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case study Doubleclick for Publishers



Fairfax Media scales its audience and lifts advertiser performance by 75% with Doubleclick for Publishers, audience extension As one of the largest content providers in Australia, Fairfax Media’s business runs the gamut – from marquee national news publications like The Sydney Morning Herald and The Age, to ecommerce portals like TradeMe, and popular niche websites such as Essential Baby and The Vine. Fairfax keeps its focus on high-quality content that engages its users and provides a brand-safe environment for its advertisers to reach the right audience with the right ad at the right time. Developing incremental digital revenue streams Given Fairfax’s large inventory pool across multiple properties, it can quantify a broad range of high-value demographics, interests and intents. This allows Fairfax to understand its audience well and provide better, more relevant advertising to its large and growing user base. To this end, audience segmentation has long been a focus of Fairfax monetization efforts, and its audience-based sales model has yielded positive results. Like many publishers, Fairfax Media is always on the lookout for innovative solutions to drive incremental revenue. When it learned about DoubleClick’s Audience Extension, a powerful new capability that allows DoubleClick publishers to purchase inventory off-site using their own audience data, Fairfax was eager to give it a try.



“Through our proprietary audience platform, Fairfax has a unique understanding of who our audiences are and where their interests lie. We are offering clients new ways in which to reach these audiences at scale through our sales teams.” Ed Harrison



www.fairfaxmedia.com.au



• Headquartered in Sydney, Australia • Multi-platform media company



Goals • Leverage valuable user data to create new premium inventory • Develop incremental revenue streams



Approach • Bundled owned-and-operated inventory with off-site Audience Extension inventory in direct sales to advertisers • Used DFP Audience to define and sell audience segments • Bought inventory at a low rate as a buyer on the DoubleClick Ad Exchange using those audience segments • Used Ad Exchange content filter controls to ensure a brand-safe environment



Results Boosting CTR with Audience Extension ZenithOptimedia in Sydney was the first to test Fairfax’s audience extension product. “[Our client] DrinkWise wanted to maximize awareness and reach parents within Fairfax Media’s premium audience, so we decided to trial Fairfax’s new audience extension product as part



• 75% lift in CTR for advertiser DrinkWise (ZenithOptimedia) on Audience Extension inventory
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of our overall buy,” says Emily McConnell, ZenithOptimedia digital account director. “We saw an immediate uplift in performance. Compared to standard contextual placements, the product delivered a 75 percent increase in CTR for DrinkWise.” DFP Audience offers granular segmentation, actionable scale With DFP Audience, DoubleClick’s integrated audience management solution, Fairfax can analyze how its users interact with content and advertising across its properties, and use that information to create and sell high-value audience segments to advertisers. Once the segmentation process is complete, those segments are available not just for Fairfax Media’s extensive owned-andoperated inventory, but also across the web via the DoubleClick Ad Exchange. This allows Fairfax to do what trading desks and DSP buyers do – create new value from indirectly sold inventory by leveraging its own valuable, proprietary audience data. DFP Audience’s rich segmentation creates the valuable segments. The unparalleled size of the DoubleClick Ad Exchange provides the broadest possible canvas with which to monetize that data. Ad Exchange’s premium inventory filters ensure ads appear in a brand-safe context even when the ad appears off-site. And the integrated DoubleClick stack means a seamless, integrated workflow from start to finish.



DoubleClick Google’s DoubleClick™ products provide ad management and ad serving solutions to companies that buy, create or sell online advertising. The world’s top marketers, publishers, ad networks and agencies use DoubleClick products as the foundation for their online advertising businesses. With deep expertise in ad serving, media planning, search management, rich media, video and mobile, DoubleClick products help customers execute their digital media strategy more effectively. www.doubleclick.com ©2012 Google Inc. All rights reserved. Google and DoubleClick are trademarks of Google Inc.



© 2012 Google Inc. All rights reserved. Google, the Google logo, DoubleClick and the DoubleClick logo are trademarks of Google Inc. All other company and product names may be trademarks of the respective companies with which they are associated.
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