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Google+ Social Media Marketing Post-Campaign Report Campaign overview. Google+ campaign for “Sveiko Stuburo Mokykla (SSM)“ company began on 20th of April and was carried out for five weeks till the 25th of May. The primary task of the campaign was to create G + account for the SSM company and the main goal was to change the dominant image of the SSM, that its services are only for elderly people recovering from operations. We wanted to show that young people can do sports and spend their leisure time in SSM. Also, the plan was to share 5 posts every week, arrange 2 Hangouts, acquire 65 + 1‘s and 70 comments during the all the campaign period. To achieve this, at the beginning of each week we prepared posts and made further plans in Google documents, also made team meetings. After this, the details were discussed with associates of the SSM and every post came out only with having their permission. Week 1. The first week of the campaign was also the busiest since we had to create basics for SSM Google+ account. Profile and cover photos was uploaded and the company information was updated. 5 posts were made: the first one reported that SSM already have Google+ account, while the other 4 were related to company activities. First week's most popular post was about incorrect head position when viewing on the phone. Week 2. On the second week 5 posts were made that include SSM customer feedback, advice on basic sleep positions, a video related to the company’s activities and congratulation on Mother's day. The most popular post (+14’s) was customer's feedback on SSM services. Week 3. On the third week of the campaign first Hangout on air was arranged. To inform followers about a Hangout we created an event (10 people marked they‘re going to watch), also the post was made where followers were encouraged to share their questions about spinal pain. We got 6 questions and answered them during the Hangout. Further posts and a video were related with correct spinal exercises. Also cover picture was changed and an interesting fact about astronauts’ spine was shared (which together with a hangout were most popular that week). Week 4. As it was planned in the pre-campaign to organize a photo-shoot in SSM, the results - 2 posts with us doing exercises and their descriptions – were shared. These posts were most



popular that week (33 +1‘s to put both together). Also the second Hangout on Air was arranged in the same question-answer principle as the first one. This time followers left 4 questions in the comments and 13 people marked they‘re going to watch. Week 5. On the last week the small contest was held and 20 followers participated in it. Further posts were related with healthy living, active leisure, interesting fact about spine. Also another exercise photo was shared. At the end of the campaign the follower number reached 69. Key Results. During the campaign period (from April 20th to May 25th) we aimed to acquire 55 followers (2% of followers that SSM have in their Facebook page). Also, the task was to upload 5 posts each week, arrange 2 hangouts, gain 65 + 1‘s and 70 comments overall. To achieve this, SSM page was promoted in SSM company’s Facebook account as well as in team members personal G+ accounts. In the Table 1 that you can see below the goals and results of the campaign are shown. All of the results were registered on the 25th of May which was the last day of the campaign. Table 1. Goals vs. Results Week 1.



•



Goal s 10 followers



•



Result s 10 followers



(04.20 - 04.26)



•



10 +1’s



•



45 +1



•



10 comments



•



0 comments



2.



•



15 followers



•



11 followers



(04.27 - 05.03)



•



10 +1’s



•



60 +1



•



15 comments



•



1 comment



3.



•



10 followers



•



27 followers



(05.04 - 05.10)



•



15 +1’s



•



77 +1



•



15 comments



•



12 comments



4.



•



10 followers



•



8 followers



(05.11 - 05.17)



•



15 +1’s



•



58 +1



•



15 comments



•



10 comments



5.



•



10 followers



•



12 followers



(05.18 - 05.25)



•



15 +1’s



•



24 +1



•



15 comments



•



20 comments



As it is shown in the Table 1, we managed to follow the plan and uploaded 5 posts per week and organized 2 Hangouts. Most of the posts included information that could be topical for followers: facts about healthy exercising and interesting facts of spine. We posted 5 videos of exercises and there was just one post which contained only text without any photo or picture. The page users were most active during the third week: page acquired 27 new followers, 77 +1’s and 12 comments. To sum up the results, the client’s Google+ page was followed by 69 people, which means that the plan was exceeded by 25,5 %. The overall number of + 1‘s is 264 and it is 4 times more than it was determined in the plan. Although the SSM G+ page acquired only 43 comments during all campaign period instead of planned 70 and it means that the results were accomplished by 61,5 %. But despite this fact we believe that the results of users’ interactions were quite well, because in most cases followers were more active than expected. Moreover, representatives of SSM informed us that during the time of G+ campaign they got more attention of younger visitors. One of its reasons may be that the majority of SSM G+ followers are young. Conclusion. In conclusion we would like to say that the SSM Google+ campaign succeeded quite well. Almost all of the actions foreseen have been carried out as planned, and some results even exceeded the expectations. Followers on Google+ were active. They took part in our competition, asked questions for Hangout on Air discussions and gave 1+ to many posts. Also, as mentioned before, SSM G+ got a lot of attention of younger followers, so we think we successfully contributed in changing the false image that SSM’s services are only for older people who are recovering from injuries. We are also glad that the client was pleased with the results of the campaign and managers of the SSM got to know what content posts attain the biggest attention of younger people, that might be useful in the future of the company. These facts confirm that the campaign was carried out in the right direction. Future Recommendations for Client’s G+ Presence. At the end of campaign, we recommend that SSM would continue to carry out the communication in G+ page because there were more user's interactions in SSM G+ page, than in their Facebook platform on the same period and we



believe that we created a small community of younger people in G+ page, which might be attractive for the company to continue the communication. We encourage them to keep changing their image and continue to try attracting more young people who are concerned about their spinal health. Interesting, relative and original continent would help to achieve those things. It should not be the same as in SSM Facebook page. We suggest posting more photos of exercises and their descriptions. Secondly, we suggest organizing more competitions because they greatly attract attention of followers. What we recommend the most is G+ uniqueness – Hangouts on Air. They enable to have discussions with followers, to have afternoons of Questions and Answers or even broadcast exercises led by physical therapists. Future Recommendations for G+. Comparing Google+ to other social pages we could say that G+ is perfectly aesthetic and neat designed and technologically advanced social platform. However, despite these properties, there are some things that could be improved. One of them is slow Google's communication because SSM representatives had problems with verification code. They had to wait for this code for over a month, so till the last week of SSM G+ campaign company was not approved as local business, which could have led to looking unreliable to page followers. Another thing worth of improvement is 1+ and comments system. It is difficult to understand whether the post has already received the first 1+ or have not done so. Also, when mini profile pictures are displayed next to activity on posts, it is not clear whether these people 1+ or commented on a post. You have to check comments manually in order to find out who commented and who clicked 1+. Another thing to be corrected is reply to comments system. When responding to a particular comment and pressing the reply, the answer, at first glance, looks like a new comment. Another recommendation would be the future of the G+ Hangouts on Air easier use and image quality improvement, because many of us had to deal with technical problems to non-interference and the audio delay. So, while G+ social platform is really well developed, you can always find things to improve and that is what we wish for G+ that more and more people would begin to use this useful and fun social platform.
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Google+ Social Media Marketing Post-Campaign Report ... followers about a Hangout we created an event (10 people marked they're going to watch), also. 
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