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Lacoste increases its conversion rate by 29.7%



Lacoste is an iconic French clothing brand founded in 1933.



CLIENT:



Lacoste



upmarket



SECTOR:



Fashion



Lacoste is developing its web presence to create an additional channel and increase its online conversion.



COUNTRIES:



112



fifty-five was tasked with working on a performance audit of Lacoste’s website, taking into account all aspects of their digital strategy (acquisition, engagement, conversion, customerrelationship).



POINTS OF SALE:



2,300



The agency built a roadmap of the different areas for improvement revealed by the audit, and prioritised them according to their impact on the global revenue and the estimated difficulty of their implementation. A subset of the elements were selected for testing.



How can we improve a website’s global performance using only minor changes? The results of the audit led fifty-five to suggest alternate versions for three of the website’s pages: the homepage, the product page, and the cart page.



45



700K



Days of tests



Visitors



Multivariate testing displaying two alternative versions for each of the pages enabled Lacoste to identify the most efficient conversion levers, whilst noticeably improving the site’s global performance. Three goals were set:



29.7%



1.Increase the add-to-cart rate 2.Increase the purchase rate



Conversion rate increase



3.Increase the average cart value



www.fifty-five.com | [email protected] | Paris • London • Hong Kong • Shanghai • New York



fifty-five proprietary



Multivariate testing puts different navigation paths in competition, to determine the optimal path. fifty-five’s aim was to optimise the path from the homepage to the product page, through to the cart page. The alternate versions included slight variations, such as the way they displayed the delivery details on the homepage, additional text areas on the product page indicating the different delivery options, or a restructured cart page emphasising the content that would improve the user experience.



Original version



Winning version



“Thanks to fiftyfive’s web analytics tools, we improved our conversion rate by 0.3 points, which means 24,000 additional orders over the year.” Sébastien Fayet, E-commerce Director Lacoste



45 days of tests and over 700,000 visits were needed for fifty-five to identify the optimal combination, which increased the conversion rate by 29.7%. The most effective version included an informative text area under the add-to-cart button, highlighting free shipping after a certain order value, and other additional pieces of information about delivery options. The improvements resulting from the tests had other positive impacts upon the website global performance. The average visit duration and the average cart value also increased, and this directly translated into an increase in Lacoste’s global revenue. The brand took the test results into account when rebuilding its e-shop.



Part of You & Mr Jones, the world’s first brandtech group, fifty-five is a data company helping brands collect, analyse and activate their data across paid, earned and owned channels to increase their marketing ROI and improve customer acquisition and retention. Headquartered in Paris with offices in London, Hong Kong, Shanghai and New York, the data company was named by Deloitte as one of the fastest-growing tech firms in Europe, thanks to its unique technology approach combining talent with software and service expertise.
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Netsociety increases registration conversion rate for ...













Checkout optimisation increases conversion rate by 159% for ...
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AliExpress increases conversion rate for new ... Developers













WWF increases conversion rate by 100% with the help of ...
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Latitude increases homepage CTR by 29% and conversion ...













Waterfilters.net increased their conversion rate by 11% with Google ...













Waterfilters.net increased their conversion rate by 11% with Google ...













A Lead Generation Portal Increased Conversion Rate by 66%













Client Success Story - Conversion Rate Optimization













Client Success Story - Conversion Rate Optimization













With conversion testing, BT Super for Life increases form













Credit card payment optimisation increases conversion rates ...













Rozetka increases direct marketing revenue by 18% using ...













Rozetka increases direct marketing revenues by 18 ... Services













With conversion testing, BT Super for Life increases form ...
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Credit card payment optimisation increases conversion rates ...
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The Motley Fool increases order page conversion ... - Services













With conversion testing, BT Super for Life increases form ...















Lacoste increases its conversion rate by 29.7% Marketing ...






Lacoste is developing its web presence to create an additional channel and increase its online conversion. fifty-five was tasked with working on a performance ... 
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Lacoste increases its conversion rate by 29.7% 

the pages enabled Lacoste to identify the most efficient conversion levers, whilst noticeably improving the site's global performance. Three goals were set: 1.




















Netsociety increases registration conversion rate for ... 

varying from search engine optimization (SEO), Google AdWords (SEA), Google. Analytics, conversion ... network of conversion experts that can help you grow ...




















Checkout optimisation increases conversion rate by 159% for ... 

â€œGoogle Analytics showed us that the checkout process was leaking sales and allowed us to calculate the extra sales revenue PayPoint.net would convert if we.




















Checkout optimisation increases conversion rate by 159% for ... 

conversion rate optimisation programme to optimise their website and increase the number of online applications (sales). With the website being such an important driver of new customers to the business any increase in sales performance would be extre




















Checkout optimisation increases conversion rate by 159% for ... 

PayPoint.net is one of the. UK's biggest credit and debit card ... Our conversion designers reworked the data collection page which we could see was our biggest ...




















AliExpress increases conversion rate for new ... Developers 

an engaging experience on the web that was as fast as their mobile app. ... After implementing their Progressive Web App, AliExpress saw conversion rates.




















WWF increases conversion rate by 100% with the help of ... 

coming from online, the importance of the website for fundraising and acquiring new donors is increasing. improve online performance. WWF. "Google Analytics has now given us the insights to take action and optimise our campaigns and website on a ongo




















WWF increases conversion rate by 100% with the help of ... 

coming from online, the importance of the website for fundraising and acquiring new donors is increasing. improve online performance. WWF. "Google Analytics ...




















Latitude increases homepage CTR by 29% and conversion ... 

The Emma's Diary online platform, part of Lifecycle Marketing, is the Royal. College of General Practitioner's ... testing site content that delivers actionable results.




















Waterfilters.net increased their conversion rate by 11% with Google ... 

site, the company's previous search engine began running into problems. â€œSome of ... previous search provider was more expensive than Google search, and its results were not as good.â€� ... Service (SaaS) solution, you can setup. Google Site ...




















Waterfilters.net increased their conversion rate by 11% with Google ... 

site, the company's previous search engine began running into problems. ... The company has even integrated pages from applicable ... As a Software-as-a-.




















A Lead Generation Portal Increased Conversion Rate by 66% 

The client has a lead generation portal for reselling used cars for which they provide one of the largest platforms in India. The purpose of their website is to make it convenient for customers to book appointments with them online. They were facing 




















Client Success Story - Conversion Rate Optimization 

User Experience Design &. Development. â€¢ Strategic Data Analysis. â€¢ Conversion-driven Redesign. â€¢ Personalization. PFS's. Full-Scope. Optimization. Services ...




















Client Success Story - Conversion Rate Optimization 

17% more revenue to an online retailer's holiday shop ... shoppers to a content page and out of the shopping cart and checkout funnel. Hypothesis: By keeping ...




















With conversion testing, BT Super for Life increases form 

Challenge: Increasing online applications. The BT Super for Life website focuses on service and usability with an online application form as one of the key conversion points. In a move designed to measure and improve visitors' experience and increase




















Credit card payment optimisation increases conversion rates ... 

ConversionWorks who got straight to work with a website analytics and usability audit, allowing us to identify precisely where we were having problems.




















Rozetka increases direct marketing revenue by 18% using ... 

the desktop and mobile-optimized site, apps, and call center. The second step was to export product relations data from. Analytics 360 into Google BigQuery.




















Rozetka increases direct marketing revenues by 18 ... Services 

clothing, shoes, jewellery, and even flight and railway tickets. The company constantly implements new functionality to grow sales volume. Rozetka's customer ... The first step was to use Google Tag Manager 360 to implement a system in Analytics 360 




















With conversion testing, BT Super for Life increases form ... 

â€œThe Loves Data team worked closely with us to identify key design and layout elements in the landing pages of our online application process,â€� explains Ben Hancock, BT Financial Group's senior website manager. About BT Financial Group. â€¢ Leadi




















With conversion testing, BT Super for Life increases form ... 

advertising results. The company's. Google certified expertise provides clients with the confidence of engaging with a trusted partner and access to the latest.




















Credit card payment optimisation increases conversion rates ... 

Once we had pinpointed our pain points ConversionWorks then helped us to remove them using A/B and multivariate testing.â€� Amy Clarke, Ecommerce Manager ...




















Credit card payment optimisation increases conversion rates ... 

Once we had pinpointed our pain points ConversionWorks then helped us to remove them using A/B and multivariate testing.â€� Amy Clarke, Ecommerce Manager at Radisson Edwardian. â€œWe quickly learned that key pages were really underperforming. For man




















The Motley Fool increases order page conversion ... - Services 

The Motley Fool is dedicated to helping the world investâ€•better. The company's wide- ranging products include a ... â€œThe ability to use our existing Analytics 360 data in a testing platform was huge for our team. Our server-side event tracking fo




















With conversion testing, BT Super for Life increases form ... 

The ultimate aim of the activity was to increase visitor engagement and conversions by making it quicker and easier to complete the form. The conversion test.
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