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Case Study | NetFlorist



Netflorist’s mobile advertising delivers a return on investment of 199% About NetFlorist



• Global online florist and flower delivery site • Based in South Africa • www.netflorist.co.za



Goals



• Develop a better understanding of the full value of mobile • Drive online advertising performance



Approach



• Used Google’s Full Value of Mobile Calculator • Uploaded data from AdWords and mobile website



Results



• Total value of mobile had been underrepresented by a factor of 14 • Cross-device customers produced 53% more revenue per user with 10% to 30% higher conversion rates • Increased investment in mobile produced 38 times more cross-device conversions



“Mobile is becoming more and more important in our NetFlorist channel strategy and its weighting is only going to get stronger in the years to come. We needed a way to fully understand the revenue our mobile platform was generating outside of last-click conversion stats on analytics. This tool is giving us the



NetFlorist is a leading online florist and flower delivery site based in South Africa. The company delivers flowers, floral hampers and gifts anywhere in South Africa, with an international reach that stretches as far as the UK, US, Australia and the rest of the globe. Because NetFlorist is a performance advertiser with the majority of traffic coming from mobile, the company wanted to develop a better understanding of the effect of mobile advertising on the business through all different channels. NetFlorist used Google’s Full Value of Mobile Calculator to help estimate the value that mobile drives through calls and apps, as well as cross-device and mobile conversions. Following the step-by-step wizard, NetFlorist uploaded data from AdWords and the brand’s mobile website. The calculator then measured this data against benchmarks and produced insights into mobile’s real contribution to the overall business. The findings were significant. First, the calculator revealed that the total value of mobile had previously been under-represented by a factor of 14. Click-tocall was found to be an especially powerful driver of business. The analysis also found that cross-device customers produced 53% more revenue per user with 10% to 30% higher conversion rates. NetFlorist discovered that mobile had the most influence when combined with research on other devices. Users often tried switching to desktop, which suggested the user experience could be improved. Desktop and tablet performed similarly as both research and purchase channels, while mobile served primarily as a purchase channel. This could be the result of its handiness in making last minute or emergency purchases, with earlier research having been done already on other devices such as desktop. As a performance advertiser with the majority of traffic coming from mobile, NetFlorist wanted to develop a better understanding of the effect of mobile advertising on the business.



answers we need to better understand the holistic value mobile is bringing to our business by allowing us to monitor our click-to-call conversion.” – Ryan Bacher, Managing Director, Netflorist



google.com



“The Full Value of Mobile Calculator gives us more insight into customer behaviour in terms of the movement of our customers between our mobile and call centre platforms. With the data we’re currently getting, it’s clear that we can afford to spend more on pay per click with regards to mobile search, as we are seeing a higher attribution value to call-to-order conversions.” – Ryan Bacher, Managing Director, Netflorist



While previously NetFlorist had been able to assess mobile ROI only on the basis of conversions on the mobile site itself, this new approach made it possible to incorporate the impact of mobile on click-to-call and cross-device conversions, too. According to the new calculation, NetFlorist’s return on investment from mobile advertising (ROAS) is 199%. The company used these learnings to improve performance by optimising for cross-device conversions, initially increasing the bid modifier by 100%, then later adjusting it again to an increase of 250% to 300% for most campaigns. Monthly cross-device conversions have more than doubled since 2014, and continue to increase each month. The mobile call extensions conversion rate outperforms the account conversion rate by approximately 42%, and click-tocall extensions are bringing in about 29% more conversions. When measuring cross-device conversions on brand keywords, the cost per acquisition has declined by 20% and on generic keywords by 16%. After increasing the mobile bids, the results were staggering. Not only did the cross-device conversions increase by a factor of 36, but also the last click conversions increased by a factor of 38 while the overall cost per acquisition dropped by 6.5%.



© 2015 Google Inc. All rights reserved. Google and the Google logo are trademarks of Google Inc. All other company and product names may be trademarks of the respective companies with which they are associated.
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advertiser with the majority of traffic coming from mobile, the company wanted to develop a better understanding of the effect of mobile advertising on the business through all different channels. NetFlorist used Google's Full Value of Mobile Calculator to help estimate the value that mobile drives through calls and apps, ... 
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software can be worth thousands of dollars, it is essential that a website works effectively and its performance as a lead generating tool is monitored constantly . ... show that website search is a pivotal factor in determining whether or not visito














[image: alt]





AccuWeather delivers enhanced value to ... Services 

Everybody talks about the weather, but AccuWeather does something about it. The company brings real-time weather news and information to more than a billion people worldwide through its website and popular suite of apps. In 2015, AccuWeather was rank
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And it's not just Guaranteed deals that ... easy to use, and makes data accessible for everyone so the â€œahaâ€� moments are simple to discover and share.
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All of the company's customer acquisition takes place online, so sticking to traditional methods will only give limited capabilities to grow and expand their customer base. ... sales achieved through mobile campaigns into online tracking. This will p
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Evaluate all digital marketing interactions based on their actual impact on conversions. â€¢ Increase channel effectiveness and efficiency. Approach. â€¢ Switched to data-driven attribution using. Google Attribution. â€¢ Fully automated bidding in Ad
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Monitoring user activity and responding to feedback are essential. â€œWe're currently receiving over four million monthly unique visitors organically on the site, ...
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Google Confidential and Proprietary. Understanding the Mobile Consumer. May 2012. Our Mobile Planet: United States .... Reviewed websites blogs or message boards. Browsed the Internet. Played games. Listened to music. Watched videos .... you agree to
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De Rosa adds: â€œThanks to our current activity with Google, traffic to our mobile site is increasing by 20 per cent month-on-month..â€� Click-to-Call on mobiles accounts for around 40 per cent of our mobile web revenue globally. At the same time as 


























×
Report Netflorist's mobile advertising delivers a return on ... - Services





Your name




Email




Reason
-Select Reason-
Pornographic
Defamatory
Illegal/Unlawful
Spam
Other Terms Of Service Violation
File a copyright complaint





Description















Close
Save changes















×
Sign In






Email




Password







 Remember Password 
Forgot Password?




Sign In



















Information

	About Us
	Privacy Policy
	Terms and Service
	Copyright
	Contact Us





Follow us

	

 Facebook


	

 Twitter


	

 Google Plus







Newsletter























Copyright © 2024 P.PDFKUL.COM. All rights reserved.
















