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curvit™ allows students to develop an online resume repository and export any combination of that information into a hard copy resume or portfolio formatted to the standard of any institution. The first trial run will be carried out from March to May 2010 with up to 1,600 students at the Duke University Fuqua School of Business, in partnership with the Fuqua Career Management Center (CMC). The problem The internet has revolutionized the job recruitment process. Many young professionals now want an online resume or portfolio for increased visibility with recruiters. However, it’s difficult for nontechnical people to design and implement a professional, appealing website. At the same time, the process still requires hardcopy resumes. Job seekers often have to tailor content for specific positions, which is time consuming, error prone and can lead to information loss over time. These issues are particularly evident in graduate and professional programs, which are the initial focus of curvit™. For example, a Duke MBA student will apply to 20-50 positions each year, most of which require tailored content. A portion of these positions are on-campus opportunities which require a hardcopy resume. The rest are off-campus opportunities which require multiple methods to be successful. The Duke CMC assists in this process by connecting students to recruiters and by dedicating resources to reviewing resumes for formatting and content errors. The solution curvit™ provides the user (i.e. the student) an online resume repository and the flexibility to export any combination of that information whenever necessary. At www.curvit.net, the user can: • Create a customized web address • Store any and all potential resume information in his/her curvit™ portfolio • Upload files, such as transcripts or significant work samples • Invite recruiters to view and export his/her resume or portfolio When applying for a specific job, the user can: • Select the necessary information from his/her curvit™ portfolio • Select a resume format • Export the selected information into a formatted PDF resume In brief, curvit™ is an always-up-to-date and always accessible resume. It allows the user to focus on the content, while curvit™ manages both online and hardcopy formatting. From an institutional viewpoint, curvit™ eliminates the need for a resume format review and can improve job yields by increasing the visibility of students to recruiters. The opportunity Despite a faltering economy, the e-recruitment software market continues to grow at a healthy pace of approximately 10%, according to a Gartner report in late 2009. curvit™ will initially target this growing market by licensing its service to local graduate and professional programs. The graduate and professional student population in North Carolina is approximately 92,000. At an estimated price of $25 per student per year, the potential local market is $2.3M per year. From a broader view, the U.S. Census Bureau reports a total graduate and professional student population of 3.6 million, yielding an estimated market size of $90M per year. This student population is growing at a rate of 2% per year.
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The competitive advantage The competitors of curvit™ are services that allow creation of an online resume with recruiter access, including VisualCV.com, iResume.net and GigTide.com, as well as online networking services, such as LinkedIn and Xing. However, the exportable resume feature of these websites is lacking for two main reasons. First, the user cannot export a targeted resume from all available resume information. Second, the resume format available typically looks like a screenshot of the online resume, which is inappropriate and ineffectual for professional job applications. At curvit™, we believe that an online presence is necessary, but that well-formatted paper resumes will be required for years to come. In other words, curvit™ fills the gap between complete online resumes and manually typed and formatted resumes. Additionally, curvit™ creates a custom resume template based on the preferred format of each institution, which is not possible with other online resume sites. Another advantage for curvit™ is its partnership with the Fuqua CMC, which has committed the Fuqua School of Business to a trial period from March to May 2010. Upon success, the CMC will promote curvit™ at many top 25 MBA programs, as well as at other Duke programs, including the Law School, the Sanford Public Policy School, the Nicholas Environmental School and the Trinity Undergraduate School. These initial trials will allow curvit™ to gain additional insight into the needs of students and Career Centers to further develop and improve the service. The model curvit™ will initially license its service to institutions for an annual fee per student and will offer alumni a reduced annual fee for continuing service after graduation. Based on the institutional sales experience of the curvit™ team, the sales lifecycle is expected to be 1-2 years, from initial interaction to full licensing. Thus, initial success will be judged by the number of institutions that agree to trial curvit™ by EOY 2011. The company expects to gain 2,500 users from 2-3 institutional customers and generate over $60K revenue by EOY 2011. This estimate is based on the graduate and professional student population within a 30 mile radius of Durham, NC. The team Co-founder Drew Sadowski, a former process development engineer and 2 nd year Duke MBA student, provides the crucial relationships necessary for curvit™ to partner with the Duke MBA program. Co-founder Zoltan Nagy, a PhD student at the Swiss Federal Institute of Technology, serves as a board member of SiROPglobal.org, a web startup providing an exchange for students and faculty to manage research projects. Marketing consultant J.P. Hill brings previous experience developing marketing strategy for a VCfunded startup that sells a web-based service directly to K-12 school districts across the country. The company is seeking to expand the executive board of the company with two members: • An experienced IT entrepreneur to act as a business advisor • A talented web developer to manage research and development activities The request curvit™ is seeking angel investment of $100K to be used for web development, based on customer feedback of initial trial runs, and ongoing server costs. Within a year, curvit™ will seek an additional $500K VC investment for employee salaries and the expansion of web and print advertisement and promotion.



























[image: Executive Summary ... -]
Executive Summary ... -












[image: Executive Summary - Agrion]
Executive Summary - Agrion












[image: executive summary - IDA Ireland]
executive summary - IDA Ireland












[image: executive summary - IDA Ireland]
executive summary - IDA Ireland












[image: executive summary]
executive summary












[image: 2018 Executive Summary - Edelman]
2018 Executive Summary - Edelman












[image: 2018 Executive Summary - Edelman]
2018 Executive Summary - Edelman












[image: 2018 Executive Summary - Edelman]
2018 Executive Summary - Edelman












[image: Executive Summary Campaign Overview]
Executive Summary Campaign Overview












[image: UIC Executive Summary - Recovery International]
UIC Executive Summary - Recovery International












[image: executive summary - Biotechnology Innovation Organization]
executive summary - Biotechnology Innovation Organization












[image: executive summary - Biotechnology Innovation Organization]
executive summary - Biotechnology Innovation Organization












[image: AIM2Flourish Executive Summary]
AIM2Flourish Executive Summary












[image: executive summary - City of Mobile]
executive summary - City of Mobile












[image: executive summary - City of Mobile]
executive summary - City of Mobile












[image: UIC Executive Summary - Recovery International]
UIC Executive Summary - Recovery International












[image: Executive Summary KDIGO.pdf]
Executive Summary KDIGO.pdf












[image: Free Executive Summary]
Free Executive Summary












[image: AIM2Flourish Executive Summary]
AIM2Flourish Executive Summary












[image: Executive Summary. Campaign Overview. Our Google Online ...]
Executive Summary. Campaign Overview. Our Google Online ...












[image: Executive Summary - Ministry Of Women & Child Development]
Executive Summary - Ministry Of Women & Child Development












[image: Part 1: Executive Summary]
Part 1: Executive Summary












[image: Networks for Prosperity: 2011 Executive summary - UNIDO]
Networks for Prosperity: 2011 Executive summary - UNIDO












[image: Executive Summary Doc FY18.pdf]
Executive Summary Doc FY18.pdf















Curvit Executive Summary






information into a hard copy resume or portfolio formatted to the standard of any institution. The first trial run will ... Store any and all potential resume information in his/her curvitâ„¢ portfolio. â€¢ Upload files ... The opportunity. Despite a faltering economy, the e-recruitment software market continues to grow at a healthy pace of. 






 Download PDF 



















 326KB Sizes
 3 Downloads
 355 Views








 Report























Recommend Documents







[image: alt]





Executive Summary ... - 

partnership between the National Science Communication Institute (nSCI) and the ..... DPN, MetaArchive Cooperative, CLOCKSS. 5. ...... Executive Director for Operations and Director of Publications, Federation of ... Medha Devare, Data and Knowledge 














[image: alt]





Executive Summary - Agrion 

And unlike current nuclear systems, Helion's fusion technology is inherently safe ... Dr. Slough has raised more than $15 M in government grants in his career.














[image: alt]





executive summary - IDA Ireland 

Associations. EC and Industry-led. EFFRA. A.SPIRE. E2B. EU Robotics. NETWORKS, ASSOCIATIONS AND INDUSTRIAL BODIES. Industry-led. Developing ... Environmental Quality. â€¢ Heating and cooling systems. â€¢ Insulation materials. â€¢ Material recycling. 














[image: alt]





executive summary - IDA Ireland 

Horizon 2020 can be broken down by initiative areas under which â€œcallsâ€� for ...... in later rounds running for up to five years (predicted final project completion ...














[image: alt]





executive summary 

May 18, 2005 - degree of mitral regurgitation will also influence breathlessness. Possible ..... frightened, and perhaps refer the couple for specialist counselling.














[image: alt]





2018 Executive Summary - Edelman 

informed public and 14 points among the general population, while for the informed public trust in each of the other institutions sank by 20 or more points.














[image: alt]





2018 Executive Summary - Edelman 

Trust among the informed publicâ€”those with higher levels of income and educationâ€” declined slightly on a global level, ..... 25% also share or post content multiple times a week. FIG. 07. 50% consume news less than weekly. 41%. 25. 48. 23%. 89%. 














[image: alt]





2018 Executive Summary - Edelman 

All respondents not including. Informed .... going direct to the end-users of information. ... the state of the world's trust in 2018, it is this. Even as people's trust in.














[image: alt]





Executive Summary Campaign Overview 

goals, our team created an AdWords strategy consisting of Search, Display and Video components. The campaign ran from Feb. 24th to Mar. 16th, 2017 (21 ...














[image: alt]





UIC Executive Summary - Recovery International 

seen a professional about mental health problem, and 82% had been formally ... RI group member (18%); the RI website (17%); and another advocacy ..... decrease participants' feelings of isolation and loneliness, and helps build social.














[image: alt]





executive summary - Biotechnology Innovation Organization 

Nov 1, 2017 - protecting and promoting access to resources for comprehensive pain and addiction treatment. 3. STIMULATE RESEARCH & DEVELOPMENT (R&D) OF INNOVATIVE. TREATMENTS THAT EFFECTIVELY TREAT PAIN AND OPIOID. ADDICTION AND PREVENT ABUSE. â€¢ In














[image: alt]





executive summary - Biotechnology Innovation Organization 

Nov 1, 2017 - The Biotechnology Innovation Organization (BIO) and our member ... ADDICTION TO ENABLE THE DEVELOPMENT OF INNOVATIVE.














[image: alt]





AIM2Flourish Executive Summary 

AIM2Flourish's partners reach more than 2,100 management schools worldwide. and the ... We celebrated the best-of-the-best stories with the inaugural 17 Flourish Prizes at the ... [email protected] | +1 917 834-0323 | Project Site: ...














[image: alt]





executive summary - City of Mobile 

Oct 1, 2015 - Map for Mobile outlines goals and policies we believe will guide our future planning efforts .... Together they act similar to a traditional future land-use map by laying a foundation ... Continued and improved ADA accessibility.














[image: alt]





executive summary - City of Mobile 

Oct 1, 2015 - and outreach campaign to ensure that participation in the process ... contribute their best ideas for ... Mobile is to recommend strategies.














[image: alt]





UIC Executive Summary - Recovery International 

helps individuals better manage their everyday problems. To address this ... leaders participated in mandatory conference calls led by Dr. Pickett. During these ...














[image: alt]





Executive Summary KDIGO.pdf 

hyperphosphatemia; KDIGO CKD-MBD Guideline; kidney transplantation. Copyright a 2017, KDIGO. Published by Elsevier on behalf of the. International Society ...














[image: alt]





Free Executive Summary 

online at http://www.nap.edu/catalog/10430.html . You may browse and search the full, authoritative ..... is often used in general organizational and administrative theory, enables one to hypothesize how various ... an external environment; they offe














[image: alt]





AIM2Flourish Executive Summary 

June 2017 Fourth Global Forum at Case Western Reserve University in Cleveland, Ohio. The 2018 Flourish Prizes will be celebrated in Spring 2018 with an ...














[image: alt]





Executive Summary. Campaign Overview. Our Google Online ... 

post-campaign AdWords recommendations to client's marketing department, ... that Spring Break is their biggest showing of the entire year and wanted us to run the ... 3. Campaign. Network. Date. Number of Ad. Groups. Budget. From. To. Plan ..... The 














[image: alt]





Executive Summary - Ministry Of Women & Child Development 

request for a status of women report for International Women's' Year in 1975. The 1971 Committee had two tasks: One, to examine the constitutional, legal and administrative ..... schools and colleges on the lines of Gender Equality Movement in School














[image: alt]





Part 1: Executive Summary 

Oct 19, 2010 - 2010, and this publication contains the consensus science state- ments and treatment recommendations .... During the 2010 Consensus Conference, wireless Internet access was available to all .... in the community.13â€“17 Thus, our great














[image: alt]





Networks for Prosperity: 2011 Executive summary - UNIDO 

Nov 7, 2011 - Networks for Prosperity: Achieving Development Goals through Knowledge Sharing is published .... that consolidate good practices that are generated. Foreword ...... technical knowledge management tools such as databases ...














[image: alt]





Executive Summary Doc FY18.pdf 

Feb 16, 2017 - management in providing excellent special education services. The cost is $10,000. Page 3 of 9. Executive Summary Doc FY18.pdf. Executive ...


























×
Report Curvit Executive Summary





Your name




Email




Reason
-Select Reason-
Pornographic
Defamatory
Illegal/Unlawful
Spam
Other Terms Of Service Violation
File a copyright complaint





Description















Close
Save changes















×
Sign In






Email




Password







 Remember Password 
Forgot Password?




Sign In



















Information

	About Us
	Privacy Policy
	Terms and Service
	Copyright
	Contact Us





Follow us

	

 Facebook


	

 Twitter


	

 Google Plus







Newsletter























Copyright © 2024 P.PDFKUL.COM. All rights reserved.
















