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  CHIEF  STRATEGY  AND  COMMUNICATIONS  OFFICER   bay.org,  an  equal  opportunity,  nonprofit  employer,  is  seeking  a  Chief  Strategy  and  Communications   Officer  to  join  our  team.  bay.org  is  a  new  umbrella  501(c)(3)nonprofit  organization  encompassing  five   divisions—Aquarium  of  the  Bay,  The  Bay  Institute,  EcoCenter,  Bay  Model  Alliance  and  Sea  Lion     Center—that  is  launching  publicly  in  2015.  During  project  development,  all  divisions  are  continuing  to   carry  out  our  shared  mission:  To  protect,  restore  and  inspire  conservation  of  San  Francisco  Bay  and  its   watershed,  from  the  Sierra  to  the  sea.     The  Chief  Strategy  and  Communications  Officer  will  play  a  pivotal  role  in  strategizing  and  planning   bay.org’s  growth  and  impact  across  the  Bay  Area.  We’re  looking  for  a  proven  strategist  that  is  mission-‐ focused,  relationship-‐driven,  highly  motivated  and  results-‐oriented.  This  collaborative,  team-‐building   leader  will  provide  strategic  direction  for  all  fundraising,  communications,  and  business  development   initiatives  across  the  organization,  partnering  with  the  Chief  Executive  Officer,  colleagues  on  the   Executive  Management  Team,  business  partners,  and  the  Board  of  Directors  to  build  and  evolve  a   visionary,  fast-‐growing,  and  highly  visible  organization.  The  Chief  Strategy  and  Communications  Officer   reports  directly  to  the  CEO.     The  Chief  Strategy  and  Communications  Officer’s  responsibilities  include:     RESPONSIBILITIES   1. Strategic  Leadership  and  Business  Development:     a) Lead  the  strategic  visioning,  design  and  implementation  for  all  development  and  fundraising,   marketing  and  communications,  sales  and  events,  and  business  development  initiatives  for   bay.org   b) Identify  and  engage  collective  impact  funders  and  philanthropic  investors  to  invest  in  bay.org’s   vision   c) Spearhead  the  public  launch  of  bay.org   d) In  collaboration  with  the  CEO  and  Executive  Management  Team,  lead  the  construction  of  an   exciting,  unique  and  innovative  commercial  revenue  engine  for  bay.org   e) Work  with  the  CEO  to  engage  diverse  philanthropic,  business  and  corporate  stakeholder  groups   to  rally  and  invest  in  bay.org     2. Organizational  Management  and  Culture:       a) Serve  as  a  critical  member  of  the  Executive  Management  team  (Chief  Executive  Officer,  Chief   Financial  Officer  and  Chief  Conservation  Officer)  and  play  a  key  role  in  setting  overall   organizational  goals  and  priorities;  design  an  organizational  structure  that  aligns  multiple   divisions  within  a  unified  bay.org  vision  and  mission   b) Collaborate  with  the  CEO  and  Executive  Management  Team  to  conceptualize  and  operationalize       bay.org  |  The  Embarcadero  at  Beach  Street  |  San  Francisco  CA  94133  |bay.org      



the  expansion  and  integration  of:  Education  programs,  public  programs,  for-‐profit  and  non-‐profit   operations,  community  partners   c) Build  and  facilitate  organizational  processes  and  policies  that  unite  a  diverse  team  into  a   collective  powerhouse  to  help  achieve  goals   d) Strengthen  and  steward  the  development  of  a  bay.org  culture     3. Public,  Community  and  Stakeholder  Engagement:     a) Serve  the  CEO  as  a  thought-‐partner  in  designing  a  comprehensive  Community  and  Stakeholder   Engagement  program,  that  includes:   • Identifying  shared  values  and  interests  amongst  specific  community  stakeholders;                         • Developing  programs  to  create  a  unified  bay.org  community  platform;   • Creating  a  strong  community,  industry  and  professional  presence  for  bay.org;   b) Represent  bay.org  at  meetings,  information  sessions  and  events  with  external  constituents,   including  investors,  the  media,  government  officials,  corporate  funders,  community  groups  etc.   c) Address  diverse  stakeholders  and  interest  groups  via  public  presentations  of  bay.org’s  scientific,   educational  and  promotional  materials   d) Initiate,  influence  and  build  positive  relationships  between  community  stakeholders  and  bay.org       4. Departmental  Leadership:       a) Lead  the  Development,  Marketing  and  Communications,  and  Sales  and  Events  Departments,   including  three  Director  level  reports  and  14  staff  members,  to  build  an  engaged  community  and   loyal  relationships  with  all  identified  audiences  that  help  bay.org  achieve  its  mission  and   business  goals   b) Work  closely  with  the  Development  Director  to  provide  strategic  guidance  of  bay.org’s   fundraising  programs  and  advancement  efforts  to  increase  donor  and  membership  participation   c) Work  closely  with  the  Marketing  and  Communications  Director  to  provide  strategic  guidance  in   the  development  and  delivery  of  a  comprehensive,  unified  marketing  platform  for  bay.org,  and   all  departmental  and  divisional  marketing  campaigns  to  meet  mission,  visitation  and  awareness   objectives   d) Work  closely  with  the  Sales  and  Events  Director  to  provide  strategic  guidance  to  develop  and   grow  the  B2B  and  B2C  opportunities  (travel  trade,  private  events,  team  building  days  etc.)     e) Continually  evaluate  and  strengthen  overall  departmental  operations  and  outcomes     5. Executive  and  Team  Development:     a) Ensure  the  CEO,  Board  of  Directors  and  committees  receive  the  support  and  training  they  need   to  effectively  implement  bay.org’s  strategic  and  operational  vision   b) Oversee  the  hiring,  development,  and  management  of  the  Development,  Marketing  and   Communications,  and  Sales  and  Events  departments   c) In  collaboration  with  COO  and  CFO,  serve  as  coordinator  across  divisions  to  maximize  staff   efficiency  and  productivity;  provide  counsel  and  coordination  for  best  practices;  facilitate   cutting-‐edge  program  development  to  maximize  in-‐house  production;  improve  effectiveness  of      
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and  create  efficiencies  with  agencies  and  external  suppliers   d) Act  as  the  primary  Board  liaison;  develop  and  grow  the  board  and  its  giving  capacity     ABOUT  YOU   • • • • • • • • •



A  proven  strategic  leader  with  vision,  integrity,  and  drive   A  creative  and  bold  thinker  as  well  as  a  strategic  and  detailed   Decisive  and  resourceful,  accountable  and  responsible  to  all  you  work  with  internally  and   externally   High  energy  and  action-‐oriented  with  the  ability  to  recognize  and  act  positively  upon   opportunities   Self-‐motivated  but  also  a  motivator  who’s  not  afraid  to  get  their  hands  dirty  and  “walk  the  walk”   Proactive  and  confident  in  expressing  opinions;  has  the  foresight  to  forge  ahead  when   appropriate  and  hold  back  when  necessary   Calm  and  constructive  day-‐to-‐day  as  well  as  during  crisis  and  change   Sound  judgment  and  a  strong  sense  of  diplomacy   Ability  to  work  independently  and  as  part  of  a  close-‐knit  team  in  a  collaborative  environment  



  REQUIRED  KNOWLEDGE  AND  SKILLS   • • • •



• • • • •



Demonstrated  leadership/management  skills  including  supervision,  budgeting,  policy   development,  financial  management,  strategic  planning  and  coordination  skills     Understanding  of  and  respect  for  the  power  of  building  movements   Understanding  and  knowledge  of  how  to  strengthen  and  deepen  a  culture  of  philanthropy   across  a  complex  organization  by  building  buy-‐in  and  leading  change   Exceptional  team  leadership  skills,  including  the  ability  to  develop  and  coach  individuals  from   varied  professions,  enhance  collaboration,  promote  accountability,  and  inspire  team  members   to  new  levels  of  performance  to  produce  exciting  and  innovative  programs,  solutions  and   products   Demonstrated  ability  to  coach  executives  and  board  members  to  develop  system-‐wide   leadership  competency  and  align  organizational  structure  with  the  mission  and  goals   An  entrepreneurial  approach  to  expanding  and  deepening  donor  support  and  identifying  and   pursuing  new  markets  and  partnerships   Strong  data  and  analysis  orientation;  a  proven  ability  to  use  data  to  drive  business  decisions  and   planning   Superior  written,  oral  communication  and  interpersonal  skills,  with  the  ability  to  quickly   establish  genuine  and  productive  relationships  with  a  wide  range  of  stakeholders   Exceptional  public  speaking  and  pitch  presentation  skills  that  can  inspire  community  action,   solicit  funding,  and  convert  new  business  opportunities    



REQUIRED  QUALIFICATIONS  AND  EXPERIENCE   •    



15+  years  experience  in  a  strategic  leadership  role  working  with  nonprofit  organizations  and/or   leading  socially  responsible  brands     bay.org  |  The  Embarcadero  at  Beach  Street  |  San  Francisco  CA  94133  |bay.org    



• • •



•



•



• • • • •



Previous  experience  in  the  conservation  or  environmental  sector  is  not  a  requirement,  but   candidates  must  demonstrate  a  genuine  belief  in  bay.org’s  mission  and  vision   Significant,  hands-‐on  experience  contributing  to  the  growth  of  an  evolving  organization   Substantial  experience  collaborating,  negotiating  and  working  closely  with  a  diverse  range  of   groups  and  individuals  including:  State,  local  and  Federal  governmental  agencies;  non-‐ governmental  agencies,  foundations,  philanthropic  organizations  and  philanthropists,   commercial  business  leaders,  business  fraternities  and  organizations,  academic  institutions  and   individuals,  donors,  internal  staff  and  volunteers   Successful  track  record  of  growing  revenue  to  build  public  support,  and  meet  business  and   mission  goals  including;  planning  and  implementing  multimillion  dollar  fundraising  and  business   development  programs;  increasing  revenue  through  strategic  planning;  and  diversifying  and/or   integrating  multiple  revenue  streams     Must  have  significant  experience  leading  and  building  Development,  Marketing  and   Communications,  and  Sales  and  Events  teams  with  a  demonstrable  understanding  of  the  role   and  impact  of  each  of  these  revenue  and  relationship  building  channels   Experience  developing  the  launch  of  a  new  brand  (and  all  integrated  components,  including   design  and  media  activities),  a  bonus   Training  and  experience  in  organizational  development  and  management,  and  executive  and   team  leadership  development     Training  and  experience  in  community  organization  and  development,  collective  impact,  and   shared  value  models  of  community  initiatives   Strong  computer  skills  including  Microsoft  Office;  experience  and  knowledge  of  database   management  systems  used  to  support  fundraising  efforts   Bachelor  degree  required;  advanced  degree  strongly  preferred  



  HOURS  AND  COMPENSATION   • • • •



40  hours  per  week  /  exempt  position   Salary  is  competitive  and  commensurate  with  experience   Healthcare  benefits  and  discounts  at  PIER  39  restaurant  partners     bay.org  has  offices  located  at  the  PIER  39  (in  Aquarium  of  the  Bay)  in  the  heart  of  Fisherman’s   Wharf  in  San  Francisco.  The  Marketing  and  Development  offices  are  located  at  PIER  35.  



  TO  APPLY   Please  send  a  cover  letter  and  resume  for  the  attention  Laura  Canaya,  Human  Resources  Director,  at:   [email protected].  Please  put  “Chief  Strategy  and  Communications  Officer”  in  the  subject  line.   We  hope  to  hire  this  position  as  soon  as  possible  but  this  position  will  remain  open  until  filled.  Please  no   phone  calls  or  faxed  submissions.    
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Executive Management Team, business partners, and the Board of Directors to build ... the expansion and integration of: Education programs, public programs, ... analysis orientation; a proven ability to use data to drive business decisions and ... Strong computer skills including Microsoft Office; experience and knowledge of ... 
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Obtain a copy of the book In One Tide Pool by Anthony D. Fredericks (or similar nonfiction picture book on the habitat you'll be exploring). 3. Research different ...
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1. Plan a field trip to the Monterey Bay Aquarium or your local aquarium, zoo, or ... Obtain a copy of the book In One Tide Pool by Anthony D. Fredericks (or ...
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Abstract â€“ The role of a chief data officer (CDO) entails the accountability over data ... for enterprise-wide data processing and data mining [1]. There are other names .... Data Quality Projects, http://www.tdan.com/view- articles/6701, Published
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The Chief Data Officer 

The Chief Data Officer is an executive management role for enterprise-wide data ... Intelligence (BI), data integration and data processing). [1]. Today we see ...
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Bachelors degree in general business, marketing, or operations management (Masters preferred); and at least five years experience in a senior management ...
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Technology systems in shops enable efficient record keeping and inventory management, ... Bachelors degree in general business, marketing, or operations ...
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