, Pennsylvania, unveiled a prototype magnet-controlled gadget of their own. But although it allows similar interaction to MagiTact, it was a one-off research device and not a finished product. The DT team's approach works with devices already on the market. In theory, a software application could be released to allow MagiTact interaction with phones already in people's pockets. Ketabdar and his colleagues presented the new technique at this month's International Conference on Intelligent User Interfaces in Hong Kong, China.
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o more fumbling in your pocket to silence your ringing phone in the cinema – a quick wave of your hand could now suffice. That's thanks to researchers at Deutsche Telekom (DT) in Berlin, Germany, who have developed software that makes it possible to control a cellphone by moving a magnet around near it. It works on devices with a compass sensor, now a standard feature of smartphones such as the Apple iPhone or Google's Nexus One.



SELF HELP
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11 Ways to Gain Clarity



I’m sure you’ve read that clarity and focus are important qualities for success. Decide what you want, and then pursue it with passion and energy. But what if you’re feeling uncertain and don’t have a lot of clarity about your future direction? What if you can’t decide what you’d like to do next? This is a common problem, especially for today’s 20somethings who are growing up in a world of unprecedented change. Fortunately there are many actions you can take and mental adjustments you can make that will help you shift from uncertainty to certainty. Here are 11 tips for infusing your life with more clarity:



Many people assume that clarity is something that will arrive in good time if they simply wait patiently. Others feel stunted that they aren’t gifted with the same degree of clarity as others. The common pattern is that clarity is seen as something that is bestowed from the outside in, that it’s something God, the universe, or the world at large has the power to grant you — or that it’s an accident in some way. Some people get lucky; others don’t. These attitudes are pointless and self-defeating. Clarity isn’t something that arrives from outside of you. Clarity isn’t a matter of luck either. Clarity is what



you create for yourself. Clarity is a decision. Whatever degree of clarity you’re experiencing right now is what you’ve decided to create. Not deciding still counts as a decision; in that case it’s the decision to remain uncertain. The word decide comes from the Latin decidere, which means “to cut off from.” To make a decision, you must cut away other potential directions. If you remain open to lots of different directions at the same time, you get confusion and fuzziness. When you commit yourself to one specific direction, clarity is the natural result. It’s wise to remain open and responsive to what comes your way. Don’t be so rigid as to ignore what’s coming to you. But neither be so “open” that you succumb to wishy-washy indecision. Be like a ship captain who sets sail with a specific destination in mind, while keeping a keen eye on the wind and waters during the journey. Now it’s entirely possible that you may not be very good at creating clarity yet. You may in fact be very good at creating confusion and uncertainty for yourself — and have a long track record to prove it. That’s okay for now, but take it as a given that you’re the one who’s creating your current level of clarity. No one else is doing it to you — not God or the universe or your friends and family or your boss or your spirit guides or the Law of Attraction. Furthermore, realize and accept that if your current degree of clarity is to improve, then you must actively make some changes. Endlessly pondering why you don’t have clarity will only perpetuate confusion, so that’s a bad habit you can drop immediately. If you want more clarity, then it’s time to treat the generation of clarity as a serious undertaking that’s entirely 100% your responsibility.
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1. Assume 100% responsibility for your own level of clarity.



It’s not going to happen unless you make it happen.



2. Stop creating the opposite of clarity. Some thoughts and actions lead to increased clarity. Other thoughts and actions have the opposite effect. If you want to experience more clarity, you must disengage yourself from that which has an adverse effect on your clarity. Clarity-reducing patterns include: * Hanging out with fuzzy, unfocused people who are drifting aimlessly with no direction * Living with people whose goals and values are in conflict with yours * Distracting yourself with excessive TV, web surfing, video games, or other time-wasting habits * Numbing your mind and emotions with junk food, alcohol, or other addictions * Overstimulating yourself with caffeine (which for many people leads to racing thoughts) * Whining about your lack of certainty If you find yourself surrounded by people and circumstances that leave you feeling dizzy and confused, drop those elements from your life, and give yourself the space to create and enjoy the clarity you seek. Spinning in circles is unproductive.
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3. Harvest and apply the clarity lessons from your past. Notice that your level of clarity isn’t the same at all times. At some points in your life, you’ve been very clear. At other times you’ve been extremely uncertain. Take a moment to review those times when you’ve been at one extreme vs. the other. See if you can identify some of the causal factors on both sides.



Clarity isn’t something that arrives from outside of you. Clarity isn’t a matter of luck either. Clarity is what you create for yourself.



Notice which factors lead to reduced clarity, and do less of them. Also notice which factors lead to increased clarity, and do more of them. This sounds childishly simple, and it is, but chances are that you aren’t applying this idea as well as you could. Humor me, and give it a try. You’ll be amazed as the a-ha moments that can be gotten from a quick review of your past patterns of clarity vs. fuzziness. For example, do you feel clearer and more certain after taking the time to write down your goals? Do you feel fuzzier after having a conversation with someone who’s always nagging you to change in ways you disagree with? If so, then do the former more often, and do the latter less often.



Either you feel clear and focused right now, or you don’t. You may assume that your external reality has to be a certain way in order for you to feel clear and focused. Having all your ducks in a row may make it easier to feel clear, but you can also use your imagination to create the feeling of clarity. Clarity is more than just a feeling. There’s an emotional state associated with it, but it’s more than that. Clarity is a certain vibe. When you’re really clear, you can sense that vibe through every cell of your being. Your mind and emotions are centered. Every part of you is on the same page. There’s no doubt or un-



certainty. This is a powerful state of being to experience. Sit quietly for a few moments and imagine what it’s like to hold the vibe of total clarity. Imagine what your surroundings would look like if you were really clear about your direction in life right now. Imagine the people and circumstances that would be in your reality. Imagine how you’d dress, how you’d move, and how you’d communicate with others. Paint a vivid picture of a reality — any reality — in which you feel crystal clear about your direction in life. What matters isn’t the specific visualization you create. What matters is the vibe you experience. You can imagine yourself as an ancient Roman conqueror as long as it helps you hold the vibe of clarity. Do this for at least 10-20 minutes per day until the clarity vibe feels normal and natural to you. The more you practice holding this vibe, the more clarity you’ll bring to the rest of your life and to all the decisions you make.



5. Ask for help. Help is available when you need it, so take advantage of it. Ask someone who’s clear about their path to assist you. The quality of help you receive will vary depending on the source. For example, an experienced counselor may be able to help you gain clarity quickly, while an enthusiastic but inexperienced friend may create more confusion than certainty. Also, consulting with an unbiased outsider is usually more beneficial than asking for help from someone who’s personally invested in your situation. Bear in mind that you’re still 100% responsible for your level of clarity. Use counselors, coaches, and advice givers as a resource to help you see the big picture, but don’t give your power away to them. If



you try to give your power away to such people, hoping they’ll tell you what to do, it will backfire. A good counselor can help draw out and validate a path that’s right for you, but s/he cannot create a path for you. Creating the path is your responsibility.



6. Put your goals in writing, and review them daily. This is a well-known habit of success, yet its practice remains inconsistent for most people. As soon as you write down your goals, you’ll experience a boost in clarity. And each time you review your goals, you’ll gain more clarity. Writing down your goals pushes you to make them clearer and more precise. It’s easy for a goal to remain fuzzy when it’s only in your mind, but if it’s stuck in your head and you can’t even write it down, it’s more of a fantasy than a goal. Putting your goal in writing is the first key action step toward making it real. Which ones are more likely to manifest? Whatever you’d like to keep as fantasy, leave it in your imagination. But whatever you’d like to experience in physical reality, put it down in writing. Keep drilling your goals into your subconscious mind by reviewing them daily. Imagine your written goals as physically real — not fantasy — and soon your internal resources will be aligned with making those goals come to fruition. It takes a while to condition the subconscious through repetition, but if you persist with this habit, you’ll begin to notice subtle shifts that bring your goals ever closer. Jack Canfield recommends the practice of writing your goals on index cards, one goal per card. Then flip
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4. Use visualization to create the vibe of clarity.



through the cards and imagine each goal as real when you first wake up in the morning and again before you go to bed. This is an excellent habit to install.



7. Accept that any goal is better than no goal.
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When asked to take a few minutes to write down some goals, certain people love to whine, “But I don’t know what to write down. I don’t know what my goals are.” In that case you can write down, “I want nothing!” If all you have is a blank page — or no page at all — then your goal is nothing. That’s what you’re asking for, so that’s what



you’ll receive. The people who whine that they don’t know what to ask for are really saying, “I want nothing. I can’t think of any single thing I want. So I’m asking for precisely nothing.” Sounds pretty foolish, doesn’t it? It is foolish! Surely you can come up with something to ask for that’s better than nothing. Ask for a nice dinner. Ask for an extra $100. Ask for a new friend. Ask for a nicer phone. Anything is better than nothing. Imagine asking a child, “What do you want for Christmas?” and hearing the response, “I’m content with what I have. Please don’t trouble yourself on my behalf.” Now that would be a rare child indeed. Some might say that such a child is enlightened. I’d say that such a child was drugged. Even a dog is capable of expressing what s/he wants, including a neutered dog. Don’t pressure yourself into trying to come up with the perfect list of goals. You’ll never get there. Just write down some items that appeal to you, such as



new experiences you’d like to have. Start with the goals that are easy for you to desire. Is there someplace you’d like to visit? Some activity you’d like to try? Someone you’d like to meet? As you get into the habit of setting and achieving goals, better goals will come to you. Don’t worry so much about changing the world if you’re still new to goal setting. Focus on some appealing but smaller achievements first, and as you get good at achieving those goals, continue to expand your goals in new directions.



8. Crystalize your goals. At first you may write down a goal like, “I have a job I enjoy.” That’s an okay place to start, but it’s not a very powerful goal because it’s so fuzzy. Your mind will have a hard time locking onto it and taking action. As you review your goals, try to lock them down and make them more specific. For example, instead of asking for a job you enjoy, you could say, “I make a living creating movies.”



9. Pay attention to the path, not just the end result. Sometimes the way you achieve a particular goal is more important than the goal itself. When I started college my second time, ostensibly my goal was to earn my degree in computer science. That was an important goal for me, but it wasn’t very motivating by itself. The first time I pursued that goal, I failed miserably and got expelled from school. The thought of spending 4 more years in school to get a degree was demotivating, so I triple-majored in poker, alcohol, and shoplifting instead. A year later when I started over as a freshman, I altered my goal to be, “I graduate with a computer science degree in only 3 semesters.” Now that goal inspired me! Challenging myself in that way was even more inspiring than the degree itself. I could have majored in psychology instead of computer science, and the goal still would have excited me.



Would your goal be more inspiring to you if you found a way to achieve it faster? With a partner or a small team? While traveling? Without spending a dime? When a goal is too straightforward, it can become demotivating because the action steps may get tedious and repetitive after a while. But if you can spice up the process used to achieve the goal, you may discover some newfound excitement. Sometimes it’s fun to take the scenic route.



10. Stick with one primary goal at a time. If you have a lot of goals, it’s easy to fall into the trap of jumping around between different goals and making little progress on any of them. If you want to actually achieve a goal, focus on one key goal single-mindedly until it’s achieved. Then move on to another goal. This is what top achievers do. Having too many competing goals will simply scatter your energies. It’s great to have a big list of goals, but which of those goals is most important to you right now? Which one do you want to achieve first? Make that goal your primary aim, and focus on its achievement. When you can work on that goal, do so. Work on other goals while you’re waiting for responses from others or if you simply need a break from the first goal. What if you have a really huge goal that will take many years to achieve? Same rule applies. If that goal is truly important to you, then center your life around it. Otherwise you’re unlikely to sustain the kind of momentum needed to make it a reality. If that’s too much for you though, you can scale back your goal to something more manageable. Set a subgoal to achieve, but realize that if you do other things between those



subgoals, you’re delaying the end result of your primary goal. That’s perfectly fine if you’re still making good progress and enjoying the process. The final result isn’t the only thing that matters. When you look back on the previous year, do you see a track record of massive progress toward your primary goal? If you aren’t satisfied with your current rate of progress, then you’ll need to make some changes to avoid repeating the same pattern next year. There’s no honor in having a big goal on your list if you aren’t making serious progress towards its achievement. Don’t delude yourself into thinking that setting a big goal is the same thing as achieving a big goal.



11. Explore and experiment. Sometimes it’s tough to set a clear goal because you don’t know what you’re getting into. In that case you can experiment in order to gain clarity about the goal space you’re exploring. When I worked in the computer gaming industry, one of the major chicken-egg problems was that you didn’t really know what game you were trying to build until you were already well on your way to building it. Very rarely could you write out a complete design on paper and then implement it. That simply never happened for larger projects. Too many important design decisions had to be made along the way; otherwise golden opportunities would be missed, and the final product would fall far short of its potential. Much of the time, a small team would develop a prototype that would demonstrate some interesting gameplay dynamics, and then they’d play around with it to see how
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That’s a positive step towards greater specificity. Then as you think about that goal, you may progress to, “I enthusiastically earn $100,000 per year writing, producing, directing, and distributing independent short films that uplift, motivate, and inspire people to find their passion.” That goal is much clearer still. Clear written goals help you stay focused. Fuzzy goals leave you feeling uncertain. There’s no need to add superfluous details that are irrelevant to you, but if you can be more specific about what you truly want, it will help you achieve your goals faster, partly because clearer goals are less prone to procrastination. It’s too easy to procrastinate on a goal when you can’t figure out what the next step may be.
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Don’t pressure yourself into trying to come up with the perfect list of goals. You’ll never get there. Just write down some items that appeal to you, such as new experiences you’d like to have.



they might develop it into a commercial product. Funding would typically occur in stages, with one or more rounds of funding to create the experimental prototype and demonstrate key features, followed by additional funding to staff up with a larger team and create the final product. The final goal, i.e. defining exactly what kind of game was being created, often didn’t became clear until the project was well underway. This process made sense for the designers, but it often drove the publishers and marketers nuts, so typically the production team would document more certainty about the specs and the schedule than was realistic, so as to make their financial backers more comfortable. Nevertheless, this design-as-you-go process led to the creation of some very innovative games (which inevitably went over budget and were released a year or more behind schedule). Doing what you’re already doing won’t give you more clarity. Thinking about what to do next and writ-



ing down some goals can certainly help, but that isn’t always enough. Sometimes you have to get moving first before clarity can be achieved. You’ll enjoy more clarity when you’re in motion than when you’re standing still. A pilot has better visibility from the air than from the ground. When you’re stuck in a state of ambivalence, do whatever it takes to break the impasse. Do something radically different than what you’ve been doing. For example, if you know your current job is unfulfilling, but you don’t know what kind of work you’d enjoy, then quit the unfulfilling job immediately, and do something completely different for a while. Don’t expect to get it perfect on the first try. Go out and rack up a string of failed experiments, and you’ll be much closer to figuring out what you truly love. Some people will judge you harshly for undertaking such an exploration,



but their reactions have little to do with you. They may be upset because you’re reminding them that they haven’t been learning and growing as much as they could be. Or they may be upset because you’re interfering with their sense of certainty; they thought they had you all figured out, and then you throw them for a loop. Or they may just be having a bad day. Regardless of the reason, don’t let fears about other people’s reactions hold you back from conducting your own growth experiments. Just remember that every person who takes issue with what you’re doing is really saying, “I care about you enough to invest my time in you.” Don’t wait for clarity to come to you. You’re responsible for creating your own clarity from within. If you lack clarity, then get busy creating it. If you can achieve clarity by doing written exercises from the comfort of your home, great. If not, then leave your comfort zone behind, go outside, and explore what’s out there!



Google from Your Mobile for Metro Routes, Updates.



ant to figure out a Delhi Metro route? Just log on to Google Transit and access updated information. The Delhi Metro Rail Corporation (DMRC) and Google India on Thursday announced its partnership through Google Transit, to provide complete information on Delhi Metro schedules and routes. 'Transit service for Delhi Metro would also be available on mobile devices, so commuters can check the latest updates to make route changes on-the-go,' a statement issued by Google said. Google Transit, a navigation tool on Google maps provides information on train timings, station locations, frequency of service, time taken for travel and ticket fares. It already has



a tie-up with Chennai MRTS, Kolkata Metro, Hyderabad Metro transit services for commuters.



it even easier for the public to plan their trips with transit information on Google Maps.'



'As Delhi gears up for the Commonwealth Games in October this year, Google Transit will benefit thousands of visitors who are likely to visit the national capital later this year,' the statement said



Manik Gupta, product manager from Google India, said: 'As Delhi Metro becomes the favoured public transportation for thousands of commuters every day, it would benefit by attracting new commuters and helping existing commuters to discover new routes. All this will be available on desktops as well as mobiles to make it easier for the commuters.'



In addition, as new routes get added to the Metro network, people from Delhi, Noida and Gurgaon would find it useful in accessing information related to routes and train schedules. This free of cost service will be available on desktops as well as mobiles to benefit a wider spectrum of commuters,' it added. Delhi Metro's managing director E. Sreedharan said: 'The collaboration with Google is another step to make



The Delhi Metro ferries around 950,000 commuters daily on its network of nearly 96 km, and by October ahead of the Games it will span to nearly all corners of the national capital as well as suburbs like Gurgaon. Its network will also increase by then to 190 km.
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After Chennai, Kolkata, & Hyderabad Metros, Delhi Metro routes too are now on Google Maps.
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METROS



Don't Kill Mumbai, India's Only Global Bet The British had first bet on Kolkata as India's global city. Even after Independence, that bet's power lingered on, and till the mid 60s, Kolkata was the country's economic powerhouse. But then came the narrowmindedness, the over-confidence, the complacency. It was the same fate that befell the once almighty Tokyo. While Singapore surged using Tokyo's fall, in India it was the turn of Mumbai to make good of Kolkata's decline. But all along this history, the city of London has held its forte as this globe's No. 1 financial destination, even while the British Empire withered. London and Singapore are examples of global cities that are more powerful than even whole nations. Unfortunately, India's best global bet as of now, Mumbai, is also showing those same symptoms as Tokyo and Kolkata, argues noted writer Sanjeev Sanyal.



To whom does Mumbai belong? This is a question that has simmered for years and has now blown up into a major national controversy. For Mumbai, it is a question that is fundamental to its very existence as India's preeminent financial, commercial and cultural hub. At a time that India is re-emerging as a major player on the world stage, its response to the above question will decide whether Mumbai will run with Singapore, New York and London or will languish as tomorrow's Kolkata. The slope is slippery.



The age of global cities The world is not flat as Thomas Friedman would have us believe. It is spiky, with large concentrations of population and economic
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umbai must now choose between two very different futures. It can either choose to go the Kolkata way, or else it could even emerge as a global champion.



activity clustered around a network of cities. These cities act as interconnected nodes in the social, economic and cultural network that characterises the post-globalisation world. At the pinnacle of the hierarchy of cities are a handful of "Global Cities". These hubs have become so important that the 21st century will probably be known as the "Age of Global Cities". Indeed, it can be argued that London is today more important as a centre of finance and commerce than it was during the height of British Empire. Most leading global cities of today are in the West -- most notably London and New York, but also smaller hubs like San Francisco, Boston and Paris. However, there are now centres like Singapore and Hong Kong in Asia, as well as new competitors like Shanghai. A country derives enormous economic advantages (not to mention cultural influence and soft-power) from being host to a global city. As an aspiring world power, India needs its own global city.



What makes a successful global city?
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In recent years, researchers have studied the phenomenon of global



cities and have tried to explain their success. Each city has its special advantages -- good universities, location, historical links, institutions and so on. However, a common theme is their openness to new ideas, external cultural influences and "outsiders". Imagine New York without the waves of immigrants Irish, Italian, Jews and, more recently, Asians and Latin Americans. Similarly, consider the relative trajectories of Tokyo and Singapore. Till the early 90s, Tokyo was the most important urban hub in Asia. It was miles ahead of Hong Kong and Singapore. Yet, Tokyo is today merely a large Japanese city that has little influence on the rest of Asia. We cannot just blame this on Japan's economic decline. After all, London has survived Britain's decline to remain the world's premier financial hub.



What makes Singapore attractive? In contrast to Tokyo, tiny Singapore has self-consciously attracted foreign talent, invested in culture and created international linkages. The results are plainly visible. Singapore is not just one of the



world's largest ports, it is a formidable centre for banking/ finance, education and even medical treatment. Once considered too straight-laced, it now enjoys the most vibrant night-life in Asia (sorry Hong Kong). More than 10 million foreign tourists visit it every year -double the number received by India, a country with 250 times the city-state's population. The decline of Kolkata tells the same story. Till the mid-60s, the city was the most important cultural, intellectual and commercial centre in India. Its industrial hinterland was the largest in Asia, excluding Japan. The city was a multi-cultural mix of Bengalis, Marwaris, Biharis, Anglo-Indians, Europeans, Jews and Armenians. It even had a vibrant China-town. However, attitudes



The decline of Kolkata tells the same story. Till the mid60s, the city was the most important cultural, intellectual and commercial centre in India. Its industrial hinterland was the largest in Asia, excluding Japan. The city was a multi-cultural mix of Bengalis, Marwaris, Biharis, AngloIndians, Europeans, Jews and Armenians.



Lessons of Kolkata The lessons of Kolkata are important for Mumbai, especially since its own rise was partly helped by its rival's decline in the 60s. Many of the companies that drive Mumbai's current success were originally headquartered in Kolkata, and, in some cases, are still registered there. The selfproclaimed protectors of the Marathi Manoos may want to consider what happened to the Bengali Bhadralok. Today, the Bengali middle class (including me) lives in "exile" in Bangalore, DelhiGurgaon, New York, London and



even Mumbai. We were not exiled by foreign rule or by the invasion of migrants but by closemindedness and the lack of imagination.



Our heavy-weight champion Two generations after it lost its empire, London allows Britain to have a disproportionate influence on international matters. China already has two serious financial centres in Hong Kong and Shanghai. Its capital Beijing has been an Olympic host. If India wants to play on the world stage, it needs at least one heavy-weight global city that can be a financial and cultural nerve centre. Mumbai is the obvious candidate with its combination of financial muscle and Bollywood. With just 1.6 per cent of the country's population, the city dominates India's economic and cultural life. Mumbai's future is part of national strategy and we cannot allow local politics to derail it. Nonetheless, we should recognise that legitimate local aspirations need



to be accommodated. This is not just an issue for Mumbai. We are entering and era of rapid urbanisation that will see 350 million people absorbed into urban India in the next three decades. Frictions between locals and migrants will soon arise in Bangalore and Gurgaon, and eventually even in Lucknow and Patna. We need to create mechanisms that help the "locals" compete in the rapidly-changing urban environment (for instance, by investing in vocational training), while at the same time making it clear that street violence will not be tolerated.



Important to make the right choice I hope that Mumbai will eventually make the right choice. If not, the mega-city of Delhi-Noida-Gurgaon will have to take on the burden of becoming India's heavy-weight champion. Perhaps, Kolkata will grab the opportunity to make a comeback! (Source - Business Standard. Sanjeev Sanyal is the author of The Indian Renaissance: India's Rise after a Thousand Years of Decline, published by Penguin)
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changed from the 60s -multinationals were squeezed out, new technologies were discouraged and the teaching of English was banned. Even the works of Rabindranath Tagore could only be performed according to strictlyprescribed formulae. The result was not a renaissance of Bengali culture. Instead, Bengal has never again produced individuals of the calibre of Tagore, Satyajit Ray, Vidyasagar, Vivekanand or Subhash Bose.
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VIDYA BALAN



CELEBRITY



Vidya Sure that she Deserves a House



But obsessive Vidya just can't get enough of her brand new possession.



inally, Vidya Balan has made that move. Three weeks ago Vidya Balan finally moved into her new 4-bedroom place in Khar. And she just can't get enough of her brand new possession. “It's virtually been built brick by brick by me in the middle of my busy schedules. I wasn't able to give the house time at a stretch. That's why it took time to be put together.” Now the house-proud actress intends to have a house-warming party, her first get-together since she came into the film industry, and also a good time to celebrate since two of her back-to-back films have been declared hits. the gathering unmanageable, guests who don't know one another get uncomfortable.



Says the lovely actress, “I think it's imprudent to invite all your friends all at once for one party. This makes



So I'm having a series of sit-in dinners in my new house where groups of friends who know one another, can come together for cosy comfortable conversations and food.” But first, Vidya wants every little detail in her new house to be perfect. “I'm fastidious about cleanli-



Bengal Cotton with Louis Vuitton



Vidya Balan in a Rs 650 sari!



hen the week is all about fashion at its best, bringing on the glam quotient and just oozing style, Vidya Balan decided to attend designer Sabyasachi Mukherjee's show wearing a Bengali handloom cotton sari worth (hold your breath) Rs 650 teamed with a Louis Vuitton clutch for crying out loud! What did Sabya think of it? He says, and I quote, "That is true style!" Well, we definitely agree with you Sabya.



“SHIFTING INTO IT AFTER THE RELEASE OF ISHQIYA IS A CONSCIOUS MOVE. I THINK AFTER PAA AND ISHQIYA I'VE EARNED MYSELF A PLACE OF MY OWN.” ness to the point of being obsessive about my home. If I feel a drawer is messy I will clean it up at 3 in the morning after a hard day's shooting. So before my house-warming parties start I need to make sure everything is in place.” Vidya admits the home is now her proudest possession. “Shifting into it after the release of Ishqiya is a conscious move. I think after Paa and Ishqiya I've earned myself a place of my own.” Vidya earlier stayed in a much smaller place in Chembur. The new place has been done up by a friend of her father. “Nobody that is familiar to the film fraternity. He had done up our earlier place as well.”
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But nothing about Vidya is convention. Not even her house-warming party.



CELEBRITY



Ageing Still Shocks Amitabh Big B shocked at Shashi Kapoor’s condition. mitabh Bachchan and Shashi Kapoor had at one time ruled the Indian film industry. They had worked for some memorable films like ‘Deewar’, ‘Trishul’, ‘Namakhalal’, ‘Kala Patthar’, ‘Kabhi Kabhie’ etc but now things have changed for Shashi Kapoor, who is sadly confined to a wheelchair. Amitabh Bachchan in his blog expressed shock at the plight of the veteran actor, who received the ‘Lifetime Achievement’ award in a wheelchair.
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Amitabh Bachchan, who gave the Filmfare Awards a miss owing to conflict with Mumbai Mirror, wrote, “At the Filmfare Awards, when Mumbai Mirror had not appeared, the affable editor Jitesh Pillai had asked me if I would give the Lifetime achievement Award to Shashi Kapoor and I had agreed. I missed that more than the expectation of winning the best actor award. Seeing him confined to a wheel chair, was something I could never associate with Shashi ji.”



“Shashi Kapoor, that handsome gentle man. A smile on his face forever. A considerate calling on each meeting, now in this condition? Never!” the actor wrote. Big B further wrote about his wonderful association with Shashi Kapoor. “He had pulled me out of a scene in his film where I, because I was hungry and did not have the money to feed myself, had taken the job of an ‘extra’ a junior artist, in the film where he played the hero. It was a James Ivory - Ismail Merchant film, ‘Shakespearewala’. A funeral scene was being picturised at the sea rocks off Bandra Band Stand. I took up an offer to be part of the crowd that had come to mourn the death of the ‘Hero’ Shashi Kapoor; part of the funeral party. He was not supposed to be there at the shoot - the scene was his funeral!! But he was there and he spotted me. Came up, pushed me out of the crowd, chided me with ‘Are you mad! You have bigger things in store for you, don’t do this’ and walked away.” “Film after film we did together, Shashi ji and I, and shared some of my most memorable times together in the Industry. He is now my relative. His elder brother, the great Raj Kapoor’s daughter Ritu’s son Nikhil is married to Shweta. I spoke to him on his birthday some days ago and then again when I wanted to invite him to the premier of ‘Paa.’ He had sounded weak in voice and expressed his inability to come. ‘I am not well’, he had whispered faintly and I told him I would arrange a special screening for him. But I had never expected him to be the way I saw him at the Award function in the pictures a few days back,” Amitabh wrote in his blog.



Beware,



Mind Reading Machines Arrive Now, a computer that can read your mind. It is only a start, but your choices won't remain secrets for long. recalling with an accuracy of about 50 percent -- which was well above chance, 'The Daily Telegraph' reported.



According to them, the computer is able to decipher thought patterns and tell what people are thinking simply by scanning the brain -- in fact, it can delve into memories and differentiate between different recollections. In fact, this breakthrough follows research last year by the same scientists who used the same technique to track a person's movements around a computer-simulated room. For the current research, which focussed on the hippocampus, an area



at the centre of the brain that plays a crucial role in short term memory, the scientists carried out an experiment involving 10 volunteers. The subjects were shown three seven-second films featuring different women carrying out an everyday task in a typical urban street such as posting a letter or drinking a cup of coffee from a paper cup. The volunteers were asked to memorise what they saw and then recall each one in turn whilst inside a magnetic resonance imaging scanner which records the brain activity by measuring changes in blood flow within the brain. The computer algorithm then studied the electrical patterns and could tell which film the volunteer was



"We've been able to look at brain activity for a specific episodic memory -- to look at actual memory traces. We found our memories are definitely represented in the hippocampus.” "Now that we've seen where they are, we have an opportunity to understand how memories are stored and how they may change through time." The findings have been published in the latest edition of the 'Current Biology' journal.
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ritish scientists have developed a computer that can read human minds, a key breakthrough which they claim takes telepathy a step closer to reality.



Lead scientist Prof Eleanor Maguire of University College London said: "In our previous experiment we're looking at basic memories, at someone's location in an environment.” "What is more interesting is to look at 'episodic' memories -- the complex, everyday memories that include much more information on where we are, what we are doing and how we feel.”



MUSLI POWER EXTRA
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HOW A HERB CREATED A BILLIONAIRE hat nothing sells like sex drugs needn’t be repeated. The enormous success of Viagra and its later day cousins Levitra & Cialis stands as ample testimonies. But Kunnath C Abraham, a young farmer based in Muvattupuzha, a satellite town of Kochi, had a little more foresight. He figured that allopathic drugs like Viagra would soon run into a wall, as far as sales is concerned, due to their associated health risks. And that is what happened to Viagra and its cousins during the next couple of years, especially in countries like India. This was the same time during which Abraham was interested in a herb called safed musli, and a huge surplus yield in Kerala with no takers. Since the herb had an emerging reputation for curing male impotence, KC Abraham decided to take his big chance in pharma business. He and his small team created Musli Power Extra, a concoction of nine Ayurvedic drugs including safed musli. And followed it up with one of the loudest ad campaigns that the ayurvedic OTC segment has seen in recent years. The lure of a safe sex drug clicked. Just within a few years, Kunnath Pharmaceuticals was selling more than 2 crore capsules a month. Priced at par or more with Viagra clones, each of these capsules bring in Rs. 25 in revenue to Kunnath. But unlike Viagra clones that can be bought even one-piece, Musli Power Extra’s smallest pack is of 30s, costing a neat Rs.750. But then, Kunnath doesn’t promise instant ondemand cure. Though notable improvement is possible within 5-6 days, one minimum course is 90 capsules, over 45 days, available on discount at Rs. 2000 when bought as a pack of 90s. No wonder, KC Abraham became an overnight billionaire, at least in rupee terms. But it was not without tough fights. The entrepreneur in him has always rose to the occasion with nifty strategies like using the name musli instead



gearing up to fight the latest round against the wonder drug by People’s Union for Civil Liberties (PUCL) which has filed a writ petition in Kerala High Court on 8th February 2010 against marketing Musli Power Extra. KC Abraham wants Kunnath to be the big-pharma of Ayurveda, much like Pfizer, GSK, or Merck. His business ambition is self-admittedly bigger than Dhirubhai S Ambani, and if it were possible he would have worked for a Nobel. And much like Bill Gates, he would love to spend much of his fortune on charity, a direction in which he has already started.



KC Abraham receiving an award from President Pratibha Patil at Rashtrapati Bhawan on 19th February.
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of safed musli which is not in the country’s official Ayurvedic pharmacoepia, and settling out-of-court with Viagra owner Pfizer over using their trade name. Abraham has also won in the last round where it was tested whether his campaign of selling a cure with advertisements is permissible under Indian Law, by quickly dropping the impotence-cure tag and adopting a vitality-booster tag. Kunnath was also raided and a case registered against it in recent past. But KC Abraham will show you the thankful testimonies that he receives every day from his customers. He is



MUSLI POWER EXTRA



Seasonal Magazine in conversation with KC Abraham, founder of Musli Power Extra. Your story is often said as an overnight success story. One day a farmer, a few days later a billionaire. Is this true?



?



If overnight means a few years of hard work and hundreds of impossible hurdles, yes, I am an overnight success story. It is media who calls me a billionaire and such things. I don’t work for such tags, but yes, Kunnath has been a tremendous commercial success.



more raw materials, but we want our medicines to be 100% effective. Even this technology can be



? copied over time, isn’t it?



Not really, as this requires one’s own R&D setup. No one wants to do that kind of investment. You will be surprised to know that our analytical lab has been set up with an investment of around Rs. 2 crore. We did this even before we could afford such things. And even before that,



Musli Power Extra has been a



? rapid success in the OTC segment. To what do you attribute this success? Firstly, we could create the right formulation that worked. The fact that Safed Musli was beneficial for sexual debility was well-known, but we could arrive at the right formula for mixing Musli and other proven herbs. This was largely done by me through months of experiments. But copying even the right formula is not tough these days. Why then is competition unable to catch up with you?



?



Award function at Rashtrapati Bhawan



They are trying but it is not easy. There are no shortcuts. Because, it is not only a matter of the right formula of the herbs, but how the extracts are handled. We go for high-quality, high-concentration extracts of active ingredients in these herbs, while others mostly go for bulk raw herbs. It raises our costs as we have to use



we were relying on strong setups like the lab in Amala Medical College and other similar clinical labs. The history of heavily marketed OTC ayurvedic drugs is that, authorities and the medical intelligentsia continue to be sceptical of their real effectiveness. How do you plan to survive this hurdle?



?



Yes, I understand the situation, but we have already surmounted this hurdle to a great extent. But, yes, not everybody is going to agree. The question is whether the patients who have taken this medicine agree. And in that aspect we are tremendously satisfied.



?



It is not only a matter of the right formula of the herbs, but how the extracts are handled. We go for high-quality, high-concentration extracts of active ingredients in these herbs, while others mostly go for bulk raw herbs.



You mean you get testimonials etc?



A lot of them, and regularly too, reassuring us that we have created something really effective and helpful. Your flagship brand, Musli Power Extra, has been targeted many times by the central as well as state drug regulators. What were they looking for, and what is the current situation?



?



The fact that they are suspicious of our brand is our greatest testimony. Our medicine is so effective, that too in the short-term, that they fear we are relying on synthetic hormones. But multiple tests carried out in pre-



But isn’t this a constant hassle? One positive finding and your brand can disappear…



?



Jackie Shroff, Brand Ambassador



No, we don’t consider it as a hassle or risk. How can they find something that is not there? We are 100% sure that we never add any synthetic hormones or additives to our medicines. So, why should we fear? We



We will make ayurvedic drugs synonymous with the safest drugs in the world. We have invested heavily for this. have a highly capable lab of our own, and we regularly test each batch of our medicines.



? From the initial positioning as



a drug for male impotency, you have successively repositioned it as something for sexual debility in women too, then as a cure for male and female infertility, and now as a health tonic for general



vitality. Isn’t this only a marketing strategy to attract a wider audience? No not at all. You see, all these just happened in the course. In the beginning we were only hopeful on this as a cure for sexual debility. But then the patients started coming to us, thanking us for helping them have a child. Then we started researching on this facet and that is how all these happened. It was not planned as such. But aren’t all these, too many diverse applications for a single medicine?



?



No, not really, if you know how ayurveda works. Sexual health, fertility, and general health are inseparable aspects in ayurveda. We believe that is why this formulation is effective for all these conditions.
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mium labs in Delhi, Hyderabad, Thiruvanathapuram, and a few other cities too have cleared us.



MUSLI POWER EXTRA If that is the case, why didn’t



? anybody – especially trained ayurvedic physicians – did not stumble on such a cure? I would say we were fortunate and hardworking. Yes, what you told is true, even some of the ayurvedic doctors we have employed are surprised at the effectiveness of our remedies. Patients continue to give them positive feedback on infertility. You have even resorted to



? strategies like a money-back



guarantee on infertility. How genuine are such strategies? We are genuine on that promise, but we have almost never been asked for a refund, because our patients more or less convey that they are happy with our medicine and would like to give it more time. Kunnath has resorted to one of the heaviest advertising campaigns in the OTC segment. How do you value the role advertisements have played?



?



Advertisements do play a critical role, but at the end of the day, advertisements are only advertisements. Something that we would like to say. What matters more is word-of-mouth publicity among patients. In these private problems like impotency and infertility patient-to-patient advice plays the most critical role. Good news about an effective cure really goes places. You have been alleged to find
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? loopholes and turnarounds to dodge regulations in creating such medicines and marketing them. How will you counter? Well, look at it from another angle. I have this medicine that I find to be really powerful and safe. Should I keep it to myself just because our



In the beginning we were only hopeful on this as a cure for sexual debility. But then the patients started coming to us, thanking us for helping them have a child.



laws are archaic and their interpretation or implementation is corrupt? No, I shouldn’t, and that is what we did. Yes, we were creative and persistent to jump past the obstacles. In the final observation, the only relevant question is whether it was good for our patients. It was.



Breath Power X-tra Launch Ceremony



?



You even had a tiff with Pfizer



? over using the Viagra trademark…



That is done and over with. Again, it was a case of correctly and powerfully communicating with our patients. But when they objected, we understood and pulled back. PUCL has filed a writ against you recently in Kerala HC about the legality of marketing cures like Musli Power Extra…



?



Kunnath Sponsored Churchill Brothers



We are aware of that, and our legal team will defend us properly. We had even bigger cases thrown against us. We are confident of surviving. What are your objectives in starting Kunnath Pharmaceuticals, apart from commercial success?



?



Apart from Musli Power Extra and Breathe Power Extra, what are your upcoming formulations?



?



We want to start a chain of neighbourhood clinics all over Kerala, and possibly across the nation later. Qualified and Kunnath accredited ayurvedic physicians will provide consultations to patients.



Well, our testing pipeline is now led by a formulation for diabetes, and many others are set to follow. We get calls from the non-organized traditional ayurvedic physicians (vaidyas) of Kerala who want us to market their best remedies which are generally closely guarded secrets in their families. They want their formulations to live on even after them, and as an organization that can make success out of the correct
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Yes, we are past that stage – aiming only for commercial success. My real aim is to be the brand that redefines what modern Ayurveda is before a sceptical world community. They are sceptical because many of our conventional ayurvedic drugs don’t pass stringent Western tests like those for heavy metals. I want to change that. We will make our ayurvedic drugs synonymous with the safest drugs in the world. We are investing heavily for this – pursuing drug approvals in over 70 countries, and developing a pipeline of over 60 ayurvedic formulations. We have even initiated the process of getting FDA approval.



Factory Inauguration By Governer Sankaranarayanan



formulation, they approach us. We are currently testing some new-age medicines based on these formulations. Apart from formulations, what are the near-term



? objectives for the organization?



We want to start a chain of neighbourhood clinics all over Kerala, and possibly across the nation later. Qualified and Kunnath accredited ayurvedic physicians will provide consultations to patients. We want to reach out to the patients, not wait for them to discover our remedies at a too later stage.



?



Personally, what are your desires and ambitions?



HIGH PERFORMANCE THIN LAYER CHROMATOGRAPHY



All through my life I have set impossible targets and achieved them. So sky should be the limit. Last year the Nobel for Medicine went for scientists who created breakthroughs in geriatric medicine. And here I am, with a formulation that delivers youthful vigour to even old age couples. So, if I were a scientist, I should have desired for the Nobel. (Laughs). Anyway, that is the kind of targets or desires I nurse. As the saying goes, you have to shoot for the stars to get the moon.
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? And your personal and business ambitions? If you really press me, I would say I will try to surpass Dhirubhai Ambani. The scope for Ayurveda is that much, even ahead of refining. I am predicting that the world will turn back from harmful allopathic medicines in an unprecedented way. This has started already. In the coming years and decades this change to Ayurveda will gather unbelievable momentum. We will be ready for that age with the widest portfolio of authentic but modern ayurvedic medicines for all common diseases. Kunnath will be the big pharma of Ayurveda, much like you today speak about Merck, GSK or Pfizer. But personally I don’t plan to repeat Dhirubhai’s follies.



HIGH PERFORMANCE THIN LAYER CHROMATOGRAPHY



(Smiles). I won’t leave back a fortune only for my family. They will be given a decent fortune of course, but nothing to quarrel over through an entire lifetime. My personal ambition is a mega charity initiative, which we have already started in a significant way. As our profits rise, we plan to contribute more and more to our charitable initiatives, which are now geared to serve economically challenged students and senior citizens.



Swiss diver has broken the world record for holding his breath underwater for 19 minutes and 21 seconds. Freediver Peter Colat, 38, said the first 12 minutes without air were 'no problem' after plunging into a water tank at a holiday fair in St Gallen, Switzerland. Mr Colat smashed the previous record held by Italian Nicola



Putignano by 19 seconds. Under the rules for so-called 'static apnea' laid down by the Guinness World Records, Mr Colat was allowed to breath pure oxygen for ten minutes before the feat yesterday. He said afterwards: 'The first 12 minutes were not a problem and I felt the first need to breathe very late, but because of this it was even stronger.' Magician David Blaine set a world record in 2008 when he held his



Freediver breaks record for holding breath underwater... for 19 minutes and 21 seconds.



breath for 17 minutes and 4 seconds, breaking Mr Colat's previous record of 16 minutes and 32 seconds on Oprah Winfrey's talk show. According to the British Freediving Association, participants must 'enter a very relaxed state so as to minimise oxygen consumption.' t adds that: 'Eventually, the store of oxygen will reduce to critical levels, resulting in hypoxia, and possibly black-out if the freediver fails to listen to his body or ignores what he hears.'



'The first 12 minutes were not a problem and I felt the first need to breathe very late, but because of this it was even stronger.'
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Hold Your Breath at this Diver's Feat



Do Boys Buy in Dubai? Yep. Boy, 11, buys property worth $44m in Dubai. In an incredible shopping extravaganza, an 11-year-old boy from Azerbaijan bought nine waterfront mansions in Dubai — worth almost $44 million — in just two weeks early last year. The total price tag is roughly 10,000 years' worth of salary for the average citizen of Azerbaijan. But the preteen who owns a big chunk of some of Dubai's priciest real estate seems to be anything but average. The boy's name, according to Dubai Land Department records, is Heydar Aliyev, which happens to be the same name as that of the son of Azerbaijan's president, Ilham Aliyev. The owner's date of birth, listed in property records, is also the same as that of Aliyev's son.



SEASONAL MAGAZINE



Aliyev's spokesmen declined to comment on how the president's son or his namesake managed to came to own mansions on Palm Jumeirah, a luxury real estate development popular with multimillionaire Brit-



Ilham Aliyev



ish soccer stars and rich people. "I have no comment on anything. I am stopping this talk. Goodbye," the Washington Post quoted spokesman Azer Gasimov, as saying. Ilham Aliyev's annual salary as president is the equivalent of $228,000, far short of what is needed to buy even the smallest



25 Weeks, 250 Grams, But Too Strong to Die World's smallest ever baby boy weighs only 9oz. Palm property. Azerbaijan, a former Soviet republic blessed with plentiful oil and gas reserves, has long had a reputation for corruption. In addition to recording nine properties owned by Heydar Aliyev, the now-12-year-old schoolboy, Dubai's Land Department also has files in the names of Leyla and Arzu Aliyeva. President Aliyev has two daughters with the same names and roughly the same ages. Their exact dates of birth could not be established, but various reports indicate Leyla's birthday is the same as that of the Azerbaijani woman who figures in the Land Department records.In all, Azerbaijanis with the same names as the president's three children own real estate in Dubai worth about $75 million.



A baby boy born in Germany has become the world's smallest ever, weighing just nine ounces at birth.



Give Dead Babies Another Chance



The baby, who is said to be smaller than a can of coke, was born after just 25 weeks, and he was so little at birth that a tape measure laid next to his body was wider than his limbs.



Dead baby elephant calf born alive in Sydney zoo. Ultrasounds can't detect coma.



A spokesman for the university said that doctors were "extremely proud" of the boy and the parents were overjoyed. "This was an incredible fight for life," Sky News Online quoted the spokesman as saying. Now at eight months, medics have released a picture of the baby, who they are confident is strong enough to make it through. The most premature baby to have survived, a girl born in Miami, America in 2004, is believed to have been born after 21 weeks. Experts on medical ethics advise doctors not to resuscitate babies born before 23 weeks in the womb, and doctors do not expect babies weighing less than 12oz to survive.



An elephant gave birth to a calf at Sydney's main zoo on Wednesday, surprising vets and keepers who two days earlier declared the baby had died in the womb.



expert team of vets who had prepared for every eventuality, the calf had not survived after six days of labour, and ultrasounds found there was no chance of a successful birth.



The Asian elephant mother delivered the male baby in the early hours of Wednesday in what Taronga Park Zoo officials said was "unbelieveable good fortune".



Officials said they now believe the calf was in a coma throughout the labour. They said the calf had since taken its first steps, but it was too early to know if it would survive.



"Dedicated keepers reported the amazing news early this morning that the calf had been born and was showing signs of life," said zoo director Cameron Kerr.



"When the keepers learned the calf had survived this morning, the looks of disbelief on our faces were quite a picture. We couldn't believe that this could be true," said Taronga Zoo's elephant manager Gary Miller.



On Monday, Kerr said despite an



Mirror, mirror, Who is the fairest Bahu? Kajol beats Aishwarya to become favourite Bahu Bollywood actress Kajol who is married to actor Ajay Devgn for 11 years now, was voted the favourite 'bahu' (daughter-in law) in a poll. As part of the upcoming International Women's Day celebrations on Monday, shaadi.com conducted a poll in which 250,000 women participated. In the poll, 43.08 percent women said Kajol was their favourite Bollywood daughter-in-law. Be-



sides Kajol, others vying for the position were Aishwarya Rai, Gauri Khan, Madhuri Dixit, Malaika Arora, Twinkle Khanna and Kiran Rao. "The women's day poll is part of the constant research that shaadi.com conducts in its attempt to gauge the preferences of its members. The results show that today the women are looking to be more independent and are willing to adopt stronger roles in their life. They believe in themselves and aspire to emulate top achievers in their field," said Gourav Rakshit, business head, shaadi.com.



SEASONAL MAGAZINE



Doctors in Germany had been convinced the baby, delivered by Caesarean section at the University of Medicine at Goettingen in June 2009, would not survive but refused to give up hope.



West Braces for Electric Car Shock Not too long back, electric cars were scifi. Today, they are real, and tomorrow they are going to come out in hundreds of thousands in US & Europe. Nissan Leaf rolls out of production lines in October, Chevrolet Volt in November, and BMW Mini E soon after. The problem is many of them demand as much electric power as an average Western household. Experts say the electric car launches has the potential to trip the grids of America & Europe. But on the flipside, their advent is going to put the thrust on green energies like wind power.



IT MIGHT have hogged the limelight at last week's Geneva Motor Show in Switzerland, but the most arresting detail on Porsche's latest concept car was actually somewhat mundane: a wall plug. But over the next 12 months plugs will be increasingly appearing on production models from the world's biggest car makers. And as they do, electricity providers and governments will be scrambling to prepare for the as-yetunknown effects of shackling our transport power needs to the electricity grid. Plug-in cars come in two forms: electric vehicles fully reliant on a battery and the electricity grid, and plug-in hybrids that combine a smaller battery with a conventional engine. When they start to appear in significant numbers, electric cars have the potential to drastically alter the demand patterns that our electricity



infrastructure has been built around (see graph). The Nissan Leaf, a fully electric family car, will start to roll off production lines in October with a 24-kilowatt-hour battery pack. That sort of capacity is not far short of the average American household's daily consumption of electricity - 30 kWh, according to 2008 figures from the US Department of Energy. Plug-in hybrids' batteries have lower capacities: 5 kWh in the case of the Toyota Prius and 16 kWh for the Chevrolet Volt, due out in November. These batteries can also draw charge from their gasoline-driven engines, but they will nevertheless consume additional mains power. "The concern is that this new demand is potentially invisible to us," says David Densley, head of sustainability at UK energy supplier Scottish & Southern Energy, which is working with car-maker BMW on a trial of about 50 electric versions



of its Mini, the Mini E, in southern England. "People could go and buy cars, plug them into their existing socket and the first thing we'll know is that the lights go out on the whole street." Densley says a clustering effect is expected, where the appearance of one electric vehicle in a neighbourhood leads to a concentration of several on the same section of grid. "That could have a sig-



nificant impact." Results from the Mini E trial and others taking place around the world are being used by suppliers to try to predict how many cars can be supported without upgrading local networks. Given that the specification of vehicles set to ship and the plug-point power are both known, basic forecasting of demand is possible. For example, charging a Nissan Leaf takes 16 hours on a standard US 110-volt supply, or 8 hours using the 240-volt supply which is standard in Europe and also installed in US homes for high-demand appliances like tumble-dryers. Predicting the all-important behaviour of the drivers of these cars is more tricky, however. Extensive user testing has taken place in advance of the Leaf's launch, says Olivier Paturet, head of Nissan's European Zero-Emissions Mobility Program. "But we still don't quite know how they will be used." A variety of studies, including the Mini E research, has found that "two-centre charging" is popular with drivers, combining an overnight charge at home using cheap power during the low-demand hours with a top-up at work during the day. The public charging networks being rolled out in cities such as London, Amsterdam in the Netherlands and Houston, Texas, will allow more options. However they choose to charge, drivers will have to become used to power suppliers taking a strong interest in what they do with their vehicles, whether by needing to know when a new vehicle is bought, the



pricing of peak power use, or through direct control of their car's connection. "The electricity industry has to keep the lights on," says Joe DiNucci, a director of Coulomb Technologies in San Jose, California, which makes electric vehicle charging points. "They need to know what charging points are doing, and to have some control." Coulomb's charging points are linked to the internet and can be monitored and even remotely controlled by a power utility, allowing them to slow down the rate cars are drawing power at times of high demand, for example. The firm is already operating chargers on the sites of Silicon Valley companies such as Apple, Pixar and Google, and in public for city authorities such as San Francisco and Houston. The chargers being used in the UK's Mini E trial are less subtle. They deliver power only after 11 pm, when electricity is cheap, unless a "boost" button is pressed to trigger an hour of more costly charge at any given time. In future, the kind of nuanced monitoring offered by networked points like Coulomb's is likely to become standard for home chargers, says Denseley. As these



"smart meters" are rolled out by the US, the UK and other western governments and start to appear in homes, electricity grids will become more efficient. So can a balance be struck between drivers' freedom to head out on the highway and keeping the power grid working efficiently? The flexibility of networked chargers should make that possible, says Denseley. For example, a driver might join a tariff that allows a supplier to determine when a car draws power, but guarantees a minimum charge level so a driver can be sure they won't be stranded. That technology would also allow electric cars to make the grid more resilient, rather than just more complex. Ireland, Portugal and Denmark are all blessed with reliably strong winds that make wind-power attractive. But a lot of their output comes at night when demand is low. Feeding it to hungry cars will ensure it isn't wasted, says Paturet. Moving further into the future, it may even be possible to draw power from plugged-in vehicles to smooth out any sudden surges in demand. "It makes the grid smarter and increases its ability to suck up extra capacity," says DiNucci.



HEALTH hether you are a beginner or have been running for a long time, you could still make these common mistakes. Before you hit the track the next time, keep these mistakes in min, so that the workout does not affect you negatively. Here are the 5 common mistakes and ways to fix them.



Too many kms When you start on a new workout regime, you tend to get excited and try to do more and more of it. Same goes with running. Soon enough you are aching all over and you've pulled a muscle or two. The best way to increase your performance is to go by the 10% rule- eg. if you run 25 km every week, don't increase more than 2.5 km the next week. Choose to increase the speed or distance not both.



Have You Run Into These Mistakes? Avoid these five common mistakes while jogging.



Wrong shoes If you are new to running, you might just think your gym shoes are fine for running. You are wrong! Choose shoes that will offer you proper cushioning and support needed for running. Also check for any wear and tear; it maybe time to get a new one.



Take it easy some days
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Make sure you take days off to recover or have some days where you run easy. Your body needs enough time to recover and repair itself. If you must run everyday, run slower on some days. This can be hard to follow for competitive runners. In that case, run with someone slower or take walking breaks in between running.



Fuel properly after the workout It is very important to refuel within 30 minutes after your workout. Get some proteins and carbs after a lunch- a lean meat sandwich or a



chocolate milkshake would do just fine.



Make your workouts flexible Try not going for runs if you have not got enough sleep or are sick. You could be doing yourself more harm than good. The best way to tackle this would be to make your workout timings flexible. If you cannot complete your 5 km run on a particular day, its fine. Also you do not have to run in the mornings everyday. If your mornings get too busy, go for a quick sprint in the evening. A manageable workout is more effective.
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Make sure you take days off to recover or have some days where you run easy. Your body needs enough time to recover and repair itself. If you must run everyday, run slower on some days.



TECHNOLOGY



Ready for Video Everywhere? Breakthrough for Mobile Television



ScienceDaily (Feb. 14, 2010) — Long Term Evolution, a new mobile telecommunications standard, is poised to revolutionize mobile Internet. High transmission rates will soon be possible on mobile devices. For this purpose Fraunhofer researchers at HHI Berlin developed the crosslayer design SVC over LTE -- a coding method that offers HD films in real-time in the appropriate format for cell phones or netbooks.
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The experts are presenting their solution in a live demonstration at the Mobile World Congress in Barcelona. Clumsy page layouts, slow page load times of podcasts and videos: Today's mobile surfing on the Internet can be really a hassle. The available bandwidths on mobile phone networks vary widely, due to the number and mobility of the users, the location within the mobile network cell, or the capacity of the terminal. Particularly in bandwidth-intensive services, like



video streaming, transmissions are frequently subject to disconnections, gaps or interruptions. The mobile telecommunications standard of tomorrow -- Long Term Evolution, or LTE for short -- will change everything. It has a higher performance capacity than UMTS, and reaches download speeds being comparable to landline-based DSL broadband network. Not only e-mails and Internet traffic, particularly videos and mobile television benefit from LTE as the breakthrough for mobile Internet technology. The "Multicore SVC Real-time Encoder" encodes a basic version of the video, the base layer, and



places several enhancement layers in the SVC bit stream next to the base layer in one single processing step. Partial decoding of the scalable bit stream allows graceful degradation and bit rate, format and power adaptation. LTE can now use a higher error protection to transmit the base layer. Thus, each mobile terminal can always decode the basic version of the video stream and guarantees the transmission of video services everywhere and for



every given point of time. Under good network conditions, the mobile user can benefit from premium video quality by decoding additional enhancement layers. The cross-layer design SVC over LTE, an invention by the scientists at the Fraunhofer Institute for Telecommunications, Heinrich Hertz Institute HHI in Berlin, are making high-resolution video encoding over LTE a reality. "SVC over LTE" responds to variable user demands with great flexibility, and enables for the first time seamless adaptive communication without annoying disruptions. Current postage stamp-sized, hiccupping video streams will be a thing of the past.



walks with the help of a frame, said that she found her system the only way to cope with the busy road. "It's dreadful. In the summer, the traffic is absolutely non-stop with a large number of heavy lorries. I find it quite frightening and alarming. It really is very difficult to get across. It's not a good road and we don't even have a pavement all the way down," she was quoted as saying.



Woman travels 14 miles by bus - to cross the road.



There is heavy traffic on the road through Nancy Underwood's village so she has to take a 90-minute journey using four buses just to get to the other side, the Daily Express reported. Partially-blind Underwood, who



Slims Not too Lazy, Not too Active



Her journey begins by boarding a bus to Bridport town three miles away, where she can use a pedestrian crossing. She then makes a return journey and stops off in Chideock opposite her house, so she can visit the post office. To get back home, she travels by bus four miles in the other direction to Charmouth village. She then uses another pedestrian crossing and completes the final leg with a fourth bus which takes her back to Chideock.



LEEP'S effect on fat is becoming clearer. Having too much or too little piles on the worst kind of fat.



1100 African and Hispanic Americans for five years. Both groups are at a high risk of obesity-related disorders.



Kristen Hairston and colleagues at Wake Forest University in WinstonSalem, North Carolina, monitored



People under 40 gained 1.8 kilograms more on average if they got less than 5 hours of sleep per night than if they slept for 6 or 7 hours. Those regularly sleeping for more than 8 hours gained 0.8 kilograms more than the medium-sleep group (Sleep, vol 33, p 289).



Sleep wrong and you'll feel the bad fat.



CAT scans revealed increases in visceral fat, which accumulates around the internal organs and is particularly dangerous to health.
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How Senior Friendly, Disabled Friendly is UK?



An 89-year-old British woman travels 14 miles to reach a post office located opposite her home as there is no pedestrian crossing on the main road, a media report on Friday said.



AUTO-SCAN



FORD ENTERS INDIA'S SMALL CAR MARKET EW DELHI -- Ford Motor Co. made its entry into India's lucrative small car market, launching the Figo at price points that offer strong competition to products already launched by global rivals General Motors Co., Volkswagen AG and Hyundai Motor Co. Ltd.
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The Figo makes its global debut in India, signaling the country's growing importance for global automakers, who expect to ride on the strong local demand for compact hatchbacks to make up for slower



sales in developed markets. A line-up of global automobile majors--Nissan Motor Co. Ltd., Renault S.A., Toyota Motor Corp. and Honda Motor Co. Ltd.--are slated to launch small cars in India in 2010 and 2011.



automobile market continued their record-breaking spree in February, driven by low-interest loans, apprehensions of price hikes in the following month and also by launches of more hatchback compact cars.



"If you are not in a segment where 70% of cars in India are purchased, you are not there (in the country) at all," Michael Boneham, president of Ford Motors India said at a press conference to launch the U.S. automaker's latest offering.



Figo's gasoline version--the more popular one in the small car segment--will be priced at 349,900 rupees ($7690)-442,900 rupees, while the diesel variant will be sold in the 447,900 rupees-529,900 rupees range.



Car sales in Asia's third-biggest



The car's price points won't make it



MARUTI SUZUKI KIZASHI, THE NEW ‘SUV LUXURY CAR’ READY FOR LAUNCH IN INDIA aruti has always been the brand icon for small and affordable cars. Can you believe that the company is all set and ready to roll out its first ever luxury sedan in India by the end of 2010? Yes, it is the new Suzuki Kizashi this time which is going to compete with some auto giants in the industry like Toyota, Honda, Skoda etc.



but in the meantime it is worth looking into some of the exclusive features which we can expect for our Indian roads. First is of course the price as the Maruti Suzuki Kizashi is priced 10-13 lakhs. It has four wheel drive and comes with six speed transmission and CVT. It is



fitted by Euro IV 2.4 liter engine and the colors and the looks are just great. Suzuki Kizashi stole many hearts in the recently ended Delhi expo and this might just be the reason of its early release this year. Gene Brown, Vice President of American Suzuki Motor Corp. confirmed the Indian release this year in the Chicago Auto expo recently. In spite of the recession the motor sales in India were very promising and hence many manufacturers have decided to release their new models here in the Indian soil. Good news yet again for Car lovers and speed racers.



Suzuki released Kizashi in the US market in December 2009 and it is all set to be released in Australia this may, so Kizashi’s next destination is probably India but the exact date is yet to be announced. So if you are looking to buy a new luxury sedan, it is worth waiting as the Company’s official site has branded the Suzuki Kizashi as “one of the most exciting cars of 2010”. Exciting or not is yet to be realized



But the Figo could poach the potential buyers of models such as Chevrolet's Spark, Hyundai's i10, Volkswagen AG's Polo, GM's Beat and even those of the Swift and the Ritz from Maruti, India's biggest car maker by sales. "This is the right product and at the right price point for Ford," said Mr.



Boneham. "We are not in the business to lose money. You can get profits of scale and you can also compete in a very price-sensitive environment." Ford was the only U.S. auto maker to avoid bankruptcy protection amid the economic downturn. Mr. Boneham added that the Figo won't be the lone offering in the small car segment. "We will launch a new product in every 12-18 months to give Indian customers what they want." He declined to give details on



planned car launches. Ford will be manufacturing the car, as well as its 1.2-liter gasoline and 1.4-liter diesel engines in India, at its plant in the southern city of Chennai. The plant, which manufactures other Ford models for India too, has a total car-making capacity of 200,000 units a year and an annual engine manufacturing capacity 250,000 units. Mr. Boneham said the company will source 85% of Figo's auto-parts from Indian suppliers to keep costs low.
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a contender in the lower-end of the compact car segment, in which Tata Motors Ltd. sells its Nano minicar, Maruti Suzuki India Ltd. sells the Alto and 800, and in which Hyundai sells the Santro.



AUTO-SCAN riced at Rs 1.1 crore, the S500 L is the most expensive car to be assembled in India. It's been on sale as an expensive import for about two years, but now since it's being assembled here, the flagship ‘S' is now Rs. 15 lakh less! It is still not inexpensive, but step into the business-class seats at the rear and you'll understand why it costs so much. There is more space per seat than the Airbus A320, the seat reclines, the thigh support ex-



IN AN S-CLASS OF ITS OWN
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tendable and it's got double-glazed glass and air-suspension too. Keeping the rest of the world at arm's length from here is really easy. But this you expect from any S-class. So what's different with the S500 L? The answer lies in the two additional cylinders, two extra litres of swept volume and a 97bhp, 16kgm up in power and torque from the S350. Slipping this 369bhp V8 into the S-class has added an entirely new dimension to the big Merc's abilities. The S350 may have been smooth and effortless, but this one is fantastically so. With a torque curve that's flatter than an airplane at cruising altitude (51.5kgm from 2800-4400rpm), this is an engine that shrugs away the 2.1-tonne kerb weight of this long-wheelbase version like a hare runs away from a tortoise. Full-throttle starts feel a lot like an aircraft taking off (the Merc is much quicker to 100kph obviously). First there's that push into the seats by the sheer force of velocity and then there's a steady and



strong build-up of speed as the engine works its way through all seven gears. It takes a mere 6.7 seconds to shoot past 100kph and you do a flypast of 160kph in 15.7sec. The 7GTronic auto-box is fantastic and, thanks to the broad spread of torque, you won't feel the need to use the paddleshifts. The only fly in this ointment was the occasional reluctance to shift down for a quick overtake. The software thinks there's no need for a downshift given the torque, but you can see that bus looming. It takes a quick tug on the left paddleshift sorts this out. It geared well too — 100kph in seventh gear equates to a mere 1500rpm on the rev counter, giving the car a tremendous longlegged gait. Ride quality is exemplary and is still a class benchmark. Even the most severely broken road surface is smoothed into submission by the Airmatic air suspension but we have to admit, there is a slight hint of lumpiness at lower speeds — due to the lower profile tyres we say.



Of course, the S-class is no sportscar, but its new torque-vectoring brake system (that brakes an inside wheel if understeer is detected) helps you go harder around corners. The variable ratio steering is direct and you're always aware of the weight and size of this 5.2metre-long uber saloon. Things improve when you push one small button marked ‘sport' on the centre console and shift the transmission into manual mode. You can feel the difference in the way the S feels less wafty and body movements are more tightly controlled but this being a Mercedes-Benz, even the sport mode won't make compromises on comfort. For sure, this ‘S' comes with some new features for the interiors, such as the three colour options for the interior ambient lighting and the Split Screen display. This allows the driver and front passenger to view different content simultaneously on one and the same screen. So the driver could be listening to traffic reports on the radio while the passenger watches a DVD. The S500 L's brilliant blend of comfort, space, new-found pace and grace, available at Rs 1.1 crore, is the reason you should go for one. Trust us, the next step is a private jet.



MOVE OVER NANO, MARUTI CERVO WILL SOON BE HERE We say so because the number of carmakers gearing up to produce a competitor for the Tata Nano has been going up constantly. Also, the recent upsurge in the number small cars being launched indicates that the carmakers have understood India's special liking for hatchbacks and small cars. So, with Bajaj Renault-Nissan, Maruti and maybe Fiat jumping on the ultra-low-cost-car bandwagon its time for the Indian consumer to get prepared to be showered with options. The Bajaj Renault-Nissan's Nano rival is currently struggling with engineering challenges. "It is over two years that Bajaj is trying to produce the car. The physics of it is very difficult. We



have not yet found a solution as there are lots of engineering solutions required," said Collin Dodge, Nissan's executive vicepresident at the Geneva motor show.



Though Fiat has displayed the engine in a Fiat 500, which is a very expensive car, but rumours are that Fiat is planning to produce a lowcost car for India, which debuts in the Indian market by the year 2012. Silverio Bonfiglioli, chief operating officer, Fiat Group Automobiles International has said that this lowcost car would be put at the very bottom of the B segment. No details



According to S Ravikumar, Bajaj Auto vice-president of business development, "The partners are aligned to the project and to the agreed objectives. The project is proceeding as planned." This car is being jointly produced by Nissan, Renault and Bajaj Auto and if completed it is expected to cost Rs 150,000 onwards and is expected to be launched in 2011. The other news is coming from the Geneva Motor Show where Fiat displayed a two-cylinder engine which is being introduced by its power train division. Tata Nano has a 35 horsepower Bosch-powered 2-cylinder 624cc engine. And Fiat's new TWIN-AIR 2-cylinder engine is expected to



have been yet revealed about this new car but speculations are high. Lastly, it is the country's very first small car manufacturer Maruti Suzuki that is gearing up to launch Maruti Cervo. The car is expected to cost between Rs 150,000-200,000 with a 0.7L, 660cc petrol engine and an expected maximum power of 54bhp. Maruti Cervo's rear has space to accommodate two passengers and the luggage box has enough space to carry only the daily shopping bags. The car is expected to give a great fuel economy of 20-24 kmpl and would have a top speed of 115 kph. So, this brings us to the conclusion that this segment is soon going to have more than one option to choose from, which is good news for the consumers.
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oon Tata Nano is going to loose the title of being the 'only' ultra low-cost car in the market.



produce 85 horsepower via turbo charging.



AUTO-SCAN ndia, along with China and Brazil, will be critical to General Motors' growth strategy in the coming years, according to Mr Timothy E. Lee, President, GM International Operations (GMIO). These three countries could account for at least half the company's business in the coming years as it begins to put its house in order after “a humiliating period” last calendar when it ended up going bankrupt. “India represents a huge opportunity to grow the Chevrolet brand,” Mr Lee



said during a brief stopover here on Sunday. He reiterated that effective execution of the commercial vehicle plan was critical to growing GM's business in the country. This will be spearheaded by Shanghai Automotive Industry Corp (SAIC), which has entered into a 50:50 joint venture with GM India. The Wuling truck series, which will be part of this alliance, will compete in the country's rapidly growing pickup segment, where Tata Motors rules the roost. These trucks are already being exported from China
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GM BANKS ON INDIA TO GROW GLOBAL BUSINESS



to other parts of the world under the Chevrolet brand. SAIC also plans to bring its passenger car range to India which could be competitively priced. Mr Lee said that all this translated into an opportunity for both GM and SAIC to grow their individual businesses in India. The two are partners in China where GM is the market leader. From SAIC's point of view, this alliance represents the ideal entry point to India, which is the second fastest growth region for automobiles after China. “I am looking forward to creating the second century at GM. There is a strong plan going forward,” Mr Lee said. He operates out of GMIO's headquarters in Shanghai and is in charge of Asia-Pacific, Latin America, Africa and West Asia. GM began plotting its turnaround script for India soon after the worldwide acquisition of Daewoo. This also marked the beginning of the Chevrolet phase in 2000-01. GMDAT (GM Daewoo Auto and



“The teams from India and Korea will continue to co-ordinate in the future too,” Mr Lee said. Quite unlike the recent past though, there will be more local product development in India, thanks to the new GM plant at Talegaon near Pune that has the capacity to roll out nearly three lakh cars. The company also has a powertrain facility in place here while its Bangalore technical centre works on a slew of new car programmes across GM centres globally. It is in this context that India is expected to play an important role for the company which could even include manufacturing a made-inIndia car eventually on the lines of what Suzuki has in the pipeline. Exports of vehicles and components will also be an integral part of GM's business model for the country.



Nissan Motors will be releasing Nissan Micra in India with enhanced safety features and specifications. In June 2010, Nissan would enter into the Indian mini car segment that is dominated by Maruti Suzuki and Hyundai with Nissan Micra as latest.



York Blue, Roma Red, Geneva White, Rio Latté, Tokyo Silver, Monaco Platinum, and Vienna Garnet. The safety features of the car include antilock braking system, Engine immobilizer, and Driver and front passenger SRS airbags.



Nissan Micra will be available both in petrol as well as diesel options. It will cost around Rs. 4 to 5 Lac Indian Rupees. You can get it in 11 different colors like Paris Blue, London Rose, Madrid Ebony, New



Nissan Motors is planning to get production units namely Thailand, India, Mexico and China. Nissan’s Micra is designed as well as and tested in Japan to be built in the four overseas locations.
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Technology Company) has played a key role in designing products such as the Spark and Optra for India.



NISSAN MICRA TO LAUNCH LATEST SAFETY FEATURES AND SPECIFICATIONS IN INDIA



AUTO-SCAN



BMW TO DEEPEN ENGAGEMENT BMW Group of Germany is readying to deepen its engagement with India. Indicating this at a press conference here on Thursday to announce the national launch of a couple of variants of its best selling BMW 3 series sedan, Peter Kronschnabl, president of BMW India, said that “The BMW Group will increase its commitments in India by bringing in more investments into the country.’’ As part of its exercise to beef up its presence in India, BMW, he said, was planning to expand its production capacity at its plant in the Mahindra World City near hear and increase manpower across its subsidiaries and facilities in India.
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While declining to hazard any guess on the size of fresh investment into its production facility, the president, however, said that the BMW Group would infuse $50 million into its finance arm – BMW Financial Services India. He said that that the BMW Group had already moved the Reserve Bank of India seeking licence to operate BMW Financial Services as a nonbanking financial services company (NBFC). BMW, he said, would soon be the first luxury car maker in the country to have its own financial arm that provided leasing option for corporate clients to buy BMW cars. Mr. Kronschnabl saw huge car selling opportunity for BMW in the leasing route. To a question, he admitted that the move to enter leasing business and the plan for capacity expansion were



inter-related and formed an overall part of the Group’s strategy for India. To another question, he said BMW would within the next couple of months or so firm up its investment and capacity expansion plans in India. In major markets, BMW had been using the leasing route to drive sales, he pointed out. “The future belongs to India,’’ he said. “If you want to benefit from the dynamics of the Indian market later, you need to act today,’’ he asserted. Mr. Kronschnabl made it clear that “our business focus will remain focused on the long-term.” While announcing the launch of new BMW 3301 petrol version (exshowroom price Rs.33, 40,000) and BMW 320d Corporate Edition diesel version (ex-showroom price Rs.23, 95.000), the President said the company would launch the new BMW X1 in India this year. This would be CKD (completely knocked down) produced at the BMW plant near here, he added. By the end of 2010, the India plant would be churning out BMW 3 series, BMW 5 series and also BMW X1. BMW, he said, would also expand its dealer operations to 10 additional cities in the country. Currently, it has 17 dealer facilities across India. The company would also look into expanding its dealership to Tier-II cities this year, he said. Mr. Kronschnabl said that BMW would make a foray into pre-owned car business with the launch of BMW Premium Selection in India.



BMW Eyes E-Class Volumes with 5 Series The German carmaker to drive in new '5 Series' to India in 2010 to push volumes. German luxury car maker BMW today said it will bring the latest version of its sedan '5 Series' to India this year in order to drive volumes and ward off increasing competition from compatriots -Mercedes and Audi. "The refreshed 5 Series will be launched globally later this month and we intend to launch it in India within 2010. The price is yet to be decided for the India market," BMW Global Director (Marketing and Planning) Markus Schram said here. He said while the 5 Series will mainly compete with Mercedes' E Class, BMW "wants to set a new trend in the luxury car segment with this series in India". "The new car will be aimed at driv-



HONDA ADOPTS HYBRID SYSTEMS IN NEW CARS FOR INDIA



Schram, however, declined to comment on variants of the new refreshed series, but said "our portfolio will be strong". In 2009, BMW overtook Mercedes as the numero uno luxury carmaker in the Indian market with sales of 3,619 units against 3,247 units of the rival. Announcing the company's annual results, BMW AG Chairman Norbert Reithofer said, "We plan to grow our sales again in China, Brazil and India in the current year."



Honda has planned to use Hybrid Systems to ensure the protection of environment with doing a bit towards it. Honda is all set to accelerate the Hybrid Technology in India. According to the recent studies that have been conducted by the KPMG’s Global Auto Executive survey, we can see that the Hybrid systems would gain a huge popularity in the coming future and in the span of 4 to 5 years. Honda’s first Hybrid car in India was Civic which was priced at Rs. 21.5 Lakh and this 1.3 liter engine provided almost 50% of fuel efficiency. India was the 33rd country to grab this car and the company feels that this is a great



way to do something for the depleting environment and also to gain some market and revenue from countries like India. Honda is also planning the launch for its sports car Honda CR-Z – c i-VTEC engine volume of 1.5 litres (114 hp), auxiliary electric IMA (14 hp) which would come with six-speed manual and would be seen internationally and in India and company with its new launch is expecting a great market in India. The success behind the Hybrid Systems in the vehicles is the increment in fuel efficiency and soon Honda will be out with more new hybrid vehicles in India. The hybrid cars from Honda was all imported from Honda Plant in Japan which makes the car costly because of the added import duty. Honda is on full throttle for its Hybrid vehicles in India and is planning and working hard for it. The Hybrid cars in India has been not so popular because of the exaggerated price tags but then is surely worth that huge amount of money and is a support to the environment. Honda’s Hybrid vehicles are hugely popular in other countries with cars like minivans and SUVs but India experienced only Honda Civic Hybrid. The Honda will soon be launching other Hybrid cars in India and is going to start a trend of Hybridization in India too.
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ing volumes in the Indian market," Schram said, adding, "The main intention is to maintain momentum in the Indian market against our rivals from Stuttgart (Mercedes) and Ingolstadt (Audi)."



onda, the Japanese automotive giant is all set to roll with its adoption of Hybrid Systems in its cars. Hybrid technology involves the working of two or more power source in the vehicle and thus the vehicle becomes the hybrid vehicle and is generally referred as the Hybrid Electrical Vehicles and that is what Honda is going to do.



CARS



Our Cricketers Drive
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CARS OUR CRICKETERS DRIVE



WE ARE TRULY INQUISITIVE ABOUT THE LIFESTYLE OF OUR ‘MEN IN BLUE’. LET’S GET A LITTLE CLOSER TO THEIR PRIVATE LIVES AND FIND OUT THE CARS THEY LIKE TO DRIVE.



Sachin Tendulkar - Ferrari 360 Modena Batting legend Sachin Tendulkar loves to move in his Ferrari 360 Modena, which he got as a gift from F1 driver Michael Schumacher in 2002 on behalf of FIAT. The car was draped in controversy after it was reported that the Sachin had requested a custom duty waiver on the car despite getting it as a gift and not winning it as a prize in any tournament. Besides Ferrari, Sachin also owns a silver-coloured Mercedes-Benz and a black Opel Astra.



Harbhajan Singh Hummer After skipper Mahendra Singh Dhoni, Harbhajan Singh recently bought the Hummer and the feisty off-spinner says the American SUV is the dream car he has always wanted to possess. Bhajji imported the car from England, which costs about Rs 70 lakh in India. After paying the duty, the cost of the vehicle has come to Rs one crore. But controversies and Harbhajan Singh seem to travel together and just after a month he bought the car, the off-spinner was challaned by the Chandigarh Traffic Police for plying his car without a registration number. Harbhajan also owns a Ford Endeavour.



Sourav Ganguly - Mercedes Convertible The Bengal tiger has recently bought a Mercedes convertible priced at Rs. 46, 55,000. Besides, Dada owns 20 Mercedes Benz cars, 4 BMWs and several other cars.



MS Dhoni – Hummer H2
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Dhoni has garage full of cherished vehicles, including a 2009 H2 Hummer priced at Rs. 1 crore. He also owns a Toyota Corolla, a customized open-topped Scorpio (gifted by the Mahindra Group), Mitsubishi Pajero, Harley Davidson, Yamaha 650cc sports bike, Kawasaki Ninja and other two-wheelers.



CARS



Our Cricketers Drive



Virender Sehwag - BMW 5-series Vice captain Virender Sehwag is a proud owner of BMW 5-series. The car is priced at an astounding Rs. 43, 00,000.



Gautam Gambhir - Toyota Corolla This Delhi daredevil is obsessed with cars. Gambhir owns a Toyota Corolla and Maruti SX4.
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Irfan Pathan - Mahindra Scorpio All rounded Irfan is humble in taste in automobiles as he owns a Mahindra Scorpio.



Sreesanth - Honda Civic Insistent fast bowler Sreesanth owns in his Honda City Civic Coupe DX and dreams of buying as Porsche soon.



Ishant Sharma - Honda City Rocket-paced Ishant Sharma presently owns a Honda City, but is looking to buy a hot SUV soon.



Rahul Dravid - Hyundai Tucson His teammates may move around in Ferraris and BMWs, but for Dravid "it's about being comfortable" He drives a white Hyundai Tucson
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Yuvraj Singh - BMW M5 & M3 Enigmatic Yuvraj is a proud owner of BMW M5 and M3. The cars are priced at Rs 1 crore and Rs. 80 lakh respectively.



HEALTH atasha is a successful scriptwriter. For the past six months, she has not been eating well. While no one took it seriously in the beginning, her friends are now beginning to get concerned, especially since she has lost around 10 kgs of weight in the last three months. Natasha, like many others in India and around the world, could be suffering from an eating disorder. With the obsession that women have about losing weight, many of these go undetected. Here's what you should know:



Anorexia nervosa This is one of the most common eating disorders and is characterised by an abnormal fear of being fat. Neeti Desai, a dietician, says patients of anorexia are terrified of looking at themselves in the mirror. "They are overly conscious of their self image, which results in them cutting down drastically on food," she explains. Acute weight loss and loss of appetite are the first signs of anorexia. According to Desai, patients try to avoid food at any cost. More often than not, anorexia is the result of low self-esteem, especially with regard to appearance.
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"The media plays a major role by reinforcing images of what is pretty and what's not," says Desai. She cites the case of a 28-year-old



Size Zero to Plus Size, Anorexia to Comfort Eating All about eating disorders - anorexia, bulima, comfort eating, and how fashionable is fashion induced eating habits.



mother, who came to visit her and asked why she couldn't be a sizezero like certain Bollywood actresses.



Bulimia "The conditions of bulimia do not differ significantly from anorexia," says Desai. The main difference lies in the fact that anorexics don't eat and bulimics eat well and then throw up later. Guilt is the driving force behind this disorder. "Bulimics suffer from an extreme sense of guilt after they have eaten anything," says Desai.



"Loss of appetite or nausea after eating are the first signs. Eating disorders usually occur when a person is going through a rough emotional patch.



She explains that even doctors find it hard to diagnose whether their patients suffers from bulimia or anorexia, unless they admit to throwing up their food.



Comfort eating This is the absolute reverse of anorexia and is characterised by overeating. Emotional stress can lead to this disorder. "People tend to indulge in comfort foods when they are upset. This eventually becomes a habit," says Desai. She says emotional or comfort eating can also be a result of boredom. "This disorder is commonly seen among housewives. People suffering from emotional eating tend to binge on sweets," she adds.



What to watch out for



Be careful about what and how much you eat during such times," says Desai. While counselling is an option, eating disorders are better prevented than cured. Look at yourself in the mirror every day and find at least three things you love about your appearance. That should do the trick!
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"Loss of appetite or nausea after eating are the first signs. Eating disorders usually occur when a person is going through a rough emotional patch.



Sexy Dressing, Sharing a Drink, & Small Talk are Rape Invitations



And wonder of wonders, this is not men saying. In a survey it is women who feel that rape is often the fault of the victims. Interestingly, men are not agreeing.



alf of women think that rape victims are to blame for the attack, a media report said Monday quoting a British study. The poll of 1,000 adults found that 54 percent of women believe rape victims should be held accountable for their attack and women were more likely than men to blame victims, with those aged between 18 and 24 the most likely to judge, Daily Mail reported. The report quoted Elizabeth Harrison, manager of the Whitechapel Haven that is one of three Havens centres in London that help victims of sexual assault, as saying: 'Women look at court cases and think she was drunk, she wore a short skirt, I don't do that so it won't happen to me'.
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'The 18-24 age group were more likely to say that engaging in conversation in a bar or accepting a drink makes them partially responsible,' she said. According to the report, 24 percent of the age group said wearing a short skirt, accepting a drink or having a conversation with the rapist made victims partly responsible. The 'Wake Up To Rape' survey also found that 14 percent of women believe most rape claims are made up and over one in ten women said



dancing provocatively, flirting or wearing revealing clothing made the victims partly responsible.



admittedhaving sex with a partner who was too drunk to know what was happening.



The survey also found that one in three men said they didn't think it was rape if they made their partner have sex when they didn't want to and 13 percent of men



The sexual assault clinics that carried out the poll said this blame culture was deterring victims from reporting the crime, according to the report.



HOME BUYING



Powerful



Neighbourhoods,



Power Packed Deals
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You knew what you were looking for, all along. That is how you zeroed in here. You wanted the environs to lift your mood, groom your kids. A place where you can get the world’s best stuff next door, and a place from where you and your family can raid each nook and corner of the city, at will, without delay. Some days you prefer rail, some days the highway, and some days you would rather be away, long away. The investor in you also approved of the place. It would be a legacy for your kids. But you were not so sure about the developers, the projects to choose from. Will your selection rob you of your peace, you were worried. Now, Seasonal Magazine helps you decide for yourself, from among the best projects at Mumbai, Pune, Bangalore, Chennai, & NCR. Featured neighbourhoods include Andheri, Saki Naka, Mahalaxmi, Powai, Chandivali, Jacob Circle, Borivali, Oshiwara, Palm Beach Road, Chembur, Virar, Kalyan etc in Mumbai; Kondwa, Kharadi etc in Pune; Jayanagar, Airport Road etc in Bangalore; Sriperumbudur, Maraimalai Nagar, Padur etc in Chennai; Sonepat in NCR, and many more.



Enter High Orbit at Saki Naka Orbit Residency Park at Andheri – Saki Naka is one high end project where elements like a Hafeez Contractor design, Vaastu, and hundreds of real luxuries like stainless steel water supply pipes come together. The result is not just plastic-free, corrosionfree water, but an elevated healthy lifestyle. Mumbai’s real estate major Orbit Corporation which has a sharp focus on the city has the strong backing of legendary Architect Hafeez Contractor, and excels in Mumbai’s best opportunities like residential redevelopment in South Mumbai and world-class commercial space in the city’s best locations. Most of Orbit’s new commercial developments are outside South Mumbai these days, while most of its residential developments continue to be in South Mumbai itself. Residential development accounts for around 70% of Orbit’s activities, and redevelopment dominates this residential portfolio.



Sobha Super Luxe Ar fter conquering Bangalore market, Sobha is diversifying to Pune, with Sobha Carnation at NIBM Kondwa. Though there are only 116 units, the 10 floor structure will be generously deployed across 5.6 acres. The fact that there are only 3-BHK and 4-BHK units attest to the luxe positioning of Carnation. Super built up areas are ample, ranging from 2165 sq ft to 3863 sq ft. There are also 4 BHK Duplexes and 4 BHK Penthouses to choose from. The lifestyle will also be more than convenient with 8 elevators, a well-equipped clubhouse, and a swimming pool. There will be more than enough land space left after the buildings, and Sobha is promising designer landscaping there. Sobha is noted for not making tall claims, and trying to meet most claims, and aspirants of Sobha Carnation is also likely to enjoy this experience. INDIA BULLS SKY SUITES



SOUTH MUMBAI’S NEXT STAGE



rives in Pune



DB ORCHID HEIGHTS



CARNATION



The Next Level in Everything? Some top-end developers are like top-end share brokers. Pushing promises like forward EPS further so that the prices can also be pushed to the next level. Orchid Heights from DB Realty, a group pursuing superlatives like the tallest building, the largest mall etc, is about this kind of next level in luxury. How about a 4-BHK-only project in Jacob Circle? How about personalized elevators for each apartment? How about 80-storeys of stature? Never mind that it stands on just 4 acres. This is all about the Next Level. But expect more transparency from DB soon. Their IPO is just round the corner. Last boom’s IPO winners – DLF & Unitech - have turned to affordable housing to stay afloat.



It is like a chauffeured Rolls. The ambition is to be South Mumbai’s finest living experience. Next to Four Seasons Hotel, Willingdon Club, & Mahalaxmi Racecourse, expect nothing less than an impeccable butler service, a temp controlled wine cellar, a cigar room, golf simulators, world-class concierge services, indoor / outdoor pools, branded gym, and indoor games including squash and billiards.



LIVING WITH



NATURE,the NAHARWay Architecture by Hafeez Contractor, master planning by Belt Collins, and landscape by Saidah Taib of TLS, Singapore. Green is the new Powai. f you are keen on being one with nature then Nahar's Amrit Shakti is just the place for you. Welcome to a new way of life where you are always in touch with nature every step of the way, every day for as long as you wish to, and you may find it hard to believe that it is very much in the heart of the city of Mumbai. Sukhraj Nahar, Chairman, Nahar Group, who is known for his dedication to protect and enhance greenery, which he calls as akin to worshipping God and Nature, is the guiding force in creating Nahar’s Amrit Shakti, a veritable paradise built on acres and acres of land at Chandivili in Mumbai. This magnificent residential township is beautifully positioned amidst hills near Powai a home to natural beauty and serene surroundings. It has been further augmented by creating eco-friendly environment abounded with trees, flowers and gardens. It’s an amazing to see a 9 lakh sq. feet Podium, the largest of its kind in Mumbai, which is getting ready at Nahar’s Amrit Shakti. The uniqueness of this podium is that atop this gigantic structure, a 5.15 lakh sq. ft., garden



adorned with a huge expanse of emerald green, vibrant flowers and plants is being built. The podium is designed to host 22 luxurious residential towers, and it will have the largest parking structure - a three storeyparking facility for 4000 cars under the ground level. This would prevent car movements or parking at ground level allowing the residents to enjoy a hassle-free walk amongst gushing waterfalls and dazzling fountains.



Sukhraj Nahar, Chairman



Yet another major and distinctive feature of the project is that it will have a 50,000 sq.ft., the largest Club House in any residential complex in Mumbai, when its ongoing construction work is completed shortly.



Additionally a new large swimming pool, children’s pool and play area, mini-cricket pitch, half-basketball court amongst other amenities are planned. While construction of a Temple, a Departmental Store and a Diagnostic Medical Centre is nearing completion, work has started for an International Standard School and a Multiplex. Over 1800 families including the non-resident Indians, discerning businessmen and top executives working with multinationals and mega conglomerates have chosen their homes at Nahar’s Amrit Shakti. These residents who stay in 25 buildings and residential towers are already enjoying the benefits of the world-class amenities at this complex – a Club house, ‘Inch by Inch’ - the holistic fitness center with latest advanced technologies and equipment; Yoga & Meditation Center; Swimming Pool; Tennis and Squash Courts; the Leaf, a pure vegetarian restaurant; Shopping Plazas; Banquet Hall and Conference Room.



Now you are all invited to sample a bit a paradise for yourselves and gift your future generation with a legacy that they will cherish forever. Locational advantages of the project are many. Situated at Chandivali, it retains almost all the benefits of being at Powai including quick access to its arterial roads, even when it avoids the mad-rush of being in Powai. The township had been an instant hit with multinational conglomerates like American Express, Colgate Palmolive, Cadbury India, JP Morgan etc, who have located major facilities here. Apart from top executives in these and similar companies, discerning businessmen and NRIs have also been buying residential units here. Partnering with HDFC, Nahar had pioneered a zero-interest-duringconstruction scheme which has been instrumental in the project’s success. Nahar Group, the force behind the award-winning Amrit Shakti is headed by its Chairman Sukhraj Nahar and Director Manju Yagnik.



KANAKIA SAMARPAN ROYALE



Live in the Lap of Nature Kanakia Spaces, one of the noted developers of Mumbai, has delivered 10 million sq ft of premium space in the city, and is currently developing over 5 million sq ft. Samarpan Royale, their latest project located on the Western Express Highway at Borivali, has nature breathing into it. Almost surrounded by the Borivali National Park, it offers a panoramc view of the mountains. The 19+ tower of Samarpan Royale is a luxury project in and out with 4-BHK apartments. The project follows the award-winning legacy of Kanakia Group and features amenities like Wi-Fi campus, valet parking, and integrated security systems. If suburban Mumbai is your dream, Samarpan Royale from Kanakia deserves a close look.



WADHWA IMPERIAL HEIGHTS



7 Star Luxury in Oshiwara? Vijay Associates (Wadhwa) Developers’ Imperial Heights boasts of 7 Star living. But the location, Oshiwara, is sure to put many buyers off, with the kind of sewage and effluents the grossly polluted Oshiwara River is carrying, thanks to this suburb being home to an industrial estate.



PALM BEACH RESIDENCY



Sea, Mountains, Urban Heaven Well, if you thought the above three is an oxymoron, you haven’t been on Navi Mumbai’s Palm Beach Road. If you had been there you would have seen the Palm Beach Residency. Where you will be hard-pressed to choose between sea-facing or mountain-facing apartments. Wadhwa Developers have pulled all stops to come up with this architectural marvel that is all about natural light, true breeze, and panoramic views. Prices start at 80 lakhs. Homes span between 2, 2.5, 3, & 4 BHK.



AJMERA PRISTINE



THE RESIDENCES FROM UNITECH



Eco Friendly Living in Mumbai Borivali is unique among all Mumbai suburbs for its virgin environment. Home to the world’s largest forest area within city limits, the 104 sq km Borivali National Park, and the ancient Kanheri Caves. No wonder, Ajmera Group’s latest project Pristine at Yogi Nagar at Borivali West will pamper you with choices like mountain-view or sea-view flats. Imagine doing yoga or meditation on the 22nd floor. High speed elevators will race you through the 3 wings of 21 storeys each. The first wing of 2 & 3 BHK apartments would be ready by October 2010.



FINALLY, RESIDENCES THAT MAKE GREAT SENSE You know you can’t afford an appointment in South Mumbai. But you want easy access to both airports, a couple of suburban stations, and major hubs in South & Navi Mumbai. You wouldn’t mind if it is located on a major highway. But it should be an affordable location like Chembur. It is as though Unitech has read your mind. Welcome to The Residences on Eastern Express Highway. Prices start at 35 lakhs. Sq fts start at 673.



HIRANANDANI PALACE GARDENS



Live Among 30,000 Trees You have been once to Powai. And marvelled at Hiranandani Gardens. Then ten steps ahead of the rest, and still a good two steps ahead. But your heart is in Chennai. You know that Chennai will be the last bastion of traditional values. Now Hirco, a Hiranandani Group company is fulfilling that dream. The over 250 acre Hiranandani Palace Gardens coming up on Sriperumbudur Business Corridor between NH 4 & 45 will be better than the original. For example, 30,000 trees are being planted in this integrated township. Designed by Hafeez Contractor, planned by HOK USA, managed by Turner USA, built by L&T, and tech supported by TCS, this is one project to watch for.



RUSTOMJEE GLOBAL CITY



Mumbai Make over, Your Home Shiftover You knew it, they know it, and the Government admits it now. Mumbai needs room to grow. The expansion is up to Virar, the last frontier on the Western route. With the quadrupling of rail lines between Borivali and Virar complete, 100 new rail services already started, and Mumbai’s second-largest SEZ coming up here, Virar is no doubt the epicentre of the Mumbai Makeover cyclone. Rustomjee has come up with something befitting the future Virar, Rustomjee Global City,



spanning 217 acres. Complete with a school, an amusement park spanning 12 acres, a 70,000 sq ft clubhouse with every imaginable recreation, a shopping mall with multiplex, an entertainment centre, and food courts.



PRESTIGE WHITE MEADOWS



Luxury is Passé, Opulence is in Gone are the days when a 3000 sq ft home meant luxury. Today’s elite homebuyer demands a largerthan-life experience. Bangalore headquartered Prestige Group is sensing a supply shortfall in this category in the city and has now come up with White Meadows, a unique project with high-end apartments branded as sky villas, as well as real villas. While areas range approximately from a generous 5500 sq ft to a stunning 12,000 sq ft, options include duplex and triplex homes, with amenities like floating swimming pools. The luxury features like a top-end clubhouse and exquisite landscaping clearly passes into opulent territory.



Prestige White Meadows is an exclusive community that offers ultra luxury homes for the select upper crust. Over the years, the Indian economy has transitioned and so have the lifestyles of the Indian home-buyer. High end homes have today evolved into a statement among the discerning consumer. Such homes are not just about pricing but the result of several qualities, starting with the aesthetics to the amenities to signature styles and so on. Irfan Razack, CMD, Prestige Group, said “Prestige White Meadows is a



reiteration of the fact that quality and elegance never go out of style. We have always tried to match international standards in our designs and quality to create landmarks.” “The Prestige Group has been developing luxury apartments and villas for several decades now. This has been primarily based on the growing demand for such properties. And even in the current recessionary market, though there has been a noticeable slump, we can still see a demand for such projects. This demand is also due to a lack of supply in the luxury segment. Keeping this in mind, we have launched Prestige White Meadows – a union of practicality and dreams to create a paradise which will be the first of its kind in Bangalore in



terms of opulence, grandeur and sheer luxury.” added Mr. Razack. Located in Whitefield, the IT hub of the city, Prestige White Meadows is yet another unique addition to the company’s increasingly impressive coterie of developments. Comprising of 214 Sky Villas in four high rise towers of up to 27 floors and 66 Villas set in scenic grounds; this project is all set to redefine the standards of premium living in the city. The Independent Bungalows, ranging across 5576 – 6219 Sft. are 3 storied edifices set in a scenic streetscape. The Residential Towers offer a choice of Single Level, Duplex, Triplex and Pent House with areas ranging between 6651 – 12066 Sft. Homes are designed as ‘Villas in the Sky’, effectively combining the twin benefits of undisturbed privacy and high rise splendour. This experience is further enhanced in the Triplex



INTERVIEW



LODHA



Reloaded Thirty years back, the Lodhas were just another business family trying their luck in Mumbai real estate. But they played the game differently, maybe due to their education and exposure to international business. Unlike most Mumbai developers, Lodha Group decided to be a corporate first and a developer only next. They focused their energies on branding, team-building, and professional management, concepts not considered practical in real estate then. Founded by Mangal Prabhat



Mr Abhisheck Lodha, Managing Director, Lodha Group, and Mr R. Karthik, Senior Vice-President-Marketing



Lodha and developed by Abhisheck Lodha and Abhinandan Lodha, the Group is today at dizzying heights. For the past year and the past quarter, Lodha has been the single largest developer in Mumbai with almost 12% market share, which is more than double of the second-largest player. The rapid growth hasn’t been without its downside, with some segments of the homebuyers and media



complaining about aggressiveness, unrealistic promises, and missed deadlines. Anyway, the strategy that Managing Director Abhisheck Lodha put together with his top management team for this market-beating performance even during the downturn was quite intelligent – they pushed the limits of luxury in their core segment thereby attracting the most affluent customers, even while they launched deep into the middleincome affordable segment. Today, the Lodha brand addresses the luxury and middle-income aspirational segments, while the Casa by Lodha brand serves the middle-income affordable segment. The strategy has also set the stage for a mega IPO of around Rs. 2790 crore, for which the Group has received SEBI approval. The Group is mulling over when to go for the IPO, as the markets haven’t been very kind to realty IPOs recently. Bullish on branding, the Group has also been successful in branding commercial spaces, something where many developers haven’t been successful. Currently the Group is developing over 29 million sq ft of prime real estate across 38 projects.



Seasonal Magazine in conversation with R Karthik, Senior Vice President, Marketing, at Lodha Developers Limited. Last year Lodha had won an award from United Nations for one of your projects. What was it all about? Yes, the 2009 UN award was for Casa Bella’s integrated planning. The project, as you might know, is the largest single phase township development in Mumbai. The award was for Good Practices that have made outstanding contribution to improving the quality of life in cities and communities, with an emphasis on environmentfriendliness and sustainability. Lodha has pioneered concepts like byinvitation-only residential projects in Mumbai. How can such projects be justified, and how much of a success they have been?



We are the marketleader, the single largest developer in Mumbai with around 12% market share. Our nearest competitor is not even half our size.



Though we have pioneered it in Lodha Bellissimo in Mumbai, it is an established residential norm in advanced markets. The concept is that the residents of a premium project would like to know whom they are going to have as neighbours and as part of their close-knit community. The problem is, people with cash need not necessarily be people with class. Since a group of buyers cannot practically do this choosing, we do this selection for them. This concept is definitely a successful model, and we are implementing it in a Hyderabad project too. But definitely, it is not our mainstream strategy. You have also ventured into hobbythemed projects, like golf and waterthemes. What kind of a response do you anticipate for these projects?



Well, our first water-themed project, Aqua, is already an exceptional success. The golf project you mentioned is coming up in Pune, as it requires a massive spread of land. Apart from its sports theme, we are positioning it as a second-home concept, which we believe is sure to catch up in Mumbai. People sometimes want to escape all this hustle and bustle for some quiet greenery they can call their own. We also expect the elite crowd of Pune to warm up to this project. You have recently won relief from Delhi HC against NTC for a mill land. But do you think that in the present circumstances paying 710 crore for a 10 acre land is justified? What do you plan to construct in this land in Parel? Yes, our position has got the court’s



The award was for Good Practices that have made outstanding contribution to improving the quality of life in cities and communities, with an emphasis on environment-friendliness and sustainability.



backing now. Lower Parel and Parel are highly sought-after locations in Mumbai and that is why we are paying a premium. Though the price is high, we are confident of making a successful project out there. The fact that other developers too were willing to pay almost similar prices shows that our confidence is not ill-founded. Anyway, we have still not finalized as to what should come up there eventually. It will definitely have a large proportion of residential component. Your Aqua project has been a reason for much controversy as its expansive water-theme runs contrary to Mumbai’s water shortage. The project’s completion has also been delayed. Do you think you underestimated the water scarcity angle at the planning stage?



LODHA – RESIDENTIAL Lodha Aqua, Dahisar, Mumbai Lodha Aria, East Parel, Mumbai Lodha Aurum, Kanjurmarg, Mumbai Lodha Bellezza, Eden Square, Hyderabad Lodha Bellissimo, Mahalaxmi, Mumbai Lodha Goldcrest, Lonavala Lodha Luxuria, Thane, Mumbai Lodha Imperia, Bhandup, Mumbai Lodha Primero, Mahalaxmi, Mumbai



First of all, the so-called controversy is not our creation. It is not possible to design a waterthemed project without looking at the water sources. Forget us, no developer in Mumbai is going to get away after failing such promises. Aqua is not our first project or our last one. We have a track-record in keeping all our commitments, and we have a future that also depends on keeping our word on Aqua. The water-theme at Aqua requires only



LODHA–COMMERCIAL Lodha Supremus, Worli, Mumbai Lodha Excelus, Mahalaxmi, Mumbai iThink, Kanjurmarg, Mumbai iThink, Thane, Mumbai



a little topping-up, and the same is being planned through rainwater harvesting and superior water management technologies.



We are still bullish on luxury which brings us 45 to 50% revenues, another 25 to 30% being made up by our middle-income aspirational products that also come under the Lodha brand, and only the remaining 25% is from Casa.



Despite having core competency in the high-end luxury segment, Lodha chose to diversify into the affordable segment in a massive way through the Casa brand. Is it a signal that your high-end luxury segment is grinding to a halt? No, not at all. You see, in a city like Mumbai, it is mission-critical to discover and address demandsupply mismatches. We were smart enough to detect one such opportunity in the middle-income segment and that was how the brand Casa by Lodha was born. Its massive success shows that our research and timing were accurate. But that doesn’t mean the luxury segment is dying or that we are not looking at that. We are still bullish on luxury which brings us 45 to



50% revenues, another 25 to 30% being made up by our middleincome aspirational products that also come under the Lodha brand, and only the remaining 25% is from Casa. We are at the cutting-edge of luxury homes, offering features like 4-BHK super-sized apartments, themed projects, and serviced villas. Your upcoming IPO has obtained only a Grade 3 approval from CARE, citing only average fundamentals. Your declining profit margin, too narrow geographical spread, and ongoing litigations were said to be the risk factors. How do you plan to improve on each of these fronts? That rating need not be the correct assessment. We believe that we have above average fundamentals as a market leader. The decline in profit margin has been due to two factors – the downturn that affected



the industry as a whole, and our diversification into middle-income products. With the industry looking up again, and more of the high end and luxury projects being launched by us, we are confident of bettering the margins. What about your narrow geographical spread? Our geographical spread is not narrow at all. Mumbai is the country’s largest and most lucrative real estate market. The city was the least affected during this downturn, and the first to rebound. But agreed, we are not a national player, but look at what happened to the NCR based developers who went national during the last boom. Most



of them faltered in these new markets, making their whole operation risky. Geographical diversification in real estate business is a bit tricky. No two markets are the same. That is why we continue to bet on Mumbai, our home turf. In Hyderabad we are carefully testing the waters. Lodha is often regarded as a newgeneration developer in Mumbai compared with traditional players like the Hiranandanis or the Rahejas. How does your brand differentiate itself from the others? Yes, compared with some of them, we are young, but having started in the 80s we are pretty well experienced. Our core



differentiation is that we are the only professionally managed developer in Mumbai. Almost all developers, even the listed companies, are more or less family affairs, while we, even while promoted by a family, is 100% professionally managed. The difference comes from the family itself, with scions like Abhisheck Lodha having experience in international blue-chips like McKinsey. Lodha is known to undertake most of the construction works in-house. Why is it so in an environment where outsourcing is the norm? Lodha is a corporate first and a developer only secondly. That means we try to excel on fronts like quality control and corporate governance. For that we need to be the best, largest, and the most capable organization in our



CASA BY LODHA – RESIDENTIAL Casa Bella, Dombivali, Mumbai Casa Bella Gold, Dombivali, Mumbai Casa Univis, Ghodbunder, Thane, Mumbai Casa Ultima, Pokhran, Thane, Mumbai Casa Royale, Majiwada, Thane, Mumbai Casa Essenza, Dahisar, Mumbai



industry. All through the years, we have been precisely building up this team. Today, we have the largest and the finest workforce in Mumbai, including the largest engineering practice in the industry. It is a huge competitive advantage. Serious complaints have also been raised by some of your customers and by companies like LIC Housing Finance that you are demanding EMIs for which the required work has not been completed. Why are such problems occurring and how do you plan to address them?



Our core differentiation is that we are the only professionally managed developer in Mumbai. Almost all developers, even the listed companies, are more or less family affairs, while we, even while promoted by a family, is 100% professionally managed.



These allegations are totally onesided. The very nature of residential real estate and its mortgage business is that disagreements are possible. But one thing we can assure you – we have the industry’s very best customer service and conflict-resolution mechanism. Almost all other developers are less accommodative than us. It is one of scenario slightly looking up, is your the core reasons we grew so quickly IPO finally going to hit the markets in this highly competitive market. now? How would you asses the risk, your IPO being large-sized at around Pre-budget, the capital markets were Rs. 2200 crore? sluggish with some key real estate IPOs like EmaarMGF being put off, and Each company and each IPO are some like DB Realty listing at different. Some may have decided discounts. With the post-budget that the public offer climate is not currently favourable, and some may have listed at a slight discount, which I will say is fair enough. Not bad at all when you consider the current scenario. As far as we are concerned, we have got the SEBI approval, and we will go for it at the right time. What is that edge Lodha enjoys? We are the market-leader, the single largest developer in Mumbai with around 12% market share. Our nearest competitor is not even half our size. This has been the case during the last year as well as this last quarter.



INDIA INTERNATIONAL SPORTS SUMMIT 2010



A SEER AND A SUMMIT FOR



STADIUMS ou have heard about all kinds of summits, even summits for sports development. But here is the first one on stadiums. Not really, it is for the greater cause of sports development itself, but the route chosen is through stadium development. As the saying goes, build it first and then they will come. A visit to any of the public stadiums in our metros would confirm this. Stadiums cramped with joggers, walkers, shared between half a dozen sports, and not to speak about the dozens of cricketing nets by at least two different academies. Doesn’t a nation of billion needs at least 1000 stadiums, one for each 10 lakh people? But in a nation with pressing problems from poverty to drinking water, sports and stadia often get relegated as the last priority, by the Governments,



India International



SPORTS SUMMIT 2010 24th & 25th March at Trident, Nariman Point, Mumbai



except during occasions like Asiad or Commonwealth Games. But sports has a greater role to play in nation building, even in poverty alleviation, as sports defines a nation’s culture, its passion. Close your eyes and imagine an India without cricket. The only solution to the vexing challenge of sports infrastructure is public-private-participation. Now, here is a developer



Meet Udit Sheth, avid sports enthusiast, sportsas-an-industry evangelist, alumnus of Purdue University, scion of Setco Group, and MD & CEO of SE TransStadia that is bringing miraculous convertible stadiums and hosting country’s largest sports summit.



I N D I A INTERNATIONAL SPORTS SUMMIT 2010



and a summit for this cause – SE TransStadia and India International Sports Summit 2010. Their first stadium, the brainchild of MD & CEO Udit Sheth, is a PPP project with Gujarat Government at Ahmedabad. A first-of-its-kind stadium, not only in India, but the world, this Rs. 300 crore multipurpose stadium can host ten different sports. But the real stunner in the stadium will be its convertible design, that can convert this outdoor stadium into an air-conditioned indoor one, at the switch of a button, in less than six minutes! For this technology, TransStadia is partnering with UK’s StadiArena, which has the patented technology invented by former English Premier League footballer Paul Fletcher. The inaugural India International Sports Summit 2010 scheduled for 24th & 25th March at Trident, Nariman Point, would bring together Indian and international personalities from government, sports, sports management, sports journalism, and other related fields, and is backed by almost all the national level sporting bodies. TransStadia is promoted by Mumbai based Setco Group with international operations in the automotive component sector. Seasonal Magazine in conversation with Udit Sheth, MD & CEO of TransStadia, on the Summit and the company’s upcoming stadiums. For our readers’ benefit can you explain what TransStadia and this Summit are all about? Well, I would say let us not mix up the two. TransStadia and the India International Sports Summit are two different concepts. We at TransStadia are into sports infrastructure management. This inaugural summit that we are promoting and sponsoring is towards the greater goal of sports being acknowledged as an industry, for the greater good of sports itself.



Can you detail this sports-as-anindustry concept? Sure. For sports to be considered as an industry, we should be able to monetize sports. For this, we at TransStadia have identified a threepronged strategy. Firstly, there should be education in sports. The currently available sports education is a marginal or a fringe affair. That should change, and major sports items should be made available as subjects from the school level onwards. Secondly, sports infrastructure development through public-private-participation should be pursued as it is perhaps the only viable, sustainable model for this. Thirdly, we should



“



As the apex decision making bodies, our governments should play the most critical role in choosing this sports as an industry concept.”



”
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From left: M M Somaya, Olympic Gold Medalist, Hockey, Vijender Singh, Boxing Champion, India, Tessa Sanderson, Olympic Gold Medalist, UK and Udit Sheth, Managing Director & CEO, SE TransStadia Pvt. Ltd. Mumbai at the launched of TransStadia "India International Sports Summit 2010" in Mumbai



have sporting packages or events much like IPL, where all the above factors come together to be monetized. Lastly, all this should be for the greater good of sports. I think that should explain the concept behind this Summit. But won’t this sports-as-an-industry concept corrupt pure sports, and make it more like any other industry? Not at all. That is a misconception many among us carry. If you look at the international scene, you can easily see that all the thriving sports items are the best monetized ones be it football, basketball, cricket, or tennis. International sporting bodies



like FIFA, NBA, & ICC have all woken up to this fact long ago and have modelled their activities as an industry. On the other extreme, take the case of our athletic team members. They have to find a separate career to survive, which will remain a constant headache. If sports is a healthy, thriving industry, this industry will take care of all the participants. This is the message we are trying to put across through the Summit, and we hope that through extensive discussions, clear roadmaps for this would evolve out of this.



decision making bodies, our governments should play the most critical role in choosing this sports as an industry concept. That is why we have invited legislators, especially those who are young and much in tune with sports to this Summit.



What will be the Governments’ role in the Summit?



TransStadia’s chosen sector, Sports Infrastructure Management is a relatively new area as far as India is concerned. But with the recent announcement of Reliance Industries, the country’s largest industrial group setting shop in this sector with world leader IMG, do you think the sector is going to be in limelight?



As you would appreciate, as the apex



Definitely. I think that this news, of



sealed ones, complete with air-conditioning. They will also be adaptable for ten different sports, including most indoor ones like basketball, badminton, volleyball etc.



Reliance partnering with IMG, is great for the whole sector of sports infrastructure. For a pioneer like TransStadia, it further vindicates our stand that sports can be considered and treated as an industry for the greater good of sports. That the country’s biggest industrial group considers this as a growth area is encouraging. But they are not alone in this. The Mahindras, and many others have already become active in this sector. For your flagship Ahmedabad stadium, we understand that you will be using StadiArena’s convertible technology. What about your subsequent stadiums? For all our stadiums, we will be implementing this outdoor-to-indoor convertible technology. That is the decision as of now. Because what we are proposing is not just another way to build stadiums, but another way for stadiums to be sustainable. This technology is about viability, sustainability. But that also means that if a state government or a local administration is not keen on having this technology, you will lose out as a stadium developer… Well, let us put it another way. Our technology is not about new stadiums alone. This can also be used for complete makeovers of existing stadiums. So, we are basically addressing a huge market. So, what will be TransStadia pushing primarily – this convertible technology or stadium management? In fact, both. And we believe that both these goals are synergistic. But if a certain administration would rather have the convertible technology and not our management, we might even be willing to licence the technology to them. We will have to look at it at a case-to-case basis. But



This sure sounds like something big. Who developed this, and will you have exclusive rights to this technology in India?



“



“TransStadia’s stadiums will basically be outdoor stadiums, which can be converted to indoor ones at the flick of a button. By indoor stadiums we mean climatically fully sealed ones, complete with air-conditioning.”



”



for us to manage a stadium, this convertible technology would be needed. Can you explain what this convertible technology is all about in simple terms? Sure. Conventional stadiums are either outdoor or indoor, depending upon the sporting items for which they are designed. An outdoor stadium may have part of its seats covered from the sun or rain, but almost never will they be fit for indoor sports. TransStadia’s stadiums will basically be outdoor stadiums, which can be converted to indoor ones at the flick of a button. By indoor stadiums we mean climatically fully



Yes, this is truly big as far as sports infrastructure is concerned. The beauty is that this transformation from outdoor to indoor can happen within six minutes. The technology was developed by former English footballer Paul Fletcher and is commercially developed and marketed by UK’s StadiArena. In India, we would be the exclusive partner promoting the technology. Your first project, the one in Gujarat is a PPP one. Will this be your exclusive development model? Yes, as of now, that is our sole intention. Developing a stadium is a resource intensive activity, not only in terms of the money involved, but in aspects like availability of land, the statutory permissions, licences etc. So we need to have a strong public partner for the project to succeed and be useful to the public. Can you roughly put the break-up of the Ahmedabad project? What will the Government bring in and what will you? Well, the Government will only supply the land required for the stadium. We will bring in the technology and it will also be up to us to raise the 300 crore needed for the project. What will be the capacity of this stadium? Will it be fully convertible? The outdoor stadium will have a seating capacity of 30,000 out of which a select area of around 7500 seats will be the convertible region to an indoor arena.



But at 30,000 seats, this is not a big stadium, right? It won’t be the biggest of stadiums, yes, but it will be very flexible. We will be able to host ten different sports items there, including indoor and outdoor ones. Both the outdoor and indoor seating capacities are kept reasonable so as to ensure optimum utilization.
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Can you explain this utilization concept further? You see, the biggest problem with stadiums is not building it, but commercially using it regularly so that it can be sustainable. This is why rich nations like US demolish stadiums after events like Olympics, while poorer nations like China and India hold on to them even after events, but only to run into viability problems. Our solution for this is not only to host ten different sports, but to host entertainment events and corporate / family functions. Both the outdoor and indoor capacities are kept opti-



“



“The biggest problem with stadiums is not building it, but commercially using it regularly so that it can be sustainable. This is why rich nations like US demolish stadiums after events like Olympics, while poorer nations like China and India hold on to them even after events, but only to run into viability problems, later.”



”



mum keeping in mind these flexible uses. What will be the annual numbers you are looking at in the stadium business? Since this is a new concept, we have kept a modest target of one or two stadiums per year. But if we get more makeovers of existing stadiums, the numbers can go up. Who will be building your stadiums? Are you planning to do it on your own? No, of course not. Development and construction are not our core strengths. We will be commissioning developers and contractors for the construction. We will focus on the concept, PPP, design, fund raising, and most importantly running the stadiums as a viable commercial model. Apart from stadiums, is TransStadia planning any other sports infrastructure activities? We are also interested in creating



unique sporting academies, and have already identified some viable models for this. Apart from Gujarat government, where all have you made progress in negotiations? With the Commonwealth Games happening this year, do you think you missed out an opportunity in Delhi? No, we started out only in 2008-09, and as such couldn’t target Commonwealth Games at all. But Delhi Government is one administration with which we have made some headway for future projects. Anyway, our technology and management model is not suited for one-event stadiums, but for perpetual projects. We are talking with most state government and city administrations for this model. Will you be doing your part in pitching for Asiad, Olympics etc? Definitely. It is, in fact, one of the goals of the Summit. A concerted effort from the public and private players is required for such mega events to come to India.
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