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SOCIAL SELLING YOURSELF Building Your Professional Image



Presented to the Rensselaer Alumni Association By Phil Lurie, ‘74 April 8, 2014



The New Sales Paradigm • Most purchase decisions made before a sales



representative is called • Potential customers are swamped • Social networks are more effective in targeted marketing • Top Companies now use LinkedIn’s “Sales Navigator,”



Marketing Rep tools and Talent Acquisition seats.



Are Résumés Passé? • Paper resumes require manual processing • Most positions are filled by new searches not from “on



file” resumes • LinkedIn is used by many companies to fill internal job



openings. • Employees are more likely to keep their skills inventory current



there than on internal systems



• Even if you are not found by a search 85% of employers



will check out your online profile!



Pick the right headshot • This sounds obvious, but lots of people don't add one to



their profile. • Choose a current photo. • Dress like you are on a job interview. (You are!) • How about a photo of you behind a podium, clearly



involved in a public speaking engagement?



Create a bold headline • Your professional headline runs directly below your name



on your profile. • DO NOT WASTE THIS SPACE WITH A DULL JOB TITLE!!



• Tailor it to say exactly the kind of job you are seeking. • Don’t hesitate to say you are seeking a new job • Remember: the first audience for your resume is a search



engine – it is looking for key words



Join the Right Groups and Contribute • Get involved in LinkedIn groups that relate to the area of



your career interest. • Follow companies and Industry groups in your field of



interest • Comment on posts from others and add your own. • Introduce yourself to the Group Leader (In-Mail?) • If you've read a terrific article — share it with your



connections as an update.



Recommendations and Endorsements • Periodically ask ex-colleagues, previous bosses and



clients to write recommendations on your profile. • Endorsements can be off-mark. If so delete them!



Previous Positions and New Skills • Many seasoned job seekers only list one or two previous



positions in order to appear younger to potential employers. • Less experienced job seekers tend to overlook summer jobs



and internships as “not relevant now” • You can change the order of your current positions and



education entries to emphasize something more relevant to your goal • Be sure to list recent certifications and courses on your profile. • Bullet points only!!! Get to the point clearly and quickly. • Quantify results - numbers carry a lot of weight



Show your Heart! • According to LinkedIn research, 42 percent of hiring



managers surveyed say they view volunteer experience as equivalent to formal work experience. • Describe Volunteer work in professional terms • Include causes you care about, such as child or animal



welfare, the environment or education.



Marketing • If you only have a few connections, it looks like you just



joined the network — which suggests that you're not that tech savvy • Remember – everyone else is trying to build up their own



network, invitations are generally well-received • Invite everyone you know! Alumni, friends, previous co-workers!



• Don't use the generic invitation that automatically pops up



when you click to send a request.



More Marketing • Update your status – it drives traffic to your page (several



times a week!) • Ask people for contacts – no time for shyness



• Add links in your contact section to your blog or a



personal website • LinkedIn provides a personal address to include that



address on your résumé, cover letter and the bottom signature line of your outgoing email



How to Look More Professional • As mentioned earlier: • Put your best foot forward with a great photo and resume • Build a big network • Join groups that demonstrate your professional and interests • Write articles of professional interest and develop a



following • Contribute meaningful comments to others’ blogs • Ask good questions or offer suggestions or help to others



Researching Positions • Consider LinkedIn “Job Seeker Premium” • Advanced search – industry, region, job title, etc. • Career research • Use keywords in Advanced Search to find career information and typical jobs in a specific field • Job Postings • Not recommended as a primary activity – they get swamped quickly • Jobs in your network are somewhat better – but still not high probability for success • Company pages list job openings – and suggest other companies to view as well



Ideas for Interesting Articles • Newspapers (online) NYT, WSJ, etc. • Trade Journals • Magazines and eZines • Referral services: InsideView, Nexus, Hoovers, rFactr • Company pages on LinkedIn • New product offerings • New hires • Other Blogs or Groups (re-posting with a cover comments) • Twitter or Facebook



Always give proper attributions!



8 Key Indicators



LinkedIn Photo Hunt! Find The 8 Strategic DifferencesBetween The Two Profiles



8 Key Indicators Of Social-Savvy Professionals 1.



Polished Personal Branding



2.



Optimized for Search



3.



Controlled Settings



4.



Supporting Collateral



5.



Personal Connection Points



6.



Strategic Group Involvement



7.



Robust Network



8.



Engaging Updates



8 Key Indicators Of Social-Savvy Professionals #1: Polished Personal Branding The Importance Of ‘Brand You’ •



Eye Tracking Results ____% 85 of people look at a LinkedIn profile picture first



•



It is your first opportunity to make a positive impression



•



Humanize Yourself People do business with people first and foremost



Profile Photo Specifications • 4MB Maximum Total Size • File Formats Accepted: JPG, GIF, and PNG • At least 200 x 200 pixels and a maximum of 500 x 500 pixels



8 Key Indicators Of Social-Savvy Professionals #1: Polished Personal Branding What is wrong with each of the below profile pictures?



8 Key Indicators Of Successful Social Professionals #1: Polished Personal Branding The Importance Of ‘Brand You’ on Twitter •



Humanize Yourself



•



Brand Consistency •



•



Use LinkedIn profile photo as avatar



More Opportunities For Personalization •



Avatar Photo



•



Header Image



•



Background Image



Twitter Profile Photo Specifications • Avatar: Up to 500 x 500 pixels • Header Image: 1252 x 626 pixels • File Formats Accepted: JPG, GIF, and PNG



8 Key Indicators Of Social-Savvy Professionals #2: Optimized For Search Impact of Social Media and Search • Over 75 ___ % of B2B buyers are using social media tools to research solutions and the people that are knowledgeable about those solutions • How many people view your profile each day? Average daily views: .4 Optimized profile daily views: +10 It’s All About The Keywords • Ranking Criteria • Think of Profiles as Web Pages Secret Recipe for LinkedIn Profile Optimization 1. Identify Profile Keywords 2. Optimize Profile 3. Track Results And Refine



8 Key Indicators Of Social-Savvy Professionals #2: Optimized For Search Magic Profile Areas For Keyword Optimization • Custom Headline • Summary • Skills and Expertise • Experience, Interests, Organizations Track Results and Refine



8 Key Indicators Of Social-Savvy Professionals #2: Optimized For Search Optimizing Your Twitter Account for Search



Stay Focused On Keyword Optimization • Twitter Username • Twitter Profile Name • Twitter Profile Image • Biography • URL • Location



8 Key Indicators Of Social-Savvy Professionals #3: Controlled Settings Professional Profile Settings Best Practices • Make Your Profile Public • Refine Notification Settings •



Inbound and Outbound Settings • Network Notifications • Group Notifications • Company Notifications



8 Key Indicators Of Social-Savvy Professionals #3: Controlled Settings •Twitter Profile Settings Best Practices • Keep Your Profile Public • Refine Notification Settings: •Inbound Alerts •



New Followers



•



New Mentions



•



Your Tweet Is Favorited



•



Your Username Is Mentioned



Notifications encourage a timely response to interactions, which is crucial to network growth.



8 Key Indicators Of Social-Savvy Professionals #4: Supporting Collateral What Documents Do You Use To Showcase Your Solutions And Your Expertise? Examples: • White Papers • Case Studies • Video Testimonials • Product Descriptions • Webinar Presentations • Infographics • Solution Briefs LinkedIn allows you to upload sales collateral to your profile to expand your message reach



8 Key Indicators Of Social-Savvy Professionals #4: Supporting Collateral How To Leverage LinkedIn’s Professional Portfolio Capabilities • Upload documents, videos, presentations and more to your LinkedIn profile • Collateral can be added to three sections of your profile: • Summary • Experience • Education • Track Activity Likes Comments



8 Key Indicators Of Social-Savvy Professionals #5: Personal Connection Points Cocktail Party Scenario It is much easier to build a relationship with a new connection if there is a mutual commonality. The information listed on your LinkedIn profile can help expose those early on.



Name Something That You Could Discover From Someone’s Profile To Help You Build A Rapport With Them? •



Alma Mater



•



Common Connection



•



Organizations and Interests



Help Uncover Mutual Commonalities •



Others Learn About You



•



LinkedIn Algorithm (People You May Know)



•



3x3 Rule



8 Key Indicators Of Social-Savvy Professionals #6: Strategic Group Involvement How Many Groups Do You Think There Are On LinkedIn?



+ 500,000



+1.5 Million+ 1 Million



How Many LinkedIn Groups Are You A Member Of? • 0 • 1-2 • 3-5 • 6-10 • 11-20 • 20+ How Many Groups You Are Allowed To Be A Member Of:



50



8 Key Indicators Of Social-Savvy Professionals #6: Strategic Group Involvement Why Do You Think Group Membership Is Important? LinkedIn Group Opportunities • Connect with prospects easily • Improved lead quality • Establish credibility as thought leader • Build trust • Close deals LinkedIn Group Settings: • Profile Visibility • Notifications Identifying Valuable Groups: • Total Group Members • Network Group Members • Active Discussions



8 Key Indicators Of Social-Savvy Professionals #6: Twitter ‘Group’ Communities | Lists and #Hashtags Twitter Lists



• Sort and segment your network • Strategic listening • Note: Privacy settings



Hashtags



• Hashtag 101 • Way to categorize or ‘tag’ a tweet • Hashtag etiquette: • Use ‘#’ sign before keyword or phrase -- No spaces allowed • Not case sensitive • Can occur anywhere in tweet • Avoid over-tagging • Hashtags become links – Clicking displays all tweets using same hashtag • Popular hashtags oven become trending topics • Uses • • •



Follow a conversation Join a conversation Enhance search rankings around topic or industry



8 Key Indicators Of Social-Savvy Professionals #7: Robust Network How Does Having A Large LinkedIn Network Help Your Efforts? • Perception of Authority • Mutual Connections | ‘We both know Jim’ • Introductions to others



82



Executives respond to ___% of credible referrals • Stay updated | New leads with changing companies, etc.



Sending a request to connect on LinkedIn produces a response rate that is



33 ___X



more effective than cold emails.



8 Key Indicators Of Social-Savvy Professionals #7: Robust Network Best Practices for Connecting Connect With New Contacts Each Week • Focus on event-based requests •



Prior to call or meeting



•



After conference



• Cross-reference contacts from email signatures, business cards, in-person meetings, websites, etc. • Search for people based on mutual connections, companies, and your territory • Twitter Only: Search for users by hashtag Use of Social Plugins • LinkedIn’s “People You May Know” Wizard* • Twitter’s “Who To Follow” Wizard • Contact Importer Wizards* • Outlook’s LinkedIn Plugin*



8 Key Indicators Of Social-Savvy Professionals #8: Engaging Updates A Profile With Dynamic Content Wins Every Time Over Those Without It What Do You Think Content Publication Helps You Achieve? The Value Of Content Publication •



Stay Top Of Mind



•



Enhance Authenticity



•



Become A Thought Leader



•



Rate Of Conversion to Interviews spikes ____% 70 higher



•



Turn Interest Into Need With Education
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