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Case Study | AdWords Enhanced Campaigns 



Vivastreet’s AdWords conversions jump by 34% after upgrading to enhanced campaigns Founded in 2004, Vivastreet is the fourth largest free classified ads website in the world. The company’s aim is to create a useful and userfriendly service connecting individuals, businesses and communities to one another, whether in their local area or across the globe. Vivastreet is a market leader in France, Italy, Belgium and Latin America, and a strong challenger in the UK where the goal is to reach the number-one position. About Vivastreet



• Offices in Paris, London and New York • Free classified ads website • www.vivastreet.com



Vivastreet began using Google AdWords in 2008. The marketing mix also includes display, retargeting, social media, affiliates, video, press and TV. The company has a mobile site and app, but had not advertised on mobile before this year.



Goals



• Increase conversions • Grow visibility by boosting page views and site traffic • Generate email and phone replies to ads



Approach



• Embraced AdWords enhanced campaigns • Targeted mobile users for the first time • Adjusted CPC bid for mobile devices first to +25%, then to +40% • Migrated 100% of campaigns in French market within one week



Results



• Total conversions increased 34% • CPA remained stable, even decreasing in some categories



A focus on the moments that matter With smartphone uptake continuing to grow, Vivastreet’s popular categories – such as property, buy and sell, jobs, services and cars – are likely to be used when its audience is on the go. Consequently, the need to reach consumers at key moments across devices is a growing priority for Vivastreet’s marketing team. The company took the launch of AdWords enhanced campaigns as an opportunity to start mobile advertising. Enhanced campaigns are designed for today’s multi-screen world, offering the ability to manage bids across devices, locations and times of day, all from a single, scalable campaign. By setting multiple bid adjustments to target what’s most important to your business, AdWords automatically determines the best ad to appear. This helps businesses reach their most valuable customers and connect with them anytime, anywhere and from any device.



“We were very surprised by the potential of traffic and conversions generated on mobile through enhanced campaigns. And all of this within our target CPA.” –– Constantin Aubree, Head of Business Development, Vivastreet



Adjusting bids to target mobile Vivastreet’s head of business development Constantin Aubree endeavoured to efficiently target prospective customers searching on smartphones. His goals for mobile devices included increasing conversions, boosting page views and site traffic, and generating email or phone replies to ads. “If you want to increase visibility on a mobile device,” he reasons, “you must appear on the two first positions in the search results for mobile.” So using



“Campaign management with enhanced campaigns is definitely more efficient since it enables us to optimise bids at once across all devices.” –– Constantin Aubree, Head of Business Development, Vivastreet



enhanced campaigns, Constantin adjusted the bid for mobile devices on all campaigns to +25%. He used the automated upgrading tools in the AdWords interface, and within a week had migrated 100% of Vivastreet’s campaigns on the French market. Although enhanced campaigns provide the option to adjust bids according to additional contexts, such as location and time of day, he decided to measure the performance of the initial bid adjustment first before modifying further parameters. Reaping the benefits of enhanced campaigns Vivastreet measures conversions by importing them from Google Analytics into AdWords, so traffic and conversions can be split according to device. This made it easy to see that with the +25% CPC bid multiplier in place, Vivastreet’s performance far exceeded expectations. “We were very surprised by the potential of traffic and conversions generated on mobile through enhanced campaigns. And all of this within our target CPA.” Since starting to advertise on mobile, Vivastreet’s ads have appeared above the fold and performance has shown constant improvement. In only the third week of targeting mobile users, the company had already doubled the conversions of the first week, while managing to decrease CPA by up to 30% in some categories such as real estate and jobs. Four weeks after migration, total conversions had increased by 34%. Significantly, the overall CPA remained stable. These compelling numbers tell only half the story though. Constantin says the ease with which he can target both mobile users and desktop users from one campaign is a huge help. “It is definitely more efficient since it enables us to optimise bids at once across all devices.” An eye on future optimisations The results have changed Vivastreet’s approach to multi-screen marketing. The company now plans to reinvest parts of the incremental profit into the mobile site. With an improved customer experience and stronger focus on mobile advertising, the aim is to seize the full potential of mobile growth. “We have just increased our mobile bids to +40%,” Constantin reveals. He believes this strategy will enable Vivastreet to achieve an ambitious new objective. “We’re hoping to generate 30% of traffic and conversions coming from mobile soon.”



© 2013 Google Inc. All rights reserved. Google and the Google logo are trademarks of Google Inc. All other company and product names may be trademarks of the respective companies with which they are associated.
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Vivastreet's AdWords conversions jump by 34 ... - Services






The company has a mobile site and app, but had not advertised on mobile before this year. A focus on the moments ... enhanced campaigns as an opportunity to start mobile advertising. Enhanced campaigns are designed for ... Constantin Aubree, Head of Business Development, Vivastreet. Adjusting bids to target mobile. 






 Download PDF 



















 848KB Sizes
 4 Downloads
 270 Views








 Report























Recommend Documents







[image: alt]





cross-device conversions Services 

when including cross-device data. To get started with cross-device conversions, just use conversion tracking, and once enough data has been collected, conversions will appear in AdWords reporting columns. Let Google help you measure the moments that 
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cross-device conversions Services 

The consumer journey has become fragmented into micro-moments that span multiple devices and media types. Advertisers across the world and in different industries have seen an uplift in conversions when they include cross-device data. Take a look at 
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Autobytel increases conversions by more than 10 ... Services 

has developed a deep understanding of the automotive path to purchase. The team also understands that the way its target audience researches purchases is evolving. As of 2013, mobile traffic represents over 20 percent of their overall site traffic. â














[image: alt]





Jobs2Careers Doubles Conversions and Increases ... Services 

Jobs2Careers is a job search engine that provides applicants with easy access to everything from small jobs to big careers. Named the second fastest-growing HR company by Inc., the brand uses a variety of innovative targeting techniques and proprieta
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Autobytel boosts profits from AdWords over 60% by ... Services 

Optimizing for total profit instead of a target CPA. Billy Ferriolo, Senior Vice President of Consumer Acquisition at Autobytel doesn't believe all clicks are created ...














[image: alt]





HalloweenCostumes.com sees mobile conversions ... Services 

ability to serve a personalized, hyper-relevant ad to an increasing number of mobile customers in the Halloween space.â€� â€œ Moving into mobile on the PLA platform ... this new model enabled us to optimize on a category and product level that has a 














[image: alt]





AdWords Birthday Infographic R14 Services 

Ford New Zealand built on its success in search by expanding into the. Google Display Network (GDN), which includes over two million websites and 650,000 apps. Ford engaged consumers actively shopping for a vehicle with a visual experience showcasing
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AdWords Birthday Infographic R14 Services 

in searches for the. Gillette brand. OVER 84% of 13.5M total viewers finished most of the video. PURCHASE. Over 50% of worldwide Google searches happen on mobile devices. The world's gone mobile. AdWords offers more ways than ever for people to find 
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Through AdWords for Mobile, Regtransfers ... Services 

Click-to-call functionality enables a potential customer to click directly from the ad and automatically reach the Regtransfers call centre without even having to navigate to the website. There's no need to copy, dial or re-key a phone number, making
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TransUnion reduces costs and improves conversions with ... - Services 

credit profile changes, and protect against identity theft-related issues. TransUnion wanted to find more customers while reducing waste in search and display campaigns. ... a credit application; and converted users. Splitting the audience this way a
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Adorama increases traffic and conversions, controls ... Services 

Adorama is one of America's largest photo retailers and mail-order suppliers. ... added Google Product Listing Ads (PLAs) in mid-2011. The company's strategy for long-term investment in PLAs depended on the ad format being at least as effective ... W
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HelloFresh delivers 10% more conversions and ... Services 

Evaluate all digital marketing interactions based on their actual impact on conversions. â€¢ Increase channel effectiveness and efficiency. Approach. â€¢ Switched to data-driven attribution using. Google Attribution. â€¢ Fully automated bidding in Ad
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Get more value from your AdWords investment with ... Services 

Providing a great landing page experience is good for your customers and your business. â€¢ Easily target your experiment to any combination of AdWords accounts, campaigns, ad groups, or keywords. â€¢ Optimize will determine the best performing landi
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Good Call | Checklist to Driving Calls with AdWords Services 

Check that you're not going dark midday or mid-season. Why: Holiday traffic can be unpredictable. Monitor your account to ensure that you are there when your customers are searching for your products. Take Action: Actively measure your â€œburn rateâ€
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A Few Things Every AdWords Advertiser Should ... Services 

A Few Things Every AdWords Advertiser Should. Know About Quality Score. If you want to learn more about Quality Score, download our guide here. 1. Quality Score is a helpful diagnostic tool, not a key performance indicator. Why: Your Quality Score is
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Good Call | Checklist to Driving Calls with AdWords Services 

Holiday Shopping Survival. A Checklist to Keep Your Campaign Healthy and Successful During the Holidays. 8. Reach nearby customers by increasing bid adjustments with location extensions targeting. Why: Shoppers are using mobile phones as a guide to l
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Uncle Bob's Self Storage used AdWords Location ... Services 

Uncle Bob's Self Storage, owned and operated by Sovran Self Storage, Inc., ... use their service. They were experiencing a very high advertising Cost per. Acquisition and were looking for a better solution. â€œ When we started doing location targetin
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Adwords Step-by-Step Guide.pdf 

Page 1 of 20. AdWords Step by Step. A guide to building successful AdWords campaigns. Apps. Page 1 of 20. Page 2 of 20. Welcome to the AdWords Step by ...
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Wyndham Vacation Rentals Sees 30% Jump in ... Services 

travel needs. â€¢ Headquarters: Parsippany, New Jersey. â€¢ www.wyndhamvacationrentals.com. Goals. â€¢ Improve website user experience and increase rental bookings ... could more closely align marketing programs and spend with peaks in consumer ... P
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E02171050 AdWords Bridging the Customer ... AdWords 

Store visits conversions match opted-in Android and iOS location history with detailed Google. Maps data on the exact coordinates and dimensions of over 200 ...
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Data Driven Attribution unlocks additional conversions by fine 

prior to a sale or lead, in order to better understand the impact of different marketing channels. Because traditional Last Click models do not account for the full ...
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20) Define Organizational conflict. According to step â€œconflict is a process in which an effort is purposefully made by one. person or unit to block another that result in frustrating the attainment of others goals of the. furthering of his or her 
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