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A. OVERALL ASSESSMENT Since its launch in March 2010, the World Urban Campaign (WUC) has transitioned from a network of organizations to an internationally recognized knowledge-sharing and consensus building platform on urban issues. To date, it includes a total of 135 official partner organizations and networks engaged in sustainable urbanization. The Campaign is recognized as a partners’ platform for the United Nations Conference on Housing and Sustainable Urban Development (Habitat III) to be held in Quito, Ecuador in October 2016. It has also launched the process of defining a partners’ position for the Conference under the banner ‘The Future We Want - The City We Need’ on 4 March 2014 in New York. That process was confirmed at the subsequent Steering Committee meetings, along a road map agreed by the WUC Partners. In the next stages of this process, WUC partners have engaged in the elaboration of specific policies, points of action and urban solutions in order to achieve the goals and priorities laid out in The City We Need. Partners have also committed to disseminate key messages, seek feedback and input from all stakeholders and constituencies, and work with their local and national governments to initiate National Urban Campaigns to build momentum towards Habitat III. At its last meeting on 3 October 2015, the WUC Steering Committee convened for its 13th meeting in New York City, USA. Participants met a day after the 2nd Meeting of the General Assembly of Partners (GAP) Executive Committee Meeting and the main GAP meeting. The United Nations Sustainable Development Summit, which saw the adoption of 17 new Sustainable Development Goals, took place one week prior to this meeting. Following a briefing by the Habitat III Secretariat Coordinator on the preparations of the Conference, the attendees focused on the updates from the World Urban Campaign, in particular its communication and outreach efforts (i.e. a new World Urban Campaign website). They discussed three WUC activities and special initiatives: the Urban Thinkers Campuses (UTCs), National Urban Campaigns (NUCs), and the General Assembly of Partners (GAP). The attendees also reconstituted the Steering Committee’s Working Groups. In the past 5 ½ months, the WUC Secretariat has focused its efforts on: i. ii. iii. iv. v. vi. vii.



Coordinating communication with approved UTC hosts; Reviewing submitted UTC reports, and liaising with hosts on the publication of their reports Consolidation of UTC reports for the WUC Working Group 1: The City We Need 2.0 Drafting Committee & facilitating respective virtual and physical meetings Coordinating the call for Urban Solutions Liaising with partners on events, key collaboration, and inputs for the Habitat III process; Expanding WUC social media activities; Launching a new WUC website.
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B. PARTNERSHIPS 1. THE PARTNERS The Campaign currently includes 1 Top and 3 Main Sponsoring Partners, 40 Lead Partners, 66 Associate Partners, 20 Members and 5 Media Partners, which is a total of 135 partner organizations. A list of all partners is available in Annex 1.



2. AGREEMENTS In the last months, the WUC Secretariat has finalized and/or renewed partnerships with the following organizations: i. Lead Partners: Association de Professionnels (AdP) Villes en Devéloppement and Oxfam Great Britain. ii. Associate Partners: Deutscher Verband für Post, Informationstechnologie und Telekommunikation e.V. (DVPT), Eutropian, International Federation of Consulting Engineers (FIDIC), Praveenlata Sansthan, The Ecological Sequestration Trust (TEST), iii. Members: n.a. iv. Media partners: Next City The Secretariat is also currently in communication with the City of Huangshan, SAP, Axa, Global Planners Network (GPN), C40, the Y-Foundation and the Project for Public Spaces. The following approved and/or existing lead partnerships are in progress: ActionAid, ICLEI, WEDO, World Evangelical Alliance (WEA), Joslyn Castle Institute for Sustainable Communities (upgrade from Associate to Lead), ECTP-CEU (renewal)



3. REQUESTS FOR LEAD PARTNERSHIPS The IHC Global (formerly International Housing Coalition), who is currently an Associate Partner, has formally requested to become a Lead Partner of the WUC. The application will be forwarded to the WUC Standing Committee for consideration.



C. COMMUNICATION AND OUTREACH 1. MEETINGS AND EVENTS The following events have been co-organized with and/or attended by the World Urban Campaign: a) 28 September 2015: Sustainable Urban Development in the 21st Century Organized by Communitas Coalition and WUC, with the theme ‘Sustainable Urban Development in the 21st Century - What is the Transformation Needed and What Are Its Drivers in the Horizon of the 2030 Sustainable Development Agenda and the New Urban Agenda of Habitat III’. The event took place from 08:30 - 13:00 at the Ford Foundation. This high level event examined the question Progress Report prepared by the WUC Secretariat – 16 February 2016
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of how to foster sustainable urbanization at the international, national, subnational, and local levels for the needs of people and planet. Related news: http://www.worldurbancampaign.org/movement-sustainable-cities-and-regions-21st-century b) 2 October 2015: Meeting of the General Assembly of Partners (GAP) Organized by the Habitat III Secretariat, the WUC Secretariat attended this meeting as an observer. For more information, please see part G of this report and visit: https://www.habitat3.org/the-newurban-agenda/the-general-assembly-of-partners c) 5-8 October 2015: Urban Thinkers Campus India The Campus in New Delhi commenced on World Habitat Day, and was opened by UN-Habitat Deputy Executive Director Dr. Aisa Kirabo Kacyira. WUC attended the four day Campus themed “The City We Need Fosters Inclusive Prosperity”, which was organized by the National Institute of Urban Affairs (NIUA) and presented the UTC model. On the second day of the UTC, the organizers launched the National Campaign on Cities and Human Settlements. Related news: http://unhabitat.org/urban-thinkers-campus-india-begins-on-world-habitat-day/ d) 15 -16 October 2015: Urban Thinkers Campus Nairobi Supported by UN-Habitat’s Youth and Livelihood Unit, the first Urban Thinkers Campus in Nairobi was hosted by Polycom Development Project and the Huairou Commission. The Campus focused on how urban safety, sanitation and basic services can be better embedded in planning to promote sustainable peace for women and girls. WUC attended the UTC and presented the UTC model. Related news: http://unhabitat.org/urban-thinkers-campus/ e) 30 Nov – 11 Dec 2015: COP21 Hosted by Veolia and co-organized by the World Business Council for Sustainable Development (WBCSD), the World Urban Campaign and UN-Habitat, an event titled “The City We Need - Engaging the Private Sector on Cities and Climate Change towards Habitat III” was held during the ongoing COP21 Conference in Paris/France at the Grand Palais. Related news: http://www.worldurbancampaign.org/city-we-need-cop21 f)



10 – 11 January 2016: Urban Thinkers Campus Dubai The Dubai UTC titled “Future Cities Forum” focused on affordable housing, smart and sustainable cities, as well as on safety and resilience. As the first and only UTC held in the Arab States, this UTC was organized by the real-estate stakeholder FIABCI, together with the Dubai Real Estate Institute (DREI). The WUC Secretariat attended the UTC and presented the UTC model. Related news: http://www.worldurbancampaign.org/developers-seek-affordable-housing-market-new-urbanagenda
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g) 20 – 21 January 2016: Urban Thinkers Campus Paris The Paris Urban Thinkers Campus themed “Smart Planning for Sustainable Cities” was hosted by WUC partner FNAU. This Campus focussed on how smart planning can foster urban development, and was attended by the French Habitat III Secretariat Bureau Member Maryse Gautier. The WUC Secretariat attended the UTC and presented the UTC model. Related news: http://www.worldurbancampaign.org/can-habitat-iii-contribute-%E2%80%98smartshift%E2%80%99-urban-planning h) 17-19 February 2016: Urban Thinkers Campus Mannheim (planned) The Urban Thinkers Campus Mannheim, organized by WUC partner STIRN and the City of Mannheim, will discuss relevant urban questions, reflecting on current challenges such as global migration, youth unemployment, and individual well-being. The WUC Secretariat will attend the UTC themed “Urban Citizenship in a Nomadic World” and present the UTC model. More information: http://utc-mannheim.de/en/ i)



18 – 20 February 2016: Urban Thinkers Campus Sassari (planned) The last Urban Thinkers Campus in the series themed “The City We Need: Open for Art” will close on 20 February. This Campus will focus on will focus on the relationship between art, city life and urban environment. WUC will attend the UTC themed “Urban Citizenship in a Nomadic World” and present the UTC model. More information: http://www.openforart.eu/



A full list of all Urban Thinkers Campuses, which are all organized by WUC partners, is available in part E of this report, as well as in Annex 7.



2. WEB AND OUTREACH ACTIVITIES i. Website As announced during the 13th WUC Steering Committee Meeting, the WUC Secretariat has launched a new website in December 2015 to enhance and improve the online outreach of the WUC and its partners. The new website is accessible via the known web link www.worldurbancampain.org. The new website is built on a new platform, and follows the modern scroll-down website type. The sitemap has been changed, and the structure of the website has been updated, too. The following text gives a guideline of where to find what kind of information on the website. Partners can JOIN the World Urban Campaign and our existing PARTNERS can be seen on an own page. In the THINK section of the website, #UrbanThinkers can share Think Pieces, organizations can share their Urban Solutions (note: the submissions made following the Call for Urban Solutions will be featured here), partner organizations can showcase their Urban Publications, next to UN-Habitat's Urban Lectures. The WUC also SHARES news, events and its newsletter WUC #OnTheMove. Partners are furthermore encouraged to ACT by taking part in an online survey which will allow the WUC to demonstrate how our partner organizations act to commit themselves to the SDGs, The City We Need and the New Urban Agenda. A summary of WHAT WE DO explaining the WUC activities,
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ranging from Urban Thinkers Campuses, Urban Campaigns, The City We Need, and the General Assembly of Partners, can be found on the new website, too. Finally, a CAMPAIGN KIT for partners is available for download. The activity on the WUC website (www.worldurbancampaign.org) has been tracked and analyzed by the Google Analytics tool since 1 July 2015. This tool revealed that, in the period covering 1 September 2015 to 30 January 2016, the WUC website had 11,821 visitors (64.9% New Visitor and 35.1%). Most of them came from United States, Kenya and Mexico. 33.50% of all visitors of the WUC website were between 25 and 34 years. Of all WUC website visitors, 45.85% were female and 54.15% were male. A detailed website insights report (generated from Google Analytics) is available in the Annex 2. On this insights report, a clear increase of page visitors can be seen from beginning of December 2015, when the new WUC website was launched. ii. Newsletter Following a request at the 10th Steering Committee Meeting in April 2014 in Medellin, the WUC Secretariat has produced a monthly electronic newsletter ‘WUC #OnTheMove’, commencing in November 2014. The newsletter is distributed to all partners as well as newsletter subscribers, and has more than 1500 subscribers to date. iii. Publications The WUC Secretariat has translated a set of its existing brochures into different UN languages, mainly Spanish, French, Arabic and Chinese. The publications are available on the WUC website under Resources: http://www.worldurbancampaign.org/resources iv. News stories Since September 2015, the WUC Secretariat has shared over almost 100 partners’ stories under ‘SHARE’ on the WUC website. v. Events calendar and Road Map The WUC Secretariat has updated the list of upcoming events for the years 2015 and 2016 on the WUC website and in the Road Map, available in Annex 3. This Road Map is updated on a weekly basis. vi. Social Media Following the request of the WUC partners, expressed during the 12th WUC Steering Committee Meeting held in Nairobi in April 2015, the WUC Secretariat has launched its Social Media activities in June 2015. These activities allow the WUC Secretariat to increase the Campaign’s outreach efforts. The World Urban Campaign Secretariat developed a social media proposal in line with the UN-Habitat social media policy and strategy in June 2015. The WUC is current active on the following social media channels:  Twitter @urbancampaign  LinkedIn (World Urban Campaign)  Youtube Channel (World Urban Campaign)
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To date, the World Urban Campaign @urbancampaign has 1814 followers on Twitter, 921 Followers on LinkedIn and 100 Subscribers on Youtube. Prominent UN followers on Twitter are the UN Department for Economic and Social Affairs UNDESA (@UNDESA) and Lenni Montiel (@LenniMontiel), the UN Assistant Secretary-General for Economic Development (UNDESA), WHO Urban Health (@who_urbanhealth), UN World Tourism Organization (@UNWTO), United Nations India (@UNinIndia), UNDP India (@UNDP_India), UNHCR Innovation (@UNHCR Innovation), UN-Habitat Youth (@unhabitatyouth), UN-Habitat (@UNHABITAT) and Executive Director Dr. Joan Clos (@JoanClos), ONUHABITAT (@ONUHABITAT), UN-Habitat Europe (@UNHabitatEU), UN-Habitat New York (@UNHabitat_NY), ONU-Habitat Mexico (@ONUHabitatMex). Other prominent followers are Susan Bennett (@SiriouslySusan, the voice of “Siri”) with over 910,000 followers, the Press Information Bureau of the Government of India (@PIB_India) with over 639,000 followers, the NITI Aayog (National Institution for Transforming India @NITIAayog) with over 685,000 followers, World Vision International (@worldvision) with over 542,000 followers as well as the Royal Institute of Chartered Surveyors (RICS - @RICSnews) and the Centre for Environmental Change & Human Resilience (CECHR - @CECHR_UoD) with both around 68,000 followers. In 2015, one tweet by WUC was favorited by UNDP Amimistrator Helen Clark (@HelenClarkUNDP), who has 95,800 followers. @LenniMontiel has also retweeted WUC tweets. The following Hashtags are being used and have been shared with all WUC partners to allow for an intensified online discussion, particularly on Twitter:  #WUC for anything related to the work of the World Urban Campaign  #TheCityWeNeed for anything related to The City We Need  #UrbanThinkers for anything related to Urban Thinkers Campuses  #OnTheMove for anything related to the monthly WUC newsletter  #NUC for anything related to National Urban Campaigns  #GAP for anything related to the General Assembly of Partners The Hashtag #UrbanThinkers, which is the main communication hashtag for all #UrbanThinkers Campuses, as well as any other information relating to the #UrbanThinkers Community, has had a tremendous increase in its reach1. Since the commencement of the social media activities in June 22, tweets (@urbancampaign and others) using the #UrbanThinkers hashtag reached over 13 Million users. An analysis done through SumAll for the week from 5-11 October showed that the Hashtag #UrbanThinkers reached more 2,9 Million users in this week alone. In the week from 16 –22 November 2,8 Million users were reached, and in the week from 1,03 Million users were reached. Generally, it can be said that the tweetreach of the Hashtag increased during the days when Urban Thinkers Campuses were held. The WUC will continue to promote 1



Definition: reach is the total number of estimated unique Twitter users that tweets about the search term were delivered to.
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this Hashtag, and therefore grow its outreach activities. A detailed insights report (generated from SumAll) for the WUC activities on Twitter is available in Annex 4. The WUC Secretariat has further created three twitter lists to keep track of partner’s activities on social media:  #WUC Partners list: https://twitter.com/urbancampaign/lists/wuc-partners  #UrbanThinkers Campuses list: https://twitter.com/urbancampaign/lists/urbanthinkers-campuses  #UrbanThinkers list: https://twitter.com/urbancampaign/lists/urbanthinkers vii. WUC TV As a new initiative to reach out to new audiences and to visualize the WUC’s core message, the WUC Secretariat is working on a production called “WUC TV”. WUC TV will present a collection of short news videos to illustrate The City We Need (TCWN), prepared by the WUC partners. More information on the first production, The City We Need Series, can be found under part F. ii.



D. FINANCIAL REPORT Currently, the World Urban Campaign has one top and three main sponsoring partners: i. ii. iii.



Arcadis NV: agreement valid until June 2016 (Top Sponsor) - under renewal Veolia Environment: agreement valid until December 2016 (Main Sponsor) Lafarge: agreement valid until March 2015 (Main Sponsor) - under renewal



In the reporting period (1 September 2015 – 29 February 2016), two donor contributions were received: i. ii.



Arcadis NV: 60,000 USD Veolia: 35,000 USD



UN-Habitat’s inputs for the reporting period amount to USD 318,022.95. Expenditures for the reporting period have been USD 156,528.25. The current project balance is USD 100,466.95. Details are available in Annex 5.



E. URBAN THINKERS CAMPUSES (UTC) i. Background The inaugural Urban Thinkers Campus, which took place in October 2014 in Caserta/Italy, was organized on the theme ‘The City We Need’, and brought together urban thinkers and established UN-Habitat partner organizations and constituencies to reflect on current urban challenges and trends and to propose a new paradigm. The new paradigm will be a contribution to the New Urban Agenda, which will be delivered at the United Nations Conference on Housing and Sustainable Urban Development (Habitat III) in 2016.
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Building on the previous deliberations of the World Urban Campaign, this inaugural Campus was meant to gather new thinking and strengthen the first campaign position entitled The Future We Want – The City We Need that was prepared from September to December 2013 and launched in March 2014 in New York prior to the Seventh Session of the World Urban Forum (April 2014, Medellin). Through an inclusive debate and review process driven by partners sessions focused on The City We Need, the Campus has allowed all participants to express their views. It has opened space for debate, learning, consensus building, and drafting between large numbers of participants. The meeting outcomes were a second version of key principles of The City We Need, agreed upon in the drafting session of all constituent groups, as well as distinct The City We Need positions from each partner constituent group. The First Urban Thinkers Campus was acknowledged by participants as a model to pursue for further debates in order to bring partners around the table to negotiate principles, policies, and action planning on key issues that need to be addressed at the Habitat III Conference and built up in the New Urban Agenda. The World Urban Campaign Steering Committee recommended that other Urban Thinkers Campuses be solicited by the WUC Secretariat in order to amplify the urban thinkers’ movement towards Habitat III. Those new campuses would allow strengthening The City We Need position of partners further. By holding future Urban Thinkers Campuses, this space can be opened to new regions, partners, and themes in order to facilitate comprehensive and diverse feedback from as many groups and perspectives as possible before Habitat III. The outcomes of the future Urban Thinkers Campuses will feed into the Zero Draft of the New Urban Agenda, as decided during the first meeting of the General Assembly of Partners (GAP) held in Nairobi, Kenya on 13 April 2015. ii. Calls for Proposals As decided during the first Urban Thinkers Campus in October 2014 the World Urban Campaign Steering Committee recommended that other Urban Thinkers Campuses (UTCs) be solicited by the WUC Secretariat in order to amplify the Urban Thinkers’ movement towards Habitat III. All campuses would facilitate elaborating and strengthening The City We Need position of partners further. Following the positive response of the first Call for Proposals, and upon the decision of the WUC Standing Committee in March 2015, a second and third Call for Proposals to host Urban Thinkers Campuses was sent to all partners and published on the WUC website. A total of 31 applications were submitted following these 3 calls, and a total of 30 Campuses were approved. Four Campuses cancelled their events (SDI - South Africa, IMCC – China, World Vision - Kenya and Observatory for Sustainable Development of Cartagena – Colombia), leaving the remaining number of UTCs to be hosted between June 2015 and February 2016 at 26. All UTC hosts received the revised and approved Urban Thinkers Campus Reporting Template (Annex 6). iii. UTCs held, status of preparations, reports & publications2 Since June 2015, 23 UTCs have taken place all over the world to date. So far, according to the data provided in the UTC reports received, more than 3567 participants from 99 countries and representing 1042 2



The figures mentioned here are interim figures and are based on the UTC reports submitted to the WUC. An accurate figure will be provided at the SCM14.
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organizations have contributed to the UTC process, made recommendations and proposals towards The City We Need 2.0. Four more UTCs will occur in this week, with the last UTC closing on 20 February 2016 in Alghero/Italy. A list of all Urban Thinkers Campuses, showing the status of the preparations, is available in Annex 7. All UTCs, background information and relevant documents are available on a dedicated page on the UN-Habitat website: http://unhabitat.org/urbanthinkers/ as well as on the WUC website. The WUC will furthermore publish all UTC reports as a UN-Habitat publication in due course. The publication for the Future of Places Urban Thinkers Campus, held from 29 June – 2 July 2015 in Stockholm/Sweden, can be viewed on the platform ISSUU: http://issuu.com/worldurbancampaign/docs/utc1__public_space_in_the_new_urba Once more publications become available, these will be made available on the following page on the WUC website: http://www.worldurbancampaign.org/urban-thinkers-campus



F. THE CITY WE NEED 2.0 i. General As the World Urban Campaign partners declared in the 2012 Manifesto for Cities and further reiterated here: “the battle for a more sustainable future will be won or lost in cities.” How we plan, build, and manage our cities now will determine the outcome of our efforts to achieve a sustainable and harmonious development tomorrow. Well-planned cities afford all residents the opportunity to lead safe, healthy, and productive lives. Well-designed cities present nations with major opportunities to promote social inclusion, resilience, and prosperity. The WUC provides the framework for a movement with a collective contribution of committed partners united by shared goals and a common vision for the cities of the future of the city for the 21st century. It sets key principles and establishes essential paths for building a New Urban Agenda towards the Habitat III Conference. In March 2014, The City We Need was launched in New York City/USA, one month prior to the Seventh Session of the World Urban Forum (WUF7). The City We Need presents nine principles and the policies and legislations that are needed for future cities articulated by the members of the World Urban Campaign. In October 2014, at the first Urban Thinkers Campus held in Caserta/Italy, partners reiterated the importance of The City We Need in the partner’s engagement process towards Habitat III. Simultaneously, the WUC initiated the General Assembly of Partners (GAP), (see also part G of this report). The GAP was established as an interim deliberative devise for partners to contribute to Habitat III's New Urban Agenda. Following the success of the first Urban Thinkers Campus, the WUC Steering Committee requested the WUC Secretariat at its 12th Steering Committee Meeting in April 2015 to open a call for proposals for partners to host additional Urban Thinkers Campuses. The main aim of the selected UTCs is to solicit inputs to The City We Need 2.0, through the unique and participatory UTC model, involving 14 partner constituent groups. As decided at the 13th WUC Steering Committee, the recommendations made by all Urban Thinkers Campuses through the UTC process will be harnessed by the WUC Working Group 1: The City We Need 2.0 Progress Report prepared by the WUC Secretariat – 16 February 2016
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Drafting Committee (see also Annex 8), supported by the Secretariat at the end of February in Nairobi (29 Feb-2 Mach 2016). The draft of The City We Need 2.0 will be shared with all WUC Partners before the 14th WUC Steering Committee meeting to be held in Prague on 15-16 March, where the manifesto shall be approved by the WUC partners. It will be then shared with the General Assembly of Partners (GAP), as the main contribution of UN-Habitat's non-governmental partners to the New Urban Agenda and the Habitat III process. The City We Need 2.0 will feed into the GAPs outcome document which will be presented to the Habitat III Secretary-General Dr. Joan Clos and the Habitat III Bureau for consideration for the Zero Draft of the New Urban Agenda. This coproduction by such a large constituency of urban thinkers will be a first for the World Urban Campaign and in the history of UN-Habitat! WUC partners have done a great job and have understood the power of participation. ii. The City We Need Series (WUC TV) As part of the WUC TV, The City We Need Series is meant to outline the past challenges and solutions available, articulated along key drivers of change. The videos should drive the viewer through the current challenges of urbanization, explain what to avoid in the future, show the changes needed and articulate possible solutions. Through short videos presented in a news style, The City We Need Series will capture drivers of change and urban solutions.



G. GENERAL ASSEMBLY OF PARTNERS (GAP) At their 11th WUC Steering Committee Meeting, partners endorsed the concept of a General Assembly of Partners (GAP) for the United Nations Conference on Housing and Sustainable Urban Development (Habitat III). The GAP is conceived as a global deliberative devise for non-governmental partners, composed of fourteen Constituent Groups: Local and subnational authorities, Research and Academia, Civil Society Organizations, Grass-root Organizations, Women, Parliamentarians, Children and Youth, Business and Industries, Foundations and Philanthropies, Professionals, Trade Unions and Workers, Farmers, Indigenous People, Media. Proposed by an array of partners united by the World Urban Campaign, the GAP as a special initiative of the WUC represents an innovative process, building on the legacy of the Habitat II Conference held in Istanbul in 1996, in order to develop a consensus for a joined outcome document, The City We Need 2.0, and other related matters for Habitat III. The first General Assembly of Partners meeting took place on 13 April 2015 with the objective to convene all interested partners to deliberate on the GAP Constitution, road map and first joined statement. It was held one day prior to the Second session of the Preparatory Committee meeting for the Habitat III Conference. The first meeting of the GAP Executive committee was held in Stockholm during the Urban Thinkers Campus hosted by the Future of Places on 1 July 2015, attended by the World Urban Campaign Secretariat. Constituent group chairs nominations have been held and will be finalised at the upcoming GAP meeting, which was be held on 2 October in New York City. The programme and minutes of the New York Meeting, as
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well as the New York Declaration are available for download on the Habitat III website: https://www.habitat3.org/the-new-urban-agenda/the-general-assembly-of-partners



H. URBAN CAMPAIGNS Urban Campaigns, conceived as engagement platforms for partners on urban issues, are described in the NUC Toolkit updated in June 2015, shared in July 2015 through WUC On the Move and on the WUC website under Resources. The process is explained in steps: Define your campaign, Initiate your campaign, The Campaign road map, Define your slogan, Join the WUC, Use the WUC platform, Engage people, Engage the media, Engage children and youth, Convene Partners, Organize events, Contribute to the City We Need. The toolkit is available in French, Spanish English and soon in Chinese. A National Urban Campaign webpage has been added to the new WUC website in order to display each Urban Campaign, their partners, news and activities.



The Secretariat has engaged UN-Habitat regional offices to explore ways to initiate urban campaigns in relation to activities at the country level. There is no single formula for an Urban Campaign, but different setups adapted to each context. A summary of current campaign proposals is provided in the table below: No. COUNTRY 1 SENEGAL



2



EGYPT



3



SAUDI ARABIA



DESCRIPTION 'Defar Sama Deuk' (‘Change you village’) Campaign initiated in December 2012 during Africities. Supported by the National Habitat Committee. Lead WUC Partner: Enda RUP. 'My City, My Responsibility' Campaign initiated during National Urban Forum Egypt. Lead: UN-Habitat office and University of Cairo. Campaign was successfully launched at the Saudi Arabia UTC (27 Oct 2015). WUC Lead partner: UN-Habitat office
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4



BURKINA FASO



Campaign to be launched at National Urban Forum (TBC)



7



IRAN



8



INDIA



9



CAPE VERDE



10



MEXICO



13



BRAZIL



‘Towards the City Iranians Need’ Campaign was successfully launched and has its own Urban Campaign page on the WUC webpage. Campaign was successfully launched at UTC India (5-8 Oct 2015). WUC Lead Partner: National institute of Urban Affairs. Campaign proposal by UN-Habitat Cape Verde Office. To be launched in 2016 (date TBC). ‘My City, My Choice’ Campaign was successfully launched at Mexico UTC (18 Nov 2015). Campaign is ongoing with more than 10 Urban Events in 2016. WUC Lead Partner: CNJUR Mexico Thematic Urban Campaign. Launching date TBC.



14



SOMALIA



‘Future of Urban Youth in Somalia’. First meeting was held with UN-Habitat for Somalia Youth, 1 Feb 2016. WUC Lead Partner: UN-Habitat office and Youth Center in Mogadishu
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ANNEX 1: LIST OF WUC PARTNERS As of 10 February 2016 1



Arcadis NV



Top Sponsor



2



ENGIE



Main Sponsor



3



Lafarge Group



Main Sponsor



4



Veolia Environnement



Main Sponsor



5



Association de Professionnels (AdP) - Villes en Devéloppement



Lead Partner



6



African Union of Architects (AUA)



Lead Partner



7



Building & Social Housing Foundation (BSHF)



Lead Partner



8



Building and Wood Workers International



Lead Partner



9



CityNet



Lead Partner



10



Commonwealth Association of Planners



Lead Partner



11



Cordaid



Lead Partner



12



EcoCity Builders



Lead Partner



13



ENDA RUP-Senegal



Lead Partner



14



European Council of Spatial Planners - Conseil européen des urbanistes (ECTP-CEU)



Lead Partner



15



Federación Iberoamericana de Urbanistas (FIU)



Lead Partner



16



Federation of Indian Chambers of Commerce and Industry (FICCI)



Lead Partner



17



Global Network on Safer Cities



Lead Partner



18



Global Parliamentarians on Habitat (GPH)



Lead Partner



19



Global Urban Development (GUD)



Lead Partner



20



Green World City Organization



Lead Partner



21



Habitat for Humanity



Lead Partner



22



Habitat Universities



Lead Partner



23



Habitat Professional Forum (HPF)



Lead Partner



24



Huairou Commission



Lead Partner



25



IAU Ile de France (Institut D'Aménagement Et D'Urbanisme)



Lead Partner



26



International Society of City and Regional Planners (ISOCARP)



Lead Partner



27



International Union of Architects (UIA)



Lead Partner



28



Metropolis



Lead Partner



29



Municipal Arts Society of New York (MAS NYC)



Lead Partner



30



National Institute of Urban Affairs (NIUA)



Lead Partner



31



Oxfam Great Britain



Lead Partner



32



Oxford Brookes University



Lead Partner



33



Penn IUR University of Pennsylvania



Lead Partner



34



Practical Action



Lead Partner



35



Slum Dwellers International (SDI)



Lead Partner



36



United Cities and Local Government (UCLG)



Lead Partner
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37 38



Universita Degli Studi Di Napoli Urban Private Partners (UPP, formerly UPSAB)



Lead Partner Lead Partner



39



Women in Informal Employment: Globalizing and Organizing (WIEGO)



Lead Partner



40



World Business Council for Sustainable Development (WBCSD)



Lead Partner



41



World Future Council



Lead Partner



42



World Vision International



Lead Partner



43



Youth Advisory Board



Lead Partner



44



Zerofootprint



Lead Partner



45



AARDE Foundation (Art & Architecture Research Development Education Foundation)



Associate Partner



46



Association Internationale Villes et Ports (AIVP)



Associate Partner



47



American Planning Association (APA)



Associate Partner



47



Associated Research Centers for the Urban Underground Space (ACUUS)



Associate Partner



48



Bangladesh University of Engineering and Technology (BUET)



Associate Partner



49



Centre for Environment Development



Associate Partner



50



Cities Alliance



Associate Partner



51



Cities Network Campaign



Associate Partner



52



Co-City



Associate Partner



53



Colegio Nacional De Jurisprudencia Urbanistica (CNJUR)



Associate Partner



54



Communitas Coalition



Associate Partner



55 56 57



Consortium for Sustainable Urbanization (CSU) Children & Youth International (CYI) CSR Europe



Associate Partner Associate Partner Associate Partner



58



Designing Hong Kong



Associate Partner



59



Deutscher Verband für Post, Informationstechnologie und Telekommunikation e.V. (DVPT)



Associate Partner



60



Eco Logic



Associate Partner



61



European Cyclist Federation



Associate Partner



62



Eutropian



Associate Partner



63



Federal University of Technology (FUT) Minna, Nigeria



Associate Partner



64



Fédération Nationale des Agences d'Urbanisme (FNAU)



Associate Partner



65



FIABCI - Brasil



Associate Partner



66



FIABCI - International Real Estate Federation



Associate Partner



67



Fonds mondial pour le développement des villes (FMDV)



Associate Partner



68



Future of Places



Associate Partner



69



Global Forum on Human Settlements (GFHS)



Associate Partner



70



Global Studio



Associate Partner



71



Humaran Bachpan



Associate Partner



72



Indian Institute for Human Settlements (IIHS)



Associate Partner



73



Institut pour la Ville en Mouvement (IVM)/ PSA Peugeot Citroen (IVM)



Associate Partner
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75



Institute for Housing and Urban Development Studies (IHS) - Erasmus University Rotterdam International Council on Monuments and Sites (ICOMOS)



76



International Federation for Housing and Planning (IFHP)



Associate Partner



77



International Federation of Consulting Engineers (FIDIC)



Associate Partner



78



International Federation of Landscape Architects (IFLA)



Associate Partner



79



International Housing Coalition (IHC)



Associate Partner



80



Istituto Nazionale di Urbanistica (INU)



Associate Partner



81



Joslyn Castle Institute for Sustainable Communities



Associate Partner



82 83



Korea Research Institute for Human Settlements (KRIHS) Les Ateliers



Associate Partner Associate Partner



84



Lincoln Institute of Land Policy



Associate Partner



85 86



Mayors For Peace Mumbai Environmental Social Network (MESN)



Associate Partner Associate Partner



87



New CityZens



Associate Partner



88



New York Academy of Medicine – International Society of Urban Health



Associate Partner



89



Nomadeis



Associate Partner



90



Ocartagena (Observatory for Sustainable Development of Cartagena)



Associate Partner



91



Partenariat Francais pour la Ville et les Territoires (PFVT)



Associate Partner



92



Praveenlata Sansthan



Associate Partner



93



PUSH



Associate Partner



94



Royal Town Planning Institute (RTPI)



Associate Partner



95



SECOVI-SP



Associate Partner



96



Shehersaaz



Associate Partner



97



Smart Cities Intiative for North Africa (SCI-NA)



Associate Partner



98



Studien Institute Rhein-Neckar (STIRN)



Associate Partner



99



TakingITGlobal (TIG)



Associate Partner



100



The Ecological Sequestration Trust (TEST)



Associate Partner



101



World Alliance of Cities Against Poverty (UNDP)



Associate Partner



102



United Religions Initiative (URI)



Associate Partner



103



University of Pernambuco



Associate Partner



104



University of Sassari



Associate Partner



105



United Nations University - International Institute for Global Health (UNU IIGH)



Associate Partner



106



UrbanSDG Campaign (part of the Sustainable Development Solutions Network, SDSN)



Associate Partner



107



Urbanistes



Associate Partner



108



World Enabled



Associate Partner



109



WWF



Associate Partner



110



Climate Change Network Nigeria (CCN-Nigeria)



Member



111



Da Tong Project



Member



112



Development of Institution & Youth Alliance (DIYA)



Member
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113 114 115



Dubai Real Estate Institute (DREI) Fundación Servivienda Global Voluntary Develoment Association (GVDA)



Member Member Member



116



International Culture University



Member



117



International Urban Food Network (IUFN)



Member



118



Observatoire Ivanhoe Cambridge (Ivanhoe Cambridge Observatory)



Member



119



Organisation pour la Rénovation Environnante du Sud d’Haïti (RESH)



Member



120 121



Peace and Life Enhancement Initiative International (PLEII) People’s Movement for Human Rights Learning (PDHRE)



Member Member



122



Reseau Projection



Member



123



Society for Development Alternatives



Member



124



The Hong Kong University Polytechnic



Member



125



United for Education and Sustainable Futures (UESF)



Member



126



United States International University - Africa (USIU)



Member



127



Uwezo Youth Development Programme (UYDP)



Member



128



Young Professionals in Local Development (YPLD)



Member



130



Youth for Social Development (YSD)



Member



131



CSR Wire



Media Partner



132



Citiscope



Media Partner



133



Next City



Media Partner



134



Responding to Climate Change (RTCC)



Media Partner



135



UBM's Future Cities



Media Partner
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ANNEX 2: WUC WEBSITE INSIGHTS Period: 1 Sept – 30 January
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Continued: Period: 1 Sept – 30 January



Google Analytics explanation of terms:  Sessions: Total number of Sessions within the date range. A session is the period time a user is actively engaged with the website.  Users: Users that have had at least one session within the selected date range. Includes both new and returning users.  Pages/Session: The average number of pages viewed during a session. Repeated views of a single page are counted  Avg. Session Duration: The average length of a session.  Bounce Rate: It’s the percentage of single-page visits (i.e visits in which the person left your site from the entrance page without interacting with page).
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Demographics, Gender and Location: Period: 1 Sept – 30 January



Location (by session)
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Comparison: Period: 1 31 July 2015 vs. 1 – 31 January 2016
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Continued Comparison: Period: 1 31 July 2015 vs. 1 – 31 January 2016
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ANNEX 3: ROAD MAP The WUC Secretariat has updated the list of upcoming events for the years 2015 and 2016 on the WUC the Road Map, available as a PDF Annex to this report and for download on the WUC website: http://www.worldurbancampaign.org/resources/ This Road Map is updated on a weekly basis; covering events of WUC, UTCs, GAP, Habitat III and other relevant key events (i.e. the Post-2015 Sustainable Development Summit).
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ANNEX 4: WUC SOCIAL MEDIA Period : 1 September 2015 – 9 February 2016 World Urban Campaign activity and outreach on Twitter Date



Tweets for urbancampaign



Retweets for urbancampaign



Retweet Reach for urbancampaign



Mentions for urbancampaign



Mention Reach for urbancampaign



Followers for urbancampaign



Tweet Reach for #WUC



Tweet Reach for #UrbanThinkers



TOTAL



623



1240



3,509,196



734



2,616,814



1,728



3,827,200



13,197,630



Week of Mon 1 Feb 2016



9



21



40,600



21



91,400



1,710



182,000



245,000



Week of Mon 25 Jan 2016



12



45



199,000



27



9,440



1,670



151,000



629,000



Week of Mon 18 Jan 2016



17



65



139,000



65



150,000



1,610



552,000



929,000



Week of Mon 11 Jan 2016



22



52



87,600



28



125,000



1,530



96,600



597,000



Week of Mon 4 Jan 2016



39



56



293,000



24



66,800



1,460



227,000



1,030,000



Week of Mon 28 Dec 2015



3



6



7,600



5



115



1,420



80,900



15,800



Week of Mon 21 Dec 2015



6



12



28,000



11



31,900



1,390



227,000



45,200



Week of Mon 14 Dec 2015



7



12



15,400



5



5,020



1,370



267,000



105,000



Week of Mon 7 Dec 2015



17



25



29,100



7



19,200



1,340



310,000



58,600



Week of Mon 30 Nov 2015



9



26



45,900



10



16,200



1,310



99,600



98,800



Week of Mon 23 Nov 2015



15



32



41,700



11



31,000



1,270



164,000



182,000



Week of Mon 16 Nov 2015



28



44



52,000



53



25,100



1,230



159,000



2,880,000



Annexes: Progress Report prepared by the WUC Secretariat – 16 February 2016



Page xi |



Date



Tweets for urbancampaign



Retweets for urbancampaign



Retweet Reach for urbancampaign



Mentions for urbancampaign



Mention Reach for urbancampaign



Followers for urbancampaign



Tweet Reach for #WUC



Tweet Reach for #UrbanThinkers



Week of Mon 9 Nov 2015



12



16



28,300



15



14,400



1,170



95,100



106,000



Week of Mon 2 Nov 2015



14



32



58,600



8



1,860



1,140



166,000



183,000



Week of Mon 26 Oct 2015



12



35



55,800



23



562,000



1,100



86,200



901,000



Week of Mon 19 Oct 2015



19



43



36,500



64



689,000



1,040



121,000



1,080,000



Week of Mon 12 Oct 2015



42



74



82,200



35



573,000



993



152,000



941,000



Week of Mon 5 Oct 2015



94



140



1,470,000



69



29,700



961



105,000



2,900,000



Week of Mon 28 Sep 2015



34



88



60,700



99



67,000



868



300,000



192,000



Week of Mon 21 Sep 2015



12



19



28,400



5



821



814



123,000



38,800



Week of Mon 14 Sep 2015



4



2



5,050



8



4,430



771



111,000



33,600



Week of Mon 07 Sep 2015



14



18



19,300



4



1,270



759



51,800



6,830



Week of Mon 31 Aug 2015



5



5



5,146



4



5,828



728



0



0



Week of Mon 24 Aug 2015



8



10



8,356



8



7,054



711



0



0



Week of Mon 17 Aug 2015



15



9



18,380



5



7,925



687



0



0



Week of Mon 10 Aug 2015



14



22



24,836



3



287



656



0



0



Week of Mon 03 Aug 2015



8



7



10,987



3



1,821



0



0



0



Week of Mon 27 Jul 2015



8



11



13,571



6



1,999



0



0



0
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Date



Tweets for urbancampaign



Retweets for urbancampaign



Retweet Reach for urbancampaign



Mentions for urbancampaign



Mention Reach for urbancampaign



Followers for urbancampaign



Tweet Reach for #WUC



Tweet Reach for #UrbanThinkers



Week of Mon 20 Jul 2015



12



20



64,971



11



1,178



0



0



0



Week of Mon 13 Jul 2015



12



29



51,585



9



14,289



0



0



0



Week of Mon 06 Jul 2015



14



39



62,302



22



34,430



0



0



0



Week of Mon 29 Jun 2015



65



156



300,502



46



588,00



0



0



0



Week of Mon 22 Jun 2015



21



69



124,810



20



27,347



0



0



0
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ANNEX 5: WUC FINANCIAL REPORT Reporting period: 1 September 2015 – 29 February 20163 INPUTS



OUTPUTS USD



Budget carried over from 31 March 2014 Donors contributions



137,020.30



USD Consultants Campaign and Partnerships Consultant



24,000.00



Arcadis (2015)



60,000.00



Campaign Consultant



14,490.00



Veolia (2015)



35,000.00



National Urban Campaign Consultant



22,200.00



95,000.00



Design Consultant



18,400.00



Outreach Consultant



12,000.00



Web Design Consultant



16,000.00



Total TOTAL



256,995.30



UN-Habitat INPUTS Coordination and management



252,966.67



Total



Administrative support



40,600.00



Missions



Website management



20,300.00



WUC SCM New York, UTC New Delhi



Communication



4,156.29 Total



TOTAL



107,090.00 10,485.00



NUC Riyad



2,516.00



318,022.95



NUC Geneva



594.00



712,038.55



Cop21 CWN Event



2,484.35



UTC Dubai



1,262.00



UTC Paris



2,490.00 24,197.00



UTC Mannheim/Alghero Total



44,028.35



Printing / Production Dissemination costs



410.00 Total



410.00



Other Web Hosting charges



3



5,000.00 Total



5,000.00



TOTAL



156,528.35



BALANCE



100,466.95



Figures to be confirmed by 15 March 2016
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ANNEX 6: UTC REPORTING TEMPLATE Distributed to all UTC hosts on 30 April 2015 and thereafter



ANNEX 7: UTCS – STATUS OF PREPARATIONS As of 8 February 2016
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ANNEX 8: WUC WORKING GROUPS



Working Group 1: The City We Need Drafting Committee Members Interest expressed by WUC partners on 3 October 2015 – List subject to change Facilitator: Nicholas You (Honorary WUC Steering Committee Chair) Co-Facilitator: Joyati Das (World Vision International) Co-Facilitator: Peter Loewi (Children & Youth International) Members: 1. Christopher Dekki (Communitas Coalition) 2. Didier Vancutsem (ISOCARP) 3. Dyan Currie (CAP) 4. Filippo Boselli (World Future Council) 5. Hirotaka Koike (UN Major Group for Children & Youth/Children & Youth International) 6. Judith Hermanson (IHC) 7. Mahmoud Hesham El Burai (DREI) 8. Inge Bouwmans (Cordaid) 9. Maruxa Cardama (Communitas Coalition) 10. Mohamed Munyanya (UIA) 11. Paul Zimmermann (Designing Hong Kong) 12. Sanja Zlatanic (ACUUS) 13. TBC (Huairou Commission)



Background, Objectives and expected outputs At the 9th Steering Committee meeting (Nantes, Sept 2013), the WUC partners agreed to engage deeper in the Habitat III Conference preparations by engaging the international community, public, private, and civil society partners to contribute to a new Urban Agenda in a consensus document that describes The City We Need. This document articulates key principles and establishes essential paths for building a New Urban Agenda as a contribution to the Habitat III Conference. WUC launched The City We Need on 4 March 2014 in New York City/USA. At the 11th Steering Committee meeting (Caserta, October 2014), the WUC partners reviewed and approved a WUC Special Initiative to oversee the Habitat III engagement process via the formation of a General Assembly of Annexes: Progress Report prepared by the WUC Secretariat – 16 February 2016
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Partners (GAP), composed of partner constituent groups representing the Major Groups, Habitat Partners and other relevant stakeholders. At the 12th WUC Steering Committee (Nairobi, April 2015), the Draft GAP Constitution and the agenda for the inaugural meeting on 13 April 2015 was reviewed and endorsed. It was decided that the original The City We Need should be revised and amended, in particular through partners’ contributions and recommendations made at the 28 approved Urban Thinkers Campuses. At the 13th WUC Steering Committee meeting (New York City, October 2015), the attendees decided to reconstitute the WUC Working Groups, and found that a new working group – the City We Need Drafting Committee – is required, in order to consolidate partners’ inputs and recommendations, and to draft “The City We Need 2.0” for submission to the GAP, and ultimately for consideration by the Habitat III Bureau as a contribution towards the New Urban Agenda. As a result, the objectives and outputs of this working group will include the following:  To review, and if required revise the reports of all Urban Thinkers Campuses (UTCs)  Interviewing Urban Thinkers Campus hosts and the respective report writers  To develop a summary of all UTCs held and reported on  To review The City We Need and draft a new version – The City We Need 2.0



Important Milestones & Proposed Meeting Dates            



25 November 2015 : Webinar/Telephone Conference Meeting 12 January 2015 : Circulation of UTC reports received to date 18 January 2016: Webinar/Telephone Conference Meeting 3 February 2016 : Webinar/Telephone Conference Meeting 25 February 2016 : Webinar/Telephone Conference Meeting 27 February : Final deadline for subissions of UTC reports (any reports received after this date cannot be feed into The City We Need 2.0) 29 February – 2 March 2016 2016 : Final Drafting Meeting in Nairobi/Kenya 4 - 13 March: Circulation of The City We Need 2.0 to all WUC Steering Committee Members 14- 15 Mach 2016 – 14th Steering Committee Meeting (SCM14) in Prague/Czech Republic – Finalization and approval of The City We Need 2.0. 16-18 March 2016 – Habitat III Regional Meeting Europe in Prague/Czech Republic 19 March 2016 – General Assembly of Partners (GAP) Meeting in Prague/Czech Republic April 2016 – Deadline for the Zero Draft of the New Urban Agenda



For further key dates, please view the most updated version of the Road Map.
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Working Group 2: Monitoring and Indicators Members Interest expressed by WUC partners on 3 October 2015 – List subject to change Facilitator: Lucy Stevens (Practical Action) Co-Facilitator: Jane Katz (Habitat for Humanity) Members: 1. Aashish Khullar (UN Major Group for Children & Youth/Children & Youth International) 2. Eugenie Birch (Penn Institute) 3. Joanna Crispe (MAS NY) 4. Marc Weiss (GUD) 5. Maruxa Cardama (Communitas Coalition) 6. Sahar Attia (Habitat UNI) 7. Sri Sofjan (Huariou Commission)



Background, Objectives and expected outputs Monitoring has been a key component of the World Urban Campaign since its inception. The adoption of the United Nations Sustainable Development Agenda and the 17 Sustainable Development Goals (SDG11), presents continuous opportunities to revisit benchmarking and assessment tools to review progress, particularly to monitor the implementation of a SDG11. The Habitat III Conference also presents an extraordinary opportunity to showcase the remarkable advances in urban data analysis/benchmarking tools that have evolved over the past 20 years. At the 13th WUC Steering Committee meeting (New York City, October 2015), the attendees decided to reconstitute the WUC Working Groups, and found that a new working group – the Monitoring and Indicators Group – is required. As a result, the objectives and outputs of this working group will include the following: 1. To input suggestions and lobby for an improved set of indicators for SDG11 and for other SDGs that have a particular relevance to the New Urban Agenda (by end December 2015)  To understand on-going timeframe for influencing indicators  Bring together submissions from agencies so far  Access and circulate submission from UN-Habitat
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To review the set of targets of SDG11 on Cities and Human Settlements, in the framework of the InterAgency Expert Group meetings To review indicators for other SDGs that may have a particular relevance to the New Urban Agenda. Identify whether there are priority issues we would like to campaign on which may require sign-up from WUC members



2. To develop and suggest ways in which Habitat III can be measured effectively measured (by the time of GAP meeting March 2016), and in this context: a. Review declarations of Regional and Thematic meetings re: indicators / monitoring b. Review Policy Unit documents (due Feb/March) as they relate to i. Suggested indicators ii. Monitoring processes c. Explore potential to ask Policy Units (incl. WUC members) to hold Webinars to get a sense of the issues being discussed around indicators The overarching goal is to ensure that the implementation of the New Urban Agenda is measured and monitored through a strengthened process. Additionally, the group will focus on how the implementation of the recommendations made in The City We Need 2.0 can be monitored, in particular in regard to the Post-2015 process.



Important Milestones & Proposed Meeting Dates      



8 – 11 March 2016 – 47th Session of the UN Statistical Commission in New York City/USA March 2016 – General Assembly of Partners (GAP) Meeting in Prague/Czech Republic 15 Mach 2016 – 14th Steering Committee Meeting (SCM14) in Prague/Czech Republic 16-18 March 2016 – Habitat III Regional Meeting Europe in Prague/Czech Republic End March 2016 – Deadline for the final The City We Need 2.0 April 2016 – Deadline for the Zero Draft of the New Urban Agenda



For further key dates, please view the most updated version of the Road Map.
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Working Group 3: Communication, Outreach and Events Members Interest expressed by WUC partners on 3 October 2015 – List subject to change Facilitator: Pilar Balbuena (WIEGO) Co-Facilitator: Adam Rogers (World Alliance of Cities Against Poverty) Members: 1. Gloria Sohorzano (WIEGO) 2. Jerko Rosin (GPH) 3. Joyati Das (World Vision) 4. Rose Molokoane (SDI) 5. Sharon Kuska (Joslyn Institute for Sustainable Communities)



Background, Objectives and expected outputs Communication has been a key component of the World Urban Campaign since its inception. At the first Steering Committee (Barcelona, 2009), the partners decided to form a Communication Working Group to focus on messaging, outreach and dissemination as essential component of the Campaign. The Working Group on communication has developed key messages over time and agreed on several modus operandi to disseminate them. They have employed the WUC website as the main platform and the World Urban Forum as the key global event to reach out to multiple audiences. Partners’ events and activities have been instrumental in reaching out to larger networks in the thematic areas of the Campaign. (See http://www.worldurbancampaign.org) At the 13th WUC Steering Committee meeting (New York City, October 2015), the WUC Secretariat presented its various activities (new website, social media, newsletter, Urban Thinkers Campuses, National Urban Campaigns, etc.), and the attendees decided to reconstitute the WUC Working Groups, and found that a new working group – the Communication, Outreach and Events Group – is required. As a result, the objectives and outputs of this working group will include the following:  To formulate a new vision for the World Urban Campaign  To define new target groups  To further promotion of SDG11 to raise awareness about its importance in the overall Sustainable Development Agenda.  To prepare an action plan and associated timeline related to the upcoming milestones of the Post-2015 process and Habitat III preparations.  A draft action plan to advocate for and raise awareness on The City We Need 2.0 for Habitat III Annexes: Progress Report prepared by the WUC Secretariat – 16 February 2016
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Important Milestones & Proposed Meeting Dates     



March 2016 – General Assembly of Partners (GAP) Meeting in Prague/Czech Republic 15 Mach 2016 – 14th Steering Committee Meeting (SCM14) in Prague/Czech Republic 16-18 March 2016 – Habitat III Regional Meeting Europe in Prague/Czech Republic End March 2016 – Deadline for the final The City We Need 2.0 April 2016 – Deadline for the Zero Draft of the New Urban Agenda



For further key dates, please view the most updated version of the Road Map.
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Working Group 4: Long-Term Planning Members Interest expressed by WUC partners on 3 October 2015 – List subject to change Facilitator: Ismael Fernandez (HPF) Co-Facilitator: Christopher Dekki/Maruxa Cardama (Communitas Coalition) Members: 1. Bert Smolders (ARCADIS) 2. Christine Auclair (UN-Habitat/World Urban Campaign) 3. Claudia Ponce Sanchez (CNJUR) 4. Claudio Bernardes (Secovi-SP) 5. Diana Fitzsimons (IFHP) 6. Didier Vancutsem (ISOCARP) 7. Eric Huybrechts (IAU-IDF/AdP) 8. Flavio Gonzaga (FIABCI) 9. Ishtiaque Zahir (UIA) 10. Regitze Hess (IFHP) 11. Rodrigo Luna (FIABCI-Brasil) 12. Roger Grossenbacher (FIABCI) 13. Eugenie Birch (UPenn) 14. Jan Peterson (Huairou Commission) 15. Sri Sofjan (Huairou Commission) 16. Evasio Levagno (Torino University) Background, Objectives and Expected Outputs At the 13th WUC Steering Committee meeting (New York City, October 2015), the attendees decided to reconstitute the WUC Working Groups, and found that a new working group – the Long-Term Planning Group – is required. As a result, the objectives and outputs of this working group (WG) will include the following:  To plan and formulate WUC’s future activities based on the common understanding that the WUC is a long-term campaign, anchored in UN-Habitat’s Work Programme and Budget, and that WUC is the convening body for all stakeholders engaged in the Agenda 2030 process, and in particular SDG11, as well as other processes where urban practitioners and thinkers have a relevant role to play.  To formulate a timeline for the long-term activities of the World Urban Campaign, particularly in regard to its role overseeing and promoting the implementation and monitoring of a) the New Urban Agenda in the Post-Habitat III and b) the Sustainable Development Goals in the Agenda 2030 processes.  Annexes: Progress Report prepared by the WUC Secretariat – 16 February 2016
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To integrate the lessons and advances in stakeholder engagement and participation achieved through the preparations for Habitat III into the long term plan for the World Urban Campaign, with special regard for the ongoing UN-Habitat operations including the World Urban Forums and Governing Council operations. To help WUC incorporate best practices in terms of stakeholder engagement from other UN processes as to better serve the stakeholders engaged in the work of the Campaign.



Methodology  The WG will meet through Skype, or other appropriate communication tool. Please see the WG’s Draft Timeline for more information regarding meeting dates and times.  The co-facilitators will organize the initial call(s) and appoint rapporteurs.  After each meeting, the WG will select a member(s) of the group to: o Organize the next meeting call; o Facilitate the next meeting; o Take notes.  If the WG so chooses, it may appoint officers to assist the co-faciliators with the operation of the WG.  If the WG so chooses, it may create subcommittees to complete designated tasks as necessary. These subcommittees will carry out their work and report back directly to the WG. Subcommittees can be disbanded by the WG for whatever reason.  The WG aims to make decisions based on consensus; however, if consensus cannot be reached, a vote will be conducted. The simple majority of the votes prevails. WG members must attend at least twothirds of the meetings in order to be able to exercise their vote and they must demonstrate engagement.  Minutes of all meetings of the WG will be publicly available for the wider WUC community.  The list of the members of the WG will be publicly available for the wider WUC community. Important Milestones & Proposed Meeting Dates  15/19 March 2016 – General Assembly of Partners (GAP) Meetings in Prague/Czech Republic (Executive Committee and General Meeting)  15 -16 March 2016 – 14th Steering Committee Meeting (SCM14) in Prague/Czech Republic  15 March 2016 – Deadline for submission of a draft proposal, The City We Need 2.0 on the WUC in the Post-Habitat III and Post-2015 era (to be reviewed and approved by the WUC partners at the SCM14)  16-18 March 2016 – Habitat III Regional Meeting Europe in Prague/Czech Republic  End March 2016 – Deadline for the final The City We Need 2.0  April 2016 – Deadline for the Zero Draft of the New Urban Agenda Amendments  These Terms of Reference may be amended, as and when necessary, by the WG.
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ANNEX 9: WUC PARTNERS REPORTS WUC partner’s reports received by 15 February 2016 are available via the following Dropbox link”: https://www.dropbox.com/sh/33ln0p2lryeznx9/AACqjV8yC-NPSeM0e4tTH-FSa?dl=0
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