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Google+ Insights Meaningful metrics to optimize your Google+ strategy



Get the most out of Google+ Insights Insights lets Google+ page owners better understand



and which types of posts get the most interest from your



their audience and interactions with their content on



audience. These metrics can be used to inform how to



Google+. This helps marketers better optimize content on



better optimize content.



Google+ for improved engagement.



Insights for your page are available on desktop and via



Brands can see how follower and +1 counts trend over



the Google My Business mobile app. Here’s how you can



time, how people discover their Google+ page and posts,



make the most out of these metrics:



Understand your audience on Google+ On the “Audience” view, you’ll see a demographic portrait of your followers, with information such as: • New followers on your +page segmented from the last 7 and 30 days • Your followers broken down by gender and their age range • The geographic distribution of your followers, along with a chart that shows follower numbers and gender percentages by country



Insights shows you your follower demographics by age, gender, and country.
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Trace how your content is performing Under the “Engagement” reports, you’ll see how Google+ posts are performing, and in turn, optimize your content strategy. • Actions on posts will show you the number of times a post was +1’d, commented on, or re-shared • You’ll also get a list of your most recent posts, along with the number of total views and actions per post °° See “Stats on posts” (select first 72 hours when viewing a single post) to see what the shelf life of the post is after publishing °° View public post ripples to identify key influencers per post • Average actions by post type shows what type of media generate the most social actions for your page (text, image, video). See which types of media generate the most engagement Use this data to identify the most effective ways to further connect with existing audiences and capture new followers.



Gain insight into your page views The Visibility tab will show your page view totals, updated every 24 hours. • Views: Shows total Post Views + Photo & Album Views + Page views (all time*) • Photo views: Views of all photos owned by the page, including those never shown in a Google+ post but surfaced on other Google properties • Page views: Cumulative number of times the Page was displayed to the user on Google+ • Post views: Cumulative number of times all page posts were viewed by users All metrics in the “Visibility” tab can be broken down by 7 days, last 30 days, and all time.* Optimize your page and posts based on audience insights Use the data on your page and post performance to help inform how your followers relate to your content and how to optimize your content. For instance, if you see that users interact more with photos and videos, add more media to your page. Or, if your audience is largely based in a specific region, time your posts and tailor your messaging to target that region. Google+ Insights offers a close-up look at your audience and a clear view of your page and post performance. From tracking the viral spread of a post to documenting your audience demographics, Google+ Insights gives you the tools to uncover trends and optimize your page and posts for improved performance and grow more deeply engaged followers. *October 2012 onwards © 2013 Google Inc. All rights reserved. Google and the Google logo are trademarks of Google Inc. All other company and product names may be trademarks of the respective companies with which they are associated.
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Or, if your audience is largely based in a specific region, time your posts and tailor your messaging to target that region. Google+ Insights offers a close-up look ... 
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your message. Employ a simple hierarchy to give your page clear structure that guides the user and highlights what you want them to see. Keep in mind the information ... http://support.google.com/webmasters/bin/answer.py?hl=en&answer=35769. Example .
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Measuring Marketing Insights Services 

The marketing world's intense focus on analytics, of late, hasn't always led to better performance â€” because, while it's easy to collect data, it's difficult to turn it into deep insight. This Insight Center covered content that included a leading 
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Analytics 360 is built to connect the dots. It lets you link your online and offline information so that you can see not only the online impact of your digital marketing ...
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these online and offline insights, marketers can make smarter decisions that lead to better ... Google Ads or Search Ads 360 to optimize your bidding strategy to.
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Joe Robb. Digital Marketing Director, Sparkpeople. Goals. â€¢ Drive installs from high-quality users. Approach. â€¢ Track registrations and purchases using Firebase to collect data on user behavior. â€¢ Use data to optimize AdWords campaigns with a f
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nu3 is an online retailer of nutrients and food supplements, which belongs to one of the biggest German incubators, Project A. nu3's challenge was to increase sales and conversions on the website across all devices â€“ desktop, tablet and mobile. nu3
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Echelon Insights and Google Surveys: Defining the ... Services 

About Echelon Insights. Echelon Insights is a new venture that combines the best of opinion research, predictive analytics, and digital intelligence. Results. â€¢ Echelon Insights leveraged Google Surveys to understand the Republican Primary. Elector
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Get deeper insights with Enhanced Ecommerce - Services 

behavior and product performance. Enhanced Ecommerce measurement can help you keep pace with the evolution of online retail. Get deeper insights. Enhanced Ecommerce is built on top of the powerful Universal Analytics foundation. It includes tracking 
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Lift Analysis (Ground Truth). Fractional Attribution. Last-Ad Attribution. Assist Value. 61.6%. 59.2%. 11.4%. Figure 2: Assist values from display on search clickers. Note the last-ad attribution is not 0% here, as we considered the assisting impact 
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Get deeper insights to deliver more effective ... - Services 

You may use AdWords to reach customers and rely on Google Analytics to understand how they engage with your site. But did you know that. AdWords and Google Analytics can be linked to improve the power of both? Link your accounts and you'll be on your
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Google Attribution 360 insights boost new and repeat ... - Services 

As the business scaledâ€”hosting. 20 to 30 new sales events and adding up to 2,000 new images dailyâ€” so did the brand's marketing needs. To stay ahead in the fast-paced online retail industry, ideeli needed a better way to measure marketing effecti
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Use customer insights to deliver on marketing ... - Services 

in Analytics 360 means it's simple to create a customer segment and remarket to those customers using AdWords or DoubleClick products. For example, you can ... Analytics 360 has everything you expect from your enterprise analytics solution: dedicated
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State-of-the-art conversion attribution and testing tools help ... product names may be trademarks of the respective companies with which they are associated.
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See the customer behavior trends that are driving your business. Do you really know your ... 2016 Google Inc. All rights reserved. Google and the Google logo ...
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and keeps users paying. It's the most important driver in converting users from free to paid, and 44% say content keeps them paying. Users are willing to pay real money for subscription apps. Acceptable price ranges from. $5 - $20 a month based on ca
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Get deeper insights with Enhanced Ecommerce Services 

The Google Analytics 360 Suite offers powerful and integrated analytics solutions for today's biggest enterprises. Measure and improve the impact of your marketing across every screen, channel and moment in today's customer journey. It's easy to use,
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ecommerce reports to track the conversion rate differential between pages with and without the feature. Small change, impressive results. The test demonstrated that customers were more likely to buy a product if the number of items remaining in stock
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As preferences for online and mobile grow, Google. Surveys is in the position to reach audiences that traditional pollsters have been hard pressed to contact. Understanding the Electorate. Leading up to the first Republican debate of the season, Eche
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installs accurately. If we are using a third party tool, access to raw data will be essential to handle the data ... own custom method of calculating LTV, or are using a 3rd party tool. Regardless of the .... If you're considering launching a new gam
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â€œ3 ways to calculate LTVâ€� Delta DNA. â€¢. â€œHacking word of mouthâ€� - by Jason Bosinoff. â€¢. â€œLTV calculatorâ€� by David Yin. Privileged and confidential â€“ do not ...
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Get deeper insights into your marketing performance Services 

Your business might have dozens of advertising campaigns in play, but no single, unified platform that shows how all those campaigns impact conversions. If that's the case, you're probably missing some important pieces of your data puzzle â€” includi
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Sep 17, 2006 - www.morganstanley.com/equityresearch or can call ..... Third-party data providers make no warranties or representations of any kind relating to ...
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Sep 19, 2016 - How to Calculate a One Sample t-Test Statistic . .... changes and improvements that positively affect business outcomes. ... A population includes all elements of interest. ..... is very easy to calculate without using any statistical 
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