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DoubleClick for Publishers Overview



Don’t let manual processes, poor visibility and inflexible systems hold back your profit-generating potential. DoubleClick™ for Publishers (DFP) from Google combines intuitive design, unprecedented insight, sophisticated algorithms and greater platform openness to bring a new level of intelligence and usability to ad serving.



DoubleClick for Publishers: Break Down Barriers to Revenue



Move faster



Reduce training time, execute campaigns more quickly and avoid costly data entry errors. Work smarter



Make better business decisions by getting the data you need, as fast as you need it. Drive performance



Let the world’s first intelligent ad server think on your behalf to drive better performance for your advertisers and anticipate upcoming traffic and delivery changes. Maximize yield



Get the most revenue from your indirectly sold and non-guaranteed inventory. Grow with the platform



Stay flexible with an open API and enjoy worry-free ad delivery via Google’s fast and reliable infrastructure.
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DoubleClick for Publishers



Move faster Reduce training time, execute campaigns more quickly and avoid costly data entry errors.



Accomplish key trafficking tasks from a single screen.



Usability: Our user interface was developed with extensive research from Google’s experienced usability team, resulting in a system that is easy for everyone in your organization to use. Simplified trafficking: One-screen order and ad creation saves clicks and time. Visualization tools and templates simplify complex tasks like geo-targeting and rich media campaign setup. Scalable controls: A flexible and secure permissions system makes it easy for administrators to customize access by role and team/region.
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DoubleClick for Publishers



Work smarter Make better business decisions by getting the data you need, as fast as you need it.



Quickly understand the revenue and delivery impact of new campaigns with DFP’s new forecasting engine.



Intelligent forecasting: DFP’s forecasting engine uses more data about your delivery patterns and applies sophisticated algorithms to improve forecast accuracy and provide better insight into the delivery and revenue impact of new campaigns. More data: Understand where your revenue is coming from with comprehensive reporting on your ad inventory and delivery. Track ad delivery down to the city level, review hourly or daily trends and analyze tens of thousands of your own custom targeting criteria. Flexible and fast reporting: Interactive reporting capabilities allow you to customize your view on the fly, incorporating more than a dozen different dimensions. Useful drill-down links put critical revenue and delivery data at your fingertips throughout the UI. Save, schedule and share your key reports in multiple formats, including Google Docs™ spreadsheets. Drive performance Let the world’s first intelligent ad server think on your behalf to drive better performance for your advertisers and anticipate upcoming traffic and delivery changes. Machine-learning algorithms help optimize advertiser campaign performance.



Performance optimization: DFP’s optimization technology uses Google’s advanced machine-learning algorithms to match ads to the users most likely to respond and to deliver even greater campaign lift for advertisers. Smarter ad serving: Ad delivery is informed by predictive models that help the ad server anticipate future traffic patterns and improve on-schedule delivery and prioritization of complex campaigns. Targeting: Take advantage of numerous targeting and scheduling options including granular geo-targeting, share-of-voice and roadblock campaigns, frequency capping and more. And put your own data to work with an easy, custom-targeting UI.
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DoubleClick for Publishers



Maximize yield Get the most revenue from your indirectly sold and non-guaranteed inventory.



Integration with the DoubleClick Ad Exchange offers real-time access to a global pool of buyers.



Real-time access to buyers: Automatically improve your return from many sources of demand. Integration with DoubleClick Ad Exchange™ provides access to a realtime, impression-by-impression auction across many buyers including AdWords™ and the industry’s leading ad networks. Dynamic allocation: Capture every opportunity from unsold and non-guaranteed impressions. With dynamic allocation, our auction can immediately bid for any unsold or non-guaranteed impression according to your specified minimums and restrictions to maximize your revenue. Revenue optimization: Manage your own performance campaigns efficiently with support for cost-per-click (CPC) goals, periodic delivery caps, effective-cost-perthousand-impressions (eCPM) competition and more. Grow with the platform Stay flexible with an open API and enjoy worry-free ad delivery via Google’s fast and reliable infrastructure.



Extensibility: Integrate with your business systems easily or build your own ad serving innovation. The new DFP features a modern and flexible web-services API that allows developers to use any programming language. This public API, hosted at code.google.com, is supported by a dedicated developer relations team. This support includes a developer forum and blog as well as client libraries in a number of programming languages to further support innovation and development. Reliability: Enjoy worry-free ad delivery with Google’s reliable and scalable global data centers. Service: Keep your business running smoothly with global service and support, available 24 hours a day, in addition to a robust online help center. Dedicated account management and consulting services can help you get the most from the DoubleClick platform. Community: With thousands of small publishers joining the DFP platform via the fast-growing DFP Small Business edition, you can draw on the expertise of a large and expanding community of media sellers.



About DoubleClick Google’s DoubleClick™ products provide ad management and ad serving solutions to companies that buy, create or sell online advertising. The world’s top marketers, publishers, ad networks and agencies use DoubleClick products as the foundation for their online advertising businesses. With deep expertise in ad serving, media planning, search management, rich media, video and mobile, our DoubleClick products help customers execute their digital media strategy more effectively. © 2012 Google Inc. All rights reserved. Google, the Google logo, AdWords, DoubleClick, DoubleClick Ad Exchange and Google Docs are trademarks of Google Inc. All other company and product names may be trademarks of the respective companies with which they are associated.
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Let the world's first intelligent ad server think on your behalf to drive better ... at code.google.com, is supported by a dedicated developer relations team. This. 
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