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Beach Visits and Willingness to Pay: Çeşme Peninsula, Turkey Özlem Ünal(1) and A. T. Williams(2) (1)



Dokuz Eylül University, Faculty of Architecture, Department of Urban and Regional Planning, 35230, Alsancak, Izmir, Turkey Tel +90-232-4648105 Fax +90-232-4648063 e-mail: [email protected] (2) Bath Spa University College, Faculty of Applied Sciences, Newton Park, Bath, UK Tel +44-1225-875875 Fax +44-1225-875776 e-mail: [email protected]. Abstract This paper describes the results of a study analysing the rational for beach visits together with the public valuation of beaches in the Çeşme Peninsula for the year 1998. A total of 120 questionnaires were applied to residents of İzmir, the main town in the region. Results showed that Ilıca, Altınkum, Ayayorgi and Altın Yunus were the most popular beaches visited on the peninsula. Cleanliness of bathing water, cleanliness of beach, scenery and adequacy of beach facilities were among the main reasons of visit. The majority of people disliked litter and noise, followed by lack of facilities and dog’s mess. Lack of parking space also ranked relatively high. More than half of the respondents were not concerned with coastal erosion but 79% were concerned with litter. The discharge of domestic refuse to the sea and lack of environmental awareness in people, beach users and boaters, were found to be the main reasons of litter accumulation. Sixty seven percent of respondents were willing to pay an extra amount to see the beaches improved. While 20% would like to pay more than £1 per adult visit, half of the people surveyed had a willingness to pay of £0.76 per adult. The average figure was found to be £0.89 per adult visit. Thirteen percent of the respondents were unwilling to pay any extra amount. The preferred mode of payment was by an entrance fee followed by honesty boxes or taxation.
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Introduction The Çeşme Peninsula is situated on the west coast of Turkey and the Greek Island of Chios is located further westwards. Excursions to Chios as well as Samos and Rhodes are available through ferries. It is located 70 km from the centre of the metropolitan city of İzmir and 90 km from the international airport (Fig. 1). Besides being the most popular second home destination of the region, the peninsula attracts foreign visitors - especially those on package tours - as well as domestic visitors. During the summer season, it is the main holiday destination for day visits by people residing in Izmir. Although second home developments dates to the mid 1950s, the development of modern tourism in the peninsula began in the 1980s when foreign tourism was fully introduced. Tourism underpins the economies of many developing countries and Turkey is no exception. Northern Europe is the dominant tourist market for the peninsula and visitors are mainly attracted by the Mediterranean climate and culture of the region. In 1988, 86,535 foreign tourists arrived at Çeşme, this figure increasing to 111,215 in 1989 and 115,576 in 1990. The 1991 Gulf War considerably affected tourist arrivals when the number decreased by 50%. Overnight stays also decreased more than 50% (from 724,883 to 319,400). Recovery in the tourism sector was reflected in 1992 by foreign tourist numbers increasing to 94,215, this figure reaching 136,370 in 1995, 195,047 in 1996 and finally exceeded 200,000 in 1997. In 1998, the number of foreign tourists decreased by 50% compared to the previous year. This was partly due to effects of the 1998 World Cup, partly because of price policies of other Mediterranean countries, and to an increase in interest rates in holiday credits provided by governments of tourist generating countries to their holidaymakers (Table 1). Table 1: Visitor arrivals and overnights (1988-1998) (Çeşme Tourism Office Statistics,1988-1998) Year Foreign 1988 1989 1990 1991 1992 1993 1994 1995 1996 1997 1998



Visitor Arrivals Domestic Total



86.535 111.215 115.576 50.776 94.215 88.982 96.928 136.370 195.047 208.145 109.404



51.131 58.968 102.011 106.923 129.530 140.900 157.307 157.842 173.760 170.254 153.640



Foreign



137.666 170.183 217.587 157.689 223.745 229.882 254.235 294.212 368.807 378.399 263.044



Overnights Domestic Total



623.997 777.790 724.883 319.400 645.589 600.264 600.620 734.806 949.117 1.088.333 612.195



163.844 184.593 263.715 373.492 496.490 525.858 585.819 590.077 642.113 629.745 489.192



787.841 962.383 988.548 692.892 1.142.079 1.126.122 1.186.438 1.324.883 1.591.229 1.718.078 1.101.387
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Fig. 1: Location of the Çeşme Peninsula.
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However, domestic tourism has steadily increased in numbers but figures oscillate each year. In 1988, 51,131 domestic tourists visited the peninsula and this figure rose by 15% in 1989. Arrivals increased by over 73% in 1990 with 263,715 overnight stays, then decreased by 21% in 1992. Later it reached to 157,307 in 1994 and 173,760 in 1996. During 1997, 170,254 tourists visited the peninsula accounting for 629,745 overnights. In 1998, this figure decreased to 153,640 visitors, and 489,192 overnight stays. There are nearly 4,000 second homes in the peninsula attracting a total of 13,300 users (this figure constitutes three times the resident population). By 1997, the number of accommodation establishments was 213 and total bed capacity was 11,522 and compared to the previous year, a 0.2% increase can be observed. Virtually all of the accommodation establishments are located near beaches. The Çeşme Peninsula mainly offers beach holidays based on six months of sunshine due to its Mediterranean climate. Archaeological ruins and hot springs are other tourist attractions. Beaches located on various parts of the peninsula are easily accessible for visitors (Fig. 2). There are five main beaches on the peninsula which attract foreign and domestic visitors, Tekke, Ilıca, Altın Yunus and Altınkum. Depending on wind and wave characteristics, in general, the bathing water of the northern and western coastal strip is shallow and hot, whereas the southern coast is relatively deep and cold. Characteristics of the many beaches can be found in Table 2. Table 2: Main beaches of the Çeşme Peninsula (Ministry of Tourism of Turkey, 1968) Location



Sifne Paşalimani Ilıca Boyalık Dalyan Büyük Liman Ayayorgi Ayasarandi Çiftlik Gerence Altınkum* AltınYunus*



Width



3-5 m. 30-40 m. 25-30 m. 5-10 m. 5-10 m. 10-50 m. n.a. 5-10 m. 3 m. 15-20 m. n.a. n.a.



Length Beach Material Distance Thin Thick Pebble to centre sand sand stone 300 m. 800 m. 2 km. 1 km. 1 km. 100 m. 800 m. 500 m. 5 km. 1 km. 4.5 km. 1.5 km.



+ + + + +



+ + + + -



+ + + -



8 km. 10 km. 6 km. 2 km. 2.5 km. 10 km. 2 km. 2.5 km. 5 km. 30 km. 9 km. 3 km.



* Values for Altınkum and Altın Yunus beaches were obtained from Çeşme Tourism Office.
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Fig. 2: Main beaches of the Çeşme Peninsula.
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In 1995, nearly all coastal parts of the peninsula were designated as “Natural Sites” or “Archaeological Sites” by the local commission of the Ministry of Culture. It is worthy of note that the main aim of this decision was to prohibit undesired coastal developments and second homes and to provide a balance between conservation and development. Conversely, as necessary investigations were not made and not based on rational decisions, serious planning problems occurred. In 1996 a series of changes were made in the boundaries of the Natural and Archaeological Sites and their designations changed by considering matters such as property patterns, planning decisions, geological structure of the peninsula, underground and surface water reserves, etc. Estimation of the Economic Value of the Environment Beaches are important to tourism, but their value is very hard to quantify. Spending by tourists is frequently given as a value to is importance but this in no way reflects the value of beaches (Loomis et al. 1985). The total value of a good/service is the willingness to pay (WTP) for that good/service (Pearce and Turner, 1991) and the value equates to what is left after the total expenditure has been removed from the gross willingness to pay. The key to successful and efficient tourism is repeat clientele, and the impression that visitors have of beach conditions should rank highly on any promotion. Methodology An indirect method was used as no direct cost is incurred for only beach use, in order to provide an economic valuation of the natural resources and environmental amenities i.e. Contingency Valuation (CV). This method was employed in order to assess the economic value people place on beaches in the Çeşme Peninsula. Results were obtained through a questionnaire survey. The questionnaire was designed to ascertain what people thought of beaches and the designated Natural Sites, their likes and dislikes for a particular beach frequently visited, reasons of visit, their demographic status as well as willingness to pay to maintain the visited beach. The survey was carried out on domestic visitors, a total of 120 questionnaires being given to: students of planning and architecture; academics as they have professional experience on the subject; and to inhabitants living in the modern shopping district of İzmir, as these inhabitants constitute one of the largest group of people who have either a second home in the peninsula, or, visit especially weekends. This enabled comparison between people who have a professional experience on coastal assets and those who have not, as well as people who have/have not second homes in the peninsula. Questions on Natural Site designations, reasons of agreement/disagreement, problems faced in Natural Sites, the ways to maintain/improve beaches and an estimate for a reasonable charge to be paid were given in a closed format in order not to influence respondents. Cameron (1988) has shown that the closed format is more reliable than the open one as it deals with the potential for strategic bias. Accurate WTP
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estimates give a probability of a ‘yes’ response close to zero at the upper points of the stated price; if not the WTP can be underestimated. Results and Discussion Questionnaire results showed that Ilıca, Altınkum, Ayayorgi and Altın Yunus beaches were the most popular beaches visited on the Çeşme Peninsula (Table 3). Although Altın Yunus beach mainly serves Altın Yunus Hotel visitors, it is also possible for daily visitors to use it by payment of an entrance fee. However Ilıca beach at the north, is mainly visited by domestic visitors (confirmed by the survey results), with a 36% preference level for this beach. On the other hand, Altınkum beach is mainly preferred by foreigner visitors. During the 1998 summer season, 38% of respondents visited the beaches once a week; 19% visited twice in a week out of their annual (official) holidays. On the other hand, a majority of people (60%) visited the beach everyday and 16% made a visit once in two days during their annual holidays. Table 3: The most popular beaches visited on the Çeşme Peninsula Beach Ilıca Altınkum Ayayorgi Altın Yunus Boyalik Paşalimanı Others* Total



No. of responses 43 22 19 14 8 4 10 120



% 35.83 18.33 15.83 11.67 6.67 3.34 8.33 100.00



*This category includes Tursite, Ildır, Alaçatı, Büyük Liman, Tekke, Merkeztur beaches and Meltem Holiday Village beach.



The time of travel to the beach ranged from 5 to 180 minutes with the majority (42%) in the 5 to 10 minutes range, followed by those who took 60 minutes (23%). The dominant mode of transport to the beach was via private car (53%), followed by walking (33%). It should be noted that second home developments are dispersed over most parts of the peninsula, as far as 3-4 kilometres from the coast. Therefore for most second home users, a private car is used to reach to the beach. The beach stay length was mainly between 1-4 hours or 4-8 hours. Survey results also showed that 73 % of all respondents considered travel to the beach as delightful. Only 2.5% of people rated the aesthetic quality of the visited beach as “bad”. However 57% rated it “good” and 31% “poor”. Besides, cleanliness of bathing water, beach cleanliness, scenery and adequacy of beach facilities which were among the main reasons of visit. This is in accord for findings elsewhere in Turkey (Morgan et al., 1996) and elsewhere, e.g. Young et al., (1996), Junyent et al., (1995). Eleven percent of respondents considered a beach visit
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mainly due to proximity to their homes. It was surprising to find that respondents considered adequacy of beach facilities as a third priority as for most, beach cleanliness was of secondary importance (Table 4). The majority of people disliked litter (22%) and 30% put it as their first priority, fifteen percent disliked noise, followed by lack of facilities and dog’s mess. Lack of parking space was also ranked relatively high (11%; Table 5). Beach constructions, crowds, entrance fees and litter floating in the bathing waters seemed to be of secondary importance. Table 4: Reason for visiting beaches on the Çeşme Peninsula Reason for visit



No. of responses Percentage of response (in accordance with priority) (%) 1 2 3 1 2 3



Scenery 19 Wildlife 6 Adequacy of beach facilities 19 Cleanliness of beach 9 Cleanliness of bathing water 36 Quality of bathing water(warm & shallow) 11 Quality of bathing water (cold and deep) 1 Proximity to home 13 Presence of sandy beach Habit to use Others* 3 Total 117



6 7 13 23 29 10 14 3 4 109



Table 5: The dislikes of beach users Dislikes



No. of responses (In accordance with priority) 1 2 3



Litter 34 Noise 23 Difficult accessibility 8 Lack of facilities 8 Scenery 5 Dog’s mess 10 Pebbled beach 7 Lack of parking space 7 Construction on the beach 5 Crowd 2 Litter on batter water 1 High price Others* 2 Total 112



17 17 9 13 10 5 4 16 3 93



11 3 4 14 4 18 12 9 3 1 3 1 83



*The ‘Others’ column included gypsies on the beach, wind and lack of a suitable walking path on the beach.



11 7 29 9 17 6 11 2 2 2 96



16.24 5.13 16.24 7.69 30.70 9.40 0.85 11.11 2.56 100.00



5.50 6.42 11.93 21.10 26.61 9.10 12.84 2.75 3.67 100.00



11.46 7.29 30.21 9.38 17.71 6.25 11.46 2.08 2.08 2.08 100.00
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Although more than half of those questioned were not concerned with coastal erosion, 79% were concerned with litter. Twenty eight percent of those considered “discharging of domestic sewage to the sea” and 30% considered “insensitive people with little environmental conscience” as the main reasons for litter. Boating and their (including sewage) litter disposal habits and an insufficiency in the coastal infrastructure were also stated as causing littering. It should be stated that ineffectiveness of local authority, lack of control, second home developments and wrong development decisions were among other reasons (Table 6). Boat control, sewage disposal systems, tourist facilities, educating people and giving them an environmental conscience, infrastructure development, were stated as ways of preventing litter. Table 6: Reasons for litter found on the coastline Reasons Discharge of domestic disposals to the sea Boats and their disposals Insufficiency in infrastructure Second homes Insensitivity of people Lack of environmental awareness Lack of control High density Wrong development decisions Ineffectiveness of the local authority Others* Total



No. of Responses



%



37



28.24



15 10



11.45 7.64



4 28 11



3.05 21.37 8.40



6



4.58 3



2.29



4



3.05



3



2.29



10 131



7.64 100.00



*Others include inlet geography, tourist facilities, lack of water treatment in second home developments, increase in accessibility through highway construction, rent.



Although 67% of the respondents were willing to pay an extra amount to see the beaches improved, only 20% would like to pay more than £1 per adult visit. It should be bourne in mind that Turkish Law currently forbids any charges to be made to enter a beach, i.e. beaches are free access areas for the public. However, an entrance fee is paid for Ilıca and Altın Yunus beaches and also for Boyalık Beach if the Boyalık Hotel entrance is used. In addition, a parking fee and fee for beach facilities is paid for Altınkum, Tekke and Tursite beaches. Half of the respondents were willing to pay £0.76 as an extra amount for beach improvement, followed by those who were willing to pay £0.38 (16%). Twenty percent of respondents did not know and 13% of them were not
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willing to pay anything (Table 7). The highest value per adult visit was stated as £7.59 and as this number is close to zero, the accuracy of the WTP figures was accepted. The probability of a negative answer is positively correlated with a suggested increase in price. The preferred mode of payment of the extra payments was found to be an entrance fee, followed by honesty boxes or taxation. As can be seen in Table 7, respondents who were unwilling to pay an extra amount were mainly day visitors. However, 10 out of 49 respondents who had a second home replied that they ‘did not know.’ Table 7: Willingness to pay of the beach user. Payment per Visit (£)*



Total no. Second home Second home Daily of responses owners renters visitors



0.15 0.30 0.38 0.45 0.57 0.76 1.14 1.52 3.04 7.59 Do not know No payment Total



4 4 13 2 1 40 4 8 3 1 24 16 120



2 2 3 1 20 4 2 1 10 4 49



1 1 4 5 1 1 7 2 22



1 1 6 1 1 15 5 1 1 7 10 49



* Figures stated in questionnaire survey were in Turkish Lira and converted to Sterling (1£ = 659.000 TL. on 11. 6. 1999.)



Sixty nine percent of the people surveyed were between 20-34 years of age, 28% between 35-39 years of age. Female respondents formed just over 50% of the sample. Of these, 57% were between 20-34 years old. Twenty one percent of those surveyed were students of architecture and planning; academics constituted 8%; respondents occupying administrative positions 6%; scientific, technical, professional and related workers constituted 37%; commercial and sales workers constituted 12%; housewives 3% and service, clerical and related workers stated as “others” 13%. People occupying administrative positions had a willingness to pay between £0.38-3.04, with the mode at £1.47. However, students ‘willingness to pay” came to £0.38-0.76, with a mode of £0.65. Academics were willing to pay between £0.38-1.14 with the modal value being £0.65. Finally scientific, technical, professional and related workers had a willingness to pay of between £0.15-7.59 (Table 8). The average value found was £0.89 per adult visit. This compares well with results found for Ölü Deniz beach at Fethiye, Turkey, where a value of £0.91 was recorded (Blakemore et al. ,in press). As > 150,000 domestic visitors can be found in the Peninsula each year, this would provide a revenue of > £133,000/visit. To this can be added some £89,000/visit that could be obtained from
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foreign tourists. In Great Britain, a finding of £1.64 was obtained for the same survey questionnaire (Blakemore and Williams, 1998). Braithwaite (pers.com.), found that first time users of Barbados beaches had a WTP of £1, so a conformity of results exists. There was no direct relationship between people who have professional experience on coastal issues and willingness to pay. Table 8: Beach users willingness to pay by occupation Occupation



WTP (Average in £)



Did not know



No payment



Academics



0.76



-



4



Students of planning & architecture



0.65



7



3



Administrative & Managerial workers



1.47



-



-



Scientific, technical, professional & related workers



0.99



11



4



Commercial & sales workers



0.88



-



2



Housewives



0.46



2



-



Others*



0.82



6



1



Total



0.89



26



14



* Service workers, clerical and related workers.



Over half of the respondents (55%), were aware of Natural Sites declared on the Çeşme Peninsula and 43% of those agreed with the declaration of nearly all parts of the coastal belt as Natural Sites. However, 16% of those surveyed had no views. When aesthetic and landscape characteristics are taken into account, 31% considered Altınkum Beach as a Natural Site followed by Altın Yunus and Ilıca beaches. Only 11% did not consider all beaches worthy of designation as a Natural Site. Tekke Beach was the least considered one in this respect. Thirty three % of those surveyed believed that more areas on the Çeşme Peninsula should be declared a Natural Site. Reasons stated were: -



to prevent uncontrolled development, to prevent land and sea pollution, to prevent habitat destruction, to protect the natural beauty,
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not to be faced with problems current in main Turkish tourist destinations such as Bodrum, Kuşadası, Marmaris, to protect the coastal belt.



Thirty three percent thought the opposite. Respondents who did not agree with Natural Site designations, believed that: • criteria to declare an area/region as a Natural Site did not have a sound scientific base • Natural Site decisions were used as a tool to prevent tourism and second home development. • Thirty five percent were ambivalent. Conclusions Contingency Valuation is an indirect method to provide an economic valuation of natural resources and environmental amenities. This method was used to assess the economic value domestic visitors place on beaches located in the Çeşme Peninsula. Results showed that Ilıca, Altınkum, Ayayorgi and Altın Yunus beaches were the most popular beaches visited on the Çeşme Peninsula. Cleanliness of bathing water, beach cleanliness, scenery and adequacy of beach facilities which were among the main reasons of visit; 11% of respondents considered a beach visit mainly due to proximity to their homes. Considering the dislikes of beach users, the highest priority was given to litter and 30% put it as a first priority. Moreover 15% disliked noise. Thirty three per cent of those surveyed believed that more areas on the Çeşme Peninsula should be declared as Natural Site in order to prevent uncontrolled development, habitat destruction and to protect the natural beauty. Although 67% of respondents were prepared to pay an extra amount to see the beaches improved, only 20% would like to pay more than £1 per adult visit. Turkish Law currently forbids any charges to be made to enter a beach, i.e. beaches are free access areas for the public. However, an entrance fee is paid for Ilıca and Altın Yunus beaches and also for Boyalık Beach if the Boyalık Hotel entrance is used. Fees for parking and beach facilities are paid at Altınkum, Tekke and Tursite beaches. Half of the respondents were willing to pay £0.76 as an extra amount for beach improvement, Twenty per cent of respondents ‘did not know’ and 13% of them were not willing to pay anything. The highest value per adult visit was stated as £7.59, and as this number is close to zero, the accuracy of the WTP figures was accepted. The probability of a negative answer is positively correlated with a suggested increase in price. The preferred mode of payment of the extra payments was found to be an entrance fee, followed by honesty boxes or taxation. Respondents who were unwilling to pay an extra amount were mainly day visitors. However, 10 out of 49 respondents who had a second home replied that they ‘did not know’. The average figure for the improvement of a beach visit was stated as £0.99 by scientific, technical, professional & related workers, followed by commercial and sales
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workers (£0.88). The least figure was obtained by housewives. The overall average was found to be £0.89 per adult visit. Results showed that there is no direct relationship between people who have professional experience on coastal issues and a willingness to pay to improve beaches. Study results compares well with results found for Ölü Deniz beach at Fethiye, Turkey, where a value of £0.91 was recorded. As > 150,000 domestic visitors can be found in the Peninsula each year, this would provide a beach revenue of more than £133,000/visit to which could be added £89,000/visit for foreign tourists. In Great Britain, a finding of £1.64 was obtained for the same survey questionnaire. Results showed that there was no direct relationship between people who have professional experience on coastal issues and the willingness to pay. Moreover similar survey should be conducted in other Mediterranean beaches and with foreign visitors, in order to enable comparisons. Acknowledgments A. T. Williams wishes to acknowledge financial support from the British Council, Ankara, without which this project could not have been carried out. References Blakemore, F.B. and Williams, A.T. (1998). “Public valuation of beaches in south east Wales, UK”, Shore and Beach, 66 (4), 18-23. Blakemore, F.B, Williams, A.T. and Ozhan, E. (in press). “The public’s valuation of a Turkish beach and comparisons with beaches of S.E Wales, UK”. Cameron, T. A. (1988). “A new paradigm for valuing non-market goods using referendum data: Maximum likelihood estimation by censored logistic regression”, Journal of Environmental Economics and Management, 15, 355379. Junyent, R., Villares, M., Tomas, G. and Gatell, E. (1995). “Aesthetic Perception and Environmental Perception Applied to the Mediterranean Beaches of Segur de Calafell, Coma-Ruga, El Francas and Sant Salvador, Catalonia, Spain” Unpublished Report for the Ministerio de Medio Ambiente y Obras Públicas. Laboratory d'Estudia de l'Enginyaria Civil, (LESEC), Politechnic University of Catalonia, Barcelona, Spain. Loomis, J.B., Peterson, G. and Sorg, C. (1985). “A field guide to wildlife economic analysis”, Trans. North American wildlife and Natural Resources Conf. 49, 315324. Ministry of Tourism of Turkey (1968). “Western Turkey Physical Development Research”, Ankara.
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Yorke Peninsula Tourism Accolades - South Australian Tourism ... 

Jun 27, 2012 - Innes National Park, Ph 08 8854 3200. Specialised Tourism Services. Country Getaways Holiday Rentals, Ph 08 8832 2623. Visitor Information ...
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Wild Turkey - NRCS - USDA 

between 145,000 and 600,000 birds; the remaining 32 states host smaller populations. ... Ten to 20 percent of the diet consists of animal matter, primarily in .... These habitats best suit wild turkeys when they contain a multitude of nutritive, ...
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The Best Air Conditioning Installation In Mornington Peninsula Is Here ... 

The Best Air Conditioning Installation In Mornington Peninsula Is Here.pdf. The Best Air Conditioning Installation In Mornington Peninsula Is Here.pdf. Open.
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Past tree range dynamics in the Iberian Peninsula ... 

data compensate for some of the shortcomings of the palaeoecological approach and ..... interchange between them (at least via seeds; the markers used do.
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Goa's Beaches â€“ Backpackers Paradise.pdf 

Ashwem and Morjim are also worth visiting if you are looking for a chilled out experience with. many great yoga schools around. Hereare some of the must-visit ...
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