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Google AdWords: Enhanced CPC



ClearSearch | media wields Google AdWords Enhanced CPC bidding to increase conversions by 27% and decrease cost per conversion (CPA) by 7.6% ClearSearch | media is an online media company with a strong Search Engine Marketing (SEM) focus. The company serves the full lifecycle of online advertising campaigns, from strategy and planning to execution and ongoing management and optimization. As paid search aficionados, the ClearSearch | media team is always on the lookout for new ways to increase conversions for clients – all while reducing clients' cost per acquisition (CPA). What they wanted to do: • Increase conversions • Decrease CPA What they did: • Began using the Enhanced CPC functionality in AdWords What they accomplished: • Increased conversions by 27% • Decreased CPA by 7.6% • Conversion rate increased by 16% • Improved SEM results with less effort



About Enhanced CPC Enhanced CPC is an AdWords feature that intelligently raises and lowers your Max CPC bids based on the likelihood that your ad will convert. Enhanced CPC can bid up to 30% over your actual Max CPC bid in a given auction. Similarly, Enhanced CPC also reduces your bids in auctions that are less likely to convert. Overall, your average cost per conversion should remain the same or decrease. Enhanced CPC initially modifies bids on 50% of your traffic to ensure that the impact on your CPA and conversion rate is neutral or positive. If results are strong, Enhanced CPC will modify bids on up to 75% of your traffic.



When Google introduced Enhanced CPC, a new automatic bidding feature in Google AdWords, the ClearSearch team was eager to see how this new tool could improve returns for clients. Within minutes, they had checked a box within their Campaign Settings to start testing the feature. “The SEM landscape changes every week, and we love staying at the forefront of it. When a new capability looks promising, we like to put it to the test to boost our clients’ returns,” explains Jon Simmons, Founder of ClearSearch | media. “When we saw the new Enhanced CPC bidding feature from Google, we were attracted to the idea of setting our own Max CPC bids, but then letting the AdWords system automatically manage these bids to obtain more conversions. We wanted to give it a try it right away and see how it panned out for clients.”



More Control, Less Effort Clients were asking about new ways to further increase conversions when Simmons and Paul Langtry, Managing Director for clearsearchmedia.com, heard about Enhanced CPC in AdWords. With Enhanced CPC, ClearSearch would still be able to set individual maximum CPC bids for particular, highperforming keywords. Then, Enhanced CPC would give their keywords a competitive boost by increasing their Max CPC bid whenever a conversion was likely, while reducing bids and costs when a conversion seemed unlikely – all based on Google’s automatic conversion prediction technology. Enhanced CPC works by analyzing an account’s Conversion Tracking data and considering many predictive factors to determine the likelihood that an ad will convert. These factors include user attributes such as location, browser, and operating system, and characteristics about the Display or Search network site on which the ad could appear. Enhanced CPC is compatible with advanced campaign settings, including advanced ad scheduling and position preference, and it can also work in conjunction with third-party or in-house bid automation solutions that require max CPC bids. Once the feature is turned on, Enhanced CPC then automatically monitors its impact on a campaign to ensure that the impact is positive or at least neutral. With Enhanced CPC, conversion rates tend to increase, while CPA remains the same or decreases – and this proved true for ClearSearch and BidCactus, the first ClearSearch client to test the new feature.



To learn more about Enhanced CPC, visit the AdWords Help Center: http://adwords.google.com/support/ © Copyright 2010. Google is a trademark of Google Inc. All other company and product names may be trademarks of the respective companies with which they are associated.



Google AdWords: Enhanced CPC



About Google AdWords Google AdWords™ is a performancebased advertising program that enables businesses large and small to advertise on Google and its network of partner websites. Hundreds of thousands of businesses worldwide use AdWords for text, image, and video ads priced on a cost-per-click (CPC) and cost-per-impression (CPM) basis. Built on an auction-based system, AdWords is a highly quantifiable and cost-effective way to reach potential customers. For more information, visit http://adwords.google.com



Enhanced CPC gives us peace of mind. We can rest assured that if there’s an opportunity, we’ll capture it. Paul Langtry, Managing Director for clearsearchmedia.com



“Enhanced CPC supplements our existing AdWords bidding strategy,” says Simmons. “With Enhanced CPC, we get the granularity of CPC bidding with the benefits of Google’s prediction technologies. While we still have control over bids and can set them ourselves, we don’t have to manually make bid modifications as frequently as we did in the past. We can rely on Enhanced CPC to raise and lower bids slightly, based on Google’s advanced modeling technologies.”



A Marketer’s Best Friend Enhanced CPC produced stellar results for ClearSearch client BidCactus, a web-based auction shopping company. The rationale was that BidCactus could improve profits by spending money on clicks that were more likely to convert and saving money on clicks that were less likely to convert. Enhanced CPC would also save time by letting the AdWords system automatically modify maximum CPC bids. According to Simmons, Enhanced CPC was easy to implement on existing CPC bidding campaigns for BidCactus, and it was providing an edge after just one week. By analyzing performance two weeks prior to enabling Enhanced CPC with performance two weeks after the feature was turned on, ClearSearch was able to easily assess track success. “Enhanced CPC gives us peace of mind. We can rest assured that if there’s an opportunity, we’ll capture it,” says Langtry. “In an SEM world that’s very volatile and everyone is fighting for position, Enhanced CPC is a powerful tool in maximizing results by optimizing CPC on the fly based on clicks that are likely to convert.”



Proof positive



"The results of using Enhanced CPC to automatically adjust bids for BidCactus were impressive," says Simmons. "They saw a 27% lift in conversions, while cost per conversion decreased by 7.6%. Conversion rates increased by 16% overall." These gains are prompting ClearSearch to use the Enhanced CPC feature with other clients. “We are always looking to blaze new trails for our customers,” adds Langtry. “Enhanced CPC gives us fine-grained control over bids and better results for clients – and after all, that's what our business is all about."



The results of using Enhanced CPC to automatically adjust bids for BidCactus were impressive. They saw a 27% lift in conversions, while cost per conversion decreased by 7.6%. Conversion rates increased by 16% overall. Jon Simmons, Founder, ClearSearch | media



© Copyright 2010. Google is a trademark of Google Inc. All other company and product names may be trademarks of the respective companies with which they are associated.
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