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Google Analytics Certiﬁed Partners Case Study



Netproﬁler and the WWF partner to increase conversion rate by 100% using Google Analytics The World Wide Fund for Nature (WWF) is the world’s largest independent organisation for the conservation of the environment. Currently, 5 million members support 1700 projects in more than 90 countries. With 40% of all donations currently coming from online, the importance of the website for fundraising and acquiring new donors is increasing. Challenges to overcome



“Google Analytics has now given us the insights to take action and optimise our campaigns and website on a ongoing basis.” Marlou van Campen, WWF



In 2008 the WWF website received the Dutch Usability Award for its clear communication, ease of use and great design. However, at the same time they were struggling with a number of challenges representative of their industry: online fundraising and online customer relationship management. Total traffic to the website had increased 300% in the previous 6 months due to their Google AdWords and SEO efforts but minimising bounce rate and maximising conversions remained a challenge. The conversion rate for new donors and members was low so they decided to focus more on web analytics to try and understand the reasons for this. Google Analytics data revealed that only a relatively small percentage of visitors went to the membership and donation pages to contribute. Another issue was that while Google Analytics had been used by the WWF since 2007, very few cross functional decisions were being made between the online marketing team, content team, marketing managers and web developers using the data. Key insights learned through onsite search behaviour study Because little data analysis experience existed within the organisation they decided to team up with Netproﬁler, a Google Analytics Certiﬁed Partners, for their expertise in Google Analytics and conversion optimisation. Netproﬁler carried out an extensive study of their website and Google Analytics data to help them identify some important insights. “The WWF was already studying onsite search behavior for some time using online surveys to discover the interest of their visitors” says Marlou van Campen, online marketer at the WWF. Building on this knowledge with the onsite search terms reports of Google Analytics proved to be very beneﬁcial.



Insights and results Much of the informational content on the website was originally about the activities of the WWF and endangered animals like the tiger, panda and polar bear. “Netproﬁler discovered that our visitors were searching for all kinds of animals”. As a result an animal library, containing information on more than 1000 animals, was created. “It keeps a large number of visitors on the website longer and provides additional organic visits through Google”. Netproﬁler in addition advised to create a strong call to action on each page by placing a “donate now” button at the top of each page. Google Analytics revealed that this strong call to action reduced bounce rate1 from 40% to 25% and effectively doubled the conversion rate of the donation form. Animal Library



Donate Now button



Outlook Today, the entire organisation is using Google Analytics to make informed decisions and to take action in various key areas. Analysis is focused on how the different traffic sources impact on the deﬁned goals and how they contribute in converting the visitor to member or donor. The media budget is distributed according to the statistics from Google Analytics while site design and content are dynamically adapted using insights learned. Marlou: “Google Analytics has now given us the insights to take action and optimise our campaigns and website on a ongoing basis”.



Google Analytics Certiﬁed Partners are a network of conversion experts that can help you grow your business through implementing conversion best practices.



1 Bounce Rate: % users who do not progress beyond the landing page.



google.com/analytics/partners



© Copyright 2010. Google is a trademark of Google Inc. All other company and product names may be trademarks of the respective companies with which they are associated.
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of the WWF and endangered animals like the tiger, panda and polar bear. â€œNetprofiler discovered that our visitors were searching for all kinds of animalsâ€�. As a result an animal library, containing information on more than 1000 animals, was created. â€œIt keeps a large number of visitors on the website longer and provides ... 
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