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CASE STUDY | Google Analytics 360



Rozetka increases direct marketing revenues by 18% with Google Analytics 360 Google Analytics 360 and Google BigQuery enable Rozetka to deliver better product recommendations



Rozetka is Ukraine’s leading online retailer and the most visited online store in the Commonwealth of Independent States. The company’s wide product range includes appliances, electronics, home goods, clothing, shoes, jewellery, and even flight and railway tickets.



About Rozetka • Rozetka is the Ukraine’s leading online retailer. • Headquarters: Kiev, Ukraine • www.rozetka.ua Goals • Provide relevant product recommendations to people • Improve data quality by integrating information from Enterprise Resource Planning (ERP) • Increase average order value and revenue per customer from every email Approach • Collected data using Google Tag Manager 360 data layer • Used related products in Google Analytics 360 to make calculations • Imported related products data into Google BigQuery • Added customer relationship data and processed it in BigQuery Results • 18% increase in direct marketing revenue • Nearly 9% increase in average order value



The company constantly implements new functionality to grow sales volume. Rozetka’s customer database offers huge potential for monetisation through repeat sales. Meanwhile, the site’s large number of products and purchasers offers quantities of data about users’ behaviour and transactions that can drive product recommendations. With the goals to increase revenue per customer and average order value, Rozetka needed help with product bundling, merchandising, product recommendations, and email campaigns.



Data offers the answer Supported by analytics specialists OWOX, Rozetka implemented a product recommendation system with data from Google Analytics 360, part of the Google Analytics 360 Suite. Using the Analytics 360 related products feature, site data could be used to conduct direct email marketing. The first step was to use Google Tag Manager 360 to implement a system in Analytics 360 to gather structured data about users‘ interactions with products from all touchpoints. Touchpoints included the desktop and mobile-optimized site, apps, and call center. The second step was to export product relations data from Analytics 360 into Google BigQuery. This increased the quality of recommendations data by verifying product availability, excluding products from incompatible categories, and excluding goods that customers had already purchased.



CASE STUDY | Google Analytics 360



About OWOX • OWOX is a provider of analytics services and solutions for ecommerce and multi-channel businesses.



The final step was to create direct marketing lists with improved email recommendations enabled by the integration. Overall, Rozetka saw direct marketing revenue increase by 18% and average order value increase by nearly 9%. With initial success in the direct marketing channel, Rozetka decided to launch the same algorithm for recommendation blocks on the website.



• Headquarters: Los Angeles, California • www.owox.com



“We shared our business goals with OWOX and they helped us to find a solution using Google Analytics 360, BigQuery, and integration with our ERP. It allowed us to send more relevant product recommendations to our customers. As a result, direct marketing revenue increased by 18%.” —Vladyslav Chechotkin CEO, Rozetka



About the Google Analytics 360 Suite The Google Analytics 360 Suite offers powerful and integrated analytics solutions for today’s biggest enterprises. Measure, see, and improve the impact of your marketing across every screen, channel and moment in today’s customer journey. It’s easy to use, and makes data accessible for everyone so the “aha” moments are simple to discover and share. Move from insight to impact faster with the Google Analytics 360 Suite, and as a result, make the most of every consumer connection. For more information, visit google.com/analytics/360-suite



© 2016 Google Inc. All rights reserved. Google and the Google logo are trademarks of Google Inc. All other company and product names may be trademarks of the respective companies with which they are associated. GANL-CS-1401
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clothing, shoes, jewellery, and even flight and railway tickets. The company constantly implements new functionality to grow sales volume. Rozetka's customer ... The first step was to use Google Tag Manager 360 to implement a system in Analytics 360 to gather structured data about users' interactions with products from all ... 
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Rozetka increases direct marketing revenue by 18% using ... 

the desktop and mobile-optimized site, apps, and call center. The second step was to export product relations data from. Analytics 360 into Google BigQuery.
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GoPro increases marketing flexibility and reduces ... Services 

With the growing popularity of GoPro products and accompanying complexity of their digital marketing activities, GoPro found itself with dozens of tags ...
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Autobytel increases conversions by more than 10 ... Services 

has developed a deep understanding of the automotive path to purchase. The team also understands that the way its target audience researches purchases is evolving. As of 2013, mobile traffic represents over 20 percent of their overall site traffic. â
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PR company increases productivity by 50 per cent with ... - Services 

Streamlined work process and improved collaboration. â€¢ Strengthened sales proposition. â€œNow we share and update documents with clients in real time. We simply put the document online, call the client and go over it live.â€� â€” Simon Corbett, man
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Jobs2Careers Doubles Conversions and Increases ... Services 

Jobs2Careers is a job search engine that provides applicants with easy access to everything from small jobs to big careers. Named the second fastest-growing HR company by Inc., the brand uses a variety of innovative targeting techniques and proprieta
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Lacoste increases its conversion rate by 29.7% Marketing ... 

Lacoste is developing its web presence to create an additional channel and increase its online conversion. fifty-five was tasked with working on a performance ...
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Healthy advertising revenues for NetDoktor thanks ... Services 

Click Performance Group joined the Google AdSense Certified Partner Program in December. 2012, and was one of the first agencies to do so. Since then, Click Performance ... We are also in the process of optimizing our mobile apps,â€� says NetDoktor C
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in today's complex customer journeyâ€”including offline channels like direct mailâ€”so you can see real ... Attribution 360 integrates direct mail information just like a digital channel so you can see what's ... Google and the Google logo are tradem
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DHL Same Day improves efficiency, increases ... Services 

To improve its Express Same Day service in the UK, DHL implemented a mobile-computing system to fully utilise courier routes and greatly reduce the carbon footprint of deliveries. DHL used GPS technology to give dispatchers accurate, real-time visibi
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Adorama increases traffic and conversions, controls ... Services 

Adorama is one of America's largest photo retailers and mail-order suppliers. ... added Google Product Listing Ads (PLAs) in mid-2011. The company's strategy for long-term investment in PLAs depended on the ad format being at least as effective ... W
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TravelSmith Outfitters increases e-commerce sales ... Services 

4,000 percent year-over-year growth in PLA sales. TravelSmith is seeing equally meaningful results for its detailed, day-to-day marketing metrics. The company has successfully managed its ad spend to low double digits, while increasing consumer traff
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