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THE CREATIVITY OF SOCIAL MEDIA ON SMES BRAND BUILDING Tak Ming, Eric LAM, Hong Kong Polytechnic University, [email protected] or [email protected]



Summary Social media are online applications, platforms and media which aim to facilitate interactions, collaborations and the sharing of content (Richter & Koch, 2007). By conducting the questionnaires research with marketers in the event marketing industry, using the Brand Resonance Model ( 5A's Model ) (Keller, 2010) related with SMM activities, we would like to investigate the correlation on the effects of SMM activities on brand equity. Based on the literature review on drivers of brand equity and social media in SMEs, we expect that there will be positive relationship between SMM activities with those five constructs of brand resonance. The potential interviewees are SMEs company members of Hong Kong Exhibition & Convention Industry Association (HKECIA). Currently there are 108 numbers in HKECIA. The potential interviewees are companies joining the exhibitions and events. The questionnaires will be sent through social media sites or direct email account to potential interviewees.



Introduction Social media are online applications, platforms and media which aim to facilitate interactions, collaborations and the sharing of content (Richter A, Koch M. 2007). In Asia, there are more and more organizers of events, trade shows and public exhibitions using social media marketing (SMM) to promote awareness and reputation of their events and also to enhance the engagement of exhibitors and visitors on sharing information, professional comments and event planning. It seems that most marketers in events marketing industry know the importance of social media activities, however there is no in-depth study for the impact of creativity social media activities on the brand equity for SMEs. Social media can have a dramatic impact on brand's reputation for SMEs (Kim AJ, Ko E. 2010a). With significant number of consumers pass along the message to other online users, a clear and good brand image is very important to maintain the brand equity when the messages are passing along millions of users to users. Remember marketers are not full control the flow of message along social media channel. Therefore, it is very important for marketers to understand what are the factors influencing the brand equity in social media marketing activities for SMEs. One commonly used definition of customer equity is “the sum of lifetime values of all customers” (Rust RT, Zeithamal V.A, & Lemon K, 2004). Customer lifetime value (CLV) is affected by revenue and by the cost of customer acquisition, retention and cross-selling. It is made up of three components value equity, brand equity and relationship equity. The important of customer equity is that customers who are selected on the basis of their lifetime value provide higher profits in future periods than other customer-based metrics (Kumer V, Reinartz W. & Thomas J, 2004).



However, it largely ignores some of the important factors of creating a strong brand for SMEs, such as attracting higher quality employees, eliciting stronger support from channel and supply chain partners, creating growth opportunities through line and category extensions and licensing, and so on. It tends to be less prescriptive about specific marketing activities beyond general recommendations toward customer acquisition, retention, and cross-selling. It does not always fully account for competitive response nor does it fully account for social network effects, word of mouth (WOM), and customer-to-customer recommendations. It also can overlook the option value of brands and their potential impact on revenues and costs beyond the current marketing environment. However, it provides less practical guidance for specific marketing activities in SMEs (Keller K.L 2008). Event Organizers applying SMM activities as a middleman to match up exhibitors and buyers in virtual market place as well as in fair ground, the phenomenon of many China Hong Kong SMEs and events web sites adding the social media like Facebook, Twitter, Linkedin and Weibo to enhance consumers engagement. SMM is the hybrid platform with functionality of marketing communication and channel marketing. By applying the model of brand resonance to measure the effectiveness of SMM as integrated marketing tool, it provides a more clear correlation between SMM and brand equity through the measuring the effect of brand resonance on SMM activities. By conducting the questionnaires research with marketers in the event marketing industry, using the Brand Resonance Model ( 5A's Model ) ( Keller K.L. 2010) related with SMM activities, we would like to investigate the correlation on the effects of SMM activities on brand equity. The factors analysis will be using five constructs of 5A's model including brand awareness, brand attachment, brand associations, brand attitudes and brand activity with related to SMM activities. Base on the literature review on drivers of brand equity and social media in SMEs, we expect that there will be positive relationship between SMM activities with those five constructs of brand resonance. There will be an ultimate positive impact on brand equity by SMM activities.



H1



H2 Social Media Event



Brand Awareness Brand Associations Brand Attitudes



H3 H4



Brand Attachment H5 Brand Activity



Brand Equity



H6



Brand Resonance



Base on the questionnaires set, 450 samples will be collected to stakeholders in event marketing industry. The potential interviewees are SMEs company members of Hong Kong Exhibition & Convention Industry Association (HKECIA). Currently there are 108 numbers in HKECIA. The potential interviewees are companies joining the exhibitions and events. The questionnaires will be sent through social media sites or direct email account to potential interviewees. Key words: social media, SME, brand building, creativity and brand resonance model
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