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“How and why do a handful of local challengers become global causes célèbres while scores of others remain isolated and obscure? What inspires powerful transnational networks to spring up around particular movements?” Clifford (2005)
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Introduction



With the boom of internet, the costs of sharing information on firms Corporate Social Responsibility (CSR) have been falling dramatically. Since a decade, the flourishing number of actors taking part in this battle for firms practices regulation has created a need for Non-Governmental Organizations (NGOs) to implement high visibility strategies.1 More precisely, public media exposure is known to have an impact on NGOs target choice through an increase in both the probability of success of the action (e.g. the standard enforcement) and the donations and membership received by these organizations. This media benefit mechanism is commonly taken as a driver of strategies of firms and NGOs as well as labor unions (see for instance Aldashev et al. (2011); Fontagne and Limardi (2011); Maxwell and Sun (2011)). However, at the best of our knowledge, there is no empirical investigation showing that the Media exposure drives NGOs’ behaviors in terms of CSR information disclosure. In this paper, we focus on NGOs strategies in an environment of huge media exposure and high visibility. We use a country specific exogenous shock: sport mega-events (Olympic Games and World Cups) organizations. These events are the ones that attract the highest audience, and this phenomenon is increasing over time (3.6 billion of viewer on TV in 2000 (Sydney), 3.9 billion in 2004 (Athens) and 4.7 billion in 2008 (Beijing)). Eisensee and Stromberg (2007) show that there is a huge jump in the (TV) news related to the word “Olympic ” during the months of the games. Interestingly, this time is also an opportunity to deal with host countries.2 In this way, we study the NGOs-based information relay on firms practices in countries that are particularly Media covered. The aim of the paper is to capture the effect of the worldwide attention on these organizing countries on the opportunity for NGOs to report on firms that are located there. 1 2



See Clifford (2005) for case studies of project selection by NGOs. In section 2, we provide stylized facts that highlight the focus on host countries.
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We use the Covalence EthicalQuote database that provides very disaggregated data on CSR news. Indeed, thanks to Covalence EthicalQuote we work with information on CSR news reported on NGOs’ websites concerning 572 of the largest multinationals firms (in market capitalization terms) between 2002 and 2010. Particularly, we have information on the location (i.e. the country) of the reported CSR event. In other words, for each CSR event, we know where the externality is generated. This dataset allows us to investigate the effects of mega-events hosting on the number of NGOs reports recorded for these countries, but we take also into account the ton of these articles. We show that (i) NGOs relay less information on firms practices in the hosting country during the quarter of the event. This result is driven by a decrease in the CSR news that are good for the reputation of firms (the share of negative reports increases). To go further in the understanding of this crowding out effect, we show that (ii) NGOs reports are also decreasing in countries that are participating to the World Cup; (iii) we observe that in countries that perform particularly well during World Cups and Olympic Games, this effect is also observed. More precisely, the better the performance of the national team during a World Cup, the higher the crowding out effect. Similarly, the larger the number of medals of a country during an Olympic Game, the higher the negative effect on NGOs reports. The literature on the CSR of firms is booming since Baron (2001)
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and CSR definition



is manyfold. We use the usual global terminology of the World Bank. It considers CSR as “the commitment of businesses to behave ethically and to contribute to sustainable economic development by working with all relevant stakeholders to improve their lives in ways that are good for business, the sustainable development agenda, and society at large”. In fact, one of the main issues related to CSR firms’ practices is the huge asymmetry of information they generate. Indeed, while firms are considered to be (quite) aware of the CSR projects they run, stakeholders hardly have access to precise and trustable information on it. The greenwhash strategies developed by firms accentuates the asymmetry of information (Bazillier and Vauday, 2009; Lyon and Maxwell, 2011). NGOs are standardly identified in the literature as a hard information4 provider. in other words, NGOs is considered as a third party working on the reduction of the asymmetric information. NGOs take also part in very heterogeneous activities as boycott campaigns, information disclosures, partnership organizations etc. But, in this paper, 3 4



See Kitzmueller and Shimshack (2012) for a survey on CSR. Defined as verifiable and highly trustable information, in opposition to soft information.
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we focus on their activity of information relay, that decreases the informational asymmetry. The NGOs policy life cycle developed by Maxwell (2009) points out the role of information campaigns of NGOs to influence both private and public politics.5 In public politics, the major tool for firms to directly influence public regulation is lobbying. A huge literature studies this mechanism since Grossman and Helpman (1996). On the contrary, NGOs mainly use indirect pressure as informative or endorsements campaign to impact governments through a public opinion change. More precisely, Maxwell (2009) and Maxwell and Sun (2011) describe four stages in the public policy life cycle of NGOs: the issue identification, the politicization, the engagement for change (or the legislative stage) and the implementation (or regulation and enforcement stage). During the whole process, convincing the public opinion of the issue interest is at the forefront. On the other side, a growing literature has emerged around the private politics since Baron (2001). Private politics is defined as the ability for NGOs to obtain direct engagement from firms on a change in their environmental, social or societal practices. Baron (2005) and Baron and Diermeier (2007) for instance explore the optimal way for NGOs to target firms, maximizing the probability to obtain direct engagement by firms at low costs. In every cases studied in the literature, communication to the stakeholder is the main channel for NGOs to influence firms, through an expected punishment or reward. One conclusion is that the main tool for NGOs to impact firms practices both through public or private politics is their information disclosure activity. Nevertheless, NGOs actions need to be observed by stakeholders. It points out the importance of the media coverage in NGOs strategies of communication. As we noted above, NGOs’ visibility constraint is standard in the literature, and media coverage should be a key determinant of their target strategies. We then explore the response of NGOs in terms of information relay to an exogenous media exposure shock. A recent literature shows that media drives social and economic behaviors. Media penetration is then known to influence redistributive spending (Stromberg (2004b)), government accountability (Besley and Burgess (2004)), beliefs (Gentzkow and Shapiro (2004)), voter turnout (Gentzkow (2006)), voting patterns (DellaVigna and Kaplan (2007)), and government response to natural disaster (Eisensee and Stromberg (2007)). And interestingly, Eisensee and Stromberg (2007) identify that Olympic Games are events that attract the largest TV audience. We also choose to use 5



Baron (2001) develops these concepts and disentangles between regulation of firms practices that is enforced through the law (ie public politics), and regulation directly obtained by activists or NGOs (ie private politics).
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Olympic Games (and add FIFA World Cups) as exogenous media exposure shocks. We show in the second part of the paper that host country names are the most famous search terms used on internet (on Google) the months of the games. We also find that the number of articles related with these words is dramatically jumping in newspaper thanks to the Factiva database. However, big media-covered events may also create crowding out effects. This is explained by the fact that the information space is bounded. In the media bias literature, it is common to assume that newspapers provide a finite space for information (e.g. Stromberg (2004a)). But this assumption holds also for other types of media, because agents only have a finite time to spend in reading or watching news (in newspaper but also on the TV or on internet). As a consequence, when some news are taking a particularly large media space, other news suffer from a crowding out effect. Studying natural disaster relief of the US government, Eisensee and Stromberg (2007) provides empirical evidence that particularly big events (as Olympic Games) generate this crowding out effect. In other words, the government relief is expected to be less frequent when the disaster occurs during an Olympic Games. As we mentionned above, we show that during the months of the Games the eyes are on host countries. But articles dealing with these countries and some CSR related keywords are less observed during thess exposure shocks. Furthermore, we empirically show that we also observe a crowding out in the NGOs reports in host countries. It means that, even in countries that benefit from the media exposure sport games generate, sport news create a crowding out effect on CSR news. At the best of our knowledge, this paper is the first one that empirically investigates the interplay of NGOs’ propensity to disclose information on CSR issues to the media exposure. Our main contribution is to provide empirical evidence that NGOs behavior is driven by the media. By pushing the media exposure of hosting countries to a particularly high level during the host a sport event, we could expect that it provides a special opportunity for NGOs to spread information to a very large number of stakeholder on the practices of firms in these countries. The opposite view is drawn from the limited attention theory: when some news are taking up the main part of the ”media space”, we may observe a crowding out effect. Our results are in favor of the second prediction: in sport events host (and participating) countries, we observe a decrease in the NGOs reports. This may be explained by the fact that the public attention is focused on sport and more precisely on teams, players, sport results, and presumably also on sponsors and sport goods manufacturers. Investigating the targets of NGOs in such cases in ?, 5



we find a positive and significant effect of sport game occurrences on the reports relayed on sponsors and sport equipment manufacturers. The scandal of Nike during the 1998 FIFA World Cup on its manufacturing process of soccer balls provides a very famous illustration. This result supports the idea that NGOs efforts are driven toward particularly media exposed firms. The paper is structured as follows. The second part of this paper gives some insight on the boom of media exposure during big events. In the third part, we present the dataset and explain the empirical strategy. In the fourth part, we present and discuss the results. The last part of the paper concludes.
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Sport mega-events and Corporate Social Responsibility



We dedicate this section to shed light on two major points of our demonstration. First, we show that “mega-events” drive the highest audience and the search behavior of internet users in favor of host countries names. Second, we underline that words linked to the definition of corporate social responsibility are less used in newspapers articles related to host countries during a big event.



2.1



Global Media Events



Generally speaking, “mega-events” such as Olympic Games or FIFA World Cups are world events which bring together the highest audience. Since a decade, this audience goes stronger and stronger thanks to the development of communication technologies as internet. The 2008 Beijing Olympic Games attracted one of the largest global TV audience ever with 4.7 billion viewers between August 8 and August 24. During this time-period all eyes are on host countries, participating teams and players. Eisensee and Stromberg (2007) use Olympic Games as an exogenous shock of media focus to study the impact of media bias on government response to a natural disaster. They clearly identify that these mega-events generate a boom in the attention on “Olympic” related articles. But this focus on the games is also associated to a particular focus on host countries. We find two papers in the trade literature that emphasize the signal and visibility Olympic Games offer to host countries (Rose and Spiegel (2011) and Bayar and Schaur (2012)). Rose and Spiegel
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(2011) show that hosting the Olympics has a positive impact on national exports (around 30% higher for host countries). They interpret this impact as a result of the signal send when bidding to host and hosting Olympics Games. Bayar and Schaur (2012) point out that winners of FIFA World Cups benefit from a visibility shock that raises their exports. In this paper, we focus on the impact of this media exposure shock on the spread of CSR information by NGOs. We present the occurrence of host countries name in search terms on Google between 2004 and 2012 using Google Insights for Search in the following graphs.6 This allows us to proxy the attractiveness of these countries through the search behavior of internet users. We observe that Olympic games and FIFA World Cups generate spectacular focus on these countries: a huge boom in the requests is noted around the months of the sport events. The graphs present the monthly numbers of requests that were used on Google, taking the highest occurrence equals to 100. We observe that the highest peak (taking the value of 100) is always observed during the sport event hosted by the country. This is not true in the case of Canada and Italy that experience a falling trend in their volume of search terms during the period 2004-2012. However, even in these cases, we still observe a large boom in the occurrences during the sport events they host.
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Google Insights for Search is only providing data for the period 2004-2012
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Figure 1: Volume of the search term “Germany” and “South Africa” on Google (2004-2012) South Africa



June 2006: World Cup June 2010: World Cup



Source: Google Insights for Search: http://www.google.com/insights/search/



Figure 2: Volume of the search term “China” and “Greece” on Google (2004-2012) Greece



August 2004: Summer Olympic Games



Source: Google Insights for Search: http://www.google.com/insights/search/
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Figure 3: Volume of the search term “Canada” and “Italy” on Google (2004-2012)
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February 2006: Winter Olympic Games



Source: Google Insights for Search: http://www.google.com/insights/search/



2.2



Media concern in time of sport events



We replicate this stylized fact with newspaper articles, thanks to Factiva.7 This database provides more than 35,000 articles from newspapers of 200 countries in 26 languages. We find also evidence that there is an increase in the news associated with the names of host countries during the time of the games.8 We now explore the trend of news related to mega sport events host countries and sustainability. Indeed, the World Bank definition we quote in the Introduction highlights that socially or environmentally responsible firms take part in the sustainable development process. We want to know whether there is a particular media attention or a disinterestedness on sustainable issues for host countries. Furthermore, we would have to define an exhaustive list of CSR keywords to properly assess the impact of the host country media coverage on the number of CSR newspaper articles related to these countries. The CSR overcomes many parameters that gives the establishment of CSR keywords very exhausting.9 We simply observe in this subsection that there are less newspaper articles related to sustainability issues concerning countries that host Olympic Games or World Cups during the period of the games. 7



Factiva is available for subscribers at http://www.dowjones.com/factiva. Results are available upon request. 9 CSR news are explored in section 3 and 4 of the paper 8



9



More precisely, we run a simple keywords search in worldwide newspapers to detect whether a crowding out concerning sustainability issues is observed in the media. We run monthly searches between 2002 and 2010 to find the number of articles associated to sustainable development keywords and the names of host countries.10 We choose to focus on two very used groups of keywords: “sustainable” or “sustainability” and “environment” or “environmental”. As mentioned above, we associate these keywords to the name of sport mega event host countries (e.g “China and (sustainable or sustainability)”). In Figures 8 to 16 we present for each host country, the share of articles related to the country and one of the CSR keywords in the total number of articles associated to the country name. We show that for every host country, there is a decrease in the share of articles related to those sustainability related keywords the month of the sport mega-events they host. This simple stylized fact submit that there is limited attention for sustainable development news concerning countries that are on the limelight.
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Data and Empirical Specification



3.1



CSR data



To analyze the effect of this media exposure shock on NGOs activity of CSR information disclosure, we use data on CSR communication thanks to the Covalence Ethicaldatabase. This database provides quarterly information on reports on the CSR of 572 multinational firms between 2002 and 2010. These firms are the largest in terms of market capitalization in sectorial Dow Jones indexes. In this study, we focus on information provided by NGOs, aggregated on a quarter basis. Thus, we know the number of reports made by NGOs every quarter on every firm of the database in every country of the world. We also know the ton of the speech, classified as ”good” or ”bad” for the CSR reputation of the firm by Covalence EthicalQuote. The database covers news reported in 140 countries in the world by 1,045 NGOs. One major concern of this dataset is the management of the zero-report values. A 0 value can represent either a lack of NGOs report for a given year and a given country, or a misleading report. Unfortunately we cannot control for that. We decide to consider in the sample each 10



The only restriction we use is that articles have to be written in English.
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country characterized by at least one record over the 2002 - 2010 period. As a consequence, we consider 140 countries in the ”balanced panel” version of our regressions. Our main explanatory variables are World Cup events and Olympic Games, during the period 2002-2010. The International Olympic Committee (IOC) and the Federation Internationale de Football Association (FIFA) are in charge of the attribution of Olympic Games and World Cup, respectively. We cover 9 events: two Summer Olympic Games (Greece 2004 and China 2008), three Winter Olympic Games (USA 2002, Italy 2006 and Canada 2010) and three World Cups (Korea and Japan 2002, Germany 2006 and South Africa 2010).



3.2



Stylized facts



We cover 5,596 NGO reports in 140 countries between 2002 and 2010. Table 9 presents the share of CSR reports in each region (OECD versus the Rest of the World) and in the ten largest countries in terms of CSR news. The USA is the country where we observe the most reports, and countries as the Czech republic or Slovakia are at the bottom. As we already mentionned, those reports are classified as “good” or “bad” for the reputation of the firm. 69.25% of them are bad news, but this figure is an umbrella that conceals a huge heterogeneity. OCED countries attract 40.26% of the reports during 2002 and 2010. The share of good news is higher in this group of countries (40.25%) than in the rest of the world (23.21%). The UK is characterized by the best “firms practices” reputation with our index of good news (50.54% of its total reports) in the sample of ten largest countries in reports volume terms. But other countries are even better, as Netherlands (90%) or Japan (67.06%). At the bottom, we note that Niger, Saudi Arabia or Cuba have no good news at all. In this short list of largest countries in news volume, Nigeria is the worst with a score of 8.51% of good reports. Reports concern 572 of the largest firms around the world in capitalization terms. Those firms are classified into 10 sectors, according to their classification by the Dow Jones Sectoral Index. Table 10 presents for each sector the share of firms and CSR reports they account for. We also highlight the general ton of the speech in each sector. the Industrial goods sector is the largest one: 20.98% of the firms are concentrated in, and it represents 12.86% of the reports. The Basic Resources sector is the largest in terms of reports: it represents 25.45% of the news recorded by NGOs according to Covalence EthicalQuote. We also observe a huge
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heterogeneity in the ton of the speech of NGOs across sectors. While Travel and Leisure firms are characterized by a score of 56.10% of good reports, the Basic Resources sector is in 84.42% of the cases the subject of negative reports by NGOs over the period.



3.3



Estimation Framework



In the major part of the paper, we use a reduced-form relationship. We use country fixed effects in order to control for variables suspected to be endogenous (e.g. GDP, level of democratization) and to control for unobserved heterogeneity. In the most demanding specifications, we add country specific quarter trends to control for temporal trends in NGOs reports. All specifications present robust standard errors that are clustered at country level. We alternatively use ordinary least square estimator or poisson methodology in order to control for the presence of 0.11 According to the availability of our data, the time frame of our sample is the quarter.12 First, we estimate the effect of hosting a big event on the level of reports with the following equation:



Reportsit = γ0 + γ1 Hostit + T rendit + αi + it ,



(1)



Reportsit is the number of NGO’s reports in country i at time t. The dependant variable reports either total, positive or negative NGO’s reports. We include country fixed effects (αi ) and specific country time trends (T rendit ). Hostit is coded 1 if the country i hosts an event at time t and 0 otherwise. We may expect a positive sign on γ1 if the crowding in effect dominates. But because the attention is focused on sport in the hosting country, it may generate a limited attention effect on public opinion in the hosting country, and then a negative sign on γ1 (crowding out). Similarly, we run estimations that capture the effect of sport games on participating countries.



Reportsit = γ0 + γ2 P articipationit + T rendit + αi + it , 11



(2)



Given that observations are left censored at 0 and that a major parts of the observations are at 0, a Tobit model can be used with a left censoring. All our results are unchanged and available upon request. 12 Results still hold if we consider the year as reference.



12



P articipationit is coded 1 if the country i participates to an event at time t and 0 otherwise. We expect γ2 to behave similarly than γ1 in equation 1.
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Results and Discussion



4.1



Main Empirical Results



As we noted in section 2.1, countries that host an Olympic Game or a FIFA World Cup attract significantly more attention during the month(s) of the sport event. Because the public opinion is focused worldwide on the host country, it could be a particular opportunity to deal with practices of firms that are located in this country. But we also expect that sport news associated to the mega event may create a crowding out effect, as in Eisensee and Stromberg (2007). Indeed, because the public attention in the host country is partly centered on sport news, the remaining information space is smaller than in normal time-periods. Then we estimate equation 1 and show in Table 1 NGOs reports change to this strong exposure shock. In column 1, the effect of hosting a big event is negative but non significant if we do not take into account the presence of a large number of 0 reports in the data. Using a poisson methodology, we show that hosting a big event reduces significantly the number of NGO’s reports (column 2). From column (3) to (7) we focus only on positive values of reports and exclude observations with 0 reports as mentioned in the presentation of data. Our result still holds when we consider only positive values (column 3). We observe a seasonality in NGOs’ reports in many stylized facts presented. In columns (4) and (5), we control for season and season-country specific fixed effects, respectively. We add also common quarter time trends or country-specific quarter time trends (columns 6 and 7) but results still hold despite that this last specification are highly demanding. Therefore, Table 1 shows the “crowding out result”: hosting a big event reduces the number of NGOs reports that are faced by firms located in the hosting country.13 It supports our assumption that sport news generate a limited attention of stakeholders in host countries for other news, and particularly concerning CSR issues. Table 13 in Appendix present the same regression for NGOs reports aggregated at the year level, and we find that the crowding out effect is also observed. This result means that the year of the 13



Results holds with a Tobit terminology defined with a left censure at zero.
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game there is no significant reallocation of NGOs efforts on quarters that are before or after the occurrence of the game. Once again, such a counter-intuitive result may be explained by the limited attention of stakeholders during the quarter of the games. This is supported by the hypothesis that while internet offers always more opportunities for NGOs to spread information out, the information space remains limited. This mechanism is similar than the hypothesis standardly made in the literature on media bias: the number of pages in newspaper is taken as finite and as given. On the web, even if this physical constraint does not hold, stakeholders have a finite time to spend in reading news. These results suggest that the visibility effect of the mega-event hosting is more than counterbalanced by the fact that the public opinion in this country is focused on sport.



Having analyzed the effect of sport mega-events hosts on the total number of NGOs reports, we now turn to the change in the ton of the speech. We observe that the variation of NGOs reports is not the same considering positive or negative reports (Table 2). The share of negative NGOs reports is larger in the host country (column 1). In order to confirm this result, we show also that hosting a big event reduces significantly the positive (and not the negative) NGOs reports (column 2 and 3, respectively). In conclusion, the number of NGOs reports decreases in hosting counties. And the crowding out effect generated by the hosting of a sport mega-event is mainly driven by a decrease in the news that are classified as “good for firms’ reputation”, and bad news are not significantly influenced.
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This result on the negative news allows to reject the hypothesis that a change in the freedom of speech of the host country explains our negative result on total reports. Arguably, because sport games are expected and anticipated by governments and firms, we could expect to observe a decline in the access or in the spread of information. But barriers to information should at least restrict news that are bad for the reputation of firms. Indeed, reports of NGOs influence both the reputation of the targeted firm, but also the reputation of the country in terms of firms practices. However, we include country-year specific variables (as freedom of speech) in the following subsection, to test whether our results are driven by omitted variables. 14



These estimations are run with quarterly data. The results still hold with annual data, but for the result on “bad news”. See Table 13 and Table 14 in the Appendix. We show that hosting a big event reduces both the positive and negative NGOs reports the year of the event. But, we notably find that the negative effect is higher considering positive NGOs reports. The coefficient associated to Host in column 2 is significantly higher than the coefficient associated to Host in column 3 (at 1%).



14



4.2



Robustness Check



Country-specific control variables In our preferred specification (column 7 of Table 1), we use country fixed effects and country-specific quarter trends. Country fixed effects capture unmeasurable time-invariant or slow moving country-specific characteristics (such as the effects of political or business culture) that may also be driven by the hosting of mega-events. Furthermore, we use country-specific quarter trends that take into account the country-specific variation of trends in characteristics that might also be impacted by sport events. In other words, these fixed effects avoid omitted variable bias, and are not endogenous. Nevertheless, we present in Table 11 the estimation of equation 1 but including countryspecific control variables. Of course, we note that these variables may be influenced by the anticipation of the game, and then they might biase all estimated coefficients. We choose to include the log of the GDP per Capita, that is by definition correlated with the economic activity and may positively influence NGOs reports (size effect). But it is also positively correlated with the level of norms implemented in countries. Given the fact that 69.25% of the reports in our database are bad for firms reputation, we have not clear expectation on the sign of the coefficient of GDP per Cap. Similarly, we include the log of the population that captures the effect of the size of the country and a Trade Openness index. We finally add a measure of democracy (Polity 2) and a global index of institutions quality (ICRG). We find no significant effect of these variables, but of institutions quality. Indeed, we observe that better institutions affect positively and significantly the number of NGOs reports on firms practices. However, when we observe in more details the effect of institutions related to the freedom of media, we do not find any evidence that they affect NGOs reports, except for Civil Liberties.



Falsification Exercises To test the robustness of our significant crowding out result, we create four falsification exercises. The idea is to test whether our result might be due to luck or to some patterns in the data that are not explained by the occurrence of a mega sport-event. In this sub-section, we take
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the specification presented in column (5) in Table 1 as our benchmark regression. First, we run 1,000 regressions drawing randomly nine country-quarter pairs, using a uniform probability of draw.15 We then create a dummy variable equal to one when the pair has been choosen, and zero otherwise. We use this new dummy instead of the true “sport game host” variable. We run our benchmark regression (with country and country-specific quarter trends) with this new Host variable. Figure 4 presents the distribution of the 1,000 coefficients obtained. We clearly observe that the distribution is centered around zero. Furthermore, we find that the mean of the coefficients is equal to 0.0028, with a standard deviation of 0.2049. In a second test, we create a new dummy variable equals to one randomly choosing quarters but constraining countries to the list of host countries. We then obtain in each case nine observations with a value of 1, that take the same country code than in the benchmark sample but a quarter code that is randomly chosen. Figure 5 reports the distribution of the 1,000 coefficients obtained and show again that the distribution is centered on zero. The mean of the coefficients is equal to 0.0093 and the standard deviation is 0.2134. The third test is similar to the second one, but this time we constrain the nine observations (that take a value of one for the new dummy variable) to be related to the quarters of the events, and we randomly draw the country that are attached to them. Once again we repeat this exercise 1,000 times and present the distribution of the estimated coefficients in Figure 6. The mean is also very close to zero (0.0135), even when we take into account the standard deviation (0.1693). The last test is specified to detect a country-specific seasonal pattern. We constrain the new dummy to take the value of one for the same country and the same quarter than in the benchmark case, but we draw randomly the year. In this case, we obtain dummy variables that are shifted on a year basis compared to the dataset used in the benchmark regression. We also present the distribution of our 1,000 estimated coefficients (Figure 7). It is also centered on zero, the mean of the coefficients is equal to 0.0384, with a standard deviation of 0.2083. Thus we reject the hypothesis that our crowding out result is due to a country-specific seasonal pattern. Table 12 sums up the results of this subsection. It also points out that in each case, more than 80% of the coefficients are unsignificantly different from zero (with a level of significance at 10%). Similarly, the share of negative and significant coefficients obtained in each exercise is between 11.50% (in the full randomization case) and 5.20% (in the shift exercise). 15



We draw 9 country-quarter pairs because in our original sample we have 9 host countries.
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4.3



Crowding out evidence in other countries focused on sport news



Limited attention in participating countries The explanation we provide for the negative coefficient of Host is that the limited attention phenomenon (for other news than sport related articles) is higher than the visibility it could provide to NGOs actions. In fact, intensive media coverage is focused mainly on sport events and especially on teams or players during the event. If this channel drives our result, we should observe similar effects in other countries that are also focused on sport news. Our intuition is that it should be the case in countries that participate in these games. The idea is that, it should be more difficult to have a hearing for reporting on local firms during a sport event when the national team is playing. Unfortunately this intuition can only be tested for countries that participate in World Cups because almost all countries are participant to Olympic Games. We show that the participation to a World Cup reduces the number of information disclosures on firms practices in countries that are engaged in such events (column 1 in Table 3). It confirms the intuition of the crowding out effect the quarter of a big event both for participating countries and the host country. This effect for participating countries is lower than the effect for host country with a coefficient of −0.170 and −0.444 respectively.16 Furthermore, we present in Table 3 the effect of the participation on both positive and negative reports. We find similar results than in the case of host countries: the number of “good” reports is negatively and significantly influenced by the participation, and “bad” CSR news are not significantly impacted.17 We then conclude that our crowding out effect is observed in both host and participating countries, that are characterized by an attention on news related to the sport games. One can argue that our results on the participation is driven by some influential observations (country-quarter pair in our case). In other words, the results may be very sensitive to the inclusion/exclusion of a small number of observations. We use the dfbeta statistic to identify observations that are likely to exercise an overly large influence. It measures the impact of each √ observation on the estimated effect of a covariate. The critical value is 2 n, where n is the number of observations. We run this exercise for column 1 in Table 3. We identify observations 16 17



Coefficient differences are significantly different from zero. These results are also robust in the case of annual data. See 15 in the Appendix.
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with higher dfbeta values than the threshold for each column. When these observations are excluded, the estimated coefficient of the Participation is lower but always with the significant level.18



Heterogeneity among participants In the same way, we estimate the effect of playing an eighth-final, a quarter-final, a semifinal or the final of the World Cup. The intuition is exactly the same: a good performance during a FIFA World Cup provides less opportunity for NGOs to attract public attention on CSR practices. In addition to the “participant mechanism”, investigating the effect on the countries that are qualified to the finals allows us to focus on a more exogenous variable. Indeed, while host countries and participants are known before the beginning of the game, some uncertainty remains for national teams on their qualification in finals. We also find that the better the performance of a country in finals, the larger the crowding out effect on CSR news in this country. This is explained by the fact that the media coverage of team and players is higher when the country is far away in the competition. Table 4 shows that the eighth-final participation of World Cup reduces the number of NGO’s reports (column 1). The effect is larger than in the participation case (in Table 3 column 1). This is also the case for countries qualified to the quarter-finals, the semi-finals and the final (Table 4 column 2 to 4). Coefficients are increasing and significantly different from column to column. These results confirm that the focus on sport events has a negative impact on the number of information disclosures on firms practices in countries that are engaged in such events.19 In this last step, we analyze the effect of the performance during Olympic Games. More precisely, we measure a country-specific number of medals for each game, and study the effect of this new variable on the number of reports of the country. Note that we take the number of medals normalized to the GDP per Capita of the country. We find a non significant result (Table 6). However, we observe that the number of medals influences negatively and significantly the total reports of NGOs the quarter after. We also find that this effect is driven by a decrease in the positive reports. 18 19



Results not shown here but available upon request These results are also robust in the case of annual data. See 15 in the Appendix.
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4.4



Discussion



In this paper we use sport mega events as exogenous country specific media exposure shocks, but we could also have presented the impact of other shocks. In this section we discuss two shocks that are identified in the media bias literature as big events: natural disasters and elections.



Dealing with natural disasters and NGO’s reports (on firms located in countries that are victims of them) allows to study the impact of unexpected country-specific events. We regress equation 1 replacing the sport dummy by a natural disaster dummy. We observe similar results than in the case of sport events: the occurrence of a natural disaster has a negative and significant impact on NGOs reports.20 However, we choose not presenting these results in more details because it is particularly difficult to analyze them. Indeed, natural disasters may deter the instruments of communication of NGOs and they also may affect plants (that would have to be the subject for study). Furthermore, some particularly large NGOs take part in several activities, and could relocate their budget toward relief and informative campaign about local communities needs. So in both cases, other channels may explain this result. The second shock is presidential elections. We also estimate the impact of elections on NGOs reports with equation 1 using a dummy election occurrence instead of sport event hosting. In this case we observe a positive and significant effect of elections on NGOs reports the quarter before the event.21 But similarly we are not able to clearly identify the role of the country media exposure. More precisely, Maxwell (2009) highlights the link between the policy life cycle and NGOs activities life cycle. The author points out that NGOs have some incentive to spread information before elections to increase their impact on the society. Therefore, we do not enter in more details with this type of shock.



5



Conclusion



20 21



Result Tables are available upon request. Result Tables are available upon request.
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Tables Table 1: Level of NGO’s Report and Events - Quarterly data Dependent Variable: Specifications



Hostt



Country FE: Quarter FE: Season FE: Country Season FE: Common Quarter Trends: Country Quarter Trends :



Level of NGO’s Reports (3) (4) (5) Without 0 Without 0 Without 0



(6) Without 0



(7) Without 0



-1.248** (0.556)



-0.548** (0.223)



-0.478** (0.191)



-0.476** (0.236)



-0.500** (0.209)



-0.444** (0.185)



Yes Yes -



Yes Yes -



Yes Yes -



Yes Yes -



Yes Yes -



Yes Yes



(1) With 0



(2) With 0



-0.0547 (0.230) Yes Yes -



Observations 5,040 5,040 1,284 1,284 1,284 1,284 1,284 R-squared 0.050 0.141 0.017 0.173 0.068 0.196 Note: Robust standard errors clustered at country level in parentheses with ∗∗∗ , ∗∗ and ∗ respectively denoting significance at the 1%, 5% and 10% levels. OLS regressions for all specifications except specification with poisson methodology. Constant is not shown. Specifications 1 and 2 include 0 value of NGO’s reports. Specifications from 3 to 7 concern only the positive values NGO’reports.



Table 2: Positive and Negative NGO’s Reports and Events - Quarterly data Dependent Variable: Specifications Hostt



Share of Negative NGO’s Reports (1)



Positive Reports (2)



Negative Reports (3)



0.290*** (0.0643)



-0.467*** (0.0535)



-0.127 (0.224)



Observations 1,284 1,284 1,284 R-squared 0.164 0.107 0.214 Note: Robust standard errors clustered at country level in parentheses with ∗∗∗ , ∗∗ and ∗ respectively denoting significance at the 1%, 5% and 10% levels. OLS regressions for all specifications. Constant is not shown. All specifications include country fixed effects and country specific quarter trends.
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Table 3: Total, Positive and Negative NGO’s Reports and World Cup Participation - Quarterly data Dependent Variable: Specifications P articipation



Level of NGO’s Reports (1)



Share of Negative NGO’s Reports (2)



Positive Reports (3)



Negative Reports (4)



-0.170* (0.1000)



-0.127* (0.0761)



-0.174** (0.0683)



0.00969 (0.0844)



Observations 1,284 1,284 1,284 1,284 0.171 0.194 0.106 0.214 R-squared Note: Robust standard errors clustered at country level in parentheses with ∗∗∗ , ∗∗ and ∗ respectively denoting significance at the 1%, 5% and 10% levels. P articipation is coded 1 for countries that participated in World Cup and 0 otherwise. OLS regressions for all specifications with country fixed effects and country specific quarter trends. Constant is not shown.



Table 4: Level of NGO’s Report and World Cup Participation - Quarterly data Dependent Variable: Specifications 1/8F inalt 1/4F inalt



(1)



Level of NGO’s Reports (2) (3) (4)



(5)



-0.239** (0.115) -0.500*** (0.0905)



1/2F inalt



-0.722*** (0.169)



F inalt



-0.748*** (0.286)



V ictoryt



-0.754* (0.435)



Observations 1,284 1,284 1,284 1,284 1,284 0.195 0.199 0.200 0.197 0.195 R-squared Note: Robust standard errors clustered at country level in parentheses with ∗∗∗ , ∗∗ and ∗ respectively denoting significance at the 1%, 5% and 10% levels. 1/8F inalt is coded 1 for countries that participated to a eight-final of World Cup. 1/4F inalt is coded 1 for countries that participated to a quarter-final of World Cup. 1/2F inalt is coded 1 for countries that participated to a semi-final of World Cup. F inalt is coded 1 for countries that participated to a final of World Cup. OLS regressions for all specifications with country fixed effects and country specific quarter trends. Constant is not shown.
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Table 5: Positive and Negative NGO’s Reports and World Cup Participation - Quarterly data Dependent Variable: Specifications 1/8F inalt



Observations R-squared Dependent Variable: Specifications 1/4F inalt



Observations R-squared Dependent Variable: Specifications 1/2F inalt



Observations R-squared Dependent Variable: Specifications F inalt



Observations R-squared Dependent Variable: Specifications V ictoryt



Share of Negative NGO’s Reports (1)



Positive Reports (2)



Negative Reports (3)



0.111** (0.0452)



-0.181** (0.0853)



-0.0703 (0.109)



1,268 0.157 Share of Negative NGO’s Reports (4)



1,268 0.104 Positive Reports (5)



1,268 0.211 Negative Reports (6)



0.128 (0.0807)



-0.350*** (0.0915)



-0.313*** (0.110)



1,268 0.157 Share of Negative NGO’s Reports (7)



1,268 0.105 Positive Reports (8)



1,268 0.213 Negative Reports (9)



0.337*** (0.0305)



-0.662*** (0.118)



-0.327* (0.178)



1,268 0.159 Share of Negative NGO’s Reports (10)



1,268 0.109 Positive Reports (11)



1,268 0.212 Negative Reports (12)



0.404*** (0.00785)



-0.757*** (0.183)



-0.358 (0.275)



1,268 0.158 Share of Negative NGO’s Reports (13)



1,268 0.107 Positive Reports (14)



1,268 0.211 Negative Reports (15)



0.405*** (0.0118)



-0.814*** (0.269)



-0.354 (0.418)



Observations 1,284 1,284 1,284 R-squared 0.163 0.107 0.214 ∗∗∗ ∗∗ Note: Robust standard errors clustered at country level in parentheses with , and ∗ respectively denoting significance at the 1%, 5% and 10% levels. P articipation is coded 1 for countries that participated in World Cup and 0 otherwise. 1/8F inalt is coded 1 for countries that participated to a eight-final of World Cup. 1/4F inalt is coded 1 for countries that participated to a quarter-final of World Cup. 1/2F inalt is coded 1 for countries that participated to a semi-final of World Cup. F inalt is coded 1 for countries that participated to a final of World Cup. OLS regressions for all specifications with country fixed effects and country specific quarter trends. Constant is not shown.
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Table 6: Total, Positive and Negative NGO’s Reports and Medals at the Olympic Games Quarterly data Dependent Variable: Specifications M edalspercapitat M edalspercapitat+1



Level of NGO’s Reports (1)



Level of NGO’s Reports (2)



Share of Negative NGO’s Reports (3)



Positive Reports (4)



Negative Reports (5)



1.498 (0.907)



1.328 (0.941) -0.975** (0.423)



0.219 (0.740) 0.309 (0.393)



0.452 (0.945) -0.710* (0.373)



1.143 (1.322) -0.779 (0.513)



Observations 1,154 1,154 1,154 1,154 R-squared 0.202 0.204 0.178 0.129 ∗∗∗ ∗∗ ∗ Note: Robust standard errors clustered at country level in parentheses with , and respectively denoting significance at the 1%, 5% and 10% levels. M edalspercapitat is the total number of medals per capita. M edalspercapitat + 1 is a lag variable that measures the number of medals obtained the quarter before. OLS regressions for all specifications with country fixed effects and country specific quarter trends. Constant is not shown.
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1,154 0.220



A



Appendix Table 7: Host Countries World Cup



Summer Olympic Games



Winter Olympic Games



2002: Korea and Japan 2006: Germany 2010: South Africa



2004: Greece 2008: China



2002: USA 2006: Italy 2010: Canada



Note: This table reports host countries of big events.



Table 8: Participation to World Cups World Cup 2002



World Cup 2002



World Cup 2006



World Cup 2006



World Cup 2010



World Cup 2010



Argentina Belgium Brazil Cameroon China Costa Rica Croatia Denmark Ecuador France Germany Ireland Italy Japan Korea, Republic of Mexico



Nigeria Paraguay Poland Portugal Russia Senegal South Africa Spain Sweden Tunisia Turkey United Arab Emirates United Kingdom United States Uruguay



Argentina Brazil Costa Rica Cote d’Ivoire Czech Republic Denmark Ecuador France Germany Ghana Iran Italy Japan Korea, Republic of Mexico Netherlands



Paraguay Poland Portugal Senegal Spain Sweden Switzerland Togo Trinidad and Tobago Tunisia Ukraine United Arab Emirates United Kingdom United States Uruguay



Algeria Argentina Australia Brazil Switzerland Chili Cote d’Ivoire Cameroon Costa Rica Denmark Germany France Spain Ghana Greece Honduras



Italy Japan Korea, Republic of Mexico Nigeria Netherlands New Zealand Portugal Paraguay South Africa United Kingdom United States Uruguay



Note: 32 countries participated to each World Cup. Slovania participated to the World Cup in 2002 and 2010, Serbia Montenegro in 2006 and 2010, North Korea in 2010 but we do not have data on NGO reports for these countries.
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Table 9: Country-specific patterns of NGOs reports on CSR (2002-2010) % of CSR reports



% of “good” CSR reports



World



100



69.25



OECD ROW



44.26 55.74



40.25 23.21



USA India China Indonesia South Africa Nigeria United kingdom Brazil Canada Mexico



22.28 5.91 5.52 3.48 3.36 3.36 3.29 3.09 3.04 3.00



39.37 18.73 25.89 9.74 24.47 8.51 50.54 45.09 42.94 26.19



Note: The OECD group of countries is composed by the 34 OECD members but Israel, Slovenia and Sweden that are not in our sample of countries. The ten countries presented in this Table are the 10 largest countries in terms of CSR reports. Column (2) presents the share of CSR reports associated to the country or the group of countries. Column (3) shows the share of “good” news in the total number of reports associated to the country or the group of countries.



Table 10: Sector-specific patterns of NGOs reports on CSR (2002-2010)



Basic Resources Food and Beverages Consummer goods and services Industrial goods Technology Banks Health Care Chemicals Telecommunication Travel and Leisure



% of firms



% of CSR reports



% of “good” CSR reports



11.01 5.42 16.96 20.98 7.52 17.66 4.90 5.42 5.24 4.90



25.45 13.60 13.42 12.86 9.25 7.95 7.80 7.75 0.99 0.92



15.58 33.44 38.40 41.11 46.73 40.85 40.23 20.23 40.91 56.10



Note: Sectors are defined by Covalence EthicalQuote according to the DowJones Sectoral Index classification. Column (2) and (3) presents respectively the share of firms and CSR reports of the sector. Column (4) shows the share of “good” news in the total number of reports of the sector.
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B B.1



Figures Falsification exercises
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Figure 4: Falsification test with randomization of the country-quarter pairs
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Distribution of coefficients of the Sport variable from 1,000 estimations of equation 1. Each simulation randomly assigns a new Sport dummy, constraining nine observations to take a value of one (and zero otherwise). The vertical line indicates the estimated coefficient of Sport in our preferred specification in Table 1 column 5 (with country fixed effects and country-specific quarter trends).
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Figure 5: Falsification test with randomization of the quarters and constraint on host countries
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Distribution of coefficients of the Sport variable from 1,000 estimations of equation 1. Each simulation randomly assigns a new Sport dummy, constraining nine observations to take a value of one (and zero otherwise). We also constrain host countries to be the same than in our benchmark case. The vertical line indicates the estimated coefficient of Sport in our preferred specification in Table 1 column 5 (with country fixed effects and country-specific quarter trends).
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Figure 6: Falsification test with randomization of host countries and constraint on the quarters
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Distribution of coefficients of the Sport variable from 1,000 estimations of equation 1. Each simulation randomly assigns a new Sport dummy, constraining nine observations to take a value of one (and zero otherwise). We also constrain the quarters to be the same than in our benchmark case. The vertical line indicates the estimated coefficient of Sport in our preferred specification in Table 1 column 5 (with country fixed effects and country-specific quarter trends).
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Figure 7: Falsification test with random shifts in the events years
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Distribution of coefficients of the Sport variable from 1,000 estimations of equation 1. Each simulation randomly assigns a new Sport dummy, constraining the nine events to occur in the same country and at the same quarter than in the benchmark case, but shifting the year of occurence during the period (2002-2010). The vertical line indicates the estimated coefficient of Sport in our preferred specification in Table 1 column 5 (with country fixed effects and country-specific quarter trends).
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B.2 Share of articles related to CSR issues in Factiva



Figure 8: Share of articles related to CSR in the total number of articles related to China China - Environment* China - Sustainab*
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Figure 9: Share of articles related to CSR in the total number of articles related to Germany Germany - Environment* Germany - Sustainab*
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Figure 10: Share of articles related to CSR in the total number of articles related to South Africa South Africa - Environment* South Africa - Sustainab*
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Figure 11: Share of articles related to CSR in the total number of articles related to Japan Japan - Environment* Japan - Sustainab*
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Figure 12: Share of articles related to CSR in the total number of articles related to South Korea South korea - Environment* South korea - Sustainab*



.



33



Ja J n0 Jaul02 2 J n0 Jaul03 3 J n0 Jaul04 4 J n0 Jaul05 5 J n0 Jaul06 6 J n0 Jaul07 7 J n0 Jaul08 8 J n0 Jaul09 9 J n1 Jaul10 0 n J 1 Jaul11 n11 2



Ja J n0 Jaul02 2 J n0 Jaul03 3 J n0 Jaul04 4 J n0 Jaul05 5 J n0 Jaul06 6 J n0 Jaul07 7 J n0 Jaul08 8 J n0 Jaul09 9 J n1 Jaul10 0 J n1 Jaul11 n11 2



4



1



5



2



6



Share (%) 3



Share (%) 7



4



8



5



9



Ja J n0 Jaul02 2 J n0 Jaul03 3 J n0 Jaul04 4 J n0 Jaul05 5 J n0 Jaul06 6 J n0 Jaul07 7 J n0 Jaul08 8 J n0 Jaul09 9 J n1 Jaul10 0 n J 1 Jaul11 n11 2



Ja J n0 Jaul02 2 J n0 Jaul03 3 J n0 Jaul04 4 J n0 Jaul05 5 J n0 Jaul06 6 J n0 Jaul07 7 J n0 Jaul08 8 J n0 Jaul09 9 J n1 Jaul10 0 J n1 Jaul11 n11 2



1



8



2



10



Share (%) 3



Share (%) 12



4



14



5



16



Figure 13: Share of articles related to CSR in the total number of articles related to Canada Canada - Environment* Canada - Sustainab*
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Figure 14: Share of articles related to CSR in the total number of articles related to Italy Italy - Environment* Italy - Sustainab*
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Figure 15: Share of articles related to CSR in the total number of articles related to Greece Greece - Environment* Greece - Sustainab*
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Figure 16: Share of articles related to CSR in the total number of articles related to USA USA - Environment* USA - Sustainab*
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C



Tables Appendix



C.1



Quarter Results - Various Covariates Table 11: Level of NGO’s Report with Country Controls



Dependent Variable: Specifications Hostt Log GDP/cap



(1)



(2)



-0.571** (0.246) -0.047 (0.50)



-0.582** (0.250)



Log Population



Level of NGO’s Reports (3) (4) -0.577** (0.247)



-0.595*** (0.184)



-0.542** (0.218) 0.902 (0.775) 0.675 (3.968) 0.00203 (0.00342) 0.0524 (0.0328) 3.526*** (1.034)



0.0338 (0.0383)



ICRG



Institutions



-0.574*** (0.168)



0.00338 (0.00281)



Polity 2



Hostt



(6)



2.006 (1.676)



Trade Openness



Observations R-squared Dependent Variable: Specifications Institutions



(5)



3.544*** (0.959) 1,133 0.202



1,133 0.202



(7) Civil Liberties



(8) Economic Influences



-0.615*** (0.195) -0.121** (0.0505)



-0.764*** (0.166) -0.0160 (0.0281)



1,133 1,005 987 0.203 0.209 0.213 Level of NGO’s Reports (9) (10) (11) Laws and Political Political Regulations Pressures Rights -0.772*** (0.174) -0.0214 (0.0260)



-0.779*** (0.171) -0.00810 (0.0242)



-0.616*** (0.196) 0.0172 (0.0468)



945 0.218 (12) Freedom of the Press -0.613*** (0.195) -0.00946 (0.00939)



Observations 1,156 907 907 907 1,156 1,156 R-squared 0.199 0.197 0.198 0.197 0.198 0.199 Note: Robust standard errors clustered at country level in parentheses with ∗∗∗ , ∗∗ and ∗ respectively denoting significance at the 1%, 5% and 10% levels. OLS regressions for all specifications with country fixed effects and country specific quarter trends. Constant is not shown. Variable Institutions represents alternatively Civil Liberties (Column 7), Economic Influences over Media Content (Column 8), Laws and Regulations that Influence Media Content (Column 9), Political Pressures and Controls on Media Content (Column 10), Political Right (Column 11) and Freedom of the Press (Column 12).
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Table 12: Falsification Exercises: stylized facts Full randomization Constraint on host countries Constraint on quarters Shift exercise



Mean



Std dev.



% of unsign



% of sign negat



0.0028 0.0093 0.0135 0.0384



0.2049 0.2134 0.1693 0.2083



82.30 86.20 86.80 88.70



11.50 7.90 7.20 5.20
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C.2



Yearly Results Table 13: Level of NGO’s Report and Events Dependent Variable: Specifications



Hostt



Country FE: Time FE: Common Time Trends: Country Time Trends :



(1) With 0



Level of NGO’s Reports (2) (3) (4) With 0 Without 0 Without 0



(5) Without 0



-0.332 (0.251)



-0.861** (0.341)



-0.640*** (0.233)



-0.644*** (0.220)



-0.651** (0.258)



Yes Yes -



Yes Yes -



Yes Yes -



Yes Yes



Yes -



-



-



-



-



Yes



Observations 1,260 1,260 620 620 620 0.075 0.128 0.107 0.388 R-squared Note: Robust standard errors clustered at country level in parentheses with ∗∗∗ , ∗∗ and ∗ respectively denoting significance at the 1%, 5% and 10% levels. OLS regressions for all specifications except specification with poisson methodology. Constant is not shown. Specifications 1 and 2 include 0 value of NGO’s reports. Specifications from 3 to 5 concern only the positive values NGO’reports.



Table 14: Positive and Negative NGO’s Reports and Events Dependent Variable: Specifications Hostt



Share of Negative NGO’s Reports (1)



Positive Reports (2)



Negative Reports (3)



0.159** (0.0767)



-0.502** (0.216)



-0.418* (0.244)



Observations 620 620 620 R-squared 0.314 0.268 0.406 Note: Robust standard errors clustered at country level in parentheses with ∗∗∗ , ∗∗ and ∗ respectively denoting significance at the 1%, 5% and 10% levels. OLS regressions for all specifications. Constant is not shown. All specifications include country fixed effects and country specific time trends.
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Table 15: Level of NGO’s Report and World Cup Participation Dependent Variable: Specifications P articipationt 1/8F inalt



(1)



Level of NGO’s Reports (2) (3) (4)



(5)



-0.324*** (0.0907) -0.503*** (0.126)



1/4F inalt



-0.705*** (0.165)



1/2F inalt



-0.768** (0.296)



F inalt



-0.249 (0.347)



Observations 620 620 620 620 620 R-squared 0.394 0.402 0.404 0.394 0.378 Note: Robust standard errors clustered at country level in parentheses with ∗∗∗ , ∗∗ and ∗ respectively denoting significance at the 1%, 5% and 10% levels. P articipation is coded 1 for countries that participated in World Cup and 0 otherwise. 1/8F inalt is coded 1 for countries that participated to a eight-final of World Cup. 1/4F inalt is coded 1 for countries that participated to a quarter-final of World Cup. 1/2F inalt is coded 1 for countries that participated to a semi-final of World Cup. F inalt is coded 1 for countries that participated to a final of World Cup. OLS regressions for all specifications with country fixed effects and country specific time trends. Constant is not shown.
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