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LOCAL CAMPAIGN FUNDING



UP TO $20,000 Guidelines for Applicants and



Application Form Funding is available to eligible groups in WA to support the prevention and reduction of alcohol-related harm through the development and implementation of local campaigns. These campaigns should reflect the state-wide Alcohol Think Again campaign key messages and target groups at a local community level.



AMOUNT



CLOSING DATES



Up to $20,000



Applications close April 30, 2013. Applications must be received at Healthway at least two (2) calendar months before the commencement of your project.



PRIOR TO APPLYING PLEASE



HEALTHWAY



DRUG & ALCOHOL OFFICE



Telephone



08 9476 7000



08 9370 0323



WA Statewide Toll Free



1800 198 450



N/A



Facsimile



08 9324 1145



08 9272 6605



Email



[email protected]



[email protected]



Website



www.healthway.wa.gov.au



www.alcoholthinkagain.com.au



CONTACT:
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GUIDELINES FOR APPLICANTS ABOUT THE FUNDERS Healthway aims to improve the health of Western Australians by working through partnerships and supporting targeted programs that promote and facilitate healthy lifestyles, policies and environments, and which build the capacity of individuals, groups and communities to be healthier. The Drug and Alcohol Office (DAO) is the government agency responsible for coordinating whole of government alcohol and other drug policies and programs. DAO provides statewide treatment services, prevention programs, workforce development and research related to alcohol and other drug related harms.



LOCAL CAMPAIGN FUNDING PROGRAM OBJECTIVES The Alcohol Think Again Local Campaign Funding is administered by Healthway and provides funding to eligible groups in WA to support the prevention and reduction of alcohol-related harm by developing and implementing local campaigns that reflect state-wide Alcohol Think Again campaign goals, key messages and target groups. Localised campaigns which coincide with the timing of state-wide campaigns are highly encouraged. The state-wide campaign promotes the National Health and Medical Research Council ‘Australian Guidelines to Reduce Health Risks from Drinking Alcohol’. For more information on these guidelines, please visit http://www.nhmrc.gov.au/guidelines/publications/ds10 or refer to the Alcohol Frequently Asked Questions information provided at the end of this pack. Please see the table below for the proposed state-wide campaign messages and timing for 2012/13 (please note this is subject to change – contact the Drug and Alcohol Office for more information or confirmation of state campaign timing). CAMPAIGN



TARGET GROUP/S



Alcohol and Pregnancy Strong Spirit Strong Mind, Metro Project



• Women aged 25-39



Strong Spirit, Strong Future – Healthy Women and Pregnancies Youth Alcohol (in development)



• Primary: Aboriginal women of childbearing age • Secondary: Men, family and community • Primary: Parents of young people aged 12-17 • Secondary: Young people aged 12-17 • General community aged 25-54 yrs



Cancer



• Primary: Aboriginal people aged 12-25 • Secondary: Broader Aboriginal community



TAG LINE/KEY MESSAGE • No alcohol during pregnancy is the safest choice • The healthiest option for children and young people under 18 years of age is not to drink alcohol • Alcohol and drugs messes with your mind and body • There are people in the community who can support you to reduce alcohol or drug use • The safest thing to do when pregnant, planning a pregnancy or breastfeeding is not to drink alcohol • Health experts recommend delaying initiation of alcohol use for as long as possible for children under 18 years of age. • To stay at low risk or alcoholcaused cancer and other diseases; health experts recommend no more than 2 standard drinks on any day



TIMING OF STATE CAMPAIGN Jun 2013 Dec – Jan & Apr 2013 (this is a metro based campaign but application of the message at a statewide level is supported). Sep 2013 (International World FASD Awareness Day 9 Sept) Nov-Dec 2012 and Mar-Apr 2013



May 2013



ASSESSMENT OF YOUR APPLICATION Your application will be assessed using a number of criteria including:  Its ability to reflect a local issue but maintain links to the state-wide Alcohol Think Again Campaign priorities, messages and target groups.  The potential of the project to increase knowledge, and change attitudes or behaviours to improve health.  The project’s capacity to provide good value for money.
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USE OF ALCOHOL THINK AGAIN LOGO In receiving funding from this application and creating a localised campaign, you may wish to use the Alcohol Think Again tagline/logo. Prior to using the logo on any materials, you must:  Receive approval from the Drug and Alcohol Office to ensure the materials produced fit with the strategic direction of the Alcohol Think Again brand.  Use the logo in accordance with the campaign logo style guide, which will be provided to you on approval for use of the logo by DAO.  Send copies of all materials to include the logo PRIOR to printing or screening for approval by DAO.  If you are co-branding with any other companies or agencies, this must be approved by DAO.  Applications which receive funding from the tobacco or liquor industries or their related foundations will not be accepted.



WHAT COULD BE FUNDED Each application will be assessed on its merits and must be consistent with the Alcohol Think Again message. Applicants should demonstrate how they intend to achieve positive outcomes for the community in relation to reducing harm from alcohol. Some of the initiatives that may be funded include:  Resource development – writing and/or adapting alcohol print or other (i.e. radio, television, film) material to make it appropriate and relevant for local use.  Communication strategies – development costs for communication strategies designed to improve information sharing between community members and agencies.  Local media partnerships – including scheduling and production costs for the development of a local campaign.  Projects that aim to reduce harm from alcohol in settings e.g., sporting clubs, workplaces or in the community and that actively involve the formation of partnerships with groups or organisations working in those settings.  Community events – as part of a broader strategy or supporting a wider campaign, money may be used to host a community event for the purposes of community consultation or hosting an alcohol-free event.  Merchandise – as part of a broader strategy or supporting a wider campaign, up to 30% of funding may be used to produce merchandise suitable for local circumstances that promotes the Alcohol Think Again message (please note any requests for merchandise MUST be approved by DAO prior to ordering). For more information on running a localised campaign and for examples of materials that can be used, please refer to the Alcohol Think Again campaign toolkit and the Alcohol Think Again website (www.alcoholthinkagain.com.au).



YOUR CONTRACTUAL OBLIGATION Every successful applicant will be obliged to enter into a contractual agreement with Healthway. This agreement will stipulate reporting requirements relating to project acquittals and financial statements, in addition to payment schedules and financial details.



CRIMINAL RECORD AND WORKING WITH CHILDREN CHECKS Organisations applying for funding are reminded of their responsibilities in respect to the Working with Children (Criminal Records Checking) Act 2004 – please refer to the following website for more information: www.checkwwc.wa.gov.au. Organisations that receive sponsorship are required to:  Comply with the Working with Children (Criminal Records Checking) Act 2004; and  Conduct criminal record checks for employees and volunteers as required.



WHO IS ELIGIBLE TO APPLY  



Incorporated organisations (includes not for profit, companies and statutory bodies). Groups who are not incorporated bodies should contact Healthway or the Drug and Alcohol Office as auspicing arrangements may be available.



INELIGIBLE FOR FUNDING 



Organisations and their affiliates that accept any form of funding from tobacco companies or their related foundations or that have any direct or indirect arrangements, connections or dealings with the tobacco industry.
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Organisations and their affiliates that accept any form of funding from the liquor industry or their related foundations. Organisations that do not support and/or abide by relevant State and Federal legislation, as applicable; for example, in respect to Working with Children (Criminal Records Checking) and the Liquor Control Act 1988. Applications from individuals, profit making groups, private consultants or non-incorporated bodies. Applications from organisations seeking funding for a project that is considered religious in nature. Activities where fundraising and/or the awarding/purchase of prizes are the primary objectives. Capital works and major equipment items e.g. cars, caravans, buildings, computers and sunshades. Overseas and interstate travel, conferences, trade exhibitions. Activities that support political organisations whether state, national or international. Activities that are curriculum based or a part of a school’s core activities and which do not involve the broader community. Activities that are already established, have been previously trialled or duplicate existing activities. Any activity or event that does not occur in Western Australia. Infrastructure costs associated with running an organisation (e.g. employment of core staff, equipment, core programs). Programs that are the responsibility of State or Federal Government programs. However, this may not preclude corporate ventures. Organisations that have not fulfilled previous grant requirements including evaluation and acquittal reports. Ongoing projects that require continuing support. Treatment/rehabilitation/counselling/therapy and direct health service delivery or the provision of food and welfare assistance. Projects that are not based on best practice in health promotion. Organisations that cannot provide an ABN or an ATO ‘Statement by Supplier’ form.



LODGING YOUR APPLICATION   



  



Check that your organisation is eligible to apply and your project meets the selection criteria. You must discuss your proposal with Healthway and/or the Drug and Alcohol Office prior to submitting an application. Use the Alcohol Think Again Local Campaign Funding – Up to $20,000 application form. Forms can also be obtained on Healthway's webpage - www.healthway.wa.gov.au or the Alcohol Think Again webpage – www.alcoholthinkagain.com.au (follow the link under Take Action) or by calling 9476 7000 (toll free 1800 198 450). All sections of the application form must be completed and the submission must include information on each of the areas requested. Make a copy for your own records and send the original to Healthway. Please do not bind your application.
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Local Campaign Funding Up To $20,000



Application Form



Please complete all sections - If word processing, forms can be accessed through www.healthway.wa.gov.au or www.alcoholthinkagain.com.au



ORGANISATION’S DETAILS Organisation Name



(Legal name) ______________________________________________________________________



Address for correspondence ____________________________________________________________________________ Postcode



Website



CONTACT PERSON - RESPONSIBLE FOR DAILY COORDINATION OF THE PROJECT Title (Mrs, Ms, Miss, Mr, Dr, Prof etc) __________ Name



____________________________________________________



Position ___________________________________



Telephone: Wk: _______________________ Hm: _______________________



Email _____________________________________



Mobile: ______________________________ Fax: _______________________



Would you like Healthway’s bi-monthly eNews to be sent to the email address provided above?



Yes



No



GST INFORMATION Australian Business Number (ABN) ______________________________________________________________________ (If no ABN please complete and attach an ATO 'Statement by Supplier Form’ - if eligible) (Tick one box only)



Is the organisation registered for GST?



Yes



No



(If your organisation is registered for GST, Healthway will gross-up the approved sponsorship for GST liability upon the issue of a Recipient Created Tax Invoice).



PROOF OF INCORPORATION OF THE ORGANISATION Is the organisation:



(Tick one box only)



1.



Incorporated under the Associations Incorporation Act 1987



2.



A Company (eg Pty Ltd under the Corporations Act 2001)



3.



A Statutory Body (eg School, Public Health Unit, Local Government etc)



NB: If the organisation is not one of the above please contact Healthway to determine eligibility



DETAILS OF FINANCIAL INSTITUTION – THIS ALLOWS FUNDS TO BE TRANSFERRED ELECTRONICALLY TO THE ORGANISATION’S ACCOUNT Name of Account Name of Institution (include address)



Account Number



BSB Number (6 digits)



PUBLIC LIABILITY As part of implementing a risk management approach to organisational activities, organisations are reminded of the need to consider public liability insurance cover for such activities. In order for Healthway to understand the extent of public liability cover amongst the organisations it sponsors please answer the following questions: Will your organisation have public liability insurance cover for the duration of the project? If Yes, what is the level of public liability cover?



Yes



No



$



If No, please state why



BUDGET Total Cost of Project



$



Total requested for this grant



$



Do not include GST



TIMEFRAMES - remember your application must arrive at Healthway at least two (2) calendar months prior to the commencement of your project. Actual project commencement date _______________________________________________________________________ Completion date ______________________________________________________________________________________
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If word processing, forms can be accessed through www.healthway.wa.gov.au or www.alcoholthinkagain.com.au



1. ABOUT THE PROJECT (PROJECT PROPOSALS SHOULD BE AS CONCISE AS POSSIBLE AND MUST PROVIDE INFORMATION IN THE FOLLOWING AREAS) 1.1. PROJECT TITLE:



1.2 DESCRIPTION OF THE PROJECT Give a brief description of the proposed project, describing what it is you are going to do. Describe how you have identified the need for the project. Outline how you see the project changing or benefiting the community. Describe how the proposed project links with the Alcohol Think Again campaign objectives, target groups and timeframes (refer to the Alcohol Think Again campaign toolkit for more information).



Application Form Local Campaign Funding up to $20,000



Page 6



3. OBJECTIVES, STRATEGIES & EVALUATION Your objectives should describe the changes the project will bring about. And these should be specific and measurable. List the strategies and activities that will be used to achieve your objectives. Finally, your evaluation should measure the achievement of your objectives. Ensure each strategy is addressed. Use additional pages if necessary. Objectives Strategies and Activities Evaluation (How will you measure you strategies) 1. Develop and record 3 radio ads outlining the 1. Number of radio ads played on local radio. Example: Create a localised campaign to raise links between alcohol and cancer and 2. Rate of recall of the key messages among the local awareness of the links between alcohol promoting the national alcohol guidelines. community. consumption and cancer.
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4. WORKING IN PARTNERSHIPS WITH OTHERS Who else is helping with this project? Describe the involvement of these groups. Partner



Involvement (please tick)



Describe Involvement



Police Local Government Health professionals Aboriginal Medical Service School Local businesses Community Drug Service/Team Local Drug Action Group Service clubs eg. Lions, Rotary Local media outlets



5. BUDGET Give a specific breakdown of how the money will be spent. Do not include GST. Budget Items e.g. scheduling, production costs, printing, consultation, merchandise



TOTAL(Exclusive of GST)



Amount requested from Healthway/DAO



Amount contributed in kind or by other funding source *



$



$



If your organisation is registered for GST, then Healthway will gross-up the approved grant for GST liability upon the issue of a Recipient Created Tax Invoice. *



Please state funding sources as well as amounts.



6. SHARING OF RESULTS How will you disseminate the results of your project back to the community and others?
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7. STATISTICAL DATA 7.1 GETTING TO THE RIGHT PEOPLE - PLEASE COMPLETE THE FOLLOWING TABLES: Healthway is interested in how many people will be exposed to health promotion programs through our grants. Please estimate the numbers of people involved at the following levels. Estimated Numbers Active Participants



Age Group



Male



Female



Volunteers/ Organisers Male



Female



Other Participants Male



Female



Totals Male



Female



Children 12 and under Youth 13-17 Adult 18-54 Senior 55 and over



ACTIVE PARTICIPANTS: includes all people who are actively involved in a project. VOLUNTEERS/ORGANISERS: people involved in the organisation or delivery of the project. OTHER PARTICIPANTS: people who are not actively involved as participants or organisers but may come into contact with the project e.g. by attending a launch or through the active participants. Please do not include people watching television at home. NOTE: Organisations are reminded of the need to ensure compliance, as applicable, in respect to the Working with Children (Criminal Records Checking) Act 2004.



8. PRIORITY POPULATIONS A number of population groups have been identified as those most likely to experience poor health and a higher prevalence of risk factors for premature death and disease. Healthway is interested in recording which of these groups is being targeted or may be reached through a project. Please indicate on the table below the estimated numbers in each population group that may be reached through the project. These figures may be less than the totals identified above. Estimated Numbers of High Priority Targeted by the Project Indigenous People



Regional Centres



Rural and Remote Communities



Disadvantaged Groups or Other Groups



INDIGENOUS PEOPLE: people of Aboriginal or Torres Strait Islander descent. REGIONAL CENTRES: generally recognised as a region’s main centre in terms of population, services and industry for example - Mandurah, Bunbury, Geraldton etc. RURAL AND REMOTE COMMUNITIES: people living outside the metropolitan area or regional centre, for example –Waroona, Donnybrook, Mullewa. OTHER DISADVANTAGED GROUPS: for example - people with disabilities, culturally and linguistically diverse groups or people who may be economically, socially or educationally disadvantaged.



Application Form Local Campaign Funding up to $20,000



Page 9



CHECKLIST – check that you have Discussed your proposed project with Healthway and/or the Drug and Alcohol Office? Completed all sections of the proposal, providing information in all the areas specified, including a budget (not including GST)? Included your organisation's ABN and indicated if registered for GST? Retained a copy of the application for your records Allowed at least TWO (2) calendar months from the date your application is received at Healthway to the commencement of your project?



Healthway does not accept applications sent by email or facsimile transmission. Post your application to: Healthway, PO BOX 1284, WEST PERTH WA 6872 Or hand deliver to: Ground Floor, 24 Outram Street, WEST PERTH WA



Personal information collected by Healthway will be handled in accordance with the Privacy Act 1988. For further information please contact our Privacy Officer at this office.
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