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Case Study | Remarketing



ST701 boosts page/visits and site visit duration for all verticals with segmented Remarketing Campaign as one of its online marketing tools Background ST701 is Singapore’s leading online classifieds site for Jobs, Cars, Property, and Products & Services. Since its establishment in 2006, the portal has been committed to becoming the most comprehensive online repository and platform to meet the needs of both advertisers and consumers. The four diverse verticals under ST701 include STJobs, STProperty, STClassifieds, and STCars. To be the #1 portal in Singapore ST701 aims at being the #1 portal in Singapore - the platform that all its users turn to for information regarding their business verticals. As such, the result-oriented company’s key performance indicators include bounce rates, number of page/visits, and the time a visitor spends on each site. To improve brand awareness, customer loyalty, site usage, and to ultimately increase conversions, ST701 started using Google AdWords in 2012, in addition to the effective implementation of other marketing strategies and channels. Upon reviewing the successes of the marketing mix, ST701 decided to use Remarketing in a bid to drive return users to the site, thereby further increasing its page/visits. The Search Engine About ST701 ST701 is Singapore’s leading online classifieds Marketing (SEM) team at ST701 remarks, “Google Adwords’ Remarketing technology portal by Singapore Press Holdings. It provides constitutes one of the effective channels ST701 uses to improve site usage and to drive consumers with information related to jobs, conversions.” property, cars, and other products and services. Committed to offer solutions and results that work, ST701 is segmented into four verticals (STJobs , STProperty , STClassifieds , and STCars ) that each help meet the needs of advertisers and consumers.



“Google Adwords’ Remarketing technology constitutes one of the effective channels ST701 uses to improve site usage and to drive conversions.” — SEM Team, ST701



For more information visit:



Remarketing to the right customer at the right time “The objective of the campaign was to increase site usage by retargeting those visitors who were interested in a specific topic or product. ST701 segmented their website users by creating lists that categorised them based on their usage behavior on each site. Remarketing campaigns were then run on each category and/or product - tailored text ads were shown to each user based on their activity on the sites to ensure maximum relevance in the messaging.



http://www.st701.com



At a Glance Goals • Improve brand awareness • Increase site usage • Increase conversions



Better results across the four verticles Remarketing was one of the online strategies ST701 took on to complement its outreach and marketing efforts through which the portal saw a considerable increase in site usage, page/visits, and length of time spent on site across the four verticals.



Approach • Launched a Remarketing campaign Results • +73% CTR, -84% CPA, 5.5x conversion rate (STJobs) • +101% page/visits, +90% time spent on site (STProperty) • +83% page/visits, +36% time spent on site (STCars) • +1% page/visits (STClassifieds)







In comparison to site averages, STProperty clocked in a 101% increase page/visits from Remarketing campaigns, while STCars saw an increase of 83%. The average time spent by Remarketing campaign visitors vis-à-vis the average of each site also rose by 90% and 36% respectively. At the same time, STJobs saw a 73% increase in clickthrough rate, while reducing CPA by 84%. Conversion rates were 5.5 times higher, and bounce rate was a good 77% lower, as compared to other Google AdWords campaigns. As for STClassifieds, it saw a 1% increase in page/visits from the Remarketing campaigns



About Remarketing Remarketing lets you show ads to users who have previously visited your website as they browse the Web. A powerful way to stay engaged with your target audience, Remarketing helps you present them with highly relevant ads and offers across the Web - making sure your brand is top of mind when they’re ready to buy, plus radically improving ROI. You can achieve even higher conversions by combining Remarketing with other targeting methods, such as interest categories, demographics, or keyword campaigns.



when compared to site average (Source: Google Analytics data, 2012-2013). According to the SEM team at ST701, “The site usage from users targeted via Remarketing campaigns was better than that of other Google Display Network (GDN) campaigns as it helped garner quality leads.” Given the success of the campaigns, ST701 plans to make Remarketing a part of their ongoing marketing strategy.



To learn more about Remarketing, visit: http://www.google.com/ads/innovations/ remarketing.html



About Google AdWords Google AdWords is a performancebased advertising program that enables businesses large and small to advertise on Google and its network of partner websites. Hundreds of thousands of businesses worldwide use AdWords for text, image, and video ads priced on a cost-per-click (CPC) and cost-per-impression (CPM) basis. Built on an auction-based system, AdWords is a highly quantifiable and cost-effective way to reach potential customers. For more information visit: http://adwords.google.com



© 2013 Google Inc. All rights reserved. Google and the Google logo are trademarks of Google Inc. All other company and product names may be trademarks of the respective companies with which they are associated.
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